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More Readers See Less Advertising 











The signboard represents advertising line- 
age. The crowd represents circulation. 


Twelve New York newspapers carried an average volume of 





10,156,141 agate lines of advertising in 1921. The average circula- 
tion for each paper was 245,236 copies. (4. B. C. circulation figures, 


September 20, 1921, and New York Evening Post lineage figures). 
On the other hand— 





NEWS Lineage—1921 | 
— —— The signboard represents advertising line- 
vi ae iit age. The crowd represents circulation. 
fit ih 
The Daily News in 1921 ran 2,761,148 agate lines. (New York 
Evening Post figures.) The average circulation for twelve months 


ending December 31, 1921, was 406,412. All of these readers see 
only a little advertising in the Daily News. 


Limited Lineage 


BECAUSE of its tabloid size, the Daily News can- 
not carry more than 17,000 agate lines of advertis- 
ing in a maximum issue of thirty-two pages. This 
advertising limitation affords to a few advertisers 
the unique opportunity of reaching the largest 
morning circulation in New York. The most 
readers see more of the limited advertising in the 


Daily News. Do not neglect this advertising 
economy! 





GET THE DETAILS 


THE @& NEWS 
New York's Picture Newspaper 


25 PARK PLACE, NEW YORK 
TRIBUNE BLDG., CHICAGO 
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WOMBER NINE OF A SERIES 





M. STEINERT & SONS— 


an te Pr eSS1VE participant 
in the Boston American’s 





M. Steinert & Sons, New England 
agents for the Steinway and other 
pianos, was another prominent adver- 
tiser to join the ranks of the regular 


users of the BOSTON AMERICAN 
in the last eight months. 


Results have been so unusual that Mr. 
Alexander Steinert, the general man- 
ager, wrote an article which is one 
ef the most remarkable tributes ever 
paid a newspaper. Copy may be had 
en request. 


A Remarkable 3-Cent Evening Newspaper 





Research and Promotion Departments at Service of Advertisers 








a 





— 


a2 


= 
zs 
= 






si (ST. 














fe 








=| 
I ea 


acu 
C 10 2DE 
LANSING MICH 912A 27 


NSUSPAPER ENTERPRISE ASSN 





CLEVELAND O 
wa E HIO “¥ 
BEAT OPPOS : ON WwW 
ITION ON ROMA PICTURES ——) ES 
= 
lo STAT! f 
= , : a ACK ~ ta “Sx, 
re) 
i TH "uy — 
” ‘. : a 
= : | ANp . Tp. ag ~ 
ARp by - 
. tép he "hrm, Ss 
S ‘AR Ry 
Sem Tr, hag , AE 
~~ = W tay | “Atay, 8 
es Vay, An Our oF 
rm Ce Oy Y Aap Orr, 2xp 
> 4 " 2 28 2 "ER to, "Ng “tow 
port gervt thy "S49p— Moy fh, 
s a &y, % 
a > " Fat 418i ey Oty r 
; . D e ,) 1 1&4 
- a. soanr ef08w ze . 
— ee ae a Mer, Pa, “tes 
| I (=m : / 
. LEPT so Io wach are hereby agreed te ; 70, = 
: ° J B 353A 25 
LISH vy, ROMA p = 
KM IF They A PICTURES THE Stmnce nine hahaa 
REC Y Haven oa - 
_ zs — - NEWSPAPER ENTERPRISE ASSN. 
= | CLEVELAND OHIO 
Fane = HE TENNESs vr : 
= ‘ | as THANKS FOR PROMPT SERVICE 
= T SHRVICE ON ROMA PICTURES SHIC! 
: : , - ICH ENABLE 
se i US TO BEAT OPPOSITION ALSO FOR CYCLOPS LAY “es 
gent the totem jie O° OLLe US A LOCAL BE ee 
agent con NPR ¢ ya 28 ana 
gantv® 
c assh 
yeasrare 
psut 
post Tim . AN 
atl 
CONG ,TULAT ? ti 
Ye 





grame tell 







nother 

in ‘oliver 

ie ge 
CLIONIS 

MEA Soe, 


: 


Editor 
& Publisher how ii 
arch 4. 


NEA-LEADS-A 
of 


hese telo~ 


FY 






he story) 


























hereby 
A4i ONY 33 4 EXTR 


NEWSPAPER ENTERPRIS 
CLEVELAND OHIO 

BEAT ALL BROOKLYN AND N 

NB A ROMA F 


ARTHUR G DORE MA 











1922 











a COLLECT 
N NY 5S27P 25 





BROOKLY 
E ASSN 
EAYORK PAPERS WEDNESDAY APTERNOON ON 


OD #eRE BEST PsRLOD GREST dORK 





PICTURLS PERI 


NAGING EDITOR BROOKLYN CITIZEN. 














eel 

nad ube tottowing encsnnme, evict 6 Woy SS 

ot tae Sparel, which are hereby aarent © 
176 ND 6 COLLECT 


FT #aYNE IND 250P 25 








NEA SERVICE INC 


AN ANS DATE CLEVELAND oH1O 


opPOSITION 24 HOURS 





coopeD 


JOURNAL GasETIB ACTING MANAGING EDITOP 






























NFA SERVICE 
a 
EOF a 


461 EIG 
HTH- 
NEW YORK 


Editor & Publisher for March 4, 1922 








Think of the Bulletin First 
When You Think of 


PHILADELPHIA 


Nearly every home, office, store and factory in 


Philadelphia and its vicinity is reached by 
The Bulletin. 


No prize, premium, coupon or other artificial 
methods of stimulating circulation are used by 
The Bulletin. 75% of its circulation is in the city, 
20% is in the suburbs, and 5% in the country. 


vA FS 
/ Average Circulation \ 


497,478 


Copies a Day in 
January 





The Bulletin 


thoroughly covers the 
3rd Largest Market in the U. S. A. 


(Copyright 1922—W. L. McLean) 
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FTER you have written your adver- 
A tisement, and before you have paid 
the newspaper for its insertion, have you 
wer frankly placed yourself in the posi- 
tion of your customer and tried to see it 
chat you have written is worth reading? 

Now, after having erased, scratched, 
revised, and clipped until you can an- 
swer yourself in the affirmative, after 
you have paid the newspaper for a block 
of display type, do you ever sit with a 
little blue devil on your brow and won- 
der how many people will take a gam- 
bler’s chance at reading your ad? 

The problem of inducing the public to 
read advertising has become so acute— 
for the honest individual who is trying 
to give the public something worth while 
that J. R. Hamilton, former advertis- 
ing manager for Wanamaker’s, steps on 
the editorial platform and pleads. He 
asks the all-powerful public citizen to be- 
come educated to a psychological princi- 
gle: conscious reading of advertising will 
make advertising necessary and 
thereby reduce the cost of merchandise. 
He suggests that the general method of 
impressing ideas of goods subconsciously 
by poorly attended repetitions is waste- 
ful to both advertiser and customer. 

Mr. Hamilton’s point is sound psychol- 
oy. The present system of publicity 
ampaign, with its high color, its black 
type display, its copious illustration, 
startling statements and bizarre forms, is 
afrank attempt to snare casual, involun- 
tary glances from the readers. By a 
wries of these glances, secured by added 
insertions, the impression sinks deeper 
aid deeper into the nervous system. 
When the customer is confronted by a 
well advertised brand of goods there 
springs up from his subconsciousness a 
ready formed idea: “This is a well 
known brand, therefore it must be good.” 

Old advertisers will know that it takes 
many repetitions before this effect has 
een secured. It takes strong determina- 
tion to spend money on the advertising 
sheets faster than the profits come in, 
and cling to the confidence that sooner 
or later the sum total of sub-conscious 
mpressions will force the sales indicator 
ipwards. It is a dangerous game; for 
many are the times when the needle 
never moves, 

One conscious, voluntary reading of an 
advertisement is probably worth several 
dozen hasty, sub-conscious impressions, 
and it costs the advertiser less in propor- 
tion. If the whole field of publicity could 
v attacked through the principle of vol- 
itary attention, then certainly there 
Would be a prodigious economic saving. 

Mr. Hamilton seems to have subtly 
Miticized the public for its attitude 
ward advertising. Public sentiment is 
‘tough proposition to fight. It is much 
‘ier to make use of such principles of 
‘Towd Psychology as already exist than 
try to change the public’s well formed 
ts of thinking to suit new theories. 


less 























By ADELBERT FORD 


Eprtoriat. Note.—Mr. Ford 
and is well known to the readers of Epitor 
articles on “Advertising Errcrs and 
“The Inefficiency of Modern Advertising” 
In order to see how Mr. Hamilton’s 

article affected people, I asked several 
heads of households what they thought 
of the idea. The first man read the arti- 
cle and then turned on me with this: “It 
would take me four hours every day to 
read thoughtfully all the advertising that 
appears in my morning paper. If you 
think I am going to waste my time read- 
ing about things I don’t want just be- 
cause some darn foo] wants to make more 
money, you are wrong.” 

All felt the same way and expressed 
themselves similarly. Will we not have 
to admit that this customer’s criticism 
of Mr. Hamilton’s article holds that 
grain of truth which is _ wnassailable? 
Mr. Wanamaker’s former advertising 
manager is asking the public to do an 
unreasonable thing, under existing con- 
ditions. 

It is rapidly growing evident that the 
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Their Correction.” A 
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process of advertising may be made more 


efficient. Certainly there seems to be a 
most astonishing cost connected with the 
publicity of certain simple products. 
does not seem that the publicity costs for 
the Post products should run into seven 


of psychology in the University of Michigan. 
PUBLISHER as the author of a series of 
second article by Mr. Ford on 


appear in cur next tissue. 


digit figures. A knowledge of the fact 
that more than fifty per cent of the price 
of many articles goes into advertising 
and sales devices does not make the pub- 
lic feel more kindly towards advertising. 

Of course the manufacturer says, “But 
think how much it would cost if it had 
never been advertised,” and that is no 
argument. The fact still remains, adver- 
tising is too expensive. 

Much advertising resistance has come 
from factors in salesmanship, both per- 
sonal and indirect. There is a feeling in 
the mind of nearly every person who 
meets a salesman that he must imme- 
diately hold himself on the defensive 
The attitude comes from definite sources 

First, it has been considered good 
salesmanship, with many concerns, to sell 
the customer the article whether he needs 
it or not, whether he desires it or not 
\ good salesman is a man who sells! 

More than this, it has been good prac- 
tice on the part of salesmen, once 
they have gotten an audience, to ignore 


It, the value of the customer’s time. 


These two practices are 
from the advertising field. 
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FAMOUS EDITOR IS SERIOUSLY ILL 

















Photc by International 


Lord Northcliffe, British editor and publisher, is seriously ill at 
Riviera, according to cablegrams received in the United States 
ae was made in 


tour on which he had reached the 





Dail on the French 
is week. The world 
part, it is said, in the hope of 

id. Since leaving 


moment © tr of the throat that followed a bad col: 
England is said to have lost twenty-five pounds in weight but has expressed pleasure 


over that fact. Here we have the most recent picture of the owner of the 
to reach this country. 


Daily Mail and other 


London Times, 
It was made at a banquet 


newspapers 
given in his honor at Tokyo by Japanese newspaper men. Left to right are shown R. 


rayama, former 
Penlington, of the Far East Review. 


t of Osaka and Tokyo Asahi; 


Lord Northcliffe and J. N. 





THE INEFFICIENCY OF MODERN ADVERTISING 


Great Wastes in Meaningless Text Repetitions, White Space that Does Not Increase Attractiveness and 
Time of Prospective Customers Must Be Overcome to Meet Mounting Advertising Costs 


ers gave all the attention asked, there is 
no limit to what advertisers would ask. 
If we are going to ask that readers give 
voluntary attention, then we should de- 
fine the limits. We should compensate 
the reader's extra attention by making 
the reading matter in the advertisements 
a littke more worth while, considerably 
more as useful information. 

There is another argument that might 
be presented in support of a campaign to 
make the public give voluntary attention 
to advertising: pay attention to those 
articles you are likely to need; every- 
body needs food, clothing, shelter, and 
amusement. Keep posted consciously on 
those things advertised. You need not 
attend to the things which are useless to 
you. It is your duty to set aside enough 
time to become well informed on reliable 
goods you will need. 

To which | will reply: it is practically 
impossible to find all the advertisements 
that deal with the things I need in the 
average newspaper, 

Hidden in a maze of trash that I don’t 
read, buried in parts of the newspaper 
to which [ have no occasion to refer, are 
the advertisements of goods I might buy. 
On the pages I do read are advertise- 
ment of things I do not need. 

Must I thumb through the 128 pages 
of my Sunday paper hunting for the 
things I might buy, reading through 126 
pages of useless stuff that I may find, on 
two pages, something for my use? 

If you should tell your secretary to 
find two names in your files, and she 
should find it necessary to look through 
128 confused, hit-and-miss sheets, your 
business inefficiency would drive you to 
digging sewers. But have you any right 
to ask me to do the same thing in read- 
ing my paper? 

The arrangement of advertising matter 
in the average makeup of newspapers 
wastes a most the 
of customers 

Worse than the 
worth while 


valuable thing time 
process of finding the 
in a single issue is the task 
when extended over several issues 

I sit reading my paper in the morn- 
ing, during that hasty minutes 
before | to work, and notice, acci- 
dentally, an advertisement which incites 
my interest without impressing me with 
the necessity of buying. Three days 
later | confronted with the sudden 
situation of needing that very article at 
once. But, try as hard as I can, I can’t 
remember what issue contained the ad- 
vertisement I saw. I ask my wife if 
she knows where the paper is, dut, of 
course, she can’t remember such an ad- 
vertisement. She says I may find all 
last week’s papers in a certain pantry 
drawer. I hurriedly get the papers and 
begin the hunt. I give up in disgust to 
buy a substitute at three times the price. 

Lost! A perfectly good advertisement 
lost in the huge mass of material of a 
single issue, and lost more completely as 
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the issues pile up and the days go by. 
It is, of course, getting evident that 
there is a need for advertising editors 
on newspapers who can do something 
more than say, as a piece of copy comes 
in, “There is a place over on page nine 
for that. We can take out some of that 
filler and it will make enough room.” 
Smith never reads the sports section. 
Yet on page three of the Detroit News 
for January 15, 1922, Sports Section, 
there is an advertisement for the Dort 
motor car. Smith, who was in the 
market for a car, didn’t see the Dort 
advertisement. He thought all the cars 
were advertised in the automobile section. 
Suppose, now, that I take myself seri- 
ously enough to read all the advertise- 
ments which have the possibility of being 
important to me, thus wasting the time 
I should prefer to spend on news ma- 
terial. What percentage of these adver- 
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Here we have a sample of the boastful caption 
which Mr. Ford di in the pany - 
ing article. 





tisements will contain information that 
will be a direct help in buying? 

No very small portion of the adver- 
tisements I read will have captions like 
this, “The Greatest Electric Car Value 
Ever Offered,” or “A Tire that Will be 
Known Everywhere,“ ”A Masterpiece in 
Construction and Appointment,” “The 
Easiest Instrument to Play,” “America’s 
Best Motorcycle Value,” “Why Not Own 
the Envied Super-Six,” “The Most Beau- 
tiful Car in America,” “For Lasting Sat- 
isfaction,” “The Greatest Typewriter 
3argain Ever Offered.” 

These above examples are taken from 
hundreds that might be listed of captions 
that actually appeared in recent maga- 
zines and newspapers. No doubt any 
one of them sounded very convincing to 
the firm doing the advertising, but just 
how much value is it giving to the reader 
who wades through a long series, each 
of which makes practically the same 
boastful claims. The public has, for 
several years, become super-saturated 
with such hyper-egotism. 

I will accept the position, by this time, 
that if you are trying to sell me goods 
you want me to be certain those goods 
will satisfy my needs better than any 
others in the world. You will tell me 
so, whether you actually believe it or 
not. You may be honest in the state- 
ment, but if you are a stranger there is 
the chance you may be trying to sell 
me something just to get my money. It 
is no news to me that your goods are 
presented as the best in the world. When 
you make that claim, be sure you are 
very well known or some of your readers 
will say, “Bluff!” 

Then there is always the chance that 
some suspicious readers will say to them- 
selves, “Well, it seems they have no 
good points to talk about, so they cover 
up the deficiency with a lot of bragging.” 

Very close to the advertisement of the 
boastful type is the one which deals 
with generalities, talking points which 
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have doubtful proof and whose value 
depends entirely on the good word of the 
concern doing the advertising. “Our 
Baking Powder Is Pure,” “For Up-to- 
Date Clothes, see Our Ready-to-Wear 
Department,” “Storage Batteries that 
Last,” etc. 

In a great many advertisements these 
claims may be true, but in the treatment 
of general qualities it is very easy to 
exaggerate. In matters of style, for in- 
stance, it is largely only personal opinion 
that distinguishes between the relative 
merits. When a manufacturer claims 
his goods are pure, who sets the standard 
for purity? It is known, for instance, 
that the chemical constituency of soap is 
to some extent a variable. A soap with 
either animal fat or vegetable fat is still 
soap, whether made with potassium alkali 
or sodium alkali. Who is to judge which 
one is the “purest” soap? These terms 
are an evasion and it is an insule to pub- 
lic intelligence not to realize they are 
immediately recognized. 

It often happens that it is possible for 
advertisers to take some particular point 
and use it as a feature in advertising 
campaigns. If such points have at all 
the possibility of being a matter of dis- 
pute and opinion, the worth of the ad- 
vertisement is again destroyed. What 
is featured by the company as an advan- 
tage, becomes under stern criticism a 
hindrance to sales. The mention of 
points of doubtful value in an advertise- 
ment again makes it valueless, since it 
is admitted that the reader should read 
advertising as a means of education on 
his own part. 

The advertiser who does not take into 
account the direction of public sentiment, 
who does not try to work out some of 
the principles of social psychology, may 
be compared to the ostrich who, when 
attacked, buries its head in the sand 
seemingly with the idea that if danger 
is not seen it is not present. 

Blinded to the tendencies in public 
ideas by an enthusiasm which is not 
shared by the readers, but is at once 
taken to be mere egotism, there is a dan- 
ger that the advertiser will be faced by 
actual antipathy on the part of the public. 

This is not necessarily the experience 
of the successful advertiser and may 
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seem like the rantings of an alarmist. 
But let it be said that the reader never 
writes his adverse opinions of advertis- 
ing to either the editor or the business 
concern, as long as he is not actually the 
victim of fraud. When you want his 
opinion you must ask him directly. 

I do not present the following exam- 
ple as fully representative of public sen- 
timent toward advertising, but I insist it 
has a little of the flavor of the average 
man’s feelings. Dr. Conklin said to me, 
“You are an advertising man and inter- 
ested in the ways of improving advertis- 
ing. I am going to tell you, Ford, that 
I am literally disgusted with advertising 
and I have no use for the principles of 
advertising men. You, a college man, 
are simply trying to turn your scientific 
knowledge into the hands of those men 
so that they may hoodwink the public 
into a needless spending, spending, spend- 
ing!” 

It is needless to say that I do not 
agree with this man; but it is utter folly 
not to take into account that his type 
exists and has a powerful effect in alter- 
ing public opinion. 

Nevertheless, it should not be forgot- 
ten for a moment that public sentiments 
are never based on nothing. There is 
real ground for hostile feeling toward 
advertising and much will be done 
toward bettering conditions when an 
analysis has been made of the causes of 
popular misconceptions. 

There is an undeniable practice in the 
advertising field of evasion of important 
facts and details. There are hundreds 
of ways of twisting the English tongue 
to make things appear satisfactory when, 
in reality, any amount of undesirable 
qualities are carefully omitted from the 
description. I am forced to admit, when 
I read an advertisement appearing for 
the first time, that I may accept all the 
points mentioned, but that it is very rarely 
[ would buy without further evidence 
than is presented in the advertisement. 
It is this gradually growing conscious- 
ness on the part of the public that adver- 
tisements are too often evasive, some- 
times actually misrepresentative, that has 
produced a full-grown, matured skep- 
ticism. 

It would seem that reform in adver- 
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tising is not at present a matter 
is in the hands of the public. 

the advertisers and newspaper p 
ers confer and work out means for the 
severe criticism of advertising Matter 
before it is served to the public as good 
reading matter, fit for voluntary atten. 
tion, it will be time enough to ask the 
common buyer to do his part. When the 
newspaper editor and the factory super. 
intendent think as much about economi- 
cal reading as they do about economi- 
cal production, public opinion may 
some enthusiasm. ’ 


Another article on this subject by My 
Ford will appear next week. ‘ 
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Tabloid Paper’s Machinery Delayed— 
Building Its Own Home 

(By Telegraph to Epitor & PuBLisue) 

SEATTLE, Wash. March 1—Th 
Seattle American, tabloid  afternoog 
newspaper, which was to have begun 
publication February 27, will issue js 
first number April 20, according to an. 
nouncement made Monday by William ] 
Davis, publisher. Mr. Davis says the 
delay in publication was caused by in. 
ability to obtain necessary mechanical 
equipment until Spring and because the 
Seattle American Publishing Compan 
has decided to construct its own building 
to house business and editorial offices 
and plant. 

Purchase of a lot, 60 x 108 feet, near 
the northwest corner of Ist avenue and 
3ell street, was announced by Davis to- 
day. Work on a two-story building wil 
begin shortly, he said, and the structure 
can be completed in forty days. It will 
be of hollow tile construction with brick 
facings, with no basement. Davis said 
the lot and building will cost $35,00 
The building will be in the extreme north 
end of the business section. When con- 
pleted 16,000 square feet will be pro 
vided. Editorial and composing rooms 
will be on the second floor, with pres- 
room, business department, and other oi- 
fices on the main floor. 

A Hoe sextuple 
March 20, Davis says. 
the ground. 
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Many Well-Known 
Judges and Attorneys | 


New Freshman Class Starts Feb. 6th. Register Now. 


DETROIT COLLEGE OF LAW 
| Established 1891 


n Detroit, in Michigan and throughout the country, re 
ceived their legal training at Detroit College of Law 
Detront College of a faculty consisting of 30 
prominent members of the bench and bar. It is located 
hin $ minutes’ walking distance of 22 courts in daily 
session. It has every facility for thorough legal instruc 


ton 
Day and Evening schools, Degree of LLB. granted 


Offices 
305 Y. M. C. A. Bidg. 





Mr. Ford objects to the inefficient arrangement on this page. He describes it as “unsystematic in appearance with the small advertise 


ments obscured by the larger ones.” 
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NEW YORK PRESSES 


Editor & Publisher for March 4, 


STAND HOURS IDLE 


WHILE UNION DEBATES CONTRACT 





Morning Papers Cut to Eight P 


tising—Judge Manton’s 
Union Seeks 


ages March 1 With No Adver- 
Award in Full Effect— 
Modification 





EW newspapers were printed in New 
F York March 1. Most of those that 
did appear carried no advertising. The 
public was told by newsdealers that the 
had struck, but the newsdeal- 


pressmen ha 
es were inaccurate. There was no 
trike. Web Pressmen’s Union No. 25 


was holding a meeting. Seven days 
after they had received the arbitrator's 
award, they convened _to consider 
whether they would abide by their 
pledge to accept it as final or overrule 
their officers and declare a_ vacation. 

The award became effective at mid- 
aight, but the union officers did not dare 
to release their constituents from the 
meeting room in time for duty on morn- 
ing papers, as the strike party was in 
the saddle in union debates and an il- 
legal walkout would have resulted if the 
morning workers had been ordered to 
duty at their regular time. Two hours 
later sane counsels prevailed and the 
gnion voted to accept the award, return 
to work and demand the dismissal of the 
16) men the publishers had hastily as- 
sembled from other cities against the 
possibility of a strike by the regular 
workmen. 

Complete editions were issued by the 
tabloid Daily News, the New York Com- 
mercial. and the Journal of Commerce. 
The other morning papers put out 
limited editions of eight pages, without 
advertising and many outlying sections 
of the city went newspaperless. The 
Newark Star-Eagle took advantage of 
the news dearth to put a heavy edition 
into downtown New York before the 
evening papers appeared. 

Mails were missed by all but the 
Times, which chartered a special train 
to Washington. The run of 230 miles 
was made in four hours and thirty-seven 
minutes and the engine, baggage car and 
tay coach pulled into Union Station at 
the capital, after serving points en route, 
#754 a. mM. Engines and crew were 
changed at West Philadelphia and be- 
tween that point and Washington the 
gecial passed the Federal Express, 
which had left New York 47 minutes 
ahead of it and caught the 1.40 news- 
faper mail train, which left one hour 
and 37 minutes before. 

The Times on March 2 printed a 48- 
page paper to accommodate such adver- 
ising as was not killed by omission on 
the previous day. Other papers also 
printed enlarged editions, but the local 
tail advertisers lost beyond recovery 
the business that would have come to 
thm from their advertisements sched- 
uled but not run on Wednesday. The 
Morning World transferred several 
columns of want ads which it could not 
print to the Evening World, which was 
not affected by the delayed union return 
to virtue. 

Peace was sought by the union 
Wednesday morning after six hours of 
denunciation of its officers and of the 
wbitrator, in the following statement: 

0 the Newspaper Owners’ Committee: 
The union decided at 2.30 a. m. after 
sx hours of debate, to return to work 
amd abide by the decision of the arbi- 
‘ator. A motion was also made to ap- 
mint a committee of twelve to request 
4 meeting with the newspaper owners 
4 the next few days to modify some 
tthe arbitrator’s rulings, but the mo- 
Yon to return immediately to accept the 

Sion of the court of arbitration was 
‘conditional_David Simons, President 
Web Pressmen’s Union No. 25.” 


Amnesty was granted by the news- 
paper owners immediately in the follow- 
ing words: 

“The union’s proposal to return im- 
mediately to work and to accept uncon- 
ditionally the decision of the arbitration 
court has been unanimously accepted by 
the newspaper owners.—Bradford Mer- 
rill, chairman Newspaper Owners’ Com- 
mittee.” 

Grievances of the pressmen were 
stated by Mr. Simons in a lengthy inter- 
view Thursday morning after he had 
whipped the radical element in his union 
into agreement with sane counsels. He 
estimated the savings to the publishers 
and consequent loss to members of his 
union at $6,500,000 per year, a figure 
which Lester L. Jones, executive repre- 
sentative of the Publishers’ Association, 
characterized as “grossly exaggerated 
and incorrect.” 

It is stated to Epiror & PUBLISHER 
that there are 1,600 union pressmen reg- 
ularly employed on the New York pa- 
pers, about one-third of whom are jun- 
iors with base pay of $30 per week un- 
der the old contract. The total press- 
room payroll of the New York papers 
is said to be about $2,600,000 per year. 

Press crews have been reduced one 
man on each quadruple and sextuple 
press and three men on each octuple. 
“Quads” and sextuples are now manned 
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by six pressmen and octuples by seven. 

Prior to the absence—without leave— 
of the pressmen, the publishers had made 
a detailed offer to remedy any unem- 
ployment that might result among regu- 
lar employes through the new provision 
vesting control of the pressroom force in 
the publisher and taking it away from the 


union. This was withdrawn when the 
men failed to report Wednesday morn- 
ing. 

Mr. Simons’ statement of grievances 


was phrased as follows: 


“The meeting last night decided that un- 
favorable and unjust as Judge Manton’s find- 


ings are, there was only cne course for the 
union to follow—abide by its contract. That 
decision will be fcllowed. 


“Meantime we will endeavor to make the 
Manton award workable by co-cperaticn with 
the publishers, who, we have reason to believe, 
ire not prerared to defend the award in its 
entirety Modifications will have to be made 
and the award interpreted in the light of reascn 
and fair dealing if for n» other reason on the 
publishers’ part than good business. 

“Acceptance of the award, however, 
not be taken to mean that the men cr any con- 
siderable minority cf them consider it other 
than unfair and unjust—the most venjust de- 
cision ever handed dewn in an arbitration 
award. It means that having made a contract, 
bad though the bargain proved to be, we wil! 
keep it. 

“Under the award the men inse and the pub- 
lishers save nct ss than $6,506.000 a year. 
This ccmes throvgh taking away from the men 
conditicns that have obtained fo- more than 
thirty years—the only conslitions they have 
ever known 

“For example, for more vears than most men 
can remember the six-hour day has heen the 
rule in this city. ‘That limit was fixed so far 
back no one I have met can remember when 
it was otherwise. Now it is fixed at eight 
So far back as we can go, the hours have been 
from 12 midnight to 6 in the mcrning. That 
gave the men their evenings with their families, 
for theatres, lodges or whatever other purpose 
they wished. Now under this rule the hours are 
from 7 in the evening until 7 the next morn- 
ing—that is to say, the time for beginning work 
may he fixed at any time after 7 

“Acain, there is the matter cf manning the 
presses. That has been a matter fixed between 
the mnicn and the publishers and has come up 
in every scale agreement. Now that is taken 


must 








FRANK BURGESS, NEW INLAND PRESIDENT, SEES 
WIDE FIELD FOR ASSOCIATION 








FRANK H. BURGESS, who was last 

week elected president of the Inland 
Daily Press Association, stands close to 5 
feet in his socks 


and his fighting 
weight is 103 
pounds. And, in- 
cidentally, he is 
usually down, to 
fighting weight. 
He ig widely 


known to news- 
paper men of the 
Middle West, 





and his election 
testifies to their L 
respect for him. 


Frank H. 


BurcEss 


His entire news- 
paper career has been spent in I. D. P. 
A. territory. 

He entered the newspaper field in 1896, 
via the circulation department of the 
Chicago Record. From the Record- 
Herald he went in 1905 to Davenport, 
Ia.. as Rock Island manager of the 
Davenport Times. Thus began his con- 
nection with the Lee Syndicate, which 
has since continued unbroken. In 1907 
the Lee Syndicate purchased the La 
Crosse (Wis.) Tribune and Mr. Bur- 
gess -was moved there as its business 
manager. The paper was then fresh in 
the field against long-established contem- 
poraries and the next ten years saw a 
notable contest. It ended in 1917 when 
the Tribune took over its rivals, the re- 
sult being the present property known as 
the LaCrosse Tribune and Leader-Press. 

Mr. Burgess is 46 years old, married 
and the father of four active youngsters. 
His business interests are confined to 
the Lee Syndicate newspapers and his 
only hobby is newspapering, aside from 
such occasional recreations as bowling, 
three-cushion billiard and a turn with the 


hoe in an extensive flower garden. 


In discussing his plans as president of 
the Inland, Mr. Burgess said: 

“The principle on which the Inland 
Press has prospered is the belief that 
the measure of a newspaper’s success is 
the public service which it is able to 
perform in order to serve well its com- 
munity. The newspaper must be finan- 
cially independent, with resources suffi- 
cient to meet the demands made upon it 
for individual service to its readers and 
the broader service which it may legiti- 
mately be called upon to render its 
city, state, and nation. 

“As individuals, publishers are con- 
stantly striving toward this ideal and I 
believe the Inland Daily Press Associa- 
tion has been most useful to its mem- 
bers and the public by serving as a clear- 
ing house for the exchange of ideas and 
experiences and general discussion of the 
problems that come to the. members in 
their daily affairs. In this way it has 
given to each of its members the bene- 
fit of the more important experiences 
and efforts of all of them and the re- 
sult is better newspapers, more ably 
managed and more competent to make 
themselves felt in the well-being of the 
reader, the advertiser, the community, 
state, and nation. 

“It should be added that in this en- 
deavor the Inland Press is not provin- 
cial, but has drawn upon the best news- 
paper thought and experience throughout 
the nation. In a word, to understand 
clearly the obligations of the press and to 
succeed individually by generously and 
efficiently meeting them has been the aim 
of the Inland Press Association. I could 
suggest no better policy for the future 
than to maintain this splendid tradition 
and perhaps to broaden its field, should 
good fortune bring me the opportunity.” 
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arbitrarily away and the power to fix the num- 
ber placed in the hands of the publisher or his 
representatives. That opens the doors to driv- 
ing and sweating. 

“Hitherto the foreman has bad to be a mem- 
ber of the unicn. Now so far as he is con- 
cerned it is open shop. Tkat is objectionable 
because it makes possible the introduction into 
the pressrooms cf men not wanted there; men 
who will make for disecrd rather than other- 
wise. For more than 36 vears the rule that 
foremen must have a card stood. 

“For legal holidays, the rule has always been 
double time. That is reduced to cne and one- 
half time arbitrarily, and without rhyme or 
reascn—just Mr. Manton's cpinion. 

“Previously where men worked eight hours, 
the lunch hour was inclvuded. Now lunch must 
be taken in the men’s time. Alse it should be 
neted this adding of two hours has served to 
cut earnings by reducing the amount of 
overtime. 

“Saturday night men werking eight hours 
including the lunch period were paid $1 extra. 
Now they get 50 cents—a sather petty cut, but 
irritating, just as is the cut of 78 cents in the 
honus paid Brooklyn men who work a double 
shift on Saturdays. Fermerly thev reccived 
$2.28 Fer some mysterious reason Mr. 
Mant«n decided that $1.50 is quite enough. 
“Taken all in all, the reduction in wages the 
ity over will average 20 cent In one 
morning office the pay checks will be smaller by 
35 per cent. The saving to the publishers in 
laying off men will, we believe. ren up to 
$1,300.0C0 if net $1,500,000 . year. The cut 
in wages will run to $5,000,00€ a year. 

“Briefly, these are the grievances of the men. 
I submit that any fair-minded man _ reading 
them will appreciate why they are dissatisfied, 
the more so when it wil! be nected that not cne 
of the conditions taken away is a ‘war baby,’ 
that is to say, something grabbed off during the 
war, when they played fair with everybody. 


When told of Mr. Simons’ statement, 


Mr. Jones, of the publishers’ association, 
said: 


per 


“Mr. Simen's statement as to the savings to 
publishers made pissille by the award is in- 
corre: The award means that the pvblishers 


will have to pay the highest wages ever paid 
fer the next eighteen months. Before six 
months have passed the men will find that they 
have the best contract in the country. That is 
wnat Tudge Manton told them, and it is true.” 


After the regular starting time had 
passed Wednesday morning and before 
the pressmen voted to return, the pub- 
lishers issued the following statement: 


“Web Pressmen’s Union No. 25 refused to 
accept the decisicn cf Judge Martin T. Manton, 
of the United States Comrt of Appeals, as 
arbitrator in arbitration proceedings on terms 
ind conditions insisted upon by the union. 

“For 30 years the newspapers of New York 
and unicns employed by them have been settling 
all labor disputes by such arbitraticn proceed- 
in and the newspapers now stand on the 
ground that a body of men which defaults 
upon its sigred agreement made hefore a judge 
of the United States Court of Appeals can no 
longer continue relaticns with the newspapers, 
which never in all the years of arbitration 
proceedings with any unien hav vet failed to 
abide by an arbitration decisicn, or have ques- 
tioned their obligation to abide by it, in the let- 
ter and in the spirit. 

“The arbitration decisicn of Judge Manton 
did net decrease wages: it left the wages of 
pressmen employed by every newspaper at “ 
a week for pressmen in charge and $45 a wee 
for journeymen werkers, and increased the 
wages of night workers from $51 for pressmen 
in charge to $54, and from $45 for jourreymen 
pressmen to $48 a Week 

“It fixed eight heurs for a day’s work or 
1 night’s werk and decided that the publishers 
should designate the number of men to be em- 
ployed on cach press and assign the men to 
their positions on the press.” 

The publishers Tuesday addressed to the 
union the following final answer to the de- 
mand of their officers that the arbitration de- 
cision be held in abeyance pending further dis- 
cussion: 

“To Members of Pressmen’s Union No. 25: 

“There will be no breach between the New 
York newspapers ard the pressmen’s union 
unless the union makes it. 

“The newspapers prefer collective bareaining. 
They are committed to arbitration and have 
always abided by the results of arbitration 
whether favorable or unfavorable to them. 

“At the opening of the recent arbitration 
court, beth sides bound themselves to abide by 
the decision. ‘This obligation must be carried 
out. 

“The decision binds the newspapers to pay 
and assures the unicn for eighteen months to 
come a higher basic wage than is paid in any 
other city in the country. In view of the fact 
that this decisiin will reduce the number of 
men on 2 press, the publishers pledge them- 
selves, if serious unemployment should result, 
which is by no means certain, to the following 
course of action: 

“1. If any pressmen now holding regular 
positions are found to be without work as a 
result of the readjustment due to the award, the 
publishers will pay such men the full wages to 
which they would be entitled under the award 
if they had retained such regular positions, for 
a period of fear weeks from March 1, 1922. 

“2. If during those four weeks such men 
have not found employment as pressmen, or 
otherwise, the publishers will pay them half 
wages for a further period of four weeks, pro 
vided they have not sconer found employment. 

“3. If it is found. that any large number 
of such men still remain unemployed after the 
foregoing total period of eight weeks, the pub- 
lishers wili appeint a committee to meet with 
a similar committee of the union to consider 
means of relief. 


(Continued on page 33) 









8 


NEWSPAPER COSTS 


Editor & Publisher for March 4, 


BRAND RETAILERS’ 


LOWER RATES DEMAND AS PRATTLE 





Totals from Publisher’s Books 


Cited by Jason Rogers Prove 


Advertisers Now Buy Space at No or Very Small Profit 
to Paper—Store Copy Brings Heavy Expense 





6¢ A LL the talk at the annual meeting 

of the National Retail Dry Goods 
Association regarding advertising rates 
as reported in the daily press or trade 
papers to date is mere prettle, put out 
in the probable hope that it may produce 
something in the way of lower prices 
which will yield a wider margin of 
profit,” said Jason Rogers to Epitor & 
PUBLISHER this week. 

“As I have been saying for many 
years, our newspapers have been selling 
advertising space too cheaply,” continued 
Mr. Rogers. “They have permitted 
those who have learned the potency of 
advertising to use it in such heavy vol- 
ume and wasteful profligacy as to pro- 
duce vastly higher costs and perhaps 
make advertising less effective per line 
per thousand in newspapers printing 30 
to 48 pages in daily issues. 

“In 1890 the large New York stores 
paid the New York Herald and other 
newspapers, which then probably had 
from 30,000 to 60,000 circulation, 40 
cents per line—which is the minimum 
rate to the New York department stores 
today for the use of space in the New 
York Times with its circulation of nearly 
400,000. 

“One of the great lessons growing out 
of the World War and the hardships of 
the readjustment period, so far as our 
newspapers are concerned, has been to 
operate business on the basis of definite 
known costs and to seek to establish 
minimum rates at no lower price than 
cost plus a narrow margin of profit. 
Our friends, who regret that ‘the news- 
papers which formerly were their serv- 
ants are now their masters’ or words 
to that effect, expressed by some genius 
seeking the plaudits of the crowd, little 
realize what a sad effect such expressions 
might have in their come-back for years 
in future. Our newspapers are not and 
never have been the servants of their 
advertisers, and any newspaper so con- 
ducted would immediately lose its power 
for usefulness to the community and to 
its advertisers. 

“Young and inexperienced men in re- 
tail store management are apt to say 
things that older and wiser heads would 
not utter. It is a basic rule in our news- 
paper offices that the reader must be 
convinced that the newspaper is not con- 
tr.olled by the advertisers. If it were 
otherwise, the advertising space which 
we sell would be less effective. 

“For the purpose of presenting definite 
facts regarding newspaper production 
costs and to demonstrate how the seem- 
ingly overwhelming rise in expense has 
been met with a minimum increase in 
advertising rate, I am drawing off figures 


“In reaching the cost of a line of ad- 
vertising, our newspapers take the total 
operating expense—$2,678,591 (in 1921), 
less circulation revenue, $1,063,810, leav- 
ing a remainder of $1,614,781. Dividing 
this remainder by 6,915,000 lines of ad- 
vertising, we produce a cost of 23.4 
cents per line. In order to ascertain the 
average net rate, we take net advertis- 
ing earnings, $1,767,301, and divide by 
6,915,000 lines of advertising, which gives 
us an average net rate of 25.5 cents per 
line. No simpler or more accurate sys- 
tem has been devised. It is a method 
now adopted and employed by news- 
papers all over the country. 

“In the case of a business conducted 
with a variety of rates for different clas- 
sifications and for varying quantities of 
space (the larger users of space enjoying 
a lower rate than the small user), we 
must seek to produce an average rate 
which will cover cost of production plus 
a reasonable margin of profit. 

“Befcre the World War, many of our 
newspapers were operated by men who 
in general knew nothing about costs and 
who took advertising at the highest rate 
the traffic would bear, or the best they 
could get. Under such conditions, and 
with publishers wildly seeking highest 
possible volume of advertising, the mer- 
chant played his cards well and bought 
his space much below the cost of pro- 
ducing it. Publishers on the other hand 
bought their newsprint by the same 
process and enjoyed prices well below 
the cost of production. It was a ruinous 
game for everyone but the merchant. 

In 1919 when the volume of all adver- 
tising in our New York newspapers 
jumped from the level of 100,000,000 
lines a year, average for 1913 to 1918 
inclusive, to 145,000,000 for 1919, fol- 
lowed by a climb to 162,000,000 lines for 
1920, the papermakers came into their 
own. They made up for lost time and 
jumped prices regardless of justification 
or cost. Paper went up from $40 a ton 
to $300 a ton and publishers found them- 
selves bound by arbitrary contracts to 
deliver advertising at rates which spelled 
ruination—while advertisers pretended 
not to be interested in costs. 

“The publishers fought the paper- 
makers and through governmental ma- 
chinery learned facts regarding cost of 
making print paper—which facts were 
also new to certain paper manufacturers 
—and incidentally the importance of 
knowing costs in reference to newspaper 
production came to be recognized by our 
publishers at the same time. As a re- 
sult, our publishers will hereafter prob- 
ably pay the manufacturers of paper a 
price representing cost of production and 


from actual newspaper experience, as a reasonable profit at efficient mills and 
follows: in turn will demand that advertisers pay 
ADVERTISING 
Lines of Paid Net Aver- 
Year Total Expense Advertising age Rate Cost 
|, Reenter ne $1,167,413 3,910,000 17.5 21 
eee ee re 1,699,522 5,067,000 20.6 19.3 
SWEAR. socndihescctcwes 2,678,591 6,915,000 25.5 23.4 
CIRCULATION 
Circulation Bill for 
Year Receipts Print Paper 
RN Oe SR Ae Ss ies Sore Sh Ba $320,069 $328,330 
Rey, ek cn ee Fie mak ee fs ct cena 717,567 574,078 
EE ete minn Cae k beard rages aah oben sitar 1,063,810 935,130 
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them a rate representing cost of produc- 
tion plus a reasonable profit. 

“In former days, the publisher often 
figured that the denial to him of $50,000 
worth of business was a loss of $50,000. 
Today he knows that if the business 
pays no profit, he takes no loss in de- 
clining to accept it. Today he knows 
exactly how much profit he may safely 
count upon in any contract offered him. 
During the eight-year period covered by 
the figures presented above, the problem 
for the publisher to solve was how to 
secure enough revenue to enable him to 
break even. There were very few news- 
papers which did not experience periods 
of loss during those years. 

“During a period when the merchant 
and others bought everything subject to 
price at time of delivery at the con- 
venience of the maker, the merchant was 
asking and demanding that our news- 
papers do a thing which no one else was 
doing,—i. e. name a price for a full year 


ahead—-and many foolish newspaper 
men did so. The result is that many 
publishers find themselves endeavoring 


to make up past losses in 1922 after the 
price of print paper and other commodi- 
ties has commenced to decline. Adver- 
tisers then pretended that such a process 
was unbusinesslike and would not be 
tolerated by them. 

“In the case of the New York Globe, 
we had followed the upward trend with 
gradually advancing rates, we were able 
to make slight adjustments downward 
from announced rates for 1921, and will 
continue to do so, just as rapidly as 
declining costs justify it—no faster. 

“From now on, however, we will not 
knowingly make new contracts or take 
any business at rates below cost of pro- 
duction plus a profit. It will be up to 
us to keep down our costs to the lowest 
possible point consistent with the pro- 
duction of a sound newspaper. The first 
big cut will probably be in a reduction 
in price to the reader to 2 cents a copy, 
but even this cannot be justified until 
labor costs are reduced after the ex- 
piration of existing contracts with labor 
unions April 1, 1922. 

“T do not look for the price of print 
paper to go below $50 to $60 per ton 
delivered, for many years to come. Nei- 
ther do I look for any radical reduction 
in labor scales, but I believe that labor 
will see the wisdom of giving us larger 
production, as justification for substan- 
tial continuance of higher scales than be- 
fore the war. 

“So far as the Globe is concerned, we 
look forward to a long continuance of 
a 2-cent price to the reader and sincerely 
hope that foolish competitive conditions 
will never drive us to sell newspapers 
at one cent. Advertising will hereafter 
be sold as a commodity. To those who 
can use our space at a profit will come 
highest reward, while those whose busi- 
ness will not stand up under sound eco- 
nomic conditions will have to devise other 
methods. At the present time depart- 
ment stores which are using 200,000 lines 
or more a year and paying us 22 cents 
a «une are probably buying their spacc 
at cost. By the end of the year they will 
be paying a very narrow margin of 
profit. 

“After we have adjusted the price to 
the reader by a reduction to 2 cents the 
copy, we will endeavor to adjust rates 
to the smaller advertisers to a fair level 
and to narrow the former wide spread 
between the rate for very large volume 
and that for small space. 

“When necessity forced us to consider 
the advance in price to the reader from 
1 cent to 2 cents and later to 3 cents, 
our advertiser friends were loud in com- 
mendation of such a step, to save them- 
selves from radical advances in rates. 
They conceded a higher value per thou- 


sand for 2-cent circulation, and 
higher for 3-cent circulation, 
ting this attitude when jt com 
cussing rates today, these adverti 
furnish another great reason for 
necessary demand and insistence on bs 
as the price factor in the fixin 


In forget. 
es to dis. 


he of ad. 
vertising rates. — 

“If the department stores WOuld ¢. 
operate with the newspaper for the 


elimination of needless waste and adda 
expense in the handling of their C0} 
they would get a direct benefit in the 
way of lower rates. As a Matter of 
everyday experience, it may be accurate. 
ly stated that it costs us more Money 
set and care for department store ; 
than to handle any other business that 
comes to us. Our newspapers will & 
glad to show the way to lower Tates 
through a reduction of extra costs jy 
this direction.” " 


DRASTIC LIBEL BILL jy 
MASSACHUSETTS 


Preposes Lien When Paper Does Ny 
File Sufficient Bond—Editors May 
Be Sued—Suspension a Penalty 





The Massachusetts Legislature Join 
Judiciary Committee held a hearing th 
week on a bill which provides dra 
lien action against newspapers sued fy 
libel which fail to furnish bonds to 
amount of the damage claimed, Ths 
bill was introduced by Edward J, Gi 
lagher of Boston. ‘ 

The bill reads as follows: 


Section 1—When the tangible property kx 
by the publisher or publishers of any new 
paper or periodical is insufticient to mee t& 
amount of 2 damage claim made in suit & 
libel brought against said newspaper or pes 
edical, and when the defendant or defends 
fail to furnish a bond for the amcunt of si 
claim within three days after notice of suit, 
plaintiff shall be given a lien on the news 
or periodical and on any property cf said pd 
lisher or publishers to satisfy any judgment te 
may be obtained by the plaintiff on tral d 
said suit. 

“If the editor-in-chief of said newspaper 
periodical and the owner or owners cf t 
printing plant from which it is issued a.m 
also the publisher or publishers thereof, the 
may also be made defendants in any suit fw 
libel brevght upon the provisions and sep dé 
this act. 

“Should the accruing from the lie 
as aforesaid be sufficient to meet the amo 
of the judgment, and should no settlement & 
made in any other way, then said newspaper 
periodical shall ne denied the right of public 
tin, pending full settlement of the judgmen 
and during the interim it shal! not be reise! 
under the same er ary cther parties.” 


sums 


Section 2 
passage. 


The act shall take effect upons 


Des Moines Capital Wins Strike 


By carrying the fight to the public) 
statements on the front page, the Ds 
Moines (Iowa) Capital has won ® 
newsboy strike. The boys through? 
committee asked the management to ® 
crease the street price of the Capit 
from one to two cents, and when tit 
was refused they boycotted the pat 
The Capital organized its own force © 
newsboys. After the first day the ste 
sales averaged thirty-five per cent mot 
papers a day than previous to the strit 
At the end of one week the striking 
newsboys sent their committee back ® 
apologies and the boycott was called of. 





San Antonio to Advertise 

Nationwide advertising of sunny Se 
Antonio and the advantages for the ¥ 
ter tourist is proposed ina $40,000 cat 
paign presented by the San Antonio At 
vertising Club and accepted by the Chat 
ber of Commerce publicity commuttee 
The plan calls for the operation of ele 
trically-lighted bulletins at railway s* 
tions in the larger northern cities, P 
lication of stories in nationally circulate 
magazines and newspapers. 
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_ REAL TROUBLE WITH BUSINESS 

ers 

> National Retail Dry Goods Association Chance to Give 

" Public Some “Real Facts” on How Retail Business Is 

Suffering Because of Lack of Competition 

(0 

the £ Cleveland department store situ- those produced by newspaper advertising 

| js rapidly developing into the when it was used normally on Monday. 

mY, set possible proof of the truth of Representative of the professional 

the whe PuBLISHER’s editorial assertion shopper-observers’ reports is the follow- 

: 4 February 18, 1922, that the real rea- ing, made by one of the foremost 

- « for the falling off in retail store woman experts in the Cleveland depart- 

Av vines is the absence of whole-hearted ment store trade: 

om vapetiton among the merchants them- “A heavy satin brassiere, which regu- 

7 olres—not lack of pulling power of larly sold at $2.95, was advertised by 

k ect advertising nor of co-opera- Halle’s in the Shopping News at $1.95. 

ve * from the newspapers in counter- Only three calls came for it. The offer 

a ‘cing the public impression that in the newspapers would have sold at 
efteering is being practised, as was least three hundred. When asked for 


ronplained of at the recent annual con- 


ation of the National Retail Dry Goods 
sociation in New York. 

‘There is practically no competition in 
tic feld,” were Epitor & PUBLISHER'S 
exact words. 

In Cleveland, Ohio, the fifth munici- 
ty ality in size in the United States, com- 
bition for business by the department 
ores has dropped away to the point of 





Jom lventy of the largest concerns in the city 
te bing in agreement for one year to pool 
Irate ° 


























large part of their advertising appro- 


. p cations in support of a free distributed 
th ‘s . am . 
“‘' Ksturday circular called the Shopping 
—™ Bhews—in doing so also binding them- 

mie f 


ives to abide by certain rules and 
eolations which in effect prevent one 
wre from out-advertising another. This 
: atried out to the extent of limiting 
ese of type used in advertisements ; 
geeing to take turns in the use of the 
hot-page announcements and in posi- 
Kon on inside pages; and submitting to 
imitations on the amount of space each 
dvertiser man use. Now, it is under- 
ood, 15 more advertisers have gotten 
to the scheme. 


ferdams 








“dt [This in brief is what the Cleveland 
Sy Supping News scheme (the complete 


maization details of which were pub- 
wed in Eprror & PuptisnHer of Janu- 
ry l4, 1922) has developed into to date, 
ive months of life. 

\eady several of the advertiser- 
kets of the scheme have seen the im- 
sibility of continuing to do business 
wich a way and have endeavored to 
fet a release from the one-year con- 
ats which they signed last October, 
thave not been able to do so. It is 
"reported that the Shopping News 
l take in fifteen more advertiser- 
ckholders this month and that it will 
expanded from 12 to 16 pages in size. 
Persons in close touch with the 
hme regard this move as indicating 
eneed of more money to keep the cir- 


shen tie MPr going and a disinclination on the 
e pate of the original backers to invest 
force Certher in it, 


The generally believed reason for 
ting the Shopping News, although 
FY one advertising manager of a Cleve- 
Bi store will admit it, it is to force 
R daily newspapers to reduce their de- 
Fiment store rates. To date, however, 
“dub” has failed to extort the 
test fraction of a cent in rate cut. 
‘Me scheme of operation has been to 
ce the amount of store advertising 
“e daily newspapers on Monday and 
mer it to the Shopping News on 
turday, thus relying on this circular 


“um to bring out the public to Mon- 
8 sales, 
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“tt the Circular scheme has not pro- 

the sales expected, according to 
‘pert observations of some of the 
' professional shoppers in the coun- 
who have been keeping close tab on 
‘““periment, and not nearly equal to 














items for the free paper, store buyers 
invariably remarked: ‘Why pick 
me?’” 

This same investigator concluded her 
report by predicting the free circular 
will suspend publication as soon as its 
backers’ year-contracts expire. She re- 
ported personally hearing some of the 
stockholders expressing bitter disappoint- 
ment because the Shopping News has not 
produced the results expected. 

All shoppers sent out to observe, with- 
out bias, the effect of Shopping News 
advertising, followed up the most attrac- 
tive bargains advertised through the 
Shopping News circular, and invariably 
reported in the same strain. 

The only attempt at justification for 
the Shopping News made by advertising 
managers interviewed is its so-called 
“guaranteed home delivered circulation.” 
Asked what direct results have been 
traced to it, they say it is almost too 
soon to expect such things (the circular 
was started five months ago), but they 
“know it is producing” and they have 
“absolute knowledge that it goes into all 
the worthwhile homes in Cleveland,” 
which makes it satisfactory to them. 
\ll seem agreed that it is a “good propo- 
sition” and “improving all the time.” 

In discussing the effect of the Shop- 
ping News on newspaper advertising in 
Cleveland, a_ well-informed newspaper 
man said more attention was given to 
the Shopping News outside than inside 
Cleveland by newspapers and merchants. 


on 


March 4, 


1922 


for 


He thinks the organization of merchants 
would be happy if the newspapers would 
recognize the Shopping News as com- 
petition. The information came out also 
that in order to complete existing de- 
partment store contracts in 1919, one of 
the Cleveland newspapers took a loss of 
$125,000. In reality it cost this news- 
paper $125,000 more to carry the busi- 
ness of the five big stores of the city 
than the stores paid it for space. 

The newspaper circulation managers 
have not considered it worth while to 
do anything to meet the Shopping News’ 
so-called “guaranteed home circulation 
delivery,” being certain it will fail as all 
other ventures of its kind have done. 

The newspaper advertising managers 
are rejoicing, rather than sorrowing, 
over the chance to develop new business, 
in place of that withdrawn by the de- 
partment stores, from the smaller mer- 
chants of the city, who have thus been 
given a chance they never had before 
to advertise their wares effectively in the 
newspapers and are willing to pay higher 
rates than the department stores. 

One of the newspapers reports having 
developed eighty-one of these new small 
dealer contract accounts since January 1, 
and finding the opportunity growing bet- 
ter every day. This has more than made 
up for reductions by the larger stores. 

Answering the claims of the Shopping 
News to 100 per cent home delivered 
circulation, the newspaper circulation 
managers say their check-ups show that 
this is far from the truth. Some sec- 
tions of the city, they say, are not being 
covered by the Shopping News at all. 

On this point it is interesting to note 
that distributing agents claim it takes 
156,000 circulars to cover Cleveland 
proper, and the Cleveland Plain Dealer’s 
survey shows 174,150 homes in the city’s 
limits of 110 square miles. In the face 
of this, the Szabadsag Printing & Pub- 
lishing Company has been printing only 
152,000 copies of the Shopping News 
each week. 

Indicating, too, an apparently recog- 
nized weakness in the Shopping News by 
one of its most enthusiastic supporters, 
is the practice of the Hirsch Store, dis- 
tributing 75,000 sale bills through the 
Molton Distributing Service, which han- 
dled the Shopping News until its own 
boy delivery was organized. 

\s indicating there are 


other holes. 








WE HAVE WITH US TODAY— 




















Roy W. Howard, reputed to be the youngest newspaper executive in America with the 


largest income, spent his winter vacation at Miami, Florida. 
Mrs. Howard, who is a well-known magazine writer. 


board of the Scripps-McRae Newspapers. 
picture! 


Did they have a good time? 


He was accompanied by 
Mr. Howard is chairman of the 
Look at the 
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too, in the Shopping News 100 per cent 
distribution claim, publications called the 
West Side Shopping News and the East 
Side Shopping News, differing from the 
Shopping News in that they print news 
of their territories, have lately found 
footholds in the free paper field of the 
Shopping News. 

A survey made to find out exactly how 
much the Shopping News is distributed 
and read was recently made in the form 
of a house-to-house canvass in four dis- 
tricts of the city, representative of the 
highest class resident, the upper middle 
class, the middle class and the skilled 
labor class. It showed the following re- 
sults for 44 homes visited: 





Wear tn Ged iced sca cc cctinccaa 163 
RUM BOE TR eiiicewackindnatenaeas 3.7 
Reading beth morning and evening papers 28 
Reading only evening papers........ nee 12 
Alternates between morning and evening. . 3 
Reading only morning paper............ 0 
Reading no newspapers............... 1 
Gets Shopping News regularly.......... 26 
Gets Shopping News occasionally........ 7 
Never gets Shopping News............ 11 
Reads ads in Shopping News...... 26 
Never reads ads in Sheppineg News...... 1 
Has bought from Shopping News ads.... 9 
Has never bought from Shopping News 

GED *Sindacsddaciescdipaedastauevene 22 
BGS: TOIT in noc xk cu cewkdbceseune 2 
Prefers Shopping News for ads...... 5 
Prefers regular newspapers for ads...... 17 
Ts COED iwccccccenspeuedeaGwaends 11 


Cost of space in the Shopping News 
is determined after each issue has been 
printed and distributed. It has been va- 
riously estimated to be as low as $2 per 
inch (about 14%4c per line) and as high 
as $3.99 per inch (about 28'4c per line). 
Sam Anson, the general manager, has 
been quoted as saying that the highest 
rate was $2.59 per inch (about 18%4c 
per line), and the lowest $2.14 per inch 
(slightly over 15c per line). 

Since that time, however, the circula- 
tion has been reduced from 174,000 to 
152,000, about 13 per cent, with probably 
some decrease in rate based on lower 
cost of production and smaller circula- 
tion. Just how much, however, is not 
being definitely stated. 

In- comparison with the Shopping 
News figures, the newspapers give the 
department stores of Cleveland the mini- 
mum rate by the use of 20 or more 
inches of space per week. The rates of 
each newspaper follow: 


Daily Sunday 
Per Per Per Per 
Inch Line Inch Line 
News Leader $2.87 .205 $2.87 .205 
2, eee 3.71 .265 (No Sunday) 
Plain Dealer. 3.15 .225 3.85 275 


All the Cleveland newspapers furnish 
drawings, cuts and mats to advertisers 
without charge. 

Following is the circulation of the 
Cleveland newspapers : 


News (daily). 95,625 16,636 29,901 142,162 
(Sunday) 78,195 25,665 72,385 176,401 
Plain Dealer 
(daily) .108,152 30,324 43,289 181,765 
(Sunday) .118,349 33,066 62,909 214,324 
"Press (daily) j sscce ener 


*The Press is not an A. B. C. member and 
the Government statement used does not show 
it division of circulation into city, suburban and 


country. Estimates of 120,000 city circulation 
have been made. The Press does not publish 
Sundays. 


The Szabadsag Printing & Publishing 
Company charges $2,600 per week for 
printing the Shopping News, .which, ac- 
cording to statements attributed to Gen- 
eral Manager Anson, represents a profit 


of $400 to $500 per week. Mr. Anson 
proposes later to issue the Shopping 
News from its own plant, using the 


original capital of $50,000 to purchase 
the necessary equipment. 

All parties in the publication of the 
Shopping News agree to abide by the 
following rules and regulations: 


One page 
inv store. 

Only eleven of the twelve pages are supposed 
to produce revenue. The first page is given 
ver to a selling editorial, an index to adver- 
tisements and 20 small spaces or “cards” —one 
of which is given free to each advertiser to 
exploit some exceptional “Monday Only” bar- 
ram 


is the maximum space permitted to 


(Continued on page 28) 
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HUNDREDS WELCOME 
“BILL” RANKIN TO N. Y. 


Complimentary Dinner Tendered Popu- 
lar Advertising Agent Who Comes 
East from Chicago—Davis 
and Edge Chief Speakers 











How to get the United States back to 
running on an even keel and how the 
business men and advertising men can do 
it was the theme of the speakers at the 
dinner given Thursday night at the 
Waldorf-Astoria in honor of William H. 
Rankin, the advertising agent who has 
come from Chicago to take up his home 
and business headquarters in New York. 
All of the long list of speakers amplified 
this idea and the 450 friends and ad- 
mirers of Mr. Rankin present were 
greatly interested in it. 

“In the Department of Labor a good 
many of the industrial wrangles of the 
country pile up on my desk,” said James 
J. Davis, Secretary of Labor, in the 
course of his speech. ““The tragedy I see 
running through every one of them is 
the tragedy of short-sightedness, the 
short-sightedness that makes employers 
take undue advantage of the widespread 
unemployment for unnecessary cuts in 
wages, the short-sightedness that makes 
the workers demand conditions ruinous 
to employers. The one way back is 
through decent team work, fair dealing 
all around and united pulling together. 

“T can point to recent instances where 
business men themselves have joined in 
a protest against too radical cuts in 
wages because of the shrinkage in buy- 
ing power resulting. The fact is often 
overlooked that the workers are one of 
the biggest buying elements in the coun- 
try and to cripple them cripples the 
country at large. If you pay less than 
a living wage, who will buy the products 
manufactured ?” 

Secretary Davis further stated that the 
alien was preponderant in practically 
every recent strike and that if he had his 
way he would, as Secretary of Labor, 
register every alien in the United States 
and see to it that the alien, without 
breaking up his Old World background, 
learned something of this country, 
learned its language and what a land of 
opportunity it is to the worker coming 
to it ready and willing to work fairly 
and squarely. 

Secretary Davis was followed by Sen- 
ator Edge of New Jersey, who criticised 
Congress sharply, especially the bloc 
formation within it. 

“Another unfortunate tendency which 
was rapidly influencing Congress, but 
which condition I feel is now on the 
wane, has been the effort for class dis- 
tinction and class legislation,’ he said. 

“The so-called bloc formation nat- 
urally tends in this direction. The re- 
sult of such a method of controlling 
legislation must invite a contest between 
classes for legislation rather than by par- 
ties through political platforms.” 

The other speakers of the evening were 
James W. Dunbar, Congressman from 
Indiana; ‘A. W. Erickson, president of 
the American Association of Advertis- 
ing Agencies; Russell R. Whitman, pub- 
lisher of the New York Commercial; and 
Mr. Rankin. Joseph H. Appel, of the 
John Wanamaker Store, was toastmaster. 


CHINA NEWS FUTURE BRIGHT 


Journalist of That Country Expects 
Better Communications 

P. K. Chu, former editor of the Shang- 
hai Shun Pao, who came to this country 
from Europe several months ago to cover 
the Conference on the Limitation of 
Armaments for that newspaper, is at 
the Hotel Pennsylvania, New York, this 





Editor 


& Publisher 


week. Pointing out that ratification of 
the Nine Power Treaty which assures 
the turning of the French radio station 
at Shanghai over to the Chinese govern- 
ment, he said we could then expect better 
news communication conditions between 
this country and China. The present 
cable rate on news messages to China is 
35 cents a word, but with the French 
radio station passing into the hands of 
the Chinese he said that the newspaper 
men of that country expected a new 
radio rate to New York of 16 cents a 
word, or 9 cents to San Francisco or 
better would be granted. 

Mr. Chu was president of the Press 
Association of China that was organized 
in 1912 with a membership of 400 news- 
papers but which was disorganized by 
the war. That association laid out a 
constructive program that included the 
establishment of a co-operative news 
agency, the construction of a co-opera- 
tive paper mill, the establishment of a 
school of journalism and an advertising 
agency. 

A new association has now been or- 
ganized, Mr. Chu says, and it will give 
its attention to the improvement of news 
and advertising conditions, as an inde- 
pendent paper mill with sufficient output 
to take care of domestic needs has since 
been put into operation, and last year 
St. John’s University, at Shanghai, estab- 
lished a school of journalism. 

Mr. Chu said that there were fully 100 
newspapers in China at the present time 
that are financially able and anxious to 
establish a news agency that would ex- 
change with foreign countries and es- 
pecially the United States. Within five 
years, he said, he expected such a com- 
plete change of news between this coun- 
try and China that there would be no 
danger of misunderstanding between the 
two peoples on current events. 

Mr. Chu, who covered the Paris Con- 
ference and the League of Nations meet- 
ing, declared that the thing that im- 
pressed him most since coming here was 
the manner in which the press arrange- 
ments were handled. He was particu- 
larly impressed, he said, because the 
working arrangements were such that the 
men of all nations were compelled to 
mingle and get acquainted, which re- 
sulted in advantage to all. For this he 
highly praised Robert Barry, James 
Preston and William Donaldson. 


ROGERS LED MOUNTAINEERS 








Ten-Day Snow-Shoe Trip in New Hamp- 
shire Ends Without Accident 


William F. Rogers is regularly on duty 
as advertising manager of the Boston 
Transcript except when the snow lies 
deep in the New Hampshire mountains 
in mid-winter. Then he dons snowshoes 
and takes his post as president and com- 
manding officer of the Appalachian 
Mountain Club and leads a party of 
hardy spirits on hikes above the timber- 
line. 

One of the most successful trips under 
the leadership of Mr. Rogers ended Mon- 
day after ten days in the wilderness, and 
the party, 170 strong, returned to Bos- 
ton. Seventy-two of the snowshoers 
reached the summits of Mounts Liberty, 
Lafayette and Moosilauke and there were 
no accidents. One member of the group 
reached the top of Little Coolidge Moun- 
tain alone and took a nap on the summit. 
Twelve hours later he was discovered 
and awakened by a search party and made 
the return trip under his own power. 





To Address New York Ad Club 


Otto H. Kahn will be the special 
speaker at the luncheon meeting of the 
Advertising Club of New York, on 
March 15. 


for March 4, 1922 





BUTTE PRESS PACT SIGNED 





Di Over Number of Men on Press 


Settled to Miner’s Satisfaction 


Agreement has been reached in the dis- 
pute between the Butte (Mont.) Miner 
and its pressmen. Under a contract nego- 
tiated last April, the Miner's press was 
to be operated by four men, but Manager 
B. E. Woolston of the Miner refused to 
ratify the contract when he learned that 
the union required only three men to op- 
erate a similar press on the Anaconda 
Standard. International Vice-President 
Brophy of the Pressmen’s Union assured 
the Miner that if the contract was signed 
the union would include a proviso that, 
should business conditions warrant it, 
the contract could be amended to require 
only three men. 





r 





Atholstan Feeds Montreal Jobless 

A relief station, established and sup- 
ported by Lord Atholstan, president of 
the Montreal Star, has provided more 
than 1,000 free meals daily to the unem- 
ployed poor of Montreal during the past 
two months. No tickets of admission 
are required, no questions asked and no 
limit is placed on the quantity of food 
consumed. In addition to the jobless 
men, more than 200 destitute families are 
being served with meals for consump- 
tion in their own homes. The original 
appropriation for 50,000 meals has been 
doubled, and the work of relief is still 
going on. 


Stores Boycott Joliet Herald-News 

The Joliet department stores have 
formed a combine and agreed to with- 
hold their advertising from the Joliet 
Herald-News pending a demand for re- 
duced rates. According to the adver- 
tisers the period of the so-called “boy- 
cott” is indefinite. Meanwhile it is stated 
that the Joliet Times has promised dis- 
tribution ‘“‘to every house in Joliet.” The 
advertisers in the combine are placing 
their copy with the Times. It is stated 
that the Times has recently reorganized, 
and is contemplating the purchase of new 
equipment. A new Goss press has al- 
ready been secured and other additions 
will be made to the plant. 


Capt. P. S. Jackson Engaged 


The engagement of Miss Dorothy 
Strowbridge, a Portland society girl, to 
Capt. Philip L. Jackson, associate pub- 
lisher of the Portland (Ore.) Journal, 
has been announced. Captain Jackson 
is the son of C. S. Jackson, publisher of 
the Journal, who has practically retired, 
turning active management of the publi- 
cation over to his son. The young 
publisher is a graduate of Princeton and 
of Harvard. During the war he was in 
service in France. The wedding will 
occur early in the Spring, but the date 
has not been set. 





New York Newsboys Dinner Guests 

Twelve hundred New York newsboys 
were dinner guests February 22, at the 
Brace Memorial Newsboys’ Home, of 
Mrs: Eliza Guggenheimer in memory of 
her husband, Randolph Guggenheimer, 
Loring M. Black, Jr., presided and intro- 
duced Louis Wiley, business manager of 
the New York Times, who told the boys 
he was a newsboy himself years ago in 
Kentucky. He also told stories of George 
Washington, as did Richard H. Waldo 
and H. V. Kaltenborn. 


Mutual Aid for Telegram Workers 


The Telegram Employees’ Mutual Aid 
Association has been formed by workers 
on the Boston Telegram. The organiza- 
tion has over 100 members. Robert T. 
Allen of the mailing department is presi- 
dent, Herbert Whitworth of the press- 




















room js vice-president, T, J. F 
the composing room is secre 
urer, and Miss Isabel George of 
business office, James Connelly ae 
circulation departnient, and T, ER : 
of the composing room are a ws 
Membership carries with it Sick } 
of $10.50 a week to members of 
months’ standing, 
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Cup for Best Texas Paper Holding 
Sam P. Harben, of Richardson, » plc $e 
tary of the Texas Press Association wi is produ 
announced an offer of A. H. Belo & eal Judg 
publishers of the Dallas News ang ¢ ismissed 
veston News, and Dallas Evening hee jrought b 
nal, to award a loving cup at the cal merce a8% 
convention in Denton for the best The I 
around newspaper in Texas from a pj th 
graphical standpoint. Conditions are sim of 
four copies of the paper must be ge mumctio” 
mitted on the first day of the mesioim 5 ¢ 
May 11, and that the contestants bene iy the t 
bers of the association. This may | ielivery 
made a permanent annual offer if it ms handle th 
with the approval of the association, cise, bu 
award is to be made through the Ta ™ 
Press Association by a committe al 
instincts te tciae ee nothing | 
Snow Plow Staves Off Paper Faniy Tribune. 
A snow-plow in place of an a pase the 
enabled the St. Paul Dispatching" § 
Press to haul two cars of ney = ov 
paper from its Itasca mill during tes hg 4 
cent snowstorms. The snow-plow ig right to 
hauled the cars of paper 109 mile: ote 
the mill at Grand Rapids, in noi 2 ‘him 
Minnesota, to Superior, Wis. Themes mstructio 
freight cars were coupled to a fag Mr ° 
train. The paper left the mill Fey them, 
23 and was in St. Paul 24 hours la a "9 eat! 
: “As sh 
Peru Chronicle Sold to Lewy &  ¢stab! 
Charles Winter recently sold the ig ™ in 
(Ind.) Daily Chronicle to Arthur ggg * along 
of Peru, and George Diehl, of Waa # it did 
The new owners have taken Possess million ¢ 
Mr. Winter established the Cina “The 
in 1894. Prior to that year he will ner serv 
as a typesetter on the Peru Jong tad a rig 
Forty years ago he owned the \egm can take 
(O.) Journal. Arthur Petty has beri tribute it 


lessee of the Chronicle for some yam to quit d 









































George Diehl is a mannfactue ‘T am 
Wabash. of this t 
SS eee test to 2 
Tribune Cook Book Editor Wadi tis were 
The marriage of Miss Jane EéG@ tion aros 
ton (Caroline S. Maddocks) edie @ per and 1 
the Chicago Tribune cook book @ arrier g 
married in Niles, Mich. to Oscar Ga morning 
Beard of Chicago. They will inf 1M or 2 
Chicago and Mrs. Beard will colli supply tl 
her work on the Tribune. She tsi “They 
on the staff for twelve years. a result 
—___ tion of 

Sowers Out of Creston #B very con: 
De Witt Sowers has disposed ¢% ing up i 
interest in the Creston (Iowa) 3B and one | 
\dvertiser to Carl and Kennei ila small ; 
Davenport. Mr. Sowers and famiy@} “But + 
moved to California. Alex Rosi is self-sy 
will continue the active managemal are dist 
the paper under the new OWE tomes a 
Carl Davenport will devote part" going to 
time to the business managemett Band | w; 
— ing the e 

Wheeling Intelligencer Has Fe “I; j, 
The plant of the Wheeling (W. 4% taper th: 
Intelligencer was damaged by ™§§ up that 
February 25. The loss will b 4 money, ¢ 
$15,000. Several tons of newspritt "i per that 
destroyed. The publication of te4§ “Now 
was not interfered with. The fire it applie 
in the basement, Its origin is not It cannot 
SS burden h 

New Daily in Goldsboro, ¥. Judge 
The Goldsboro (N. C) M# the impc 
morning paper, started publicatitt 3 Mper's s 
26. Roland F. Beasley, formetly Mf lands o 
Monroe (N. C.) Journal, is the if %spirac 
R. E. Powell, managing editor; In my 
Beasley, business manager. Th" " in th 
has the Associated Press service Jf" the r 
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atin NEWSPAPER CAN CONTROL ITS OWN 





Y-treay 





DISTRIBUTION SYSTEM 








yj, §. Judge 





Landis Holds Chicago Tribune Is Not Compelled to 
Sell Its Issues to Dealers Who Handle 
the Journal of Commerce 





au, 
. Dental 
of thr 

yolding that a newspaper is not a 
er slic service corporation and may sell 
mM, Sten oduct to whomever it chooses, Fed- 
On, bg od jodge K. M. Landis on February 26 
lo & () jgmissed for want of equity a suit 
and (y jrought by the Chicago Journal of Com- 
Ng ow: perce against the Chicago Tribune. 
Ne an The plaintiff, charging conspiracy 
best a i st the defendant company and some 
mat of its officers and employes, sought an 
S ate ty iynction and $250,000 in damages. The 
te a of the action was a notice served 
— i the Tribune upon its distribtion and 
be ms livery service that they were free to 
Tay WE indie the Journal of Commerce if they 
iit oa hose, but that if they did so they could 
re, wt also handle the Tribune. 
the Te “fudge Landis indicated that he found 
= cathing unfair in this attitude of the 

? Tribune. He spoke of the work and ex- 
Fain pense the Tribune has devoted to build- 
an eg ing up its distributing organization and 
hPa at another newspaper, on being started, 
REWHE tad no basis for a claim that it had the 
ng Weg right to all the advantages of that or 
Plo mt ganization. 

— “| think the defendant, in giving those 
“Then instructions—while it was not the pro- 

ro pietor of these routes or any one of 
Paty tem,” said Judge Landis, “T think it 
oad was entirely within its rights. 

“4s shown in the evidence in this case, 
Lew: 0 establish a carrier system in this 
d the Pag ‘00, in this neighborhood, and nursing 
thur B it along until it becomes self-sustaining, 
of Was i it did, would certainly cost half a 
possesgy Tllion dollars. 

+ Chre “The defendant’s relation to this car- 
he will er service was such that it certainly 
ru Joong tad a right to say to the carrier, ‘You 
the Yap can take this paper if you wish and Cis- 
nas en tribute it, but if you do you will have 
some naam to quit distributing mine.’ 
factw: # “| am somewhat aided in the solution 
if this thing by the application of the 
fst to a smaller community. Suppose 
tor Web this were a town of 10,000 and the ques- 
ane EAM tion arose. Suppose it is a morning pa- 
}) edie MM per and there are five carriers, and each 
hock, @m carrier goes to the office at 3:30 in the 
scat (x morning and takes from the press the 
will inf 00 or 200 or 300 papers necessary to 
vill cool supply the customers on his route. 
She has} 


‘They have reached that situation as 
. aresult of, maybe, a considerable por- 
. tion of time and the expenditure of a 
vey considerable sum of money in build- 


ing up the paper. One of the big jobs 
lowa) 4 and one of the big items of cost even in 
Kennet @ 2 small town is distribution. 
| fami] “But the time comes when the paper 
X ROWE is self-sustaining and these five carriers 
nagemeas are distributing the paper and along 
j OWETE comes another fellow, who says, ‘I’m 
> part “ going to start a newspaper in this town 
gemett # and | want the carriers that are carry- 
e ing the existing paper to carry my paper.’ 
Has Fel “It is inconceivable to me that that 
ng (W. "i vaper that is first in the field, has. built 
by up that carrier service by its toil and 
rill be Af money, cannot say no to the second pa- 
wspritt WH per that comes in. 
of tie “Now I think the rule applies there as 
he fire SM it applies here. The test is the same. 
is not OW It cannot be because it is a more onerous 
arden here that a different rule applies.” 
ro, N.C Judge Landis said he also could see 
) N importance of an established news- 
blicatios MH taper’s subscription list which is in the 
emery ¢ ands of its carriers. He thrust the 























is the i Nspiracy theory to one side. 
tor; a In my view,” he said, “there is noth- 
Th i "g in this contention, if my opinion as 











fo the right of the defendant company 








to protect itself by adopting the policy 
which is involved here is right. 

“In other words, if the defendant were 
an individual, in my view, there is no 
question that he could put to the carrier 
the necessity of choosing the new one 
or the old one. 

“In this case, if the defendant com- 
pany had a right as an individual to pur- 
sue the course the evidence shows was 
pursued in this case, it cannot be—at 
least my mind cannot take it in—that, 
to accomplish the protection of the same 
right, the president of the company may 
not direct the distributing management, 
the business management, circulation 
management, to get his instructions to 
the carrier, to tell the carrier what the 
defendant company has made up its mind 
to do in the protection of its rights.” 

It is expected that the Journal of 
Commerce will appeal from Judge Lan- 
dis’ decision. 


W. M. Newman Goes to Chicago 


W. M. Newman, formerly on the ad- 
vertising staff of the Milwaukee Journal 
and the Minneapolis Journal, has joined 
the staff of the Chicago Evening Ameri- 
can and will have charge of food product 
advertising. 
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NATIONAL PRESS CLUB _ of the Atlanta Journal, Greensboro Daily 


5, Baltimore Sun, etc., etc., -bor- 
r@ild some cowboy clothes and ap- 


SEES HAYS OFF 
as William S. Hart. He frisked 


Best Attendance at Club Party Since =. he and found all manner of in- 
Pre-Volstead Days Gives Promise ‘teresting gossip on post cards. 


of Revived Interest—Secre- 
tary Wallace a Guest 





O’FUREY HEADS NEBRASKANS 





WasHINGTON, Mar. 2—Something of Ole Buck Also Honored Again at Con- 





the atmosphere of National Press Club venti at Lincol 
shows of other years surrounded the (By Telegraph to Epttor & Pustisner) 
“Good-Bye, Will—Good Luck” party 


LincoLn, Neb., Mar. 1—The Nebraska 
Press Association held its 49th annual 
business session here, February 24-25. 
The attendance was very good and un- 
usual interest and attention was given to 
the program and discussions. Reports of 
officers showed the association to be in 
splendid condition and indicated that 
newspaper men al] over the state gen- 
erally are taking a genuine interest in 
the work of the organization. 

Ole Buck was complimented with re- 
election as executive secretary for the 
fourth time. Other officers elected were: 
President, J. P. O’Furey, Hartington; 
vice-president, J. S. Kroh, Ogallala; 
treasurer, Frank O. Edgecombe, Geneva. 
Executive Committee, E. R. Purcell, 
Brokenbow ; H. D. Florey, Pawnee City; 
George C. Snow, Chadron; J. G. Alden, 
York; Clark Perkins, Beatrice; Carey 
Nevin, Laurel; Fred Mickel, Seward. 


given in honor of Postmaster General 
Hays in the clubrooms Friday. It was 
a real party in every sense. Mr. Hays 
has said he was grateful beyonds words 
to the club. The club membership is no 
less outspoken in praise of Robert B. 
Armstrong, president, and Walker S. 
Buel, chairman of the entertainment com- 
mittee. Under their leadership there is 
reason to believe there may be a genuine 
revival of interest among active news- 
paper men in club affairs. 

Secretary of Labor Davis and Secre- 
tary of Agriculture Wallace dropped in 
to the Hays party. They performed be- 
fore a battery of movie cameras, stood 
on chairs to hear the Hays speech and 
participated in the general protest when- 
ever anyone tried to speak. There were 
more newspaper men present than at any 
party, but one, since Mr. Volstead be- 
came active. 

The assembly room was decorated with 
movie lithographs of all sorts. Avery C. 
Marks, Jr., of the Washington Times, 
put on a tough mail carrier stunt. There 
were marines to guard Mr. Hays on his 
journey to Hollywood. Theodore Tiller, 





Advertising Building for New York 


Nearly 200 representative men, many 
of them officials of advertising and pub- 
lishing organizations said to have a total 
membership of nearly 30,000, have en- 
dorsed the idea suggested some months 








SEVENTH DISTRICT OF A. A. C. W. MEETS 
AT FORT SMITH, MARCH 22-23 


ago for a great advertising building for 
New York. Frank E. Morrison, a mem- 
ber of the Advertising Club of New 
York, has sent out a letter to a large 
number of advertising men, asking for 
their views on the subject, together with 





T. LOUIS, Feb. 26—What Lou E. 

Holland of Kansas City, president of 
the Seventh District of the Associated 
Advertising Clubs of the World, calls 
“the most practical program ever offered 
the advertising clubs of this district” has 
been prepared for the association’s con- 
vention, which will be held in Fort Smith, 
Ark., March 22 and 23. The complete 
program follows: 


WEDNESDAY, MArcH 22 


Chairman—Daniel A. Ruebel. 


Former President Advertising Club of St. Louis. 
9.00 a. m. > = emma of delegates at Goldman 
Ir tel. 

10.00 a.m, Address of welcome—Oscar Fen- 
tress. president Fort Smith Adver 
tising Club. 

10.30a.m. Response. ‘“‘The Purpose of the 
Seventh District Association,” L. E. 
Holland, president Seventh District 
Association. 

11.00 a.m. Discussion. Led by R. W. Etter, 
formerly -president Pine Bluff Ad- 
vertising Club. 

11.30 a.m, “What's Ahead in Business?” How- 


ard Harringten, advertising man- 
ager Moline Plow Company, Moline, 
Ii. 


Chairman—B. W. 
2.00 p. 


Zenton, Pine Bluff. 


We Increased Business 
E, Teer, general man- 
ager, Heer Stores Company, and 
president Springfield (Mo.) Adver- 


tising Club. 

Discussion. Led by Fred Voiland, 

Voiland-Engel (Clothing Company, 

president Advertising Club of To 

peka. 

. “The Scope cf an Advertising Club.” 
Edward T. Hall, president Advertis- 
ing Club of St. Louis. 

. Discussion. Led by F. Jay South, 

teacher of printing, Emporia High 

Schorl, president Advertising Club 

of Emporia. 

“Making Local Advertising 

Productive,” Earl Robertson, 

sas City Star 

. Discussion. Led by J. C. Jolly, 
publisher Warren, Ark., Eagle Dem- 
ocrat, and president Arkansas Press 
Association, 

. “Humanizing Advertising Copy,” 
Minnie Buzhee, manager New Busi- 
ness and Advertising Department, 
American Bank of Commerce and 
Trust Co., Little Rock, Ark. 


m. “How 
1921.” 


in 


2.30 p. m. 


More 
Kan- 


30 p.m, 


4.00 p.m 


4.15 p. 


suggestions as to the location of a build- 
ing, an appropriate name, etc. It has 
been suggested that it be erected near 
Times Square or Columbus Circle, and 
the following names have been suggest- 
ed: Associated Advertising Building, Al- 
lied Advertising Building, American Ad- 
vertising Building, International Adver- 
tising Building, New York Advertising 


4.45 p.m. Discussion. Led by B. F. McGuirl, 
vice-president Petts-Turnbull Adver 
tising Agency, and vice-president 
Kansas City Advertising Club 


Tuurspay, Marcu 23 


Chairman—C. P. Whiteman, President 
Advertising Club of Oklahcma City. 


9.30a.m. “Use of Direct Mail 


Us in Merchan- 
ising,” Robert 


Mooney, Mocney 


Brcthers, Temple, Okla. Building, The Advertising Center and 
10.00 a. m. Discussion. Led by Milton B The Advertising Buildi 
Becker, Calhoun Dry Goods Com re dvertising unaing. 


pany, and president Muskcgee Ad 

vertising Club. 

“Nationally Advertised Products: 

he Retailer’s Opportunity,” Nor- 

man Lewis, account executive. Chap 

oo Advertising Company, St 

«ANS, 

1045 a.m. Discussion. Led by Miss M. J. 
Lambkin, Ferry-Hanly Advertising 
Company, Kansas City. 

11.00 a.m. “Higher Ideals in Merchandising,” 





senda ine Cupid Loose in Birmingham 
Cupid went on a rampage in the office 
of the Birmingham Age-Herald last 
week. Four employes of that newspaper 
forsook their posts for matrimony. 
Wednesday, Mrs. Estelle Bethea Hale, 


"i Richard H. Lee. dramatic critic, and J. Stuart Marlowe, 
11.30 a.m. Discussion. Led by E. J. Brennan, ‘ 

manager, Better Business Bvreau, of the Southern News Service, = 

St. Louis. nounced their marriage. Friday, Mrs. 
11.45a.m, “The Retail Clerk—His Importance fF cas 

in Merchandisian” Bare" totaen Eleanor. Stout, of the advertising staff, 

advertising manager Friedman. told of her marriage to A. G.. Stout. 


Shelby Branch International Shce 
Company, St. Louis. 

12.15 p.m. Diseussion. Led by John Milthaubt, 
president McVicar-Howard-Millhaubt 
Clothing Company, and president 
Wichita Advertising Club. 


Chairman—Wm. D. Hamilton, President, 
Advertising Club, Hutchinson, Kansas. 


2.00 p.m. “Meeting Mail Order Competition 
in Our Trade Territcry,” M. 
McGinnis, merchant and past presi- 
dent, Neosho Advertising Club. 


Saturday, Miss Ethel Gillen, reporter, 
was married to D. G. Tinsley, also a ree 
porter. Mr. and Mrs. Tinsley left im- 
mediately after the ceremony for At- 
lanta, where Mr. Tinsley gces with the 
International News Service. 


Dillon Press Club Trustee 
Phillip R. Dillon has been made a 


2.30 p.m. Discussion. Led by James A. For- - 

tune; president Weshvilie, Ack, member of the Board of Trustees of 

Advertising Ciub.. cach the New York Newspaper Club, to fill 
2.45 p.m. “Direct Sales Value o 00K in- ~~ s * 

dow Trimming.” Kester School of the vacancy caused by the resignation 

Window — x — of Alexander J. McCurdy. Mr. Dillon 
3.15 p. m. Discussicn. e y Richard Gold- and Joseph A. Durkin have b 

smith, Bosten Store, Fort Smith. ae ee “98 bs een ap- 
3.30 p.m. Discussion. Conducted by Frank pointed members of the entertainment 

Beach, president St. Joseph Adver- committee 

tising Club: E Guise, president ; 

heart (Okla.) novos Club; O. Se 

ide, president Camden (Ark.) Py . 

Advertising Club. Meriden Record Eight Columns 

4.00 p.m. Address by Charles Henry Mack- 


intosh, president Associated 
tising Clubs of the World. 
4.30 p.m, Closing Business Session. 
Presentation of Charters to Clubs of Seventh 
District. 


Adver- | The Meriden (Conn.) Morning Record 
has recently gone from seven to eight 
columns, and is now printing a page 22 


inches deep, and 17% inches wide. 
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MUST PAY FOR RADIO 
THOUGH HOURS LATE 





Chicago Tribune’s Wireless Plant 
Picks Up Its News from Europe, 
but Radio Corporation Gets 
the Money 





Interesting sidelights on the service 
rendered newspapers by the Radio Cor- 
poration of America were supplied by 
Joseph C. Northrup, until recently as- 
sistant cable editor of the Chicago 
Tribune and now city editor of the Los 
Angeles Times, in a recent address to 
the Medill School of Journalism, Chi- 
cago. Mr. Northrup, after detailing the 
Tribune’s experiments with radio dur- 
ing the past two years as a supplement 
to the inadequate service rendered by 
the cable companies, and its methods of 
receiving foreign news from the giant 
station in Bordeaux, France, until the 
Radio Corporation decided to share the 
Tribune’s savings, said: 

“Shortly after the Tribune forces 
moved to the new building, an arrange- 
ment having been made between 
deaux and the Tribune, regular wireless 
service was undertaken with this result: 
During 20 days the Tribune received by 
direct wireless transmission from Bor- 
deaux all of its dispatches from conti- 
nental Europe, an average of about 3,000 
words daily. Each dispatch came to the 
Tribune from four to six hours more 
quickly than the same dispatches would 
have come had they been filed either by 
cable or by the Marconi wireless system. 
Each dispatch was brought into the 
Tribune plant at least 30 per cent more 
cheaply than if it had through 
other channels. 

“The fact that the Tribune had found 

way to save hours meant very little to 
the great communications corporations. 
But when these corporations realized that 
in its quest for efficiency a newspaper 
known to be an extensive patron of the 
cables and the telegraphs also found a 
way to save money—that wouldn't 
at all. 

“So not many weeks ago the great 
Lafayette station at Bordeaux erected by 
the United States and operated during 
the war by the United States, passed 
into the hands of the French government, 
a working agreement was enteréd into 
between France and the Radio Corpora- 
tion of America which provided that all 
dispatches sent to America must be han- 
dled in America by the Radio Corpora- 
tion and the land telegraph companies 
with which it is bound by other agree- 
ments. 

“As a result of this agreement, two 
things happened. 

“First the Tribune’s wireless call 9ZN 
no longer was used, but each dispatch 
was addressed to the Chicago Tribune 
care of the Radio Corporation. These 
dispatches when received by the cor- 
poration at Tuckerton, N. J., were turned 
over to the Western Union Telegraph 
Company, according to agreement and 
then were forwarded to Chicago by tel- 
egraph. This caused tremendous delay. 

“In one specific case, it required more 
than six hours for a message to proceed 
from Tuckerton to New York. As this 
particular dispatch was intercepted by the 
Tribune operator when it was flashed 
from Bordeaux to Tuckerton, no real 
harm was done. 

“Second and more important, the 
agreements which wiped out direct trans- 
mission from France to American ad- 
dresses also did away with the carefully 
planned and alloted block of time during 
which the Tribune had been assured by 
Bordeaux that the great Lafayette sta- 
tion | he available for Tribune 


jor- 


come 


1 
ao 


weuld 
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service. This block of time was known 
as the filing period and it began at one 
o’clock in the afternoon and ended about 
five o'clock in the afternoon, Chicago 
time. Under this arrangement, it can 
be seen, not only were the Tribune’s cor- 
respondents enabled to send full reports, 
but also to get their stories into the 
Tribune office so early that they could 
be edited and headlined long before the 
deadline of the Tribune’s first mail edi- 
tion, 

“Dispatches now seem to be filed at 
Bordeaux when most convenient for the 
transmitting company and without stud- 
ied regard for Tribune deadlines. 

“At first thought this may seem de- 
structive, but not so. Bordeaux still 
sends press dispatches to the Tribune and 
the New York Times, New York Amer- 
ican and Philadelphia Public Ledger, and 
the operators still camping on Bordeaux 
wave length high overhead are able to 
copy the dispatches, the newspapers re 
ceiving them directly despite the fact 
that they must pay ultimate delivery 
otherwise. 

“However, the copy continues to flash 
nightly down the long brass tube from 
the wireless room to the cable desk and 
frequently, hours later, when two 
three editicns of the Tribune are already 
off the press containing the stories, the 
duplicates of these intercepted dispatches 


or 


are neatly but very tardily, delivered as 
per agreement.” 
Buy Interest in Art Student 
Miss Alma R. Roberts has purchased 


a half interest in the American Art Stu- 


dent, New York, and also sold her in- 
terest in the Beaver (Pa.) Argus and 
Radical. Bernard Kramer, formerly sec- 


retary of the Bayonne (N. J.) News and 
Review, has bought her holdings in the 


\rgus 
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RADIO CONFERENCE TO 
ZONE THE AIR 


Newspapers Interested in Wireless 
Phone—Advertising to Be Banned 
—Radio Brings News to Storm 
Bound Inland Papers 


1922 








The Detroit News has installed a radio 
telephone broadcasting station with a 
radius of 2,000 miles. About two years 
ago one of the members of the board of 
directors of the News suggested that the 
paper experiment with radiophone. So 
in August, 1920, a modest transmitting 
and reeeiving set was put in operation. 
After the first message of the new station 
was broadcasted news flashes were sent 
out and then one of the listeners sug- 
gested that the time between news bul- 
letins ought to be used for entertainment. 
So the radiophone concerts, which are 
now a daily feature of the big broad- 
casting stations carefully scheduled in 
the newspapers beforehand, came into be- 
ing. In this early radiophone concert a 
paper horn was rigged on to the receiv- 
ing mouthpiece and a phonograph placed 
close by and started. Back through the 
air within five minutes came enthusiastic 
saying that “it sounded just 
like a graphophone in the next room.” 

This week was held in 
Washington under the leadership of Sec- 
retary Hocver to devise ways and means 
if proper control of the use of the wire- 
less it will, the indications draft 
trafic rules to keep the roadways 
through the ether from becoming blocked 
by improper use or “road hogging.” 

The radio conference called to- 
gether by Dr. W. S. W. Stratton, di- 
rector of the U. S. Bureau of Standards, 
as chairman, and delegates 


messages 


a conference 


are, 





was 


are repre- 
sentative from the War Department, 
representative from the Navy Depart- 








FIVE-YEAR RADIO BILL FACES STIFF FIGHT 








Wf Asuincton, March 3.—Committees 

appointed by the Senate and the 
House to reach an agreement over the 
House resolution concerning use of the 
Naval radio for news reports across 
the Pacific, are expected soon to make 
a report. 

The House resolution was amended in 
the Senate to extend the authority for 
five years from next June. Another 
amendment was the insertion of the 
words “Hawaii” and “Alaska,” so that 
these places would be entitled to the low 
word rate. 

Whether the two committees before 
which the resolution now is in confer- 
ence will be able to agree seems prob- 
lematical, as it is known there are mem- 
bers on each committee who are deter- 
mined not to give ground. 

It is said an agreement probably will 
be reached to accept the amendment af- 
fecting Hawaii and Alaska, and that the 
principal difference of opinion is over 
the five-year extension. 

Some of the House conferees are sup- 
porting the contention of the Radio Cor- 
poration of America that the extension 
should be limited to two years, while 
those who are acting in behalf of the 
Senate are equally determined upon the 
longer period. It is pointed out that the 
discussions may reach a point where it 
will be impossible to come to an agree- 


ment, in which case the committees 
would be discharged and others ap- 
pointed. 

The Radio Corporation of America 


contends that the five-year extension will 
seriously affect its efforts to market se- 
curities for the raising of capital with 


which to make extensions of its service. 
Representatives of the corporation told 
the Senate Naval Affairs Committee 
they expected to be able to handle all 
press business across the Pacific by 1924, 
and asserted that if their facilities were 
not adequate at that time, they would 
not oppose another two-year extension. 

They could give no assurance, how- 
ever, as to the rates that would be 
charged, and it was on this point that 
the Senate Committee determined upon 
the five-year extension. Another matter 
that was taken into consideration in this 
connection was that press associations 
which are taking advantage of the 
Naval radio are making their contracts 
for periods of longer than two years. 

Sponsors of the five-year period told 
both the Senate and House committees 
that rates which now are charged by 
private interests are prohibitive, and that 
unless the Government authority is con- 
tinued, the service would have to be dis- 
continued. This, they argued, would be 
a serious blow to the peace of the world, 
for they said that it is only exchange 
of news between countries bordering on 
the Pacific that will prevent misunder- 
standings. 

The Senate conferees 
Miles Poindexter, Washington; Key 
Pittman, Colorado; Carroll S. Page, 
Vermont: Frederick Hale, Maine; and 
Claude A. Swanson, Virginia. 

The House conferees are Representa- 
tives Wallace H. White, Jr., Maine; Carl 
R. Chindblom, Illinois; Ladislas Lazaro, 
Louisiana; William S. Greene, Massa- 
chusetts; and Edwin L. Davis, Ten- 
nessee. 


are Senators 





ment, representative from the Py r 
Department, representative from the 
partment of Agriculture, Senator Fr 
B. Kellogg of Minnesota, Re 


r 
Wallace H. White, Jr., of Mane 8 




































Howell of Omaha, Neb., Dr, Alired y et 
Goldsmith, secretary Institute of Rid sallmen 
Engineers, New York, N. Y,; Prof ¢ Ord 
M. Jansky, Jr., University of Mines, de 
Hiram Percy Maxim, president Amp: 
can Relay League, Hartford, Com At the 1 
Prof. L. A. Hazeltine, Stevens Insist « director 
Hoboken, N. J. "I «sion, 
Elimination of free advertising ing 34 it was 
the ether waves was a much discuss March 31, 
subject at the conference. It was sty: jure 
by E. P. Edwards of the General Bell public 
tric Company that this had already bu: which the 
reduced almost to a minimum, Ty hich will 
American Telephone & Telegraph Cor. 
pany, however, is expected to begin fy B 
erating a broadcasting station which » cover. th 
send out advertising at a fixed rat te po 
charge. This work, it was pointed oe i awerage for 
will be limited by the general py 98 
who may simply “hang up” and refyg sf contest det 
listen to any system of broadcasted Pa wee 


vet tising. 


Frank E. Doremus of the Deal All me 
News testified before the radio coi. the resol 
ence that his paper had been approach business | 
by a certain eastern manufacturer yf News, wl 
has been in the habit of holding a yer fM large new 
mill-end sale in Detroit. He, just pig sited to a 
to his sale, offered to deliver a lef and prest 
on domestic economics which was ty > culation. 
clude no reference whatsoever to &MM bers, pres 
pending sale. The News declined sf cago Tri 
thanks after consideration, feeling deff Chicago 
some of the listeners might consider tf Wiley, 
talk because of the name of the mang Davis, N 
ing it as an advertisement of his come} 4. Mors 
sale. The manufacturers of radio taf Telegram 
phone equipment, it is understood, x The ac 
cognizant of the fact that the contint i ose of th 
mi rf Ma rere is — the A. B 
the high grade ot the subject mite 
which is sent through the air and if On th 
is packed with advertising the sak ¢ — 
instruments will suffer. sastitute 

The General Electric Company with beading 
ten days is expected to commence brat} “Ona s 
casting of a daily program from Se he 
nectady, N. Y. As yet, no details (i aears in 
what will be sent out have been mil 3." 
public. xtually p 

During the recent heavy snow and sk spe 
storms in Minnesota and Wisconsin te] the balanc 
newspapers, which were badly crip 
for outside news because the telega# A cha 
wires were down, turned to the wirdeje ™ Or 
telephone. ay tee 

The St. Paul Dispatch-Pioneer Pref «audit. 
received 1cs news through the Boy Set oe ire 
radiophone receiving station in the & ak 
Paul Auditorium. During this sgj "ord cf 

‘ - . traced sh: 
time the daily and weekly papers MOH tp the cat 
tral Wisconsin cities had to depend lanty§ te circul 
ly upon amateur radio operators, mg ,'™ yy 
picked up market reports and news of the o 
general for the crippled papers. _ ae (a 

Working in conjunction with the Si slected ; 
Louis Symphony Orchestra the Kan — 
City (Mo.) Post recently gave two ual by 
diophone concerts which were heart | (lcs f 
people in six states. Other inland be the 
pers which are adding radio sets to the yA. 
equipment are the Parson (Kan.) S#§ 10% con 
which expects to receive news and # on 
out concerts given by the Parsons shall | 
school orchestra, and the Lyons (Kat! @&, if 
News, which has ordered a radio st ®lh addition 
will employ it for the gathering of ms Sy oes 

ner as j 
a ore Creulatic 


Winsten in Advertising Agen Gee 


Harry J. Winsten, whose resignat ont 
as sales and advertising manager of tibution 
H. Black Company, Cleveland, was *f Panatior 
cently announced, has formed, with & The 
present Albert W. Hill advertisit amende 
agency, the Hill-Winsten Co., Ine. Te tanh: 
new firm will have offices in New Yot Tes 


and Philadelphia. 


of time 














..B.C. WILL SEGREGATE 
CONTEST CIRCULATION 


Also Change Rules on In- 






























red t Subscriptions, Original Test 
Rag Orders, Bulk Sales—Phila- 
Tol. delphia Bulletin Elected 
Nesp; 
Com At the monthly meeting of the board 
Stitys of directors of the Audit Bureau of Cir- 
7 wlations, held in New York, February 
: inal 34 it was unanimously decided, effective 
seus March 31, to establish a new method of 
5 State ure in the delineation of circulation 
| Ek: of publications operating contests in 
dy bell ghich the element of chance is a feature, 
n. Tell ghich will be as follows: 
h Coe “}) The circulaticn, during a period suff- 
in oI cot in the judgment of the Managing Director 
ich w et: the contest, shall be eliminated from 
ich wi © Oblishers’ statements and audit reports to 
Tate iy a excess circulation so obtained. he 
es for the remaining period shall be set 
ted mr the average fcr the period. — 
pubic "#(2) The net press _ for oo. —_ d of the 
fa st determined as above shall be set up 
rey pg the average stated. In addition 
sted ri wal description of the contest shall be given. 
Detro: \l] members of the board voted for 
conic the resolution except W. H. Strong, 
roach usiness manager of the Chicago Daily 
et vel News, who did not vote. The heads of 
a versie large newspapers of the country were in- 
st pr vited to attend the meeting of the board 
lectool and present their views on contest cir- 
sty culation. Those, besides the board mem- 
to SM bers, present were S. E. Thomason, Chi- 
ed val cago Tribune; John A. Dixon, ,of the 
ing tel Chicago Herald & Examiner; Louis 
ider tu Wiley, New York Times; Howard 
nang. Davis. New York Tribune; and Charles 
} com: H. Morse, of the Worcester ( Mass.) 
dio tf Telegram-Gazette. 
ood, ©The action of the board is regarded as 
onting Hone of the most important ever taken by 
adent 2 the A. B.C 
the A, D. ° 
Pop On the matter of “Installment Sub- 
MUSH ciptions,” the following rule will be 
= abstituted for the one now covering that 
Me heading : 
y with 
“e broat “On a subscription payable in installments, or 
m Sche pyable on delivery, the account with the sub- 
3g griber may be carried up to three months in 
etails cf arears in order that publisher may have ample 
nen mite ie in which to —, collections; but credit 
’ dull be allowed cnly for such copies as are 
xtually paid for (until at least 50% of the 
and ske aaual subscription price has been paid, when 
., i de subscription automatically qualifies as paid), 
onsin te the balance being transferred to unpaid.” 
crippled , 
teleorst {gy A change was made in the rule cover- 
wird 8 “Original Test Orders,” so that it 
now reads as follows: 
er Pres “Auditors are required to select at random 
‘oy Sen umes from the subscription list and trace them 
“she GA ‘tough the original orders to the cash book or 
he & : 

1 the 3 k or record kept by the publisher as a 
ris sant be Ee seetiots. The su acrigtions = 
Salad s be sufficient in quantity to establis 
rs 1m ce tothe satisfaction of the Bureau the validity of 

nd lari ‘te circulation claimed as net paid. 
ors, wit Pt To cases where written orders are not Ee 
ee 2 y the publisher, or where more than 50% 
news i of the orders produced are other than direct 
| fm (this was formerly 70%) the subscribers, 
; 4. off ketters shall he sent to five hundred (500) names 
h the S) tlected at random by the auditor from the sub 
e Kani *tiption 7, ro aang = be — at the 
pense of the publisher and upon a form _pre- 
> two TH sared by the Bureau. If 10% or more of the 
heard bij "Plies from such letters indicate that the party 
nland pe — be letter bey sent a! not aouene 
"mor the ication, cr does nct know the iden- 
s to the! a of the person subscribing on his or her be- 
Sp f, the percentage of such replies over such 
- ; ps py _— oe, total number | ee 
and sent Fecety applied as a means of deduc- 
4m tion from the entire subscription list, and this 
sons hil shall be computed by issues. Any publisher 
s (Kan) ™y, if nct satisfied with the results from five 
io set atl wintred (500) letters sent as outlined, ange 
1 itional letters sent to as many names as he 
r of news po Awe = — . be selected ~— the 
iption list by the Bureau in such a man- 
nr as it may determine and adjustments of 
oo gon be made upon oP eee roa 2 
gency ‘orth. Expense of sending all letters to be 
"ame by the publisher. 
esignate luctions made under this rule_shall_be 
er of th shown in Par. 8, opposite the caption ‘Mail Dis- 
; te ‘bution’ in the unpaid column, with an ex- 
’ ee Manation in Paragraph 28.” 
with t j a 
verti The rule covering “Bulk Sales” was 
| amended by adding the following para- 
Ine. a tah . 
: ph: 
4 lem, Subscriptions in Bulk, cannot be 
‘ed as paid when carried beyond expiration 
of time originally paid for.” 
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The rule covering “Association Sub- 
scriptions” was amended by adding the 
following paragraph: 
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Canadian Power Farmer, Wiinnipeg, Man., 


‘an. 
Motor In Canada, Winnipeg, Man., Can. 
Wilmington (N. C.) Dispatch. 


CANCELLATION OF MEMBERSHIP— 


“Association Subscriptions shall not be 
credited as paid circulation unless at least 50% 
of either the regular advertised annual sub- 
scription price or newsstand price be paid for 
same. Association Subscriptions cannot be 
classed as paid when carried beyond expiration 
of time originally paid for.” 

The rule covering “Mail Subscriptions 
—Special” was amended by adding the 
following paragraph: 

“Mail Subscriptions-Special cannot be classed 
as paid when carried beyond expiration of time 
originally paid for.” 

The rule covering “Gift Subscriptions” 
was amended by adding the following 
paragraph: 

“Gift Subscriptions shall not be credited as 
paid circulation unless at least 50% of either 
the regular advertised annual subscription price 
cr newsstand price be paid for same. Gift 
Subscriptions cannot be classed as paid when 
carried beyond expiration of time originally 
paid for.”’ 

Action on the matter of auditing pub- 
lications of free circulation, which was 
referred to the board by the annual con- 
vention in October and has been before 
the directors at every meeting since then, 
was postponed until the March meeting. 

The following additions and changes 


in membership were unanimously ap- 
proved: 
New Members 
ADVERTISERS 
Lever Brothers, Cambridge, Mass 
ADVERTISING AGENTS— 
F. Wallis Armstrong Company, Philadelphia, 
Pa. 
Purttsrers— 
Ph'ladelphia Evening Bulletin. 
Western Canadian Mutorist, Vancouver, B.C., 
Can 


Fort Wayne (Ind.) Evening Press. 

Fort Wayne News-Sentinel (Sunday Edition) 

American Hebrew, New York. N. Y. 
Motorcycline & Bicycling, Chicago. 
Perranent Builder, Chicago. 
Dun’s Review, New York. 
Michigan Business Farmer, 

ch. 

RE'NSTATEMENT OF MEMRERSHIP 
Sales Management Magazine, Chicago. 

\ppiications AccEeptrp 
World’s Markets, New York. 
Washineten (D. C.) News 
Administration, New York. 


Mt. 


Clemens, 


Forbes. New York. 
Field [lustrated & System on the Farm, New 
York. N. ¥ 
Droperp FROM MEMBERSHIP 
Chambershur¢ (Pa.) Public Opinion 
Corpus Christi (Tex.) Caller. 


Independent, New York. 
Kuryer Narodowy, New York. 


Appiications Hetp In ABEYANCE— 


Canadian Poultry Review, Toronto, Ont., Can. 


CHANGE OF CLASSIFICATION— 


Hendrick’s Commercial Register, New York, 
changed from “Business Publications” to 
“Free Distribution” classification. 

Furniture Age, Chicago, Ill., changed from 
“Free Distribution” to “Business Publica- 
tions” classification. 


Applications Received and Awaiting Prelimi- 
Records 


nary Investigation of 
NEWSPAPERS— 
Paducah (Ky.) News-Democrat. 
Waukegan Daily News. 
Business Pusiications— 
National Milliner, Chicago. 
Candy Factory, Chicago. 
Candy Jobber, Chicage. — 
r Ice Cream, Chicago. 


Can 
Illustrated Milliner, New York, N. Y. 


G. G. HILL SUCCEEDS STRAYER 


New Pittsburgh Dispatch Man Has Been 
19 Years in Washington 


WasuHincton, Mar. 2.—George Gris- 
wold Hill, one of the veterans in the 
corps of Washington correspondents, has 
been named representative of the Pitts- 
burgh Dispatch, succeeding Louis W. 
Strayer, who was killed in the Knicker- 
bocker Theater disaster on January 28. 
Mr. Hill has been associated with. the 
Washington Bureau of the London Times 
for several years. 

\ native of Montreal, where he was 
bern April 24, 1868, Mr. Hill has been 
in newspaper work since he was 20 years 
of age. He came to Washington in 1903. 
He was Washington correspondent from 
1909 to 1915. Mr. Hill has been asso- 
ciated with the Republican National 
Committee in all presidential campaigns 
since 1904. 


With National Publishers’ 


Duncan M. Ferguson, formerly adver- 
tising manager of the American Steel 
Export Company and Automotive Prod- 
ucts Corporation, has been appointed field 
secretary of the National Publishers’ As- 
sociation, with headquarters at New 


York. 


Association 








CIRCULATION NEWS AND VIEWS 








HE El! Paso (Tex.) Herald is carry- 
ing in its Sunday edition a magazine 
section called the El Paso Herald Junior. 
The junior magazine section is devoted 
to stories and news for boys and girls. 


The El Paso Herald is offering an 
accident insurance policy with a year’s 
subscription to the Tri-Weekly Herald. 


H. H. Fris, circulation manager of 
the El Paso Herald, makes a unique 
offer to subscribers in which he says, 
“If, after you have received the El Paso 
Herald for one month, you are not en- 
tirely satisfied, you may ask for, and re- 
ceive, a refund of the entire amount 
of your subscription.” 


The Sioux City Journal has lowered 
its price for the daily and Sunday from 
$6 per year to $5 per year, while the 
price of the daily was lowered from $5 
to $4 per year. 

G. H. Reynolds, former circulation 
manager of the New Bedford (Mass.) 
Standard and a director of the I. C. M. 
A.. returned recently from a_ business 
trip to Montreal, Detroit, Pittsburgh and 
Harrisburg. Mr. Reynolds says that in 
Harrisburg both newspapers were run- 
ning contests. -He visited circulation 
managers in the cities on the trip and 
says there seems to be a general ten- 
dency on the part of the newspaper to 
return to some of the old schemes that 
had supposedly gone into the discard 
for good during the war. 


JB. Hollett, who has been circulation 
manager of the Tulsa (Okla.) Tribune, 
for some time, is now city circulation 
manager of the Washington (D. C.) 
Times, 


The Birmingham Age-Herald is giv- 
ing a nightly movie show to its news- 
boys. A moving picture machine has 
been installed in the circulation room 
and the show starts before the paper 
goes to press. In this way with a dif- 
ferent film each night, the Age-Herald 
hopes to get its newsboys on the job on 
time, 


The Gadsden (Ala.) Times-News has 
just closed a successful four week’s 
carriers’ contest. The following prizes 
were given to the winners who procured 
the most subscribers during the four 
weeks: Two bicycles, two watches, 
Imperial pass, football, air rifle, sweat- 
er, two fountain pens, knife and paper 
sacks, 


Newsboys the Wichita (Kan.) 
Beacon have organized the Beacon 
Newsboys’ Aésociation, under the direc- 
tion of W. E. Lloyd, of the city circu- 
lation department. Plans are under way 
for a club room and welfare work. 
The temporary officers are, Eli Stevens, 
president; Freddie Deaton, vice-presi- 
dent; and Harold Miller, secretary. 
Harold Fenton, city circulation man- 
ager, and Sam Mart, street circulator, 
are assisting in the work. 


on 
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S. N. P. A. CHIEFS DECIDE 
1922 PROGRAM 


Advertising Campaign Will Go On— 
National Fund for Publishers Ap- 
proved—Gains in Advertising 
and Circulation Reported 





(By Telegraph to Epitor & PuBLISHER) 

CuHaTranoocaA, Tenn., Feb. 28.—The 
executive committee, past presidents and 
committee chairmen of the Southern 
Newspaper Publishers’ Association in 
session here yesterday determined on 
several details of the association’s activi- 
ties between now and the next annual 
convention. Outstanding decisions were: 

Approval of the advertising commit- 
tee’s plans for continuation of the S. N. 
P. A. advertising campaign. Copy will 
go out through Henry Staples, of Staples 
& Staples, Richmond, chairman of the 
Southern Council of the American As- 
sociation of Advertising Agencies. 

It was the opinion of the meeting that 
the S. N. P. A. would not do any fur- 
ther advertising of the South in Northern 
newspapers. 

Labor and legislative matters were 
discussed and the plan for a national 
fund to be raised by the A. N. P. A, 
which has been approved by several re- 
gional associations, was endorsed by the 
Southern publishers. 

It was voted to hold the convention 
this year at Asheville, beginning July 10, 
and to invite allied associations to hold 
their meetings there at the same time. 

Most of the allied organizations will 
hold sessions simultaneously. The south- 
ern advisory council of the Associated 
Press will not hold its meeting then. 

Measures pending in Congress which 
concern the interests of newspaper pub- 
lishers were referred to their proper 
committees. Among those discussed was 
the proposed tariff on newsprint and the 
increased tariff demanded on dry mats, 
Second-class postage was also consid- 
ered. The association is represented in 
Washington by former Senator Hoke 
Smith of Georgia. 

Urey Woodson, chairman of the stand- 
ing committee on legislation, and Alfred 
F. Sanford, publisher of the Knoxville 
(Tenn.) Journal-Tribune, were instructs 
ed to meet Senator Smith to take 
proper action with regard to a reduction 
in the second class newspaper rate and 
tariff on dry mats. 

A silver medal was voted to the 
Southern Intercollegiate Newspaper As- 
sociation for editorial contests among 
colleges of the South. 

It was agreed that the Printers’ 
School at Macon, Ga., is doing excellent 
work, 

Reports at the meeting indicated that 
Southern newspapers are showing a big 
increase in local and foreign advertis- 
ing and many report a steady increase 
in circulation. Overhead expenses are 
still very high, it was reported. 

A telegram of sympathy was sent to 
D. D. Moore, editor and general mana- 
ger of the New Orleans Times-Picayune, 
and chairman of the S. N. P. A. labor 
committee, who is ill at Mineral Wells, 
Tex. 

Congratulatory messages were for- 
warded to Major E. B. Stahlman, presi- 
dent of the Nashville Banner, and Mrs. 
Stahlman, on the arrival of a son last 
Friday. 





Royal P. Smith Makes Change 


Royal’ P. Smith, lately with the Conde 
Nast Publications and the Gentlewoman 
Magazine, has joined the staff of Rodney 
E. Boone, eastern representative of the 
Chicago American, with headquarters at 
2 Columbus circle, New York. 
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HEARST WIRE FEATURES 
FOR EVENING PAPERS 





Cosmopolitan News Service Started in 
New York, With Washington, 
Financial and Sport 
Departments 





William Randolph Hearst this week 
added another daily news feature organ- 
ization to his list when the Cosmopolitan 
News Service began operations at 21 
Spruce street, New York, the Press 
Club building in 
which the Inter- 
national News 
Service will also 
be quartered 
shortly. The new 
service has just 
been, organized to 
provide exclusive 
leased wire news 
features for af- 
ternoon newspa- 
pers, and Earl C. 
Reeves has been 











Eart C. REEVES 


appointed news 
editor in charge of the staff. 
Mr. Reeves recently returned from 


London, where he was manager and cor- 
respondent of the International News 
Service for four years. He was gradu- 
ated from Indiana and Columbia Uni- 
versities and shortly after entering news- 
paper work joined the I. N. S. as assis- 
tant general news manager. He was 
later sent to Chicago as Western news 
manager and then went to Europe. 

William Hard 
will be stationed 
in Washington, 
writing daily ar- 
ticles on national 
problems. 

\ financial de- 
partment of the 
new service is in 
charge of Wil- 
fred S. Cousins, 
for 11 years ed- 
itor of the Amer- 
ican Banker. He 
has also syndi- 
cated for 10 years Cousins’ Business Re- 
view as a weekly feature for newspapers. 

Sporting features will be handled by 
T. A. Dorgan (“Tad”) and Sid Mercer, 
the latter devoting his attention to base- 
ball. “Tad” has been with the Hearst 
newspapers as a sport writer and car- 
toonist for 20 years and Mercer joined 
the New York Evening Journal last year, 
following several 

iz — 
years of baseball : al 
writing for the 
New York 
Globe. 
No 





Harp 


WILLIAM 





appoint- 
ments have yet 
been made for 
the business and 
editorial manage- 
ment of the new 
service, it was 
announced at the 
office of M. 
Koenigsberg, 
general manager of the other Hearst 
news and feature organizations, which 
include the International News Service, 
Universal Service, International Feature 
Service, Newspaper Feature Service, 
King Features Syndicate, Inc., and Star 
Adcraft Service. 








WwW. S. 


Cousins 


New Oklahoma Newspaper Association 
Newspaper publishers of Blaine 


County, Okla., have organized under the 
name of Blaine County Editors’ Asso- 
ciation. 
tonga, was elected president. 


Mrs. T. B. Ferguson, of Wa- 
Mrs. Fer- 


Editor & Publisher for March 4, 


guson is the widow of T. B. Ferguson, 
a former newspaper man and one time 
governor of the Territory of Oklahoma. 
Monthly meetings will be held. 


TEN PER CENT PROFIT 
HEARST MAXIMUM 


Ninety Per Cent of Gross Income Spent 
in Production of Publications, 
Says Proprietor in Explaining 
3-Cent Price 








“The Hearst publications make it an 
unalterable policy to spend at least 90 
per cent of their gross income in the 
creation of their product,” said William 
R. Hearst in a signed interview this week 
in which he gave his answer to the ques- 
tion, “How does it come about that the 
Hearst papers, which were the chief ex- 
amples of one-cent journalism, are now 
the most conspicuous examples of three- 
cent journalism?” 

“Under any circumstances,” Mr. Hearst 
continued, “and with whatever income, 
less than 10 per cent is set aside as profit 
and more than 90 per cent is spent in the 
producticn of the publications.” 

As a further reason for the three-cent 
price of Hearst newspapers, their pro- 
prietor points out that “‘costs in the pub- 
lishing business have not been reduced. 
During 1921, in comparison with 1920, 
the cost of white paper, labor and gen- 
eral expense for the Hearst newspapers 
increased $9,314,737.13. Therefore, no 
matter what our preferences might be, 
the circumstances compel higher prices 
than before the war. 

“Print paper is at least 50 per cent 
higher than it was before the war, and 
that is a considerable item in an institu- 
tion which uses 250,000 tons of print 
paper in a year. 

“Labor in the printing trades is very 
much higher than it was before the war, 
and I personally, sincerely hope that 
these high wages will be maintained, so 
that with decreasing costs of living a 
higher standard of life can be maintained 
by the workingman and his family. 

“The highest object and best achieve- 
ment of our American civilization is a 
high standard of living for the people 
generally; and obviously there is noth- 
ing which so much conduces to that as 
a high standard of wages. 

“The cost of contributions of a notable 
character have increased enormously 
over the period preceding the war. It is 
difficult to tell exactly why this is so, 
but it is so. All of these circumstances 
have operated together to retain our pub- 
lications at a high price and to make 
them worthy of the high price.” 


LINDNER JOINS DETROIT TIMES 


Becomes General Manager, Leaving 
Journal—No Deal Pending 


Clarence R. Lindner joined the Detroit 
Times February 28 as general manager, 
going from Detroit Journal, where with- 
out title he managed the property, repre- 
senting the ownership. Mr. Lindner’s 
transfer to the Times has no significance, 
it is stated, as no deal is pending between 
these papers. Edgar D. Shaw, who has 
been general manager since the Times 
passed to W. R. Hearst, returns to New 
York soon, resuming his regular duties in 
the Hearst general management. 





Tepp Buys White Plains Paper 
Eugene Tepp, editor of the 
Elmsford Eagle has purchased the 
While Plains (N.Y.) Eastern State 
Journal. Both newspapers will be issued 
from the same plant, located at White 
Plains. 


Louis 
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BUSINESS BUREAUS BAN 
“BARGAIN” COPY 


St. Louis Conference Seeks Standards 
to End Comparative Price Abuse 
in Retail Ads—Classified Also 


on Program 








St. Louis, Feb. 27.—A report looking 
to the adoption of standards to eliminate 
the abuse of comparative price claims in 
advertising was adopted at the confer- 
ence held here last week by the National 
Better Business Commission of the As- 
sociated Advertising Clubs of the World. 
It was the semi-annual conference of the 
commission. 

The commission instructed its board 
of governors to confer immediately with 
national retail associations to consider 
comparative price advertising and other 
recommendations for the improvement of 
retail advertising. The report, as 
adopted, follows: 

“Your committee, after due considera- 
tion of the abuse of comparative prices 
in retail advertising, through exaggera- 
tion, to an extent that menaces the value 
of advertising by lessening believability 
4nd undermining public confidence in it, 
recommends that the board of governors 
of the National Better Business Com- 
mission be instructed to confer imme- 
diately with national retail organizations, 
such as the National Retail Dry Goods 
Association, the National Retail Clothi- 
ers, the National Garment Retailers, the 
Furniture Retailers of the United States 
and the National Shoe Retailers, as well 
as the Associated Retail Advertisers, 
looking to the adoption of standards 
eliminating the abuse of retail advertis- 
ing, in order that its business efficiency 
and service to the public may be in- 
creased.” 

L. J. Boughner, of Chicago, president 
of the National Association of News- 
paper Classified Advertising Managers, 
asked the co-operation of the National 
Vigilance Committee and Better Busi- 
ness Bureaus comprising the commission, 
in keeping the classified columns of 
newspapers free of the advertising of 
fraudulent schemes. The commission 
appointed a committee to develop a plan 
of operation. 

In a discussion on detecting classified 
advertising frauds, George M. Husser, 
the secretary of the Advertisers’ Protec- 
tive Bureau of Kansas City, Mo., said 
in part: 

“Classified advertisements, because of 
their human interest character, have a 
universal appeal to newspaper readers 
which makes them one of the most ef- 
fective mediums of merchandising. The 
sheer number and variety of these ad- 
vertisements renders difficult the task of 
the investigator to ferret out those which 
might deceive and harm the public. 
Daily newspapers are scrutinizing with 
greater care than ever types of classified 
copy of all descriptions and are relying 
upon Better Business Bureaus to help in 
the censorship and generally throw out 
what is found questionable. Many 
papers have adopted rules governing the 
acceptability of classified advertising and 
automatically reject such confidence—de- 
Stroying schemes from want columns as 
the following: 

“1. Propositions to start individuals 
in the mail order business—or to provide 
mail order plans or secrets. 

“2 Circular distributing schemes. 

“3. Firms seeking mailing lists. 

“4. Offers to teach one to become a 
detective by mail. 

“S_ Developing song writers—charg- 
ing a fee for setting verses to music. 
Printing and creating a demand for 
songs. 


“6. Home work schemes—addrecs 
envelopes, writing letters, storj . 
at home, etc. — 

“7. Schemes which ask for cash de 
posits for samples or outfits, 

“8. Matrimonial advertisement 


: S, clair. 

voyants, palmists, etc. = 
“9. Advertisements of Fesidence_ 
selling furniture, musical instrument ¢ 


phonograph 
as ‘gyps.’ 

“All the newspaper has to sell js 
reader-confidence in any advertisemen, 
whether a big display piece or a smal 
want ad which harms subscribers, Keeps 
by so much to tear down general Dublic 
confidence in all advertising. Newspaper 
executives are heartily CO-Operating jy 
the suggestion of the Bureau in handling 
classified advertising. ‘When in douty, 
refuse the copy.’ Fake classified adver 
tising is the little fox that destroys the 
vine in the vineyard of advertising og, 
fidence.” 

Hugo Swann, manager-counse] of the 
Better Business Bureau of Dallas, Tex, 
told how “it is the custom in every city 
in the United States for a few bona f% 
and some self-styled wholesalers, jobber 
and manufacturers to try to take advan. 
tage of the buying season just befop 
Christmas to advertise merchandise 
rect to the retail public, at ‘wholes’ 
and ‘manufacturers’’ prices.” 

This abuse was remedied, Mr. Sway 
said, by recommending to the newspaper 
that such advertising copy be subjects 
to the ‘strictest censorship before py 
lication; that all reference to the fx 
that the advertiser is a wholesaler, jobhe, 
manufacturer or manufacturers’ agent 
eliminated from the advertisement; th 
the prices quoted and the statemens 
made be free of comparisons with tk 
merchandise on sale by other concem 
and that the merchandise be sold entire 
on its merits. 


‘dealers’—commonly know 


LEDGER POLL ON MINE DISPUTE 





Philadelphia Paper Sounds Ed‘tors Ore 
Country on Bas‘c Issues 


Through its special correspondents a 
over the country, the Philadelphia Pb 
lic Ledger has been making a canvass ¢f 
American newspapers to ascertain ther 
attitude toward demands of the United 
Mine Workers for increases in the wat 
scale, a five-day week, and a six-h 
day. The Ledger makes this annount 
ment in connection with its investige 
tion: 

More than seventy-five replies har 
been received. In many cases the cor 
spondents report the editors think t 
demands of the miners and the positie 
announced by the operators are take 
largely for trading purposes. In butat 
case is a newspaper reported as complet 
ly supporting the demands of the mines 
That is by a Socialist paper in Obl 
homa City. There are many expressioa 
of support of the position of the bitum 
nous coal miners that their wage sa 
must not be lowered, few for the increat 
asked by the anthracite miners and, we 
the single exception, none is in sympa) 
with the proposition to cut the workit 
day and week. ; 

Most newspapers that discuss the sitt 
ation urge the necessity for increas 
production as the result of the wat, 
regard a five-day week and six- 
day, resulting in a 30-hour week, as! 
entering wedge for decreased product 
in all lines of industry. 


Press Congress Meeting Called 
President Walter Williams of 
Press Congress of the World has a 
a meeting of the executive committee @ 
March 22, at 10 a. m.,, at the Hardwit 
Club, New York City. 
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Editor & Publisher 


PRINTING ALL THE NEWS AND KEEPING 
WITHIN THE LAW 





“What Articles Are Libelous?” Is Question Every Newspaper 
Man Should Be Able to Answer—Most Innocent Sort 
of Mistake May Come Under Head 





By LOUIS G. CALDWELL 


IAL N 
Soe Caldwell, of the firm of 


attorneys for the Chicago Tribune. 


week. 

N interesting case grew out of the 
A corset exhibition of the H. W. Gos- 
ard Company at the annual convention 
of the American Medical Association in 
Chicago in 1908 when the Corset Com- 

y was sued by Mrs. A. M. Beeson. 
The Gossard Company employed Mrs. 
jeeson to lecture and explain to the at- 
yoding physicians the hygienic and 
ferapeutic merits and uses of their cor- 
gts, The Record Herald and Inter- 
Qcean immediately published humorous 
xeounts of the affair, which the Gos- 
ard Company reprinted as circulars and 
miled them to a large number of physi- 
tans in the United States, accompanied 
jyacircular letter saying that they felt 
tat the company had been greatly in- 
iured by the articles, and calling attention 
to certain parts which the letter said 
were untrue. The parts which the letter 
gid were untrue were those reflecting on 
Mrs. Beeson. A part of one of the 
atticles was as follows: 


“Curves SHOWN IN ARMORY” 

4iving Yenvs in a Knit-Top-Petticcat 

Girdle Cynosure at Medical Convention 
“Fie on the naughty corset medel and fie on 
the peeping doctors!” 

“Mrs. A. M. Reese n, a demonstrator of gir 
de appliances. is the medel. Thousands of 
members of the American Medical Association 
tow in sessin are the peepers. The wives of 
the medical men are the criers of ‘Fie!’ ” 


The court held that the articles as pub- 
lished in the newspapers were libelous 
ut that in the case before them the cir- 
qlar letter which accompanied the re- 
productions of the articles ought to have 
en considered, together with the arti- 
tks, by the jury, to determine whether 
te whole was libelous. In other words, 
twas a matter of doubt whether, if the 
reproductions of the articles and the cir- 
ailar letter had been considered together, 
whether the H. W. Gossard Company 
lad libeled Mrs. Beeson, and it was for 
the jury to decide. 

AnoTHER “ANARCHIST” CASE 

A case of interest to The Tribune in 
te recent past, because of the famous 
nit for $1,000,000, brought against it by 
Henry Ford, is a case in which the Chi- 
ago Daily News was held liable for 
alling a man an “Anarchist.” As _ will 
remembered, Ford recovered damages 
af six cents against The Tribune for a 
Similar charge. In the case of Cerveny 
¥. Chicago Daily News Company, the 
Illinois Supreme Court held such a 
tatge was libelous. In that case, how- 
ter, the term was used-in connection 
with the Haymarket riots, and plainly 
tad an implication of riot, murder and 
bomb throwing. 
_ The Rockford Star recently lost a case 
M which it was held libelous to state of 
aman, who was at the time candidate 
for mayor on the socialist ticket, that he 
Was one of “the rankest of socialists,” 
™ favor of blowing up tenement 
houses,” “a man who would by his offi- 
dal acts be opposed to and decide against 
‘orporations, right or wrong, upon all 
questions,” etc., etc. 


and 


Must Be Provep 
It will be seen from the above in- 
“ances that the range of statements 
= are, or may be, libelous, because 
“ty expose a person to hate, contempt 


“idicute, is almost without limit, and 
™ precise line can be drawn 


The only 








OTE:—This is the second of a series of articles on the subject 
McCormick, Kirkland, 
Credit is due to the Trib, house organ of the 
Tribune, for publication in EDITOR & PUBLISHER. 





of libel 


Patterson and Fleming, 


The first article appeared last 


safeguard in most cases is to ascertain 
before publishing such statements that 
they are true and can be proved to be 
true. While it has been held in this state 
that truth is a defense only when the 
statement is published “With good mo- 
tives and for justifiable ends,” we believe 
that if a story has news value for the 
public the newspaper need ordinarily 
have no fear if the story is true. A 
story, though true, which was published 
solely for the malicious purpose of in- 
juring some one, would probably be held 
libelous, though such an occurrence is a 
very rare one and would ordinarily entail 
great difficulty of proof on the part of 
the plaintiff. 

In these articles we shall discuss 
certain rights which a newspaper has to 
criticise and make comment on persons 
and events, men in public life and candi- 


dates for office, literary and musical 
works, etc.—in a word, occasions on 
which, in the interest of freedom ot 


speech and of the press, a newspaper is 
permitted to speak without fear, provided 
it does not overstep certain limitations. 

In about the year 1875 Sir John Rus- 
kin, perhaps the greatest art critic of 
his day, wrote and published an article 
criticising pictures exhibited in the Gros- 
venor Gallery in England. Referring to 
certain pictures painted by the famous 
artist Whistler, Ruskin wrote the fol- 
lowing: 

“Sir Coutts Lindsay ought not to have 
admitted works into the Gallery in 
which the ill-educated conceit of the 
artist so nearly approached the aspect 
of wilful imposture. I have seen and 
heard much of cockney impudence be- 
fore now but never expected to hear a 
coxcomb ask 200 guineas for flinging a 
pot of paint in the public’s face.” 

Whistler sued Ruskin for libel. The 
only words which were considered libel- 
ous in the foregoing passage were “wilful 
imposture.” Whistler recovered as dam- 
ages the insignificant sum of 1 farthing 
and had to pay his own costs. 


A Typicat Case 

This English case is typical of a large 
class of cases in which a certain right 
to comment on and criticize matters of 
importance to the public is recognized. 
The entire passage above quoted is such 
as could easily bring the artist, Whistler, 
into “hate, contempt or ridicule” with a 
considerable portion of the public, espe- 
cially since the author, Ruskin, was so 
highly regarded as an art critic. Tested 
by the broad rule set forth in our first 
article, as to what constitutes a libel, 
the above passage would seem clearly 
libelous. Yet, except as to the word, 
“wilful imposture,” it was not so held. 

The right is generally known as that 
of “Fair Comment and Criticism.” It 
is a right every one has to comment, 
both by word of mouth and in writing, 
on matters of public interest and general 
concern, provided he does so fairly and 
with an honest purpose. 

The right is of the utmost importance 
to newspaper men because a large pro- 
portion of the public of civilized commu- 
nities depend to an increasing extent on 


newspapers and other periodicals for 
helpful discussion of public men and 
events. A newspaper has no greater 
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right in this respect than any person in 
the same community, but has occasion 
to exercise the right very frequently. 

Mr: Caldwell’s third article will appear 
next week, 


PLAN BROADER FIELD 
FOR SIGMA DELTA CHI 


Placing Journalistic Fraternity in Same 
Plane as Other Professional Asso- 
ciations Urged by Bruce Bliven 
at Annual Banquet 


\ definite step in the recent movement 
to broaden the scope of Sigma Delta Chi, 
professional journalistic fraternity, and 
place the organization on a plane with 
other professional associations, was taken 
at a banquet sponsored by the Columbia 
University Chapter of Sigma Delta Chi 
at the Hotel Hermitage, New York, last 
Saturday night. 

Bruce Bliven, associate editor of the 
Globe, said that New York journalism 
was in dire need of an organization which 
would have as its objective a betterment 
of working conditions for newspaper men. 
His idea was not a unionization plan, nor 
a social organization, but rather an asso- 
ciation composed of the highest type of 
journalists to promulgate ideas and ideals 
for raising the standards of the profes- 
sion. 

“Modern journalism is just as much an 
experiment now,” Mr. Bliven asserted, 
“as it ever was. Twenty years ago pub- 
lishers were serving the people almost 
any sort of news in any style they chose. 
The public of twenty years ago has 
changed. Now it is a reading public. 
There are not a few who believe that this 
new public is being served the same kind 
of slovenly news as was served to news- 
paper readers of twenty years ago, only 
that now it is being served more quickly 
than it was then. I am forced to believe 
that the worse a paper is today the more 
it is read, and that the better it is, the less 
chance it has of being read. 

“Because of so many articles condemn- 
ing the press, so many criticisms appear- 
ing in book form, in periodicals and mag- 
azines, the public has begun to lose faith 
and confidence in its newspapers. This 
is a danger against which newspapers 
must guard. 

“Your Sigma Delta Chi association, by 
making a study of newspapers day by 
day.” continued Mr. Bliven, “by stand- 
ing for the highest newspaper ethics, will 
be able to play a very important rdle in 
formulating opinion for better news- 
papers. Sigma Delta Chi can function in 
journalism just as the Bar Association 
and the American Medical Association 
functions in their respective professions.” 

Dr. John W. Cunliffe, director of the 
Pulitzer School of Journalism, expressed 
the opinion that present-day newspapers 
are suffering from a misuse of propor- 
tions in news values. He pointed out 
that there seemed to be too much interest 
shown in non-essentials. 

“To illustrate my contention that news- 
papers are handicapped by the matter of 
proportions, I remember recently reading 
a metsopolitan newspaper from the West. 
Across the front page was a bold type 
head line, ‘That’s All I Know: Mabel.’ 
This was the usual police court murder 
story. 

“On the back, the very last page of 
this newspaper I found President Hard- 
ing’s speech concerning the four-power 
treaty. 

“This is nothing more than bad news 
proportion. The same sort of practice is 
found in Eastern journals. Not many 
days ago an account of the illness of a 
dog was given prominence on the front 
page of a New York daily. I recall that 
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the first sentence of this dog story, which 
was in a box, started off, ‘The illness -of 
the brother of the dog of President 
Harding... I consider this sort of 
thing within the scope of non-essentials.” 

Other speakers were: Roger Steffan, 
past national president of Sigma Delta 
Chi, and Lawrence Sloan of the National 
City Bank. 

Kenneth Lord, former city editor of the 
New York Herald, acted as toastmaster. 
A committee was appointed to study 
newspaper conditions and report on the 
suggestion of enlarging the organization 
to include two hundred active newspaper 
men ¢f New York city. The committee 
includes Bruce Bliven, chairman; Herbert 
Bayard Swope, Roger Steffan, Lawrence 
Sloan, Joseph McMullen, E. P. O’Don- 
nell, Allan Billingsly, Gilbert Clayton 
and Stacy Jones 


NEWS-DISPATCH A DAILY 


C. M. Bomberger Adds Three Issues a 
Week to Jeannette (Pa.) Paper 


(Pa.) News-Dispatch 
became a daily 
paper March 1. 
It has been a tri- 
weekly for some 
time. C. M. Bom- 
berger is the ed- 
itor. 

A sport page 
including only lo- 
cal sports has 
been added in ad- 
dition to the 
“home” news of 
a score of small- 
er communities. 

Mr. Bomberger 
is a former Philadelphia Public Ledger 

h Press reporter and also 


The Jeannette 





Cc. M. 


Bom BERGER. 


ana Pittsburgh 
has been manager of the Pittsburgh of- 
fice of the United Press. He founded 
the Jeannette News eight years ago. 
The new daily has contracted for the 
United Press service and among other 
features is running the cut of some 
prominent citizen each issue with a semi- 
humorous biography. 





AMATEUR “P.-A.s” ORGANIZE 





Philadelphia Newspaper Men Instruct 
Women’s Club Publicity Folk E 
Newspaper men all over the country 
will be interested in what a group of 
Philadelphia club women are doing. 
This group is composed of the press or 
publicity chairman in each of the lead- 
ing women’s clubs of the city. These 
women have organized a class in news 
writing and have secured the services 
of Irwin L. Gordon, of the editorial 
staff of the Evening Ledger, to instruct 
Mr. and Mrs. W. H. Sharpe of Wa- 
bash, Ind., have arrived at Palm Beach, 
Fla., via automobile. Mr. Sharpe was 
formerly editor and published of the 
Wabash Times-Star. 





Philadelphia Ad‘Women Entertain 

The Philadelphia Club of Advertising 
Women held “A Dance Fantasy Dance” 
at the Hotel Adelphia, February 23. 
After dinner there were speeches, enter- 
tainment features, and. dancing. The 
speakers were Mrs. Rudolph Blanken- 
burg, Jay House, Mrs. Roy Hidemichi 
Akagi, and Miss Mae Murray. 





Record Renews Ad Feature 

“Romances of Advertising,” a series 
of articles by Theodore E. Ash, have 
been resumed by the Philadelphia Rec- 
ord. These articles, which will be pub- 
lished each Tuesday, Thursday and Sat- 
urday, are analyses of important adver- 
tising campaigns for aid of the business 
man and advertising reader. 
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PUBLISHERS SAY 





Must Not Destroy Agencies Nor Permit Them to Hurt Selves by 
Short-Sighted Demands Seems to Be Predomi- 
nant Opinion of Newspaper Managers 





By RALPH PERRY 


MARKED opposition to the granting 
of any special concessions to the 
Campbell-Ewald advertising agency in 
its attempt to make special contracts for 
the General Motors Company, continues 
to manifest itself, and the outstanding 
feature of information coming into head- 
quarters seems to be the delight expressed 
in the camps of the flat-rate papers, who 
would naturally be unaffected by the pro- 
posed contract, other than the granting 
of a local rate to a foreign account, 
which of course they would not do. 
Practically every paper represented in 
N.' A. N. E. has expressed itself flat- 
footedly against any sort of a concession. 


Frank D. Webb, advertising manager 
of the Baltimore News, said recently: 

“It is quite conceivable that the busi- 
ness could be presented to us in such 
form that we would be almost compelled 
to take it as local advertising, but we 
see no reason in the world why it should 
claim lower rate or larger contract ad- 
vantages than could be gained by any of 
the individual dealers presenting the 
copy. 

“The only way a 100,000- or 150,000- 
line local rate could be earned would be 
for the advertiser to consolidate all its 
selling agencies in Baltimore and offer 
copy through a single source, which 
might conceivably be done—but it’s hard- 
ly likely; and as long as it comes to us 
from the several different firms handling 
the several different products of this 
manufacturing establishment it presents 
no problem of that type—each would 
take the rate it earns. 

“It seems an unfortunate precedent 
even to suggest, because if this is prac- 
tical, what is to prevent any agency from 
very fairly claiming the right to bulk all 
accounts coming out of its office on a 
single contract and take advantage of the 
lower rate, if there is any? 

“In the case of the Baltimore news- 
papers the foreign rate is practically flat, 
in that we have nothing lower than the 
thousand-line rate.” 

Other comments include that of E. J. 
Semonds, assistant manager of the Grand 
Rapids Press, who says: 


“We would not consider extending the 
privilege of any local rate, and such 
business as might be offered us, could 
only apply under our national flat rate.” 


“Con” Hecker, automotive editor of 
the Rocky Mountain News and Denver 
Times: 

“T took up the matter of rates with a 
representative of the advertising agency 
and told them I would absolutely do 


nothing for them other than foreign 
rates.” 
W. Jj. Hoffman, advertising manager 


of the Portland Oregonian: 

“The Oregonian’s rate is flat, and any 
proposition they or anyone else would 
make on national advertising would not 
be considered no matter how large a 
volume of space.” 

Otis Morse, advertising 
the Detroit Free Press: 

“While the contract covering this ac- 
count is a large one, yet we feel it our 
moral duty to adhere strictly to our rate 
card and to We 
can appreciate the position of the agency 


manager of 


grant no concessions. 
in endeavoring to put over a rate con- 


cession of this sort, but we believe that 








ME: PERRY conducts in Epitor & 

PuBLIsHeR each week (under the 
auspices of the National Association of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
paper advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex- 
pressed and contributions should be 
sent to the office of the president of 
the N. A. N. E., Star-Telegram, Ft. 
Worth, Tex. 











it is a duty of the newspaper to main- 
tain its rate schedules. 

“We see no objections to agencies 
combining several accounts of this sort 
under a blanket contract, but we do not 
believe that such a contract entitles it to 
any rate differential.” 


Fred H. Drinkwater, advertising man- 
ager of the Portland (Me.) Express: 


“We would not accept a blanket con- 
tract from an agency covering several 
accounts, and we would not allow this 
account in our papers through the local 
rates. This is the policy we shall follow 
if the advertising is offered us.” 


R. A. Carrington, advertising manager 
of the Omaha Bee: 


“We do not have any special contract 
rate in the foreign field—our rate to any 
national advertiser will be on a flat rate 
basis. We will not allow the benefit of 
local contract rates on this advertising. 

“T am not in favor of allowing agencies 
to combine several accounts in a blanket 
contract, and I do not feel that they are 
doing this in the matter of the General 
Motors Company, as it is one company, 
and, as I understand the situation, all of 
the subsidiary companies will be oper- 
ated as part of the General Motors Cor- 
poration.” 

J. Fred Braid, advertising manager of 
the Seattle Times: 


“We are working on a flat rate system 
and do not make blanket contracts.” 

Frederick Wagner, manager of the 
automotive department of the Los An- 
geles Express: 

“We cannot consider for a moment the 
establishing of special rates for any ad- 
vertisers on bulk space contracts. This 
request is the first that has come to our 
attention from automotive sources, but 
we have definitely established our policy 
not to give preferential rates because of 
a larger volume of space. 

“The writer happened to be in Detroit 
when the agency made its first stand in 
the matter of a special rate on automo- 
biles. They wanted the minimum local 
mercantile rate that applies on contracts 
of 150,000 lines. We advised them that 
it was impossible. 

“So far as we have been able to 
ascertain, none of the larger newspapers 
have weakened in their position to main- 
tain card rates.” 

J. K. Byrne, Chicago American: 

“Our national rate is a flat rate, so 
there is no incentive for the advertiser 


to make a contract for more than a 
nominal amount of space. 
“We are in favor of allowing an 


agency to place a blanket contract pro- 
viding that the several accounts are all 
subsidiaries of a parent company.” 

Frank A. Wood, advertising manager 
of the Rochester Times-Union: 
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OF GEN. MOTORS, 


1922 


“Under no circumstances will the 
Times-Union take this business as local. 
It is not our policy to kill off advertis- 
ing agencies at wholesale.” 


Harvey R. Young, manager of adver- 
tising of the Columbus Dispatch: 

“This contract has not yet been pre- 
sented to this corporation, but we will 
have no trouble when it is because our 
open space local rate is 14 cents net, and 
our minimum rate is 14 cents gross. 

“However, did we have a different rate 
or lower for the local we should cer- 
tainly stand pat on the foreign card. It 
is the opinion of the writer that the 
newspapers of this country will make a 
fatal mistake if they take any step or 
any action towards destroying the legiti- 
mate and creative advertising agency. 

“We must remember that if we sell 
direct to the advertiser and eliminate the 
agency that sooner or later the adver- 
tiser will demand the agency commission 
and the cash discount just the same as 
the agency now receives. 

“Then, if the publisher complies with 
this, he will be paying the same price 
to secure business, and automatically he 
will have destroyed the great sales or- 
ganizations and wonderful creators of 
advertising traveling over this country 
representing the advertising agencies.” 

J. F. Melia, advertising manager of 
the Buffalo Evening News: 

“We have a local rate of 19 cents per 
line net. Our foreign rate is 21 cents 
per line gross. Therefore, our local rate 
net is higher than our foreign rate net, 
and if the Campbell-Ewald Company in- 
sists upon paying us 19 cents net, as 
against 21 cents gross, of course, it will 
be agreeable to us. You can understand, 
however, that they would not consider 
such a proposition. Our rate is a flat 
rate. 

“It is my personal opinion that it 
would be a bad precedent indeed to al- 
low an advertising agency to contract 
for space for the use of many adver- 
tisers and thereby secure an advan- 
tageous rate. This in my judgment 
would be ruinous. It is our opinion 
that the agency should have full protec- 
tion inasmuch as we believe they are a 
potent factor in the development of na- 
tional advertising. However, we are just 
as firm in the belief that they should 
make no attempt either directly or in- 
directly to break down the rate of a 
newspaper.” 


Fred T. Bonham, business manager of 
the Knoxville Journal-Tribune : 

“We do not allow foreign or local ad- 
vertisers to make a blanket contract. 
Contract must be for a particular line of 
business in particular location.” 

William H. Neville, advertising man- 
ager of the Philadelphia Record: 

“Should such a contract be offered to 
our publication it would be refused im- 
mediately, as our policy will not allow 
the acceptance of blanket contracts from 
agencies under any conditions. 

“We have no lineage rate for automo- 
bile advertising. Our automobile rate is 
30 cents for one insertion and 25 cents 
per line for 52 insertions if used within 
one year. As an individual auto concern 
could not benefit by a 100,000 or 150,000- 
line contract naturally an agency could 
not benefit by this lineage.” 


Another paper, which does not care to 
have its name used, through its advertis- 
ing manager says: 

“We are opposed to allowing an 
agency to establish a precedent of this 
sort. We allow agencies to combine 
several accounts in a blanket contract. 
This is done because we have a flat rate 
and there is no short rate in case that 
space is not used by any particular ac- 
count.” 














William F. Rogers, advertisj 
ager of the Boston Evening Trang, 





“We give no discounts for time 
space contracts. We do not 
agents to combine accounts in a }j 
contract. Our practices in these mat 
indicate what we consider the best pt 
to follow.” 
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B. A. Collins, foreign advertising mag 
ager of the Cleveland Plaindealer, stag 


“They have discussed with us the » 
sibility of securing a lower rate 4 
the one quoted on our national rate « 
We have assured them that it js og 
impossible for us to accept any busine 
on that basis. 

“As a matter of fact, the Matter j 
rather simple here in Cleveland, for g 
local automobile dealer pays the 
rate as the manufacturer. Consequens 
we have no local rates for business 
this nature. 

“We have, however, assured them ¢ 
we would accept a blanket contract » 
ering the advertising of their sybg 
iaries, having already established a ope 
edent of this sort in connection with 
advertising of the American Tob 
Company.” 


Jerome J. Vogel, director of adve 
tising of the New York Evening 
says: 


“We have entered into a contract wi 
the Campbell-Ewald Company for 
General Motors Company for ¥ 
lines at the same rate that would q 
to local business for the same volume | 

“We are establishing no precedent g} 
this is in accordance with our regulati 
governing the matter. 

“We do not favor blanket contra 
with agencies covering several accot 
except it is definitely established that 
accounts are controlled and owned 
the same company or corporation.” 


H. H. Knickerbocker of the New You 
Globe says: { 


“The Globe did accept a 150, 
contract to cover all advertising plac) 
by the Campbell-Ewald Company for 
General Motor Company’s _ product 
which embrace four or five subsidiane| 

“We accepted this contract in the s 
way that we would accept a contd 
from *Borden’s Condensed Milk 
pany or Armour & Company—any 0 
of which if placing a contract wo 
naturally be entitled to the lowest 
obtainable on the space used for the 
vertising of any of its products, and 
our opinion we are not establishing 
precedent for any agency that could 
erate to the disadvantage of a newspa 
in the future. 

“We do not allow agencies to combi 
several accounts in a blanket contrad 
but in this instance we do not consi 
it other than one account. This has 
the policy of the Globe for some ti 
past and we feel that we are protect 
the agencies’ interests, the newspapél 
interests and the advertisers’ interests # 
this opinion.” 

“They offered us a contract for 75 
lines,” writes Leroy W. Herron, adve 
tising manager of the Washington Ev 
ing Star, “but stated they expected ® 
receive some concession in rate becatl 
of the size of this contract. We refust 
to consider any such proposition. 

“The Star has a flat rate of 20 cé 
per line in the foreign field and it det 
not make any difference whether the « 
tract is for 1,000 lines or 75,000 line 
the rate is the same.” 


i 
H 
: 
| 

| 



































R. A. Turnquist, advertising manag 
of the Milwaukee Journal, advises # 
no special concessions had been 
of them by this agency, and the # 
report comes from a large Ohio pape 
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The LINOTYPE 


is the machine of 
no compromise 


Every part of the 
LINOTYPE is there 


because the machine 
is better for it 

and every part fits into 
the big scheme of 
simple operation 


MORE THAN 43,000 IN USE 
NURIA 


oom LING = 


THE MACHINE THAT LASTS 


The installation of a Linotype 
makes the printer his own type 
founder, producing all his typo- 
graphic material from faces to 
ornament, as he needs it, and 
always in the directly profitable 
form of composition ready for 
make-up. 
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FOR BALKY DISPLAY PROSPECTS 





High-Priced Display Solicitors Sold the Value of Their Paper 
by Getting Advertisers Into Want Columns—Sea- 
sonal Arguments Will Boost Spring Lineage 





By C. L. PERKINS 


Executive Secretary Association 


Ne selling anything, whether it be 

classified space or railroad bonds, the 
salesman’s appearance is a factor of im- 
portance, not much because of its 
effect on the customer as for its effect 
upon the salesman. Self-confidence is 
the alpha and omega of selling. And to 
be and well-dressed im- 
increases most men’s self confi- 


so 


well-groomed 
mensely 
dence. 
A shave and shine daily, a hair trim 
every fortnight, a suit well pressed and 


the salesman feels fit. In the trenches 
they insisted upon the daily shave merely 
to maintain the morale. They realized 


that the attitude engendered would be re- 
flected in all the day’s activities. 

And so it is with the salesman. lf he 
is smartly groomed he sells himself to 
himself. And by a perfectly logical train 
of events this enables him to sell his 
proposition to others. A trim clean-cut 
appearance will not make a salesman, 
but the lack of it has lowered the record 
of many a good man. 


* * * 


66 GOME advertisers belong, obviously, 

in the display columns only,” re- 
marked a classified manager. “Others in 
the classified only, while surprisingly 
large group can use both to advantage. 
And it was from this latter field that I 
have recently reaped a rich harvest 
through an absurdly simple idea. In fact 
it is so simple that I am almost ashamed 
to tell about it. Ie seems so stupid of me 
to have been holding this job for years 
without having utilized a well-organized, 
smoothly-operating machine which lay 
under my fingers. 

“But before I divulge my discovery I 
must explain the position of my paper. 
We are the city’s strongest classified me- 
dium even though competitors outdis- 
tance us in circulation and display line- 
age. The proprietor is extremely anxious 
to carry more display, hence has created 
a strong force of display solicitors, high- 
powered producers who earn large sal- 
aries and are worth it 


“One day I strolled into the display 
manager’s sanctum. 
“*How’s business, Bill?’ I inquired. 


“‘Not so bad. but of course I have to 


fight for it. You fellows get yours 
easier. I wish our display columns had 


the reputation our classified have.’ 


“That gave me my cue and I went 


of Newspaper Classitied 


Advertising Managers 


on to explain how it must happen daily 
that his men tackled prospects who 
would not sign for a display campaign, 


but who could be induced to try our 
classified. 
“*That’s the plan, Bill”? I argued. 


‘Start the hard ones in classified. We 
always make good—you know that—then 
go back and say—‘Didn’t we tell you 
so? Now try our display.” In other 
words capitalize our classified prestige. 
I don’t mean to have your men go in 
and start talking classified, let them fire 
all their display ammunition. Then if 
they fail to land the prospect switch him 
into the classified as a starter.’ 

“After some further conversation he 
agreed to try it. We gathered his men 
together one morning and I gave them a 
talk, supplying all necessary details. 
Algo I arranged for a commission for 
all classified business they secured. 

“T felt confident of getting results. I 
had a crew of men whose average earning 


power was nearer $100 than $50 weekly. 
pushing my department. I knew that 
they could close many prospects who 
were too tough for my lower-priced 
crew. Nor could it harm the display 
columns. On the contrary, it would help 
them. 

“Events proved the truth of my fore- 
cast. Not only did my own columns 


show marked gains as a consequence, but 
within six months several sizable display 
contracts had been closed with real 
estate men and merchants who started in 
our classified.” 
* * * 
66 AS a proof of my contention that 
thousands of potential newspaper 
advertisers are never solicited by a news- 
paper representative, you have merely to 
look at the program of any amateur the- 
atrical production,” affirmed a classified 
advertising manager. “See the names of 
establishments secured merely by an am- 
ateur solicitor rambling about blindly. 
The way to cover the new advertiser. 
however, is to go to him with some 
special seasonable argument. He may be 
difficult to sell the idea of advertising in 
the abstract. If you’ve got a concrete 
pre position, often he'll be inter 
ested. 
“T have just compiled a list of what I 
call ‘Spring’ commodities and service, and 
very my staff will go to work on 


however, 


soon 





LEDGER SYNDICATE 
NEWS AND FEATURE SERVICES 


Maintain Prestige — Create Circulation — Attract Advertising 
NEWS SERVICES 
(Via leased wire or laid down in New York, Washington, Chicago, 

St. Louis, Dallas, Seattle, San Francisco or Los Angeles.) 
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WEEKLY MAGAZINE PAGES IN MAT: 
COMICS: “‘Somebody’s Stenog.’’ (Hayward), ‘‘That Reminds Me’’ 
(Dunn), ‘‘Dumb-Bells” (Dunn). CARTOONS: Sykes’ Daily; 
“Children of Adam” (Rehse), Daily. FUCTION: 


Batchelor’s Daily Love-Problem Serials; Daily and 
“Deductions of Harvey Hunt,”’ ‘The Love Doctor,” 
stick length: ‘‘Things You'll Love to Make,”’ 
Box,”” ‘What's What,” “‘after-Dinner Tricks,’ 
When-Where?’’ a — 

Money.”” “‘Daily Fun Hour,”” ‘‘Can You 
on DAILY HOME PAGE FEATURES: 
‘“‘Home Cooking,”” by Queen Victoria’s cook, “‘As Woman 
INTEREST FEATURES: ‘‘Today’s True — Story,” 
DAILY SPORTS CUMMENT: ‘“The Sport Reel.”’ 


sd *‘Sportfolio, ” “What Are You Good 
Tell?’ ‘‘Correct English,” “Read Your Character,”’ ““The Question 
__ Pointing Up Your Personality,”’ 
to Woman,”’ 


Intervi¢ ow Page, Special Feature Page, Science Page, Short Story Page. 


(Collins), 
“Follies of the Passing Show’’ 


“And Then He Changed His Mind”’ 
(Hanlon), he 4 


Daily and Weekly Detective and Mystery Serials; Hazel Deyo 
Weekly Short 
“Ellen Young—Doctor of Sales.” 
“Things 
“The Children’s Hour,”’ ‘‘History of Your Name,”’ *‘Who-Wby-What- 


Chain Serials; 
FEATURES of 
Idea 


Stories; Problem-Solution 
DGET 


for Boys to Make,” ‘The Housewife’s 


For?’ ‘*Your Soul’s in Your Hand,” ‘‘Making 
“‘The Latest’ (Paris Fashions). 

“Dreamland Adventures.”” DAILY HUMAN 
‘Famous Ghosts,”” Daily Anecdotes of Big Personalities. 


LEDGER SYNDICATE 


INDEPENDENCE SQUARE 


PHILADELPHIA, PA. 
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lists compiled to correspond. My regular 
front page boxes will tie right into this 
effort: will direct the reader’s attention 
to his and particularly her Spring re- 
quirements. 

“Spring is moving time for many, also 
house-cleaning time. Hence my men will 
cover 


Van and storage concerns 
Carpet and rug concerns. 
Lighting fixture stores. 
Vermin exterminators. 
Furniture stores. 
Linoleum concerns 
Nurseries. 

Hardware stores. 

Lawn mowers and garden equipment. 
Building materials. 
Painters and decorators. 


“Nor are household requirements the 
only Spring needs. April and May are 
two of the biggest months for the sale of 
clothing and accessories. I have succeed- 
ed in years past in carrying a good many 
tailors’ ads in the Spring and Fall, small 
concerns for the most part, but worth 
while in the aggregate. 

“The point is that the seasonal argument 
lends a certain cutting edge to a 
It focuses 


canvass. 
the talk on prevailing condi- 
tions and makes it just so much more 
specific. Whatever the reason, my men 
find it far easier to sell a new advertiser 
if supported by this factor. The advance 
promotion proofs which they display 
carry no little weight. But the hest 

















“ONE THOUGHT WORTH 
TIMES MEMBERSHIP Cogp, 


bie letter from Mr. Parish, 

ified manager of the Birming 
News, tells what membership j a 
Association of Classified Manz 














































has meant to him. Dues are - 
cents daily. One idea gained 
dipping into the 


COMMON | stock 
pooled knowledge is worth 
times the dues. 


Mr. Perkins: 
think me rather a 
dent but the 
had 


My Dear fel You Prob 
delinquent cor, 
fact is I have just tee 


opportunity to go over the D 
with care and I did not want ¢ re 
it without genuine sincerity i 
in position to make an unequivocal ' 
ment, that this is one of the most . 
prepared and comprehensive trestecal 
c_assified advertising it has ever toa 


pleasure to study Cert: uinly any 


paper, whether dominate or a tail. -ender § 

its field, would do well to become a 

her 0 the Association of News: 

Classified Advertising Managers, if jg 

other purpose than that of sec ret “ 

yearly digest. ™ & 
I was successful 


in ge tting one thos 

J which will prove 4 

means of paying the cost of our 

erhip many times over, "| 
In the interest of classified advertig 

generally, I want to offer my h 
operation in your efforts to secure . 

members, ; 


cross to the boss 


H. J. PARISH 


Mer. Classified Advertising 





The Birmingham News 








edvertisers and new advertisers are 









feature is that these efforts create 


ulvertising needs.” 











Daltimore 


Peanut Butter 


DAN A. CARROLL 
Eastern Representative 
150 Nassau Street 
New York 





“Snap Shots’ 


Some of the manufacturers that you know have caught 
the vision presented by 


Horse Radish realize that the pathway into the Baltimore market 
Chow Chow being smoothed out for them 
Ready-to-serve Cereals “Snapshots” we call these sample-size surveys, b@ 
tee Cream we know of no more convincing evidence than they cor 
Distribution of Meats tain of the great opportunities awaiting the manule 
Cigars turer who enters the Baltimore market now. 
Cough & Cold Salves Glance thru this list, single out the “snapshot” thi 
Medicinal Waters brings a certain manufacturer to your mind, and tel 
Building Activities him to get in touch with us at once. A wire, a Jettes 
Industrial Employment or a long distance call will hustle one of these “smp 
— Cooking Uten- shots” right into his office post haste! 
Wholesale Butter VEWS and AMERICAN advertisers have the ob 
Electric Washers vantage of a combined circulation close to 180% 
Phonographs jaily and Sunday. Rates on 1,000-line contrad 
Photographie Paste ec. daily, 35c. Sunday. Sunday American Rote 
sravure, 35c. per line dat 


THE BALTIMORE NEWS 


Evening, Daily And Sunday. 


The Baltimore American) 


Morning, Daily And Sunday. 


Pent 0 tbe 


ADVERTISING 








































with the: se 


these timely “snapshots” asl 







J. B. LUTZ 
Western Representatit 
First National Bask 
Chicago 








MANAGER 
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MILLION AND A HALF 
(1,500,000) 
“DAILY MAILS” DAILY 


NEW WORLD’S RECORD MADE 


London, England 
6th February, 1922 
We certify that the average net daily sale of 
“The Daily Mail” after deducting all unsold and 


free copies whatsoever for the month ended 31st 
January 1922 was 


1,532,709 


LEVER, HONEYMAN & CO. 


Chartered Accountants 


E. LAYTON BENNETT, SONS & CO. 


Chartered Accountants 
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Appended are the figures of net sale for the past 
twelve months:— 


For the month ended 


28th February oie ae de ha re 
31st March i ws eet es ee 
th Age... wk ke fe 
re 
TOG fume .. «ws 8s Ce Oe 
i 0 
31st August ose ete ogg nag 
30th September See eee 
Sit Geter  «.. Clikws i a) 
30th November... .. .. .. .. 1,465,196 
31st December .. a ee 
31st January (1922) Vel STS See 








FULL INFORMATION FROM “THE DAILY MAIL,” NEW YORK 
BUSINESS OFFICES: THIRTY CHURCH STREET, NEW YORK CITY 
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BRITISH FOOD ADVERTISER INSURES 
CONSUMERS AGAINST ILLNESS 





Startling Health Scheme Used 


by Maker of Beef Tea Extract 


Creates New Sales Record by Ingenious 
Newspaper Campaign 





By HERBERT C. RIDOUT 


Lendon Editor, Ep:ror & P 


A PYERTISING in Great Britain has 

increased in cost with other neces- 
sities, and space-users have found it in 
many cases a serious problem to secure 


Appreciation 


ofa 


Great Benefit 






A great 
opportunity for thrift 


A critical winter is in front of us 


F 


The London Hospitals alone 
are admitting patients at the rate of about 1,200 a week suffering 
chiefly from infectious fevers. This is only one of the forms 
of illness covered by OXO Free Insurance. In many case 
the sick person is the support of the family, whose income i 
reduced or ceases entirely Take the opportunity NOW 
and provide against such a misfortune befalling your family 

At no time bave you any premium to pay: your regular wechly 
purchase of Oxo 1 end wpwards) takes the place of premium 


BENEFITS 


+» £7210 += 


for 12 weeks cover 


SCARLET FEVER, DIPHTHERIA, APPENDICITIS 


Recent Hospital 


Experiments 
have proved that naa 


OXO isa 






14 other illnesses 


CASH PRICES 





1 74. a 
Mt | 6 Cubes 
‘ Leo > 
Ses te | 2 ' 
boz + Se 








Here is a reproduction of the key advertise- 
ment in the unusual British campaign de- 
scribed in the accompanying article. 


from their advertisements returns in pro- 
portion to that increase. Prize competi- 
tions have been used in large numbers 
in efforts to provide that extra pull, but 
without any conspicuous success, it being 





An Accounting 
and 
Federal Tax Service 


for Publishers 


References on 
A pplication 





CLIFFORD YEWDALL 


33 West 42nd Street 
New York City 








BLISt'ER 


found that they are ephemeral in their 
effect and do not appeal to the genuine 
consumer. 

Probably the best effort up to now— 
and one lacking all objections against 
prize contests—is that of the Oxe Com- 
pany, who have this season concentrated 
their advertising upon a scheme under 
which consumers of their beef extract, 
Oxo, are insured against ill-health. The 
proposal showed that weekly purchasers 
of Oxo to stated amounts were entitled 


to twelve weeks’ free insurance in the 
British Dominions Insurance Co., Ltd., 
against temporary disablement arising 
from seventeen illnesses, including ap- 
pendicitis (surgically treated), typhoid, 
small pox, measles, diphtheria, scarlet 


fever, ptomaine poisoning, etc., with ben- 
efits up to nearly $40 per week. 

The originated in the Oxo 
Company’s desire to intensively cultivate 
its advertising to bring it up to a high 
level of production, and it was felt that 
to do this the line mist be presented in 
an unusual manner, that the of 
advertising must be directed into a new 
sales-channel providing a 
powerful reason for purchase, 


scheme 


torce 


by and 


and stim- 


new 


ulate sales by offering the consumer a 
benefit that would strongly appeal to 
him. The Oxo Health Insurance tied 
up the product with the health it had al- 
.» ways stood for in a new  fashion— 


projecting its claim as a weekly health 
food in a new focus. 

\ difficulty always present in adver- 
tising a commodity of this kind in a gen- 
eral way was that of tracing results from 
advertisements. . This scheme gave the 
opportunity of doing this in a most ex- 
plicit fashion, and for the first time it 
was possible to include a reply coupon 
in every advertisement, this affording a 
new study in cost per reply that has been 
both interesting and instructive. Inci- 
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1] 
| New Intertype {1]| 
Record I 

|| More machines shipped in 
January than in any pre- 
|||. vious month of our history. 








INTERTYPE CORPORATION 


805. Terminal Bidg., Brooklyn, N. Y. 
548 Rand-McNally Bidg., Chicago 
301 Glaslyn Bidg., Memphis 
301 Aronson Bidg., San Francisco | 
Canadian Agents: i} 
Toronto Type Foundry Co., Ltd. 
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dentally it is interesting to learn that the 
data thus secured confirmed the previous 
media experience of the advertiser in a 
most definite manner, particularly in re- 
gard to the standing of British Sunday 
papers with their million circulations. 

The scheme was a daring one, for, be- 
side being original as applied to a salable 
commodity, it depended for its success 
upon maintained sales, the consumer 
having to sign for supplies over a period 
of twelve weeks. But the advertiser’s 
boldness has been amply justified, for the 
sales of Oxo, both in liquid form and in 
cooking cubes, have leaped far in ad- 
vance of previous seasons. While sales 
figures are unobtainable—British manu- 
facturers are more reticent in these mat- 
ters than there American brothers—some 
idea of the increased sales may be gath- 
ered from the fact that more than 700 
extra workers had to be engaged at the 
London factory to provide the supplies 
demanded in consequence of the scheme. 

The retailer liked it because it meant 
a continuity of sales. He boomed it as 
no other food product has been pushed. 
The consumer found in it a big house- 
hold relief and the claims show how suc- 
cessful and highly appreciated it 
been in application. 

The nature of the advertising demand- 
ed that it be put into newspapers, with 
the addition of a few medical profession 
journals and trade papers, and the result 
has been one of the biggest advertising 
ot 


has 


successes recent years—essentially 





PASTOR WANTS A jog 


pal newspaper advertising 1 
jobs for seven men out of 
was used by Rev. James G. loll 
Forest Hills, Boston, Commaniy 
church this week. ; 

Under the heading, ‘‘p; 
WANTS A JOB” in heowy 
type, he added: “For the folloy 
men,” and listed a machinist, gear 
gineer, chauffeur, a laborer, tarde 
and other men who need Situation, 
The men included both Cath 


Protestants. The money for ta 
vertising was furnished by Membey 


of his men’s club, after perso, 
forts by Rev. Mr. Lane to obuane 
ployment for the seven had prog, 
unavailing. 








advertising that has overcome aty 
conditions. 


Buys Half of Ardmore, Okla., Pry 


J. A. Lloyd, who has been editor 
publisher of the Miami (Okla) 
News since 1917, and prior to that t 
was publisher of the Piqua (0 
Daily Press, has purchased one-haf 
terest in the Ardmore Daily Prag 
morning newspaper established her | 
Richard Elam. The firm will nog, 
known as Elam & Lloyd. Mr. Elamg 
be editor, while Mr. Lloyd will take y 
the business office and become eer 


nh 


manager. 





BALTIMORE 
Is a Good “Try-Out” Town 


A number 


BECAUSE: 





of manufacturers 
Baltimore as a “try-out’” town for 
new products— . 


They get conscientious and effec- 
tive help from The Service Department of 


THE BALTIMORE §S 


use 





BECAUSE: The carrier delivery of the 
Sunpapers to the homes around the retail 
consumer 
dealer co-operation; and 


stores assures 


BECAUSE: Distribution can be obtained 
at less cost, as the retailers are not spread 
out over a large territory, and because 


Everything In Baltimore 
Revolves Around 


THE 


Morning 


JOHN B. WOODWARD 
Times Bidg., New York 





demand and 


SUN 


Sunday 


GUY 8s. OSBORN 
Tribune Bldg., Chicago 


———————<‘s) 





Baltimoreans Don’t Say “Newspaper” 
—They Say “Sunpaper”’ 
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MR. NEWSPAPER PUBLISHER: 
WE GIVE RESULTS 


. . NOT PROMISES 


from the National Advertising field 


The following instances, taken from our records, will give you an 


idea of our service: 


A Southern newspaper 


In the Year 192] 


carried 52% more national advertis- 
ing than a contemporary claiming an 
equal circulation. More national 
advertising than the other two papers 
in its city combined. 


In January 1922 


20% increase in national advertis- 
ing over January, 1921. Its con- 
temporaries showed 9% and 16% 
decreases, respectively. 


A Syndicate of Six Mid-West newspapers 


In the Year 192] 


Showed an increase in revenue from 
national advertising compared with 
1920. 


A Pacific Coast newspaper 


In July 1921 


When we began to represent it, 
showed greater losses in national 
advertising than its larger contem- 
porary. By December it showed a 
gain over the same month of 1921, 
while its contemporary showed a 
17% loss. 


In January 1922 


Showed an increase in both lineage 
and revenue in national advertising 
over January, 192!. 


In January 1922 


Showed an increase of 46% in na- 
tional advertising compared with 
January, 1921, while its larger con- 
temporary showed a loss of 5%. 


The foregoing examples are the result of energetic and unusual 
solicitation and they demonstrate what our organization of eighteen 
trained solicitors covering the country from our seven offices can 


do for you. 


If your present representation is not satisfactory we shall be glad 
to discuss foreign representation with you. 


NEW YORK 
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A New, Distinctive 
Bedtime Story That’s 
Different — 





The 


Adventures 


and Raggedy Andy 


By Johnny Gruelle, recognized juvenile story 
genius of America. A Daily Feature (six a 
week), illustrated by the author. 


Every child in your city knows and loves 
Raggedy Ann—cash in on that. 


United 


Feature 
Syndicate 





United Press Headquarters 


WORLD BUILDING 
NEW YORK 


NORRIS A. HUSE 


General Manager 
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THREE NEW EXECUTIVES 
FOR SHAFFER PAPERS 


Charles F. Gladfelter, Robert Montgom- 
ery and Charles A. Segner Pro- 
moted to New Positions— 
Mason Comes East 





Three changes in the executive per- 
sonnel of the Shaffer Newspapers 
became effective March 1 (as Eprtor & 
PUBLISHER _ told 
last week they 
would), CC. F. 
Gladfelter being 
appointed gen- 
eral manager of 
the Louisville 
Herald, Robert 
Montgomery be- 
coming managing 





editor of the 
Louisville Her- 
ald and Charles 


a ae as A. Segner  as- 

C. F. GLaprerter . 
suming the man- 
aging editorship of the Chicago Evening 
Post. Mr. Montgomery succeeds Mr. 
Segner, who takes the place of Julian 
Mason, the latter having resigned from 
the Shaffer organization to become man- 
aging editor of the New York Tribune. 

Charles F. Gladfelter, the new general 
manager of the Louisville Herald with 
supervision over the entire property, has 
been connected with the Shaffer group 
for nine years, eight years of that period 
marking the time he has been connected 
with the Herald. Mr. Gladfelter’s first 
position with Mr. Shaffer was as auditor 
of the Shaffer group, which lasted one 
year. Previously he was with the Wash- 
ington, Baltimore & Annapolis Railway, 
with headquar- 
ters at Balti- 
more. Mr Glad- 
felter is a na- 
tive of Spring- 
field, Ohio, and 
a graduate of 
Wittenburg Col- 
lege. 

Robert Mont- 
gomery, the new 
managing editor 
of the Louisville 
Herald, began his 
career on that 
newspaper as a cub reporter in the sum- 
mer of 1910 a few months after the pur- 
chase of the Herald by John C. Shaffer. 
Eighteen months later, after serving on 
all of the regular “beats,” he was ap- 
pointed city editor, occupying that posi- 
tion for one year. He then served as 
state editor and legislative correspondent, 
being appointed night editor in 1909 and 
has served continuously in that capacity 
until his recent promotion. 

For several years Mr. Montgomery has 
been active in Louisville civic affairs. He 
organized and was first secretary of the 
Bardstown Road Welfare Association, 
the city’s largest 
community club. 
He is now chair- 
man of the club’s 
house committee 
and member of 
the board of di- 
rectors. It was 
largely through 
his efforts that 
Louisville voters 
recently indorsed 
a $2,000,000 pub- 














Ropert MONTGOMERY 





ic works bond 
Cuavcss+ hk. Seanee lic works bor 

issue. Mr. Mont- 
gomery is 34 years old. He was born 
in St. Louis. 


Charles A. Segner, managing editor of 
the Chicago Evening Post, was born 


October 17, 1878, in Lafayette, Ind, 
son of Joseph and Isabelle Van é 
Segner. He was educated in publi ig 
high schools of Lafayette, Ind., ang 
a short period was student at Par / 
University. He began his news, 
career on the Lafayette Evening ¢ 
serving as city editor for one yea 
then as city editor for one year of | 
} 
i\ 


Sag: 


Muncie (Ind.) Star. He returned 
Lafayette as managing editor of the 
after which he went to Indianapolis 
served ten years as state editor » 
editor and junior managing editor of 
Indianapolis Star. Mr. Segner Went 
Louisville in 1913 as managing editor 
the Herald, succeeding W. K. Mg 


{ 


CHICAGO POST FETES MASoy | 
New N. Y. Tribune Managing 


Guest at Farewell Dinner 





Julian S. Mason, the retiring ; 
editor of the Chicago Evening Post aj 
the new managing editor of the Nx 
York Tybune was the guest of hm 
at a dinner held at the Hotel Shem 
Chicago by the editorial staff of 4 
Evening Post. Members of the pg 
telegraph, and copy departments ye 
present at this farewell gathering ; 
compliment of Mr. Mason, who has te 
a member of the staff of the Evens 
Post for twenty years. 

Walter A. Washburne, city edie 
Edward Clark, Washington corresp! 
ent for the Post who came on especizh 
for the banquet, and Llwellyn Jos 
literary critic, all responded to speed 
at the suggestion of Paul T. Gihe 
toast-master. A silver desk set fre 
the editorial staff, and a leather puy 
from the circulation department of & 
paper were presented to Mr. Mason. 

Two “stunts,” “The Election of a Na 
Leader” was given by George P. Sto 
John E. Rickman, Michael W. Stes 
Richard Atwater, and Howard Max 
and “Now It Can Be Told” by Pall 
Gilbert and Michael W. Straus. 

Mr. Mason has been the honor ge 
at numerous luncheons, dinners, a 
parties ever since the announcement % 
made of his departure to New Yor 
John C. Shaffer, publisher of the Ching 
Evening Post, entertained at dinner 2 
the Chicago Club Thursday in honor 
Julian S. Mason. Much to Mr. Shafi! 
surprise he was decorated by the Fres 
Governffent with the Legion of Hon 
at the close of the dinner. The cet 
mony was performed by Antonin be 
thelmy, the French Consul General. 

Charles A. Segner has arrived * 
Chicago and is now managing editor # 
the Chicago Evening Post, succeeitt 
Julian S. Mason. Mr. Segner 
formerly with the Indianapolis (Ini 
Star and Louisville (Ky.) Herald # 
managing editor. He came from t 
later paper to the Post. 





Klein Adds to Chicago Staff 

I. A. Klein, who opened his Chica 
office on February 15, has added to hi 
staff Lee L: Spach, who for the last ye 
and a half has been in the New Yo 
Evening Journal’s Chicago office. Mt 
Spach previously had special agency © 
perience and started his advertising ce 
reer on the Elgin (Ill.) Daily New 
having become successively advertisit 
and business manager. 





New Financing for Deseret News 

The business of the Deseret New 
Salt Lake City, Utah, is to be takenor@ 
by a $2,000,000 holding company, jest 
promoted by Mormon Church @ 
ties, who own the paper. This compl 
will control other property, ind 
real estate, office buildings, and all @ 
able property in possession of the ¢ 
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Cir] of Smoke — 
f. 


: Milwaubees 


wD ee 


"Way back in 1818 the Menomi- 
nee Indians knew a man who 
“advertised” for business. The 
method was crude, but effective. 
Wind, willow and weather con- 
trolled its circulation. 


The man was Solomon Juneau, 
Milwaukee’s pioneer trader. 


Smoke curling lazily from his log 
cabin post advertised his return 
from the outside world —and 
readiness for barter. ‘Together 
with a favorable current, it 
brought the redskin canoes to his 
door. 





Now, more than a hundred years 
later, a monument erected to Mil- 
waukee’s first advertiser over- 
looks the city that bids all Adver- 
tisingdom welcome in June. 


t Advertiser 


TS. 
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If you've never been to Milwau- 
kee, the A. A. C. of W. Conven- 
tion will introduce you to one of 
the finest cities in America. 
Those of you who have visited 
before will ditto this statement 
and be among the thousands who 
are anxiously awaiting the day to 
Start. 


Milwaukee is going to outdo her- 
self to make this Advertising 
Convention the outstanding one 
in years. A decade from now it’ll 
be remembered for the many- 
sided ideas advanced. 


Keep the dates in mind. Plan 
your vacation accordingly to mix 
business and pleasure— 


—see you June 1lth. Bring a 
friend! 


THE MILWAUKEE ADVERTISING COUNCIL 


(Association of Commerce) 


Address all communications to Convention Bureau, Suite 150, Hotel Wisconsin 

















June 11"to15* 1922 
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WHAT OUR READERS SAY 

















From a Librarian papers (and they consume over 90 per cent 

; ‘ P of the tetal) fell off relatively little in 

St. Paur, Minn., Feb. 2 1 the curves which went sharply 

o Epitor & Pusrisurr: The service of your I in November—December—Jan- 

Ye Book is of almcst incalculable luc it and 1920, have held almost level 
‘rical societies as well as to 1 dusing the past three months. 

ind advertising agents In our business tocks the hands of manufacturers are 





"s we are frequently obliged to secure and in the hands of publishers 
names of newspaper executives not only 
in Minnesota, but in neighboring and at times 
distant States. This has often been a difficult 





on the American product 
increase of di mestic consumption 














ind time-eating propcsition, resulting more than in Europe will gradually reduce the over 
once in total failure. As the Year Bock now Seas importaticns. 
dees this work for us, it has a place of honor The general business situation in Amer 
n our reference department. ica is unquestionably on the mend. the 
JOHN TALMAN period of liquidaticn has largely run its 
course, 
Newspaper Librarian, Minnesota Ilisterial With lower operating costs attained or in 
Society. sight and a better demand fer the domestic 


























preduct, the news print manufacturer should 
. . . + 9 an » : ; < 

High Lights on the News Print fare better in 1922 thant he did in 1921 

. ° R. S. KELLOGG, 
Situation ; : 
Secretary, News Print Service Bureau. 
New York, February 21, 1922 — . 

lo Epitor & Pustisner: The fact that news Welcomes New Department 
print paper is a ccmmodity of remarkably . . 

7 . . " ( Fe} > 1929 
steady consumption in the United States—per WRAYVILLF, Ill, Feb. 21, 1922 
haps even more so than sugar and salt—is ro Eprror & Pusrisner:—I am glad to see 
once mcre evident from the latest statistics on ou have started a regular department for the 
the subject country weekly in Epitor & PuBiisnHer. The 

It is but repeating what is now a well know: veekly fellows need a publication of higher lit 
statement to say that the consumption of stand erary order than The American Pre SS. 
ard news print paper—and this is 92 per cent ex nge cf ideas( through this depart- 
of the total cutput of news print—increased iT tl help solve the problems peculiar 
only 5 per cent in 192@ over 1°19, when a ntry field will be welcomed, I am sure, 
new high record was hung up, but it is not so yeur “weekly subscribers, of which this 
renerally realized that the < um] n WW mce Is one N. B. SE ’ 
1921—a year of general business depressicn raysville (11l.) Mercury-Independent. 
vas but ? per cent below that of the boom ve — — 
1920 rd 1 3 er ont t it 
1920, and actually 3 per cent mor ni Merchandising Paper Correction 
191Y 

Eccnomists and statisticians have long known Spokane, Wash., Fet 3, 1922 
that in a freely competitiv ket, 5 pe BLISHER: —Through some 
inder or over supply of a comr lity \ bu ame of E. E. Curtis as the 

bear the price, and this principle was trik- , iness Mirror, published by 
ingly illustrated in the news print trade ot I vest Farm Trio as a dealer 
sae “ge ‘ Faecal tage = eee ec Ve cannot understand how this 
in tot il ce led to a fear shortage 1 the writer filled in cne of 
on the part cf many publishers and t price the blanks which you supplied with correct in 
on th cpen market was bid up to previo sly un formation. The editor of Business Mirror is 
heard of levels—yet when the year closed, and the ur re 
there was cpportunity calmly to cast up ac Thank for making the correction, we 
counts, it was found that preduction had ir 1 


reased 10 per cent over the previou ar 
that consumption was 5 per cent more than in 


rHE PACIFIC NORTHWEST FARM TRIO, 
R. FE. Dyar. 








1919, and that paper publishers had fin : 
ishe d 1920 with 50 per cent m “alo senag a Ey Nore:—-The facts were as stated 
hand end in transit then they had at the first 4. y9r. and Epitor & PUBLISHER regrets 





f the year. So much for illustration Nc. 1. 

In 1921 we gct illustration No, 2. C 
tion decreased but 2 per cent from 
point reached the previous year ’ 
talked abcut over-supply and held off from 


that the name of Mr. Curtis, who is editor of 
he Co-operatcr of the Milwaukee News, was 






siness Mirror. 








buying, the epen market price came down pre 

cipitately, and publishers finished with 17 per New Department Welcomed 

cent less paper on hand and in transit than 

they started in with. Quincy, Cal., Feb, 18 
‘he failure to understz an { and act upon fo Epiror & Pustisners—Even though a 

cnown figures and discernible tendencies cost comparatively new subscriber to the Eprror & 

producers and users most dearly. The pul I feel that your announcement vf 





lishers paid inflated prices for tonnage beyond February 11, to the effect that Epitor & Pus- 
their cortracts which were reflected through LISHER purposes to present a weekly department 
correspending rises in the cot raw ma having to do with the problems of the smaller 
terials: the manufacturers made large additions dailies and weeklies, warrants my taking a few 
to productive capacity at the time of moments of your time to extend congratulations, 
‘ nstruction costs, and these new m nd express personal commendation of the plan. 
to run when the greatest There is, in a department devoted to the 




















i passed. An already bad situation veekly press, a wonderful opportunity to ac 
was ageravated by the continual offering and complish something of benefit. I have long held 
delivery in our markets of overseas paper at that tco little attention is paid to the needs and 
prices which in some cases wert far below the problem s of rural journalism, and that the trade 
American cost of production. public ition that first makes special effort to 

So much for 1920 and 1921. What of 1922 meet the existing demand will receive rich re 
The high lights availa ble at this time indi ‘ ard in incre ased prestige and augmented cir- 
ate that the pendulum i on the return swing—-  ‘ ulation 7 a ia a a 
that const noch ow of standard news print in the GEORGE E. SECOUR, 
United States this year will be more than last Editor Plumas National-Bulletin. 
year, prohably equal the total reached in — 
1920. The man who prophesies is likely to Now Thomas H. 4. Stark 
go wrong, but the facts at this writing are: i 3 
Newspaper circ nna n is greater thar Lovisvitte, Ky., Feb. 18, 1922 
ever before in hist« ] Epitok & Pusiisner:—I am writing you 
For the last 12 mor nth s tl to correct an error that has twice been made 
have averaged mor« xg 1 m ycur “tips for ad managers’ columns. In 
during the preceding 12 the enclosed clipping you will note that the 





Newspaper advertising 





man Company is credited with send- 


39,536 LINES GAINED! 


THE MILWAUKEE LEADER 


was the ONLY Milw ——, PAPER that GAINED in Paid Display Advertising 
192% 


1921 as Compared with 
HERE ARE THE RECORDS: GAIN LOSS 


Lines Lines 





n 


THE MILWAUKEE LEADER. isons : 39,536 

The Wisconsin-News : : : SO eC 

The Milwaukee Journal. ‘ 924,784 

The Milwaukee Sentinel ~~ ; ; Son fee 415,268 

The Milwaukee Herold 5 ‘a ; Ons 327,292 
WHY Advertisers are Concentrating More on Buying Leader 


pace Is 
because The Milwaukee Leader goes into ONE out of every THREE HOMES in 
MILWAUKEE 








because 85 of the circulation of THE MILWAUKEE LEADER is unduplicated 

by any other Milwaukee Daily 

because of its Great Reader Interest it is the most thoroughly read newspaper 

n Milwaukee 

because it is the most direct path to 38% of the Purchasing Power of Milwaukee 

because readers of THE LEADER form a market that is rich in sales possibilities 

The only Milwaukee newspaper to show an increase in circulation in 1921— 
50,000 and GROWING! 


Foreign Representatives FRALICK & BATES, Inc. 


HEYWORTH BUILDING, CHICAGO, ILLINOIS TRIBUNE BLDG., NEW YORK 
CANDLER ANNEX BLDG., ATLANTA, GA. 








tentionally substituted in the listing of = 
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ing out orders for a campaign and this is in- Pwurtisuer, and am very much 
correct, — the report of the National Dry canter 
Mr. Stark was formerly the head of this tion, and your own artick in defen ; 
company, but it has been dissolved, and since ent newspaper rates. This is feeds 
the time he founded his own agency, more than piece of werk — 























































































: and one which s 
a year ago, ccnsiderable confusion has been hands of every news} aper ch should te 
brought about through the using of his name in tising manager today. ner and y 
the affairs of the company in which he was Aan 


D. RAINEY 


formerly interested. Review Pi lishing Cc 





The schedule referred to in the column was _— OMPary 
for the auction sale of Camp Lee, at Petersburg, _ Rear < 
Va., by the Louisville Peal Estate & Develop- The Daily Pinus Hunt 
ment Co., the advertising for which we handled. 
We also handled the campaign for the sale of ~ TOLEDO, Feb, 18, j 
Camp Zachary Taylor several months ago. and fo Eprtor & Pustisner: We think g m 
are carrying both local and national accounts. caution from you to your Newspaper tp 
MURRAY KERR, jt be oo aid to advertising a. 
ze ae ecreasing the amount of Postage dy 
Thomas H. Stark, Advertising. they are being obliged to pay these q = 
— a _Even in cur small agency we pa, 
A Complaint afflicted. We get four trips from the aus 
each day, and it is a rare day when on 
February 18, 1922, pay from 2 cents to 6 cents “postage det 
To Eptror & Pusutsuer: In your issue of Checking sheets. " 
February 11, under “Dollar Pullers,” in the Many newspapers are now sending j 
first article you say that the Worcester, Mass.. sheets in the mail instcad of the whole 
Gazette ran a Half Price Sale on a recent Which is a great imprcvement Over the 
Saturday. Fine work'—I don’t think! method, but their checking clerks are 
The Half Price Sale was run by The C@reless in weighing up their mail, : 
Worcester TelegramGazette in all editions Just this morning we received an end 


and was published cn Friday, August 26, 1921, ee a ae Paper enclosing chs 
which does not appear to me to be any recent auc? cn which there was 4 cents — 
date. aue. 

Another exception which I wish to take to. More than a the inconvenieng 
the article is that it infers that the Gazette ‘tritation resulting from this carelessneg: 
usually runs 12 to 20 pages, which would give i the fact we have to oe the cash dy 


your readers the impression that scme days we ind scmetimes hold a conference to se 
run a pretty simall paper. We have not run h ® some pennies mh ‘order to meet 4 
a 12 page Gazétte for more than two years, and stage Cue demands, 

rarely even run a our average We sugeest that vou write an article gs 





: > ; his breach of cood br Boe: 
being 18, 20. 22 and 24 and on this particular '™ vsti of good business practice 








day we ran 36 pages in the morning and 36 tention of the newspaper publications g 
pages in the evening, and your article state country. Very _truly yours, 
that we ran 38 pages H. TH. STALKER, G.M. P, 
I do not know where you vet this kind 1 rt Stal ' Advertisin 2 Comps 
information regarding our publication “ a 
WORCESTER TELEGRAM-GAZETTE, From a Weekly Publisher 
W. L. Tuomas, Asst. Publishes Houpen, Mo., Februzcy 7,4 ms 
a ro Eprror & Puriisnuer: Your Inter 
Local Advertising Rates Vearbock Number was a marvel. 1 ine 


, 2 make it worth to me my subscriptj 
) r, Il Tel 92 ripty 
Decatur, Ill., Feb. 15, 1922 next 26 years. 


To Epiror & Pvustisuer: Just received m; C. L. HORART, 
copy of the February 11 issue of Eprror & Publisher, The Holden 





Progres 





Type Cases Emptied 


The Hamilton (Ont.) Herald recently emptied 
their cases of display type. The accumulation 
weighed several tons. Only a part of the type 
is shown here, on its way to a metal concert. 
This large assortment of type and the cabinets 
which held it released great areas of floor 
space. The Ludlow System, which is now do 
ing more work, occupies but a small part of 
the space, and now the display lines in the 
Herald are bright, new typefaces, on slugs 
Deferred distribution is a thing of the past. 
The decks are always clean, and the Herald 
goes to press on time. 


Ludlow Typograph Company 


2032 Clybourn Avenue, Chicago, Illinois 






Eastern Office: World Building, New York City 


















LUDLOW QUALITY SLUG COMPOSITION ABOVE 10 PT 











tied 
tion 


type 


nets 
loor 
r do- 
t of 

the 
ugs. 
past. 
rald 








Editor & Publisher for March 4, 1922 




















NEW YORK 
—THE EMPIRE STATE 


First in Population More Autos than any other State 

First in Wealth More Rich People than any other State 
First in Manufacture More Wage-Earners than any other State 
First in Use of Merchandise More Homes than any other State 

Second in Dairy Products More Hotels than any other State 








In looking over the field for a market, New York as a State, offers a big- 
ger and a better chance to get quick action than does any similar group 
of square miles on earth. 


New York State newspapers, as listed here, reach the very pinnacle of 
circulation at the smallest cost possible to find, and the circulation is dis- 


tributed in the most intensive and productive manner. 











Grow 2,500 10,900 Circu- 2,506 10,000 

lation Lines Lines lation Lines Lines 
*Albany Knickerbocker Press......... (M) 34,464 A) 09 New Rochelle Daily Star... .......... (E) 3,650 <2 2 
*Albany Knickerbocker Press.......... (Ss) 46,830 jl ld Caer Welly: Gis cciccccccsccccccccces (E) 177,066 0 3s 
TT GI” veces ictincdscccucivedaed (E) 6,796 - as *New York Evening Mail............. (E) 167,013 Al -) 
Brooklyn Daily Eagle.................. (E) 58,435 2 2 "New York Evening Post............ (E) 32,706 2 2B 
*Brooklyn Daily Eagie......... aseniane (S) 72,159 2 2 *The New York Herald............... (M) 189,816 se AS 
Buffalo Courier and Enquirer.....(M&E) 85,510 18 18 "The New York Herald................. (S) 209,843 5 4S 
SD GID ecccnccccvcevcccescescss (S) 115,296 27 22 SER Bem, BRP Tica ccccecccceccecscs (E) 182,279 »* AS 
SN MIE esiccsceecsanccsnaucsed (M) 33,732 12 10 BR Fa TING ec cvndcasticcevcas (M) 330,000 5 5305 
SRE GIGI acccccescctcccoscincescs (S) 56,784 jis 14 Sea  * Tiicccncaccccdasctcass (S) 500,000 a) 7215 
Buffalo Evening News...............-- (E) 104,690 21 21 *“New York Tribune.................... (M) 142,195 4 3 
Buffalo Evening Times................. (E) 78,053 1S 15 PE EE FIG cnddccs bedccsvceenad (S) 141,301 40 36 
Buffalo Sunday Times............--... (S) 97,942 1S 15 Weer. Weel Ws inn ccccctcccececces (M) 360,080 60 58 
*Corning Evening Leader............... (E) 7,358 4 «4 New York World....................5. (S) 597,240 - ss 
Elmira Star-Gazette ............... (E) 23,974 x) 7 “Hi Weis. Wii. occ ccccescecccceces (E) 288,948 x) 58 
Geneva Daily Times.................. (E) 6,358 “4 4 *Niagara Falls Gazette................. (E) 13,154 x) s 
Glens Falls Post-Star................. (M) 7,363 p<) Bs) CG ID cncenencccuunadcndnaacense (E) 5,306 os 
Gloversville Leader Republican....... (E) 6,600 63 Bs) Poughkeepsie Star and Enterprise... .(E) 11,086 a) s 
Gloversville Morning Herald.......... (M) 5,411 235 83 Rochester Times-Union ................ (S) 63,106 OS x 
Hornell Tribune Times................ (E) 6,568 OS 2s Rochester Times-Union ............... (E) 63,106 2 18 
Ithaca Journal-News ................. (E) 7,233 “4 4 "Staten Island Daily Advance........ (E) 7,812 05 . 7} 
Femmaetes SOME oc ccc cccccesccccsces (E) 7,141 025 £2 Sepmee: DOD occ cccccvccccocacnstes (E) 45,014 -10 10 
Jamestown Morning Post............. (M) 9,489 65 « CF ea TE na bad cncustina Sage cdctpas (M&E) 21,853 85 3S 
Middletown Times Press............... (E) 6,793 04 B.] pa 2 is 
*Mount Vernon Daily Argus........... (E) 7.42 0M rm en - > a 
*Newburgh Daily News................ (E) 10,460 3 6 *A. B. C. Publishers’ Statement, October 1, 1921. 
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HOLDS HIGH POSITION 
_IN VARIED RESOURCES 


COAL 


Coal mining is one of the leading in- 














dustries of the state. It ranks third 
in the production of coal. During 
1920 88,192 men were employed in the 
mines, with a total production of 
73,920,653 tons The total value of 
coal mining property in the state is 
$160,000,000. 


BANKS 


On June 30, 
State Banks 








1921, there were 1,399 
in Illinois, with total 
resources of $1,925,737,730.95 and 
total deposits of $1,559,428,584.31. 
The total capital, surplus, individual 
profits and reserve of these banks 


amounted to $268,912,452.12. 


EDUCATION 


In education Illinois is in the front 
rank of all the states. More than 
1,000,000 pupils are enrolled in the 
public schools of Illinois at an average 
cost per pupil of $48.64, or a total cost 
of more than- $68,000,000. 


MARKET 


Illinois is a splendid market. It has 
everything to make it a great market. 
Reach it through these daily news- 
papers: 




































Rate for Rate for 
2,500 10,000 






























Circulation Lines 
Bloomington Pantagraph ....... (M) 17,718 -05 .05 
Chicago Evening American......(E) 395,427 -60 -60 
Chicago Herald-Examiner ......(M) 359,386 -55 55 
Chicago Herald-Examiner .......(S) 738,788 -85 85 
Chicago Daily Journal ......... (E) 115,406 .26 .24 
*The Chicago Daily News........ (E) 395,665 .65 65 
*Chicago Evening Post.......... (E) 42,646 -25 12 
Chicago Tribune ............. (M) 483,272 -70 -70 
TT (S) 801,881 1.00 1.00 
*Lincoln Courier-Herald ........ (E) 1,988 .02 .02 
oe (E) 9,732 .04 .04 
*Peoria Journal-Transcript. ... . (M&E) 29,051 11 .09 
RE rt ee ee (E) 23,876 .075 -06 
Rock Island Argus............. (E) 9,255 .04 .04 
ee (E) 4,999 -03 .03 





Government Statements, October 1, 1921. 
*A. B. C. Publishers’ Statement, October 1, 1921. 























for March 4, 1922 


PUBLIC LEDGER STAFF DINES 





Shuns Formal Speeches and Furnish 
Their Own Amusement 

Members of the Philadelphia Public 
Ledger editorial and news staffs held 
their annual dinner last Saturday night 
at the Bellevue Stratford Hotel. John 
J. Spurgeon, editor-in-chief of the Pub- 
lic Ledger, presided. No one was al- 
lowed to make a speech, but various 
members of the staff entertained with 
skits of one sort or another. J. S. Stew- 
art Richardson, city editor, sang a Scotch 
song; W. Orton Tewson, literary editor, 
appeared in “A Night in a London Music 
Hall”; Fullerton Waldo, music critic, 
played the violin to the piano accompani- 
ment of Odell Hauser, the Ledger polit- 
ical correspondent. Louis Hanlon, of the 
art staff, gave a chalk talk. 

Among the guests were the following 
“out-of-town” members of the Ledger 
staff: Sidney Thatcher, head of the 
London Bureau; Frederic William Wile, 
head of the Washington Bureau; Robert 
Barry, Senate correspondent and Wash- 
ington representative of Epitor & Pus- 
LISHER; Edward G. Lowry, of Washing- 
ton, and Raymond G. Carroll, the New 





Is 
John Stewart Bryan 
Right ? 


His Quick Decision 
Prompts a Prepublica- 
tion Offer to All Editors 


John Stewart Bryan of the Richmond 
News-Leader said to me a few days 
ago: “Houston, every editor in America 
is going to need your new magazine 
‘Our World’ and its associated Insti- 
tute of International Information; he 
will need both to be kept in touch with 
the world.” And at once he confirmed 
his belief by entering two subscriptions 
to “Our World” and two memberships 
in the Institute—one for his office and 
one for his home. 

This instantaneous decision 
tion of the famous 
prompt this special 


PRE-PUBLICATION 
OFFER TO EDITORS 


With my compliments and hearty 
regards I shall send an advance copy 
of “Our World” the day it comes from 
the press (March 29th) to every editor, 
reporter or advertising man who sends 
me his address on the attached coupon. 
All I ask is that the man or woman 
who receives “Our World,” with its 
vivid and dramatic picture of the new 
and different world that has followed 
the great war, should read it carefully 
and critically; if your decision agrees 
with Mr. Bryan’s I then want to pre- 
sent to you a charter membership 
for one year in the Institute of Inter 
national Information (through which 
any ascertainable facts about any part 
of the world can be quickly secured) 
and have you send the regular price 
of $3.00 for a year’s subscription to 
“Our World.” 

I am setting aside 5,000 copies of 
the first edition of 100,000 of “Our 
World” for editors. It will be a great 
pleasure to send you one of these 
copies of a new and different magazine 


and ac- 
Virginia editor 


Send Your Address Today as Offer 
Expires on March 29th 


HERBERT S. HOUSTON, President, 
HOUSTON PUBLISHING COMPANY, 


9 East 37th Street, New York. 

I shall be glad to receive the first issue of 
*‘Our World,’’ with your compliments. On its 
receipt I shall carefully go through it and decide 
whether I care to take advantage of your pre 
publication offer to editors of a free charter 
membership for one year in the Institute of In- 
ternational Information and a year’s subscription 
to ‘‘Our World’ for $3.00. 


Name 
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York correspondent. Other Ruests 
honor were J. C. Martin, Vice-pres; 
and treasurer of the Public Ledger 
pany; Charles A, Tyler, secre 
George F. Goldsmith, advertising’ 
ager. de. 





J. S. Stewart Richardson was chai r. W 
man of the general committee. On of 
dinner committee were J. St. Geary - nun 
Joyce, Jr., Thomas F. Healey, Steph og 
J. Burke, Eric Sanville anq Jars on 
Schwartz. The entertainment comm: Sand : 
was composed of C, H. Bonte, John 3 aiealt 
Fitzgerald, W. Orton Tewson, Jacob k wing is 
Lowrey and William F. Manning. Th ‘fl be pu 
publication committee was made up ¢ pedir 
William O. Trapp, William A. McGam A te is 
Clarence A. White, Ernest Hackett ead 
Louis Hanlon. ™ cise I 

\ feature of the dinner was the el 'M 
pearance of No. 1, Vol. I, Priva Hall Simr 
Ledger, which followed the typographigj aatine St 
make-up of the Public Ledger to a dy ME Oakley, 2 
Ernest A. Hackett of the Sunday gg w 
and William O. Trapp of the local sui Rube . 
were responsible for the Private Ledge toonist, W 

ov rightly | 

B 2 Club of 

ullock Heads Foreign Worker made a | 

The Association of Foreign Neg, i tits, 1 
paper Correspondents in the Unite Morris Ji 
States, at its fifth annual dinner qf rence Ha 
New York Thursday evening, clecy ff ward J. 
W. F. Bullock of the London Daiy committe 
Mail as president. Francisco Quy (i ceatertain 
trone, Italian High Commissioner gi March 7, 
the Peace Conference; Gaston Lieber % Gregor 2 
French Consul General; Captain Hegn & rected the 
Gloster Armstrong, British Cons MM the recen 
General; Dr. E. L. Chang, Chine the p 


Consul General; Police Commission 
R. E. Enright, James W. Gerai 
former Ambassador to Germany; Jo 


ghia will 
March 9. 

















Barrett, F. Cunliffe-Owen and (i Here 
Charles Repington, were the speakes me "ich ¢ 
A number of telegraphic greeting svettisi 
from well known people were: real Mm oposit 
including one from President Harding owe 
in adver 
Blooming 
Newton Parke in Baltimore as - 
Newton C. Parke, well-known w § (las. | 
correspondent and former manager d I isk of 
the Paris Bureau of the Internation J by one 
News Service, has joined the staf d J totels. 
the Baltimore Sun as foreign editor. He tumed i 
recently returned to this country, ts i igdale | 
last assignment abroad being the met ™& several 
ing of the League of Nations. to the 1 
ee The latt 
Park Drops Greenville News an 
The Greenville (N.C.) News wii of the 
discontinued by its publisher, John Ag rates 
Park, on February 18. Its advertisint Memb 
and subscription contracts were taktt ew 
over by the Reflector. John H. Ha if the 
den was the editor. ’ 
repeal ¢ 
tion of 
Walberg Joins Touzalin papers. 
C. E. Walberg, for ten years a The 
ciated with the William H. Rankt i Yen's ( 
Company and Williams & Cunnyit ll porate , 
ham, became vice-president of HH Fort V 
Charles H. Touzalin Agency, Chicatt ‘ 
on March 1. ig 
presider 
. Club, a 
Colorado Daily Quits imously 
The Fort Collins (Colo.) News bs The 
discontinued as a daily paper and gum ing W 
back to a weekly, on which ben” allt 
will be published by R. E. Wilson # sylvani 
Russell L. Gorrell. Will be 
State t] 
Veteran Hoosier Editor Dead store fc 
E. A. Jergegan, editor of the Mitel te t 
waka (Ind.) Enterprise for half a Bh r 
tury, died March 2, aged 76 years. Maric 
“Zim” Dies at Gloversville Edit 
Francis B. Zimmer, a writer on Of ot 
topics under the name of “Zim, in Ath 
March 1, at Gloversville, N. Y. ; 
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NEWS OF ASSOCIATIONS AND CLUBS 








HE New York League of Advertis- 
jira Women has just issued the first 
umber of “Advertising Women.” The 
initial number is devoted to Jane Mar- 
ig, president of the League, and con- 
ins a number of tributes to Miss Mar- 
fin, and her influence in leading the 
way in advertising for women. The suc- 
ceeding issues of “Advertising W omen” 
yill be published the second and fourth 
Saturdays of each month, Miss Frances 
Buente is editor-in-chief and the ed- 
ioral staff is composed of Misses Bertha 
Berger, Irene Donath, Helen M. Hill, 
Fthel McCunn, Rena Schaak, Minna 
Hall Simmons, Helen Waldo, Mrs. Clem- 
atine Stoddard, Mrs. Grace Hawley 
Qakley, and Mrs. Fannie Meade. 


Rube L. Goldberg, the celebrated car- 
jonist, was the honor guest at the fort- 
rightly luncheon of the Advertising 
Cub of New York on March 1. He 
nade a humorous talk, and drew por- 
ait, rather than caricatures, of D 
Yorris Jones, Benjamin Sherbow, Law- 
rence Harris, Llewellyn Pratt and Ed- 
yard J. McGregor. The entertainment 
committee of the Advertising Club will 
entertain at a dinner Tuesday evening, 
March 7, in honor of Edward J. Mc- 
Gregor and Allen H. Fagan, who di- 
rected the show, “A Night in Spain,” at 
the recent club ball. 

The Poor Richard Club of Philadel- 
hia will celebrate its 16th birthday on 


March 9. 


Here is an interesting instance 
which demonstrates that a class in 
advertising can be a _ very practical 


proposition. The Poor Richard Club of 
Philadelphia is running several classes 
in advertising. The other day, Karl 
Bloomingdale was in charge of the les- 
sn on “Copy” before the Advanced 
(lass. He assigned to the students the 
ask of preparing copy suitable for use 
wy one of the well-known Philadelphia 
hotels. When the finished work was 
timed in by the students, Mr. Bloom- 
ngdale was so favorably impressed with 
everal pieces that he submitted them 
to the managing director of the hotel 
The latter, in turn, was so pleased with 
the work that he selected the copy that 
te liked best and ran it as an ad in one 
of the Philadelphia papers at full paid 
fates 


Members of the Minnesota Editorial 
Association will attend the next session 
of the State Legislature to urge the 
repeal of the law allowing the publica- 
tion of legal notices in foreign language 
papers, 


The Fort Worth (Tex.) Advertising 
Men's Club has voted to change its cor- 
porate name to the Advertising Club of 
Fort Worth. 


Jerome B. Robertson has resigned as 
president of the Corsicana (Tex.) Ad 
Club, and J. T. Newsom has been unan- 
mously elected to fill the vacancy 


_The New York League of Advertis- 
mg Women will entertain at its tenth 
anual dinner dance at the Hotel Penn- 
sylvania March 21st at 7 o’clock. There 
will be no speakers, but the invitations 
sate that a number of surprises are in 
Sore for the guests. Reservations may be 
made through Jane J. Martin, 114 Fifth 
Avenue; Minna Hall Simmons, 15 West 
ih Street, or Edith V. Richter, 242 
Madison Avenue. 


Editors representing the eighth dis- 
et of the Georgia Press Association 
wil hold their regular quarterly meeting 
M@ Athens, Ga. on March 11, it is an- 


nounced. Members of the Ninth District 
are planning to meet with them. 


The gathering and disseminating of 
news was the topic of a recent meeting 
of the Portland (Ore.) Ad Club. The 
speakers were Edward F. Nelson of the 
Associated Press and Frank A. Clarvoe 
of the United Press, both of Portland, 
Ore. 


The date and place of the next annual 
convention of the Alabama Press Associ- 
ation will be decided by the executive 
committee of the organization, which 
will meet in Montgomery this week. 


Providence, R. I. reports organization 
of a Better Business Bureau, $9,600 hav- 
ing already been subscribed toward a 
$15,000 budget at the opening meeting 
of the campaign for finances. The 
bureau is being organized by the Town 
Criers, the advertising club of Provi- 
dence. 

Members of the Boston Post. staff 
held a Valentine party under auspices 
of the Boston Post Benefit Association. 
Those on the committee in charge were: 
Herbert L. Baldwin, Ruth C. Bodwell, 
Frank M. Fay, Frank Supple, Roy At- 
kinson, and James Dempsey. 


Employees of the Des Moines Register 
and Tribune have organized an inter- 
departmental bowling league composed of 
20 teams of three plays. W. G. Hale, 
associate managing editor, is president 
and J. F. Simmons of the mechanical de- 
partment, secretary. 


The dates for the 1922 meeting of the 
Oklahoma Press Association are May 
14-15, according to announcement by C. 
E. Mutchmore, chairman of the local 
committee. A third day, Sunday, will 
be used to take the visitors out to the 
Miller Brothers 101 Ranch, near here 
Dean Walter Williams, of the School of 
Journalism of Missouri University, will 
be one of the speakers. Students at the 
Oklahoma University School of Jour- 
nalism will edit the Ponca City Daily 
News, owned by Mr. Mutchmore, for 
one day during the convention 


The Printing-house Craftsmen’s Club 
of Dayton, Ohio, and vicinity at its 
annual meeting elected J. E. Hydeman, 
National Cash Register Company, pres- 
ident; G. John Morean, Springfield, vice- 
president; O. G. Fricke, Otterbein Press, 
secretary; W. F. Langefeld, Langefeld 
Press, treasurer; members of the board 
of governors: G. T. Shroyer, Otterbein 
Press; J. W. Smith, National Cash Reg- 
ister Company; John Flint, Dayton 
Electrotype Company; and A. M. Crew, 
Reynolds & Reynolds Company. About 
one hundred members were present at 
the meeting. The club voted to hold its 
March mééting in Dayton and the April 
meeting in Springfield. 


Mrs. E. W. Bentley, Miss Perle M. 
Hopson and J. E. Jacobs were the win- 
ners of the prizes gffered recently in 
connection with a special course in ad- 
vertising conducted under the auspices of 
the Pilgrim Publicity Association of Bos- 
ton. 


The Boston American quintet defeated 
the Boston Globe five 22 to 2 in the 
opening game of the winter series of the 
Boston Newspaper Basketball League. 
The game was played at the Y. M. C. A 
Michael Dray was star player for the 
winners, 


The Batavia (N. Y.) Advertising Club, 
co-operating with the merchants of the 
city, are planning a Golden Rule Sales 
Day on March 13 
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A truly great program of 


New, Unpublished 








FICTION 


By 23 Great American Authors 


Each will write a 3,000-word story on some 
interesting problem of the married couple. 
The stories will be grave, gay and tragic. 
These authors were selected for their fine pop- 
ular quality. This gives you a short story each 
Sunday for 23 weeks by the best writers in this 
country. 





Can be Supplied in Mats 





This Series Already Bought in 


New York City 
Boston 


Los Angeles 
Richmond 


Philadelphia Louisville 
Chicago Rockford 
San Francisco Atlanta 


and numerous other cities. 





The Authors Include 


Booth Tarkington 

Irving Cobb 

Samuel Hopkins Adams Edwin Lefevre 
and 17 others of outstanding rank. 


Julian Street 
Rupert Hughes 


Wire Us to Save Your City for You 


United Feature Syndicate 


(United Press Headquarters) 


WORLD BUILDING 
NEW YORK CITY 


NORRIS A. HUSE 


General Manager 
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CLEVELAND SHOWS’ REAL 
TROUBLE WITH BUSINESS 


(Continued from page 9) 











Position in the first issue was drawn by lot 
and has rotated backward through the paper in 
succeeding issues. The same rule applies to 
the page cne items. No duplication of page one 
items is permitted. In case of duplication the 
first copy received takes precedence. 

The general manager is vested with complete 
authority in the enforcement of rules involving 
character of copy, dead lines, etc., and the 
“honesty in advertising” code. 

The use of comparative prices is prohibited. 
No black type above 72 point is allowed and 
no black areas larger than one-eighth of an inch 
is allowed in cuts. Trading stamps may be 
mentioned only once and then incidentally. 

Advertisers must get all copy and cuts in 
the printer’s hands by Monday noon preceding 
Saturday distributicn. The printer must give 
the advertiser the first proof in 48 hours, and 
have his final O. K.’d revised proofs back by 
Thursday nocn. The printer has 24 hours to 
set and proof-read each piece of copy. 

The printer is under agreement to pay a 
penalty of $8,500, if he fails to get the com- 
plete issue out by 6 a. m. any Saturday. 

Once a week, following the production of 
each new issue, the advertising managers of 
the stores review the issue in a meeting with 
the general manager, and criticisms and rec- 
ommendations are worked out there. Innova- 
tions cr departures from established practice 
that may he recommended at those meetings 
are Iater reviewed by meetings of the board of 
directors. It is expressly provided that no 
changes may be made in code without the ap- 
proval of both the directors and the stock- 
holders. 

No statement such as “The Biggest Sale 
Ever” or “The Best Value in Cleveland” may 
be used 

In descriptions of fabrics, finishes, materials, 
quantities, sizes, colors, etc., scrupulous care 
must be taken in defining the finish, fabric, 
color, etc., stating whether it is real or imita- 
tion. In the statement of this rule, a long 
listing is made of the limitations imposed. 

Whenever there is any doubt in the general 
manager’s mind as to whether a statement ts 
within the letter cf the code, he has a right to 
demand proof of the statement by exhibition of 
the goods or otherwise, and in the failure of 
the advertiser to convince him, to reject en- 
tirely the item in question. 

Each advertiser was asked to select the store 
with whose ad he would like to see his adver- 
tising appear, and he was assured that through 
out the year his advertisement, no matter on 
what page it will be found, will always appear 
in company with that of the store named. 


The competitive limitations to which 
the advertiser-stockholders of the Shop- 
ping News have agreed to are perhaps 
best illustrated by the reproduction of 
the minutes of the February 21 meeting 
of store advertising managers to discuss 
the Shopping News edition of February 
18. They follow: 


1. Member stores were represented as fol 
lows: Mr. Ccllins (Higbee); Mr. Putnam 
(Davis & Chisholm); Mrs. Sealand (Kinney & 
Levan); Mr. Weiland (Oppenheim-Collins) ; 
Miss Shepherd and Mr. oung (Lindner): 
Miss Gondor and Mr. Rcth (Halle); Mr. Klein 
(Rawlings, Agnew & Lang); Miss Jenkins 
(May); Miss Paddock (Siegel); Miss Liechti 
(Sterling & Welch); Miss Behrens (Ames); 
Mr. Bender (Bailey). In the absence of Mr. 
Goldstein, Mr. Collins acted as chairman of 
the meeting. 

The following stores were not represented: 
Taylor, Stearn, Crane, Newman-Stern, Stone, 
Ouinby and Hirsch. 

2. Discussion of first page, issue of February 
20th. The editorial was approved. 

HALLE—Mr. Collins raised the question of 
the propriety cf offering imperfect, soiled, or 
any form of “second” merchandise in_first-page 
boxes. He argued that while the “slight mis- 
weaves” of pattern in the curtains offered in 
the Halle Mcnday-only s»vecial might have no 
effect upon their value to the purchaser, and 
might be rare bargains, it was his impression 
that it was accepted pclicy that Shopping News 
effers only the best of merchandise on its first 
page. He contended that if several stores simi 
larly offered seconds in a single issue of the 
paper, the effect would be bad. 

In the discussion that followed, Mr. Roth 
defended the number and argued that he felt 
that the question was solely one of the “pull’’ 
of the particular ad. When Mr. Putnam raised 
the point that not all of the stores handled 
seconds, a poll was taken and it was found 
that all but four disclaimed them. 

There was no definite ruling, but it seemed 
to be the consensus of opinion that there is no 
great danger of seconds predominating as the 
grade of merchandise offered in a single issue. 

STONE—Mr. Putnam stated that only “A” 
widths were available in the oxfords offered by 
this store. He considered that the advertis« 
ment implied that all widths were to be had. 

3. Discussion of inside advertisements, samc 
issue, 

HIRSCH—Miss Jenkins called attention to 
the use of the copyrighted name, “Polo Cloth,” 
in three of the dresses offered in this adver- 
tisement. 

HALLE—Mr. Collins pointed out that the 
lack of a hyphen between “all” and “‘linen” in 
the Halle offering of “all-linen towels at 38c”’ 


Editor & Publisher 


gave the impression that all linen towels in the 
store were so priced. 

STERLING & WELCH—The phrase: “You 
may own furniture of the kind that grows the 
better as the years pass,” was held not to be 
unqualified. 

MAY—Mr. Bender asked if this store had 
kept within the rules in using, in 18 point, the 
line: “Eagle Stamps With Every Purchase! 
Ask for Them.” Mr. Anson read the rule, and 
pointed out that it does not stipulate type limi 
tations. Mr. Bender agreed that there should 
be some limit, and it was recommended to the 
directors that the limit be set at 18 point. 

Mr. Ccllins held that the 
position in the markets and our connections 
with leading furniture makers enables us to 
quote the lowest prices in six years,” should 
have read: ‘“‘—our lowest prices in six years.” 

STEARN—Mr. Bender wanted to know 
whether or not the line, “The kind of dresses 
women want, but don’t often have the chance 
to buy at a popular price,” was an unqualified 
statement. It was held to be within the law. 

Mr. Pender also inquired as to the question 
of comparison of merchandise with that of 
other stores, as raised in the Stearn statement: 
“We want you to make comparison elsewhere 
with other dresses at higher prices.”” It was 
agreed that the practice might not be ethical, 
but that it could not be stopped. 

KINNEY & LEVAN—Miss Logan pointed 
out that “dinnerware” had been mis-spelled as 
“dinnerwear.” 

AMES—Mr. Ccllins read from Ames’ ad: 
“With a reputation firmly established for smart 
millinery, and that $5.00 can buy no better hats 
than these offered in Ames’ $5.00 Hat Shop, 
fifth floor, instinctively the thousands of well 
satisfied patrons think of our shop and come 
here when they are in need of a new hat.” He 
said he thought that an unqualified statement. 
Miss Behrens said they didn’t affirm that “No 
better hats than those offered in Ames’ $5.00 
Hat Shop” could be found, but that a reputa- 
tion had been established in the minds of pa- 
trons that this was so. 

Mr. Collins also read the statement: “Ames’ 
Hats have always been the best it was possible 
to show at $5.00—”. He thought other stores 
might show better ones for that price. 

Mr. Putnam pointed out that the Ames copy 
also used the copyrighted term, “Polo Cloth.” 

BAILEY—Mr. Weiland called attention to 
the fact that in the introducticn to this store's 
advertisement offering girl’s dresses at 79c, 
99c and $1.49, the statement was used: “You 
would expect to pay double these prices.’ It 
was agreed that this was in violation of the 
rules regarding comparative prices, and that 
the respcnsibility for its appearance lay with 
the Shopping News staff. 

STONE’S—Mr. Young asked if “our finest 
quality footwear at $2.85 and $3.85” was not 
an untrue statement. Mr. Putnam said that it 
was quite possible that some very gocd shoes 
of odd sizes, etc., could be found in this sale. 

4. Mr. Ansen asked for a new policy to 
cover the position of first-page boxes, there hav- 
ing been so much difficulty with the present 
arrangement, which not only effectively barred 
some stores from ever getting the preferred 
top-left position, but, also, kept other stores 
from having the two larger boxes at the bottom 
center or the box on the top-right. He suggested 
that there would be no apparent discriminaticn 
if it were decided to rotate first-page boxes 
without regard to inside advertisement position 
or relative size, and suggested that if this plan 
were agreeable, that a drawing be held to de- 
termine the original positions of the 20 stores 
when the plan was inaugurated. 

A motion to this effect from Mr. Putnam, 
seccnded by Miss Behrens, was adopted unani- 
mously. In the drawing that followed, original 
positicns were fixed as follows: 


sentence: “Our 


1—May Company 11—Rawlings, Agnew 
N ; & 


2—Newman-Stern ; Lang 
3—Oppenheim-Collins 12—Stone 
4—Hirsch 13—Ouinby 
5—Sterling & Welch eo 
6—Ames 5—Crane 
7—Siegel i. 

ae 4 7—Davis 
&—Kinney & Levan 18—Chisholm 
9—RBailey 19—Hichee 


10—Lindner 20—Stearn 

Tt was agreed that the new arrangement 
should be made effective with the issue of Feb- 
ruary 27th. 

5. It being agreed that the engraving pool 
was effecting all the savings anticipated, it 
was agreed that it should be continued. 

Mr. Anson reminded the advertising mana 
gers of the art copy dead line and asked to 
have it more carefully observed. 

6. Mr. Anson reported on the editorials on 
hand, explained that he would need copy for 
the issue of March 13 and subsequently. It 
was agreed that the women members of the 
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iose Cooperation and Gain Would 
Be Assured by Investment 
Financial References Exchanged 
Address B-843, Epitor & PuBLIsure 








for March 4, 1922 


advertising group should write editorials ap- 
propriate to Style Show Week, and submit them 
at the next meeting. 

All of which calls to mind the action 
taken at the convention of the National 
Retail Dry Goods Association in New 
York recently in deciding to raise a fund 
of $100,000 to be spent in placing before 
the public the real facts regarding the 
retail merchants’ situation. 

Will competition agreements, such as 
that in vogue in Cleveland, be among the 
“real facts” given to the public? 


New Merchandising Paper 

The Roanoke (Va.) Times and World- 
News have established a merchandising 
publication, as an advertiser service fea- 
ture. It is called “The Ad-Visor,” edited 
by Charles H. Carson, and is distributed 
gratis to all regular local and foreign 
advertisers and logical prospects. The 
Ad-Visor’s page size is 1114 inches deep 
by 914 inches wide. 





Coaster Wagon for Five Subs 


The Philadelphia North American has 
just announced a new subscription prize 
offer to boys and girls. A riveted steel- 
disk wheel, rubber tire, roller-brake 
coaster wagon is offered for only five six- 
months’ subscriptions to the daily North 
American. 


New Philadelphia “Specials” 


George Donnelly and Kean Donnelly 
have opened offices at 920 Walnut St.. 
Philadelphia, and represent for advertis- 
ing fifteen Pennsylvania newspapers, all 
of which are published in Chester, Dela- 
ware, Montgomery and Bucks counties. 


New Machines in Greensburg 
The Greensburg (Pa.) Review has in- 
stalled a Ludlow typograph and two 
Mergenthaler linotype machines. 





More Money 


is Spent 


—for the evening and 
Sunday morning TIMEs 
by mewspaper readers’ 
than for any other Na. 
tional Capital newspaper, 


Washington TIMES 
readers comprise that 
class willing to pay a 
little more for a great, 
deal better newspaper, 


The extent of the Sunday 
Times circulation lead over 
all other Washington news- 
papers and the fact that it 
sells for 10 cents against § 
cent competition makes the 
amount of money spent for 
this newspaper about as great 
as that spent for the othe 
three Washington newspapers 
combined. 


The 
Washington 


Times : 











3c Daily, 10c Sunday 
G. LOGAN PAYNE, Pub, 





National Advertising Representative 
G. LOGAN PAYNE CO,, 
Chicago, Detroit, 
St. Louis and Los Angeles 


PAYNE, BURNS & SMITH, 
New York and Boston 
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1535 So. Paulina St., Chicago 





Prints 4-6 and 8 Page Papers 


From Type Forms and Roll Paper. 
A 5 Horse Power Motor will drive it. 





Now Being Built for Early Delivery 





Write for Literature and Prices 


THE GOSS PRINTING PRESS CO. 


New York Office: 
220 W. Forty-second St. 
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yN CARRIERS FEAST IN 
BALTIMORE 





jyociation of Men Who Own Routes 
ol Sub-Carriers Hold Tenth 
Annual Banquet with 
Executives 





The Baltimore Sun Route Owners’ 
jgociation’s recent tenth annual banquet 
» attended by nearly two hundred 
route-owners, principal sub-carriers and 
executives of the Sun. Attendance of 
ie sub-carriers was by special invita- 
tin of the A. S. Abell Company, pub- 
schers of the Sun, in recognition of their 
wrk through the blizzard of January 29. 

There were no speeches. The only 
sop talk during the dinner was when 
Paul Patterson, president of the com- 
pany, presented an engrossed and framed 
et of resolutions adopted by the board 
of directors, congratulating the carriers 
wo their blizzard delivery. 

The Baltimore Sun papers have a de- 
jyery system peculiar to themselves. Its 
arrier system began as far back as 1837, 
shen one of the first copies of the Sun 
published announced that persons desiring 
te paper delivered to their home or 
ace of business could have that done 
by leaving name and address at the pub- 
lishing office. 

Until comparatively recent years the 
moming edition of the Sun stood by it- 
wif: then there was added the Sunday 
Sun, and twelve years ago the Evening 
Sm. With the completion of the trio, 
asolutely exclusive service became nec- 
sary in order to give readers what the 
Sm wanted them to have. All carriers, 
therefore, were required to discontinue 
direct or indirect interest in any other 
plication, and in exchange for exclu- 
we service each was given exclusive 
pivileges on his territory. 

For the purpose of service, the entire 
tty and suburban territory is divided 
ito groups of blocks, each group being 
own as a route. There are 98 such 
goups, and there are 98 route-owners 
tho control them. This control is un- 
tt the direction of the circulation de- 
partment, and is subject to the rules and 
regulations of the A. S. Abell Company, 
# that behind the carrier’s individual 
wtvice there is the responsibility of the 
wblishing company. No more territory 
Sgiven to any one man than he can 
landle, and when a route becomes too 
linge, it is necessary to divide it so that 
ervice can be concentrated and no agent 
wetloaded. 

Carriers are engaged in no other busi- 
ws, because it requires a good man’s 
ime to serve, collect and supervise the 
tganization which he must maintain. 
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The high quality of 
HUBER’S Grit-Free ! 
BLACK NEWS INKS 
also prevails in HUBER’S 
COLORED INKS 

lor comic and magazine 
supplements. 


Manufactured by 


UMtHuber 
Main Office: NEW YORK 


HUBER’S colors in use since 1780 
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Editor & Publisher 


About a dozen years ago the carriers 
organized the Sun Route Owners’ Asso- 
ciation. This is primarily a social or- 
ganization, but it has a keen business in- 
stinct. A further feature of the system 
is the Sun Carrier Council, of seven 
members, elected by the carriers annual- 
ly, and authorized to represent them in 
all discussions with executives of the 
Syn. There have been a number of price 
changes due to war conditions, and all 
these changes have been arrived at in 
conference with the Sun Carrier Council. 
Similarly the council exercises a voice 
in the adoption or changing of rules af- 
fecting mutual relations. 

Under the direction of the depart- 
ment of carrier service and promotion, 
spring and fall campaigns are conducted. 

Sun carrier circulation is peculiar also 
in that it is registered in the office. 
Every route is contained in a card index 
system, subject to weekly correction by 
the carrier and checking in the depart- 
ment of service and promotion. Reports 
to the Audit Bureau of Circulations are 
made by affidavit direct by the carrier 
from the carriers’ route books, but these 
route books check against the recapitu- 
lation cards in the route index boxes in 
the office, so that it would be just as 
easy to certify the recapitulation card 
instead of the carriers’ route books. 
This is said to be the only cabinet of its 
kind in the world of newspaper publica- 
tion. 


Newspaper Price Regulation? 


Assemblyman Yacenda, of Brooklyn, 
democrat, has introduced a bill in the 
New York Assembly to prevent profiteer- 
ing in newspapers. The proposed bill 
makes it a misdemeanor for any person, 
firm or corporation as news dealer, agent 
or newsboy to sell any newspaper at a 
price greater than the purchase price 
per copy as printed on the face of the 
paper. The penalty is a fine of $25, or 
thirty days in jail, or both. 





Reprinted from 
Editor and Publisher 
of Jan. 22, 1920 


THE 100% FEATURE? 


HOW TO GET IT? 


OME editors insist that 
line for line fiction is the 
strongest type feature 

obtainable — provided it is 
outstandingly, strikingly 
ood fiction. 

o we furnish this kind of 
fiction? 
Some of the biggest papers 
in the country say so. 
Ittustrations by best known 
artists make more powerful 
the pull of our short stories, 
served weekly. 
We are now going to make 
national this weekly short 
fictton service. 
To insure yourself first look 
in your territory—just wire 
“Send short fiction samples.” 


METROPOLITAN NEWS- 
PAPER SERVICE 





AND IJ ALL CAME TRUE! 


THE Metropolitan Weekly Short 
Fiction Service is now a continent- 
al institution (U. . and Canada). 
Send for samples of consecutive re- 
leases, schedule of future releases, and 
list of subscribers. So =a papers 
in cities, big, medium and little, are 
printing this fiction, so many papers 
are reporting positive circulation 
worth that consideration by other 
papers is certainly warranted. 


So Send for Samples! 
METROPOLITAN 
NEWSPAPER SERVICE 


Maximilian Elser, Jr., 
General Manager 


150 NASSAU ST. NEW YORK 


March 4, 1922 


for 


29 











WISCONSIN 








LEADER IN 
DAIRY PRODUCTS 


The total value of Wisconsin’s dairy 
products reaches the sum of $100,- 
780,000 annually. 


First of the States in the Union from 
the standpoint of dairy cows, having 
1,795,122, valued at $193,038,989. 


First in number of silos, having 
over 82,000—a sign of progressive 
farmers. 


Leads all the States in the produc- 
tion of cheese, producing 64%; 
second in butter, producing 10%. 


Wisconsin annually opens 70,000 
acres of new farm land. 


The way to reach Wisconsin people 
both urban and suburban is through 
these Wisconsin daily newspapers. 








Rate for 

Circulation 5,000 lines 
a Bs 6 wks c Sew i ceases ceosas (E) 7,900 .045 
Eau Claire Leader-Telegram....... (M&E) 8,757 .035 
*Fond du Lac Reporter .............- (E) 5,801 .03 
I EI se hated caceeeRisades (E) 6,238 .03 
Madison (Wis.) State Journal...... (E&S) 17,111 .05 
ee (E) 111,862 .20 
CEO, SD ae nk dod adidcwaewar (S) 87,593 -20 
Milwaukee Sentinel .............. (M&E) 83,864 14 
Milwaukee Sentinel ................ (S) 63,545 14 
*Gapenian TelsQnGet << cock ccees cess (E) 17,588 .055 
Superior (Wis.) Sunday Times........ (S) 8,000 .045 


Government Statements, Oct. 1, 1921. 
*A. B. C. Publishers’ Statement, Oct. 1, 1921. 
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MANAGEMENT IN CONTROL 


NION labor can drive American newspapers to 
U the open shop if it wants to. A few more ex- 

hibitions of organized disregard for employers 
and public like that of the New York web pressmen 
on Wednesday will start the movement where it is 
now unsought and lose to the newspaper mechanical 
forces the wage standards and working conditions 
that have been built up during many years. 

Wednesday’s “stayout”—no strike was called- 
which crippled the morning papers, lasted only two 
hours. Those two hours fell at a vital period and 
the union showed little consideration of the publishers 
and the public in delaying its ratification meeting until 
the twelfth hour. It was a’clear violation of the 
pledge signed by union officers and publishers, that 
the arbitrator’s decision be final. It was contrary 
to advice of the local and international union officers, 
and the short life of the “vacation” was due only 
to lack of courage on the part of the lawless element 
that instigated it. 

Armistice was quickly sought and as_ speedily 
granted, but the newspaper owners did not, and 
probably will not, grant the union’s crybaby plea for 
modification of the terms of the arbitrator’s award. 
By Judge Manton’s decision, management is restored 
to control of the plant which is unquestioned in 
every other business, but which in many cities has 
been wrested from newspaper owners by organized 
employes under insane competitive conditions. No 
employer permits dictation by his office force of the 
number of bookkeepers he shall employ, nor does an 
editor allow reporters to command that he put a 
man and a desk on every square yard in his city 
room, 

Yet that is in principle what the pressmen have 
done for many years in New York and other cities 
and it was chiefly the abolition of this abuse that put 
the eight-page morning papers late on the streets 
Wednesday with no advertising and mighty little cir- 
culation. Not safety, nor efficient operation guided 
the union in its assignment of crews to machines, but 
cold-blooded determination in the matters of hours, 
overtime and jobs. 

Remedy—generous remedy, too, in view of events 

-was offered by the publishers if serious unemploy- 
ment resulted from manning presses wisely but not 
too well. It was held forth on condition that the 
union members stay on duty and the publishers can- 
not be blamed if it is withdrawn and future relations 
be as nominated in the bond. 

Certainly the new conditions do not bear as heavily 
upon the union as past contracts with this and other 
unions have upon the newspapers. - In Everett, Wash., 
a newspaper owner is being worried to his grave by 
financial burdens placed upon him under duress of an 
illegal strike by the Typographical Union, which ad- 
mits the wrong, but won’t remedy it. Twice in 
Boston last summer newspapers faced unauthorized 
strikes, once after the printers had refused an offer 
of increased wages greater than that finally awarded 
by an arbitrator, and once on a revolt against rec- 
ognized shop discipline. 

Use of the strike weapon by newspaper workers 
is seldom justified. Strikes against orders of union 
officials and in the face of union word of honor will 
inflict some damage on the publishers, but the union 
which thus strikes will inevitably forfeit its trust 
and destroy the fabric of collective bargaining that 
is practically universal in American publishers’ rela- 
tions with their employes. 

Publishers prefer collective bargaining, in the be- 
lief that its mutual benefits usually outweigh its de- 
fects. Its destruction will be compassed, if at all, not 
by the newspapers, but by poorly led, undisciplined 
unions. Repetition of the Everett, Boston, and New 
York incidents—other cities have also suffered—will 
solidify the growing district of the printing trades 
unions by their employers and may loosen newspaper 
purse strings for a collective effort to end union abuse 
of confidence and power. 

HE WAYNE COUNTY PRESS, of Fairfield, 


Ill., for Thursday, February 9, contains some 





eight pages of personal letters from Wayne 
County citizens, sojourning in other lands. 
Messrs. E. H. Childress and W. M. Knoddell, 


proprietors, have very effectively developed this 
idea. 





EXPRESSION, NOT SUPPRESSION 
()' K judgment of news values has been called 


into question by one of our good Ohio 

friends. She thinks we made a very great 
mistake in presenting the facts to our clientele 
with respect to the establishment and operation 
ot the Cleveland Shopping News. She has been 
zood enough to tell us that at the recent meeting 
of the Ohio Associated Dailies at Columbus, every 
member present spoke of the error Epiror & Pus- 
LISHER had made in printing the story about the 
ridiculous attempt of the big stores of Cleveland 
to discipline the newspapers of that city. 

To be perfectly frank, no newspaper executive with 
whom we have come in contact takes this effort 
seriously. It is obviously doomed to failure. But 
it is undeniable that there is much interest, perhaps 
it is only curiosity, to learn what has been done and 
as to what is being done—the scheme, the cost, its 
progress, etc. 

Therefore we believed it to be the function of 
Epitor & PuRLISHER to present the facts. That the 
service was appreciated by many is shown by 
numerous letters of commendation and approval. 

But what are the facts with respect to that article? 

We were at work on it for several weeks. On 
our instructions our Cleveland correspondent 
handled one phase of it, whilst our correspondent 
in another Central State city—a night’s ride from 
Cleveland—was instructed to develop the other 
phase of it. It cost us over $100 to secure the 
facts and to present them. We thought we were 
rendering a service of first importance. 

Epitor & PuprtisHer serves the readers of the 
ield of newspaper making and advertising—men and 
women who want the truth about these matters, no 
matter whom it helps or hurts. 

Moreover, Epitor & PUBLISHER that in 
this critical period in the life of the Republic there 
should be expression and not suppression. There- 
fore we have not hesitated at any time to present 
such facts as we think may be of interest. 


believes 


M®* VICTOR MURDOCK is writing an inter- 
. esting of—‘Timely Paragraphs in 
lLong-hand”—for the Wichita Eagle. Such homely 
Sense,” “The King Habit,” 
“Noon-Time,” and a “Mystical Phrase” are 
handled in less than 100 words. The Eagle thinks 
so well of these little comments that it is repro 
ducing them in two column measure. 


series 


t hemes as—*] | orse 





AN AMERICAN’S CREED 


Compiled by CHartes W. MILLER, 
Vicksburg (Miss.) Herald. 


LESSED is he whose transgression is for- 
given, whose sin is covered. Blessed is 
the man unto whom the Lord imputeth not 
iniquity, and in whose spirit there 1s no guile. 
(Ps. xxxii: 1, 2). Therefore now amend 
your ways and your doings, and obey the voice 
of the Lord your God; and the Lord will re- 
pent Him of the evil that He hath pronounced 
against you—(Jer. xxvi: 13). Because sen- 
tence agamst an evil work is not executed 
speedily, therefore the heart of the sons of 
men is fully set in them to do evil. Though 
a sinner do evil a hundred times, and his days 
be prolonged, yet surely I know that it shall 
he well with them that fear God, which fear 
before Him: But it shall not be well with the 
wicked, neither shall he prolong his days, 
which are as a shadow; because he feareth not 
hefore the Lord.—(Eccle. viti: 11-13). Him 
that overcometh will I make a pillar in the tem- 
ple of my God, and he shall go no more out. 
He that hath an ear, let him hear what the Spirit 
saith unto the churches—(Rev. iti: 12, 13). 











NEWSPAPER COOPERATION 


HERE seems to be an ever increasing tend 

on the part of national advertisers and “a 

tising agencies to overwork cooperation, he 
quests for cooperation include everything from sim 
things, such as lists of dealers, to the Selecting, gy 
playing and guaranteeing of merchandise ual x 
securing inventories of dealers’ stocks, 

Some of these requests are reasonable and ¢ 
under the head of service that all newspapers aa 
give to advertisers. Some are so entirely au 
able as to endanger the whole newspaper merchan, 
dising structure. 

Newspapers cannot afford to do the things 
manded by some of these agents and advertiser 
Already there are big advertisers, like Posty 
Cereal, taking advantage of the situation by askin 
for the net newspaper rate without service depar. 
ment charges. f 

So keen is the resentment against these UNreasye. 
able demands, that an association of newspaper x 
vertising managers in the east has recommended » 
its members the following program. : 

1, Will not sell merchandise for advertisers 

2. Will not print, distribute or mail broad-sids 
circulars or letters unless the cost is paid for by t 
advertiser or agency—and then only at the dign 
tion of the publisher. 

3. Will not install window displays. 

4. Will not endorse any merchandise as agin 
competing merchandise. 

If publishers generally throughout the country y 
follow the A. A. C. W. Standard or adopt thee 
suggestions, it is believed that the situation will} 
materially improved. 





STEED’S REFUSAL 


R. WICKHAM STEED’S refusal to print Lal 
Lee’s letter in the columns of The Lond 
Times with respect to his interpretation of & 

views of Captain Castex of the French Navy, whe 
Lee alleges defended Germany’s U-Boat warfare, fa 
occasioned some discussion. 

The London Times in refusing to print the lete 
remarks that it tends to treat the question as ape 
sonal issue between the First Lord of the Admiralt- 
Lord Lee—and the editor of The Times. 

“We cannot follow the First Lord in this methodd 
treating a serious public and international incides 
although we will be glad to publish any matter ¢ 
fact statement that he may wish to make and dd 
with it on its own merits,” says The Times. 

Lord Lee passed the text of the banned letter # 
the Press Association of Great Britain. It receirel 
widespread publication without comment. His lete 
offered to bet Mr, Steed one hundred pounds tt 
he had correctly interpreted the Captain's views 
otherwise to contribute that sum to any hospital 





A WATTERSON MEMORIAL 


ENTUCKY friends and admirers of the kt 
Henry Watterson have started a movemet 
for a memorial to the famous editor. 

It is right that a man who did so much forks 
State should be so honored but it is to be hopt 
that the final result of the present efforts doe 
not take the form of granite and cement. 

It should be remembered that all of Hear 
Watterson’s achievements for self, state and @ 
tion came through journalism and his first though 
at all times was for the profession that he honott 
by calling it his own and for the men init. His 
militant independence was an inspiration to the 
younger members of the profession for half @ 
century. For this reason we believe that a 
fitting memorial to him must be closely link 
with journalism and its ideals of service to m@ 

There is a crying need in this country todi! 
for a farm home in one of the mountain stats 
preferably Colorado, Arizona or New Meni 
where newspaper men can go for treatment atd 
proper care while recovering their health al@ 
the great drain made on their vitality by th 
long hours and confining nature of their Wo 

No finer tribute could be paid to the grea 
journalist than the establishment of 4 Heat 
Watterson Memorial Farm. 
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PERSONALS 








p W. HOWE and Miss Adelaide 
Howe gave a luncheon at Miami re- 
ently for Mr. and Mrs. Cyrus H. K. 
Curtis, Mr. and Mrs. George H. Lori- 

aad members of the Curtis party 
on the Lyndonia, the luncheon was served 
at the Casino on the beach. 

4 L. Fish, general manager of the 
salt Lake City Telegram is in New York. 

ohn V. Riley, editor of the Rock- 
ford (Ill) Star, and Roscoe Chapman, 
seneral manager, are spending some 
weeks in Florida. 

james M. Cox, president of the News 
League of Ohio, and publisher of the 
Dayton News and the Springfield News, 
mpanied by Mrs. Cox spent the early 
of the week in New York at the 
Waldorf-Astoria. He went on to Wash- 
ington for a brief visit before going to 
Aiken, S. C., where they will spend the 
month of March. 

Edward McE. Lewis of the editorial 
gaff of the St. Louis Star has been ap- 
pointed Washington correspondent of the 
American Legion Weekly, and went to 
Washington this week. He was a cap- 
tain on the staff of Maj, Gen. Leonard 
Wood at Camp Funston during the war, 
grving in the Tenth Division, and has 
heen active in American Legion affairs 
from its foundation. Lewis’ father was 
formerly editor of the St. Louis Star. 
This resignation also detaches another 
member “of the Star’s staff, Miss Kath- 
erine Richardson, editor of the woman’s 
page and feature writer. Miss Richard- 
gn is Mrs. Lewis. Her work in con- 
nection with the entry of Missouri 
women into politics foreshadows politi- 
cal writing for her in Washington. 

Major Earl H. Smith, editor of the 
Fairmont (W. Va.) Times is now as- 
sistant to George M. Alexander, presi- 
dent of the Monongahela Power and 
Railway Company. He has charge of 
the public relations department of the 
company and will retain his post as 
editor. 

Guy P. Gannett, publisher of the Port- 
land (Me.) Press-Herald and Water- 
ville (Me.) Sentinel, has returned to 
Mountain Lake Club at Lake Wales. 
Fla. 


acco! 


William Roy Ronald, publisher of the 
Mitchell (S. D.) Evening Republican, 
tas filed application in Washington for 
ktters patent on a new basic system of 
daily newspaper display advertising 
rates. 

DeWitt McMurray, editor of the Dal- 
ls (Tex.) Semi-Weekly Farm News, 
has been elected a member of the Dallas 
Board of Education. 

Samuel F. Blythe, was honored by his 
friends recently at his Hood River 
(Ore.) home on his 80th birthday. He 
egaged in newspaper business in Ore- 
ton for many years, in 1905 he retired 
% publisher of the Hood River Glacier 
which he had founded. 

Mr. and Mrs, Willard E. Carpenter, 
piblishers of the Lincoln (Ill.) Evening 
Courier, are back home from Mount 
demens, Mich., where they have been 
see Christmas recuperating from. ill- 
ws. The Courier plant greatly enlarged 
wd modernized since they took charge 
of the paper. 

CW. Mitchell of the John M. Bran- 

Company has returned from a trip 
through New York State. 

A. W. Howland of Howland & How- 
land 18 spending several days in Phila- 
telphia, Washington and Baltimore. 

W. S. Schmick, business manager of 
the Baltimore Sun, was in New York 
week 


Royal P. Smith, who was associated 
for a number of years with the Gentle- 
woman as Eastern advertising manager 
and later with the Conde Nast publica- 
tions, has joined the staff of R. E. Boone, 
New York special representatives. 

Herman Black, publisher of the Chi- 
cago American, has returned home after 
a trip to New York. 


IN THE EDITORIAL ROOMS 


GAMUEL MORSE has joined the staff 
of the New York Evening Post as 
assistant to the managing editor, Charles 
McD. Puckette. Mr. Morse was for 
several years night city editor of the 
New York Times and of the Herald. 

R. S. Amant, art director of the New 
York Sunday World; Helen Koues of 
Good Housekeeping;) Heywood Camp- 
bell, art director of Vogue; and Ray 
Greenleaf, art director of the Ward & 
Gow Advertising Agency, are members 
of the committee in charge of an ex- 
hibition of costume drawings now being 
shown at the Civic Club, New York. 

Miss Cleanthe Carr, daughter of Gene 
Carr, creator of the “Metropolitan 
Movies” cartoon feature of the New 
York World, is following in her father’s 
footsteps toward an art career. She is 
a pupil at Miss Devell's School and her 
work is represented in an exhibition of 
landscape and animal work now being 
shown by that institution. 

Earle George Smith of the Toronto 
Globe was elected president of the Legis- 
lative Press Gallery, following the open- 
ing of the Ontario legislature. Fred 
Baker of the Toronto Telegram was 
elected vice-president and J. McGeavy, 
secretary. 

Miss Jessie E. Turner, telegraph ed- 
itor of the Chattanooga News, is on a 
leave of absence and is spending some 
time at St. Augustine, Fla. 

Fred A. Boardman of the local staff 
of the Philadelphia Record, will join the 
lecture staff of the Swarthmore College 
Chautauqua this spring. Mr. Boardman 
will lecture on the Far East. 

Ernest Bross, editor of the Indianap- 
olis Star, is on a trip to the south. 

Miss Helen I. G. Havener, who re- 
cently resigned as city editor of the 
Portland (Me.) Press Herald, has joined 
the staff of the Portland Evening Ex- 
press. 

George W. Lythgce, who has been 
news editor of the Worcester ( Mass.) 
Telegram, has joined the staff of the 
Bridgeport (Conn.) Telegram. Previous 
to his departure for Bridgeport the ed- 
itorial staff of the Telegram tendered 
him a reception. 

Lawrence Wheeler, of the Indianapolis 
Star editorial staff, has been made as- 
sistant city editor. 

Jay J. McCarthy, for the past ten years 
with the Chicago Herald and Examiner 
and the Evening American, is once more 
practising law. He is associated with 
Judge Charles A. Williams and M. R. 
Eisner and will specialize in “newspaper 
law.” 

Major Harrison Fuller, assistant man- 
aging editor of the St. Paul Dispatch- 
Pioneer Press, has resigned to become 
manager of a state-wide organization for 
the eradication of the barberry, which 
furnishes sanctuary for wheat rust. His 
successor is H. B. Crozier, late political 
editor, who in turn is succeeded by 
George M. Briggs, formerly Sunday ed- 
itor. 

L. J. Sullivan of the editorial depart- 
ment of the Associated Press, Chicago 
division, who has heen visiting friends 
in St. Petersburg, Fla., is now in Tampa 
for a short stay, after which he will 
spend some time in Cuba. 

Miss Helen Wallace has heen added to 
the art staff of the St. Paul Daily News. 
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FOLKS WORTH KNOWING 











OHN C. SHAFFER, owner of the 
Shaffer group of newspapers, has 
been made a knight in the Legion of 
Honor by the Re- 
public of France. 
The decoration was 
awarded by An- 
tonin Barthelemy, 
the French Consul 
General in Chi- 
cago, at a luncheon 
in the Chicago 
Club, given by 
Mr. Shaffer to 
welcome Charles 
A. Segner, recent- 
ly managing edi- 
tor of the Louis- 
ville Herald, to the managing editorship 
of the Chicago Evening Post. 

The French Consul General said that 
the award of the decoration was made 
upon his recommendation because of the 
services to international ideals offered by 
the Shaffer newspapers. In addition, he 
said his government felt the impulse to 
recognize the work done for journalism 
by these papers. Mr. Shaffer in accept- 
ing the decoration spoke of the services 
of France to the world and of the pleas- 
ure this recogniticn gave himself and the 
men on the staffs of his newspapers. 

The Legion of Honor is one of the 
most coveted decorations given by 
France. Its insignia is a cross, worn on 
state occasions, or a narrow red ribbon, 
worn in the buttonhole. The award was 
given by the French to a few Americans 
during the war. It has also been be- 
stowed in the United States upon his- 
torians or essayists who have devoted 
their work to French subjects. 





Joun C. SnHarrere 


Guy Brenton has been appointed Sun- 
day editor of the Indianapolis Star, in 
place of George Fishback, who has re- 
signed. 

Dr. C. H. Chapman, who retired two 
years ago as an editorial writer for the 
Portland Oregon Journal, has come to 
New York to undergo treatment for 
impaired eyesight. 

Thomas J. Walker, a special political 
writer for the Philadelphia Evening Pub- 
lic Ledger, spoke last week before a 
meeting of the League of Women Voters 
at Norristown, Pa. 





31 


H. B. Kerr, managing editor of the 
Akron (Ohio) Press, has resigned to be- 
come news editor of the Beacon-Journal. 


Earle Richardson, a reporter on the 
Portland Oregonian, and Arthur Steele 
of the Lewiston (Idaho) Tribune have 
bought the Clatskanie (Ore.) Chief from 
S. F. Seibird and Mrs. M. G. Hyde. 

Mrs. James D. LeCron, literary editor 
of the Des Moines (Iowa) Register and 
Tribune, was elected to the Poetry So- 
ciety of America at its February meet- 
ing. Mrs. LeCron is a daughter of 
Gardner Cowles, publisher of the Reg- 
ister and Tribune. 

Miss Dorothy Northrup, society editor 
of the Bridgeport (Conn.) Telegram, 
has developed a new feature, drawing 
sketches for her special articles. 

Joseph Northrup, formerly of the Chi- 
cago Tribune cable desk, has been made 
city editor of the Los Angeles Times. 

William R. Merrick, for a number of 
years a member of the copy desk of the 
Boston American, is now head of the 
desk. 

Edward Glynn, formerly editor of the 
Malden (Mass.) Telegram, has joined 
the editorial staff of the Boston Ameri- 
can on the re-write desk. 

Malcolm Ainsworth is now one of the 
local staff of the Macon (Ga.) Tele- 
graph. He was at one time on the Sa- 
vannah News. 

Edward G. Lowry, Washington corre- 
spondent and author, recently joined the 
staff of the Philadelphia Public Ledger. 

John W. Hawkins of the New Bed- 
ford (Mass.) Evening Standard retired 
March 4 to become assistant general 
manager of the Allen chain of motion 
picture theatres. The staff of the Stand- 
ard presented him with a gold mounted 
fountain pen, appropriately inscribed. 
He has for years covered the city hall 
for the Standard. Prior to coming to 
New Bedford he was with the Elizabeth 
(N. J.) Journal, and Newark news- 
papers. His new appointment will give 
him general supervision over seven 
theatres. 

M. Jessie Leitch, writer of “Helping 
the Home Nurse,” has returned from 
New York to the local staff of the St. 
Paul Dispatch-Pioneer Press. 

Joseph Smith, a former newspaper- 
man, has been appointed as the second 
member of Mayor Curley’s new publicity 
bureau for Boston, at $5,000 a year. 
With this announcement the Mayor sent 
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to the City Council a request for an ap- 
priation of $20,000 for the work of the 
bureau. Mr. Smith will work in con- 
junction with William H. McMasters, 
who, as stated in Eprror & PUBLISHER, 
was appointed last week. 

Phil Bronson has leit the St. Paul 
Dispatch-Pioneer Press sports desk to 
read copy for the New Orleans Times- 
Picayune. 

Jack Stapleton of Albany, Mo., has 
purchased the Weekly Owl-Headlight. 
Mr. Stapleton is a graduate of the Uni- 
versity of Missouri School of Journal- 
ism and has worked on several Missouri 
newspapers. 

William Steinke, cartoonist for the 
Bridgeport (Conn.) Telegram and Post 
for four years, has resigned to go to 
the Newark (N. J.) Ledger. He started 
with the Allentown Democrat and went 
to Bridgeport from the Scranton Re- 
publican. On his tast day in Bridgeport 
he- was guest of honor at a farewell ban- 
quet given by the Kiwanis Club. 

Frederick Murkland, formerly with the 
Boston Record, Springfield Republican 
and Boston Telegram, is now on the 
staff of the Boston Traveler. 

George Essington Huestis of the Bos- 


ton Post staff and Miss Mary Frances 
Eagan were married February 26. The 
ceremony was performed by the Rev. 


William Dacey, S. J., in the rectory of 
the Cathedral of Holy Cross 

L. H. Lewis has retired from the Mor- 
risville (Vt.) News and Citizen. He 
has edited and published this paper for 
over 40 years. Mr. Lewis was recently 
appointed as deputy U. S. 
lector at Burlington, and has sold the 
paper to Arthur A. Twiss, of the Bur- 
lington (Vt.) Free Press staff. 


revenue col- 


C. G. Marshall of the editorial staff 
of the New York bureau of the Con- 
solidated Press Association, has been 


made manager of the Chicago bureau. 

J. S. Brenner, for the past ten years a 
member of the Brooklyn Eagle staff, has 
resigned as inside make-up man and or- 
ganized the Standard Tour and Travel 
Bureau, Inc., in Brooklyn. 

George P. Harlin, city editor of the 
Fond du Lac (Wis.) Commonwealth, 
made an arduous journey to Milwaukee 
over 53 miles of roads nearly impassable 
from snow and storms, February 24, to 
obtain news through the United Press 
of the outside world for his city. Fond 
du Lac had been cut off from all com- 
munication for two days. Harlin bucked 
the heavy drifts in an automobile, clear- 
ing the road as he traveled. In some 
places he was forced to remove large 
trees which were blown across the road. 
With the United Press report stowed 
away in his auto, Harlin started the 
dash back, reaching Fond du Lac before 
press time. 

Harlan S. Cummings, managing editor 
of the Lynn (Mass.) Item, is one of 19 
applicants who recently took a civil serv- 
ice examination for the Lynn postmaster- 
ship. No appointment has yet been made. 

R. O. Hillgren, formerly with the 
Minneapolis Journal, is now one of the 
St. Paul Dispatch-Pioneer Press re- 
porters. . 

H. T. Hasselquist, late of the Ana- 
conda (Mont.). Standard, FE. C. Mosby 
and Richard A. Miller are new members 
of the St. Paul Dispatch-Pioneer copy 
desk. 

H. J. Lee has left the Duluth Herald 
to join the reporting force of the St, 
Paul Dispatch-Pioneer (Minn.) Press. 

E. R. C. Hosking, for many years 
sporting editor of the St. Paul Dispatch- 
Pioneer Press, is now news editor of 
the Minneapolis Daily News. 

Walter Knapton, formerly in the naval 
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service, is reporting for the St. Paul 
Dispatch-Pioneer Press. 

Fred Logan, city editor; J. R. Hogan, 
special writer, and E. W. (“Skeets”) 
Williams, of the Chicago Daily Journal 
were away fromthe office the past week 
with influenza. 


Mrs. Crystal Kennedy, editor of the 
magazine section of the Chicago Daily 
Journal, is seriously ill at her home in 
Wheaton, II. 


Henry P. Joslyn, formerly associated 
with several Chicago newspapers, is now 
publicity director, Chicago district, of the 
Associated First National Pictures, Inc., 
of Illinois. 

Harry Hansen, literary editor of the 
Chicago Daily News, is spending two 
weeks in New York. 

Miss Mary Doherty, known as “The 
Chaperon” of the Chicago Evening 
American, is back at work after an at- 
tack of influenza. 

Norman Ross, swimming instructor 
of the Chicago Daily Journal, is spend- 
ing his vacation in Miami, Fla. He was 
able to wire his paper first-hand infor- 
mation about the Frady shooting. 

Robert F. Vanderpool, financial ed- 
itor of the Chicago Daily Journal has 
taken over the editorship of the real 
estate section of his paper. 

G. Selmer Fougner, until recently 
with the New York Sun, sailed for Eu- 
rope March 1 on the Homeric. His 
mission is undisclosed but his destina- 
tion is said to be Paris. 

Ed Classen, of the engraving room of 
the Chicago Tribune, is wearing a gold 
watch-fob awarded the members of the 
bowling team of the North Shore lodge 
in the Craftsmen City Championship 
with a score of 2,865 pins. 

George Baude of the Chicago Trib- 
une ad room, has gone to Florida on 
a vacation. While away he will visit 
Hugh Connor and Frank Ward, former 
Tribune men. 


T. K. Hedrick, conductor of the “Hit 
or Miss” Column of the Chicago Daily 
News, is recovering from burns re- 


ceived in a kerosene stove explosion. 
He has been ill about five weeks. 

Gregory Dillon, Criminal Court  re- 
porter for the Chicago Daily News, is 
taking a leave of absence to handle the 
publicity of the Democratic County 
Committee during the spring elections. 

Harry Reutlinger, reporter for the 
Chicago Evening American, had charge 
of the “Red Head Matinee” staged at 
the Chicago Theatre February 28 to 
see Hope Hampton. The _ necessary 
“pass” was to be red-headed. 

Frank Carson, city editor, and Charles 
Williams, special writer for the Chicago 
Herald-Examiner, are in Los Angeles 
doing features on the William Taylor 
murder. 

Wallace Smith, feature writer for the 
Chicago Evening American, has been in 
Los Angeles since last August doing 
“specials.” He went out to cover the 
Obenchain case and since then has fol- 
lowed both Arbuckle trials and the 
William Taylor murder. 

John F. Delaney, staff writer for the 
Chicago Evening American, spent the 
last week in Springfield covering the 
Illinois state constitutional convention. 

George Wharton, formerly with the 
\ssociated Press of Chicago, has been 
made manager of the Olympic Theatre 
of Chicago. 

Ben Hecht, feature writer for the Chi- 
cago Daily News and author of “Eric 
Dorn,” has had a play accepted by Leo 
Dietrichstein. : 

Lloyd Lewis, formerly editor of the 
Sunday magazine of the Chicago Rec- 
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ord-Herald and later motion picture 
critic of the Herald-Examiner, is now 
publicity manager for the Balaban & 
Katz Chicago motion picture theatres. 

Miss Sally Waldman and Sam Put- 
nam were married in Chicago recently. 
Mr. Putnam is on the staff of the Chi- 
cago Evening American. 


THE BUSINESS OFFICE 


HERMAN H. BOWLES, § general 

manager of the Springfield (Mass.) 
Republican, spent February 28 in New 
York. 

Daniel R. Pettit, business manager of 
the Birmingham Age-Herald, is in New 
York and is staying at the Hotel Breslin. 

L. J. Van Laeys, vice-president of the 
Houston Post, who has been spending ten 
days at the Hotel Astor, New York, has 
gone to Chicago for a few days before 
returning to Texas. 

C. W. Rogers of the national advertis- 
ing department of the Boston American 
has returned from a business trip to 
northern New York and Canada.* 

W. D. Keenan, advertising manager of 
the Indianapolis Star, who for two weeks 
was a victim of the flue epidemic, is 
again at his desk. 

Merle Slane, business manager of the 
Peoria Journal, has been confined to his 
bed with a severe cold. 

Edward Byron, manager of city circu- 
lation of the Lewiston (Me.) Daily Sun, 
is now circulation manager of the Lew- 
iston Journal. He was remembered by 
the “Sun newsboys,” about 70 of whom 
gathered in the mailing room to wish 
him well and presented him with a foun- 
tain pen. He also was presented with a 
Mystic Shrine pin by the office force. 

Arthur J. Mahoney, formerly of the 
merchandise service department of the 
Soston American, is now in the national 
advertising department. 

WITH THE AD FOLKS 
E G. DEANE, who resigned as sales 

- and advertising manager of the 
Twinplex Sales Company, St. Louis, has 
joined ‘the staff of the David A. Cole- 
man Company, also of that city. 

George C. Morgan, assistant general 
sales manager of Earl Motors, Inc., 
Jackson, Mich., has been appointed gen- 
eral sales manager. D. Minard Shaw, 
advertising manager, has also been pro- 
moted by the Earl Company. In addi- 
tion to his duties as advertising manager, 
Mr. Shaw will assume those of general 
sales manager. R. N. Cowhan con- 
tinues as assistant general sales manager. 

Mrs. Bessie F. Cowell, president of the 
Portland (Ore.) Women’s Advertising 
Club, has sold her interests in Portland 
and will shortly return to Chicago to 
be a member of the staff of F. E. Comp- 
ton & Co. 

G. Prather Knapp has been appointed 
vice-president in charge of the advertis- 
ing service division of the Bankers’ Ser- 
vice Corporation of New York. 





NOTES OF THE AD AGENTS 


OHN W. BARBER, head of the J. W. 

Barber Advertising Agency, Boston, 
who is 73 years old, was one of the peo- 
ple prominent at the Boston Chamber of 
Commerce winter carnival recently held 
at North Conway, N. H. 

The Glaser Corporation, Boston, ad- 
vertising agency, is going to move to its 
new quarters in the Thorndike Building 
at 234 Boylston street. 

Cleveland Livingston Waterbury, mem- 
ber of the famous Waterbury family of 
New York and polo player, who, until 
six months ago was an advertising sales- 


man for Evans & Barnhill, Ine. has 
clared himself a bankrupt, He > 
that he has only $10 with which to 
liabilities amounting to $932 ~s 
the liabilities is listed $18,268 4 
& Barnhill for commissions 

by Mr. Waterbury. In the naan 
bankruptcy it is stated that th . 
is now engaged in ady 
Patten, Inc. 


due Evay 


ertising with Ve 


Arthur T. Lewis, manager of the 
and plan department of Johnson Reg 
& Co., of Chicago, is now teaching 4, 
new course in advertising Campaigns ¢: 
the School of Commerce of the Chicr 
Y. M. C. A. ag 


The Ferger & Silva Company has a 
sorbed the Ferger & Silva Advertisiy 
Agency and Roger H. Ferger has retire 
from active interest. The Personnel no, 
consists of Leroy F. Silva, John S. Rog 
brook, William G. Falk, Paul §, Pes 
Robert E. O’Dowd, Marie C. Rahn ei 
J. Frank Dunn. ; 


Robert Jones, Jr., has been elected vic. 
president of the Charles C. Green ki 
vertising Agency, New York. He ms 
formerly manager of foreign advertisay 
and merchandising department of & 
Philadelphia North American, ben 
Fairman, formerly editor of Advert 
& Selling, and previously with the = 
staff of J. Walter Thompson Compan 
and Arthur G. Heller, formerly presiie 
of the Heller-Barnham Advertisig 
Agency, have also jcined the staff of & 
Charles C. Green Advertising Agency 

Groesbeck, Hearn & Hindle, newly ¢. 
ganized New York agency, has the {i 
lowing accounts: 
Company, 
forgings: 


Billings & Spene 
Hartford, Conn., tools 2 
Todd Shipyards Corporatic 
New York; Herbert Roystone, Inc, Na 
York, toilet preparations; White Fu 
Oil Engineering Corporation, New Yor 
George W. Goethals, Inc., New Yor 
Hoffman & Hauck, Inc., Woodhaven, | 
I.; F. T. H. Bacon, New York: C&¢ 
Cooper Company, Mount Vernon, Ohi 
Wright Aeronautical Corporation, Pate. 
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son, N. J.; Aeromarine Plane & Mote 
Corporation, New York. 

The Glaser Corporation of Boston i 
now located in new quarters in t 
Thorndike Building. This advertisiay 
agency is handling the Boston Cadillx 
Company, H. Traiser & Sons, cigaty 
Cleveland Shoe Polish Company, ste 
paste and polish; Gold Brand Conic 
tionery Company, gold brand nougt 
bars; Polk Novelty Company, Brockton 
Mass., and Bosak Manufacturing Com 
pany, Bosak’s Horke Vino. 

Clinton J. Masseck, who has been é 
rector of sales of the Capper Fam 
Press, Topeka, Kan., since June, 1% 
has resigned to become vice-president 
the Schiele Advertising Company, £ 
Louis. 

The Boston office of Hanff-Metags; 
Inc., New York City, has been remot 
from the Hotel Belleview to the Litt 
Building. Robert Gebler is Boston mt 
ager. 

Anthony V. B. Geoghegan, assist 
space buyer of the H. K. McCann (ot 
pany of New York, was married F 
ary 28 to Miss Veronica Hughes 
Long Island, N. Y. 

Bruce Barton of Barton, Durstine 
Osborn, spent several days in Bu 
recently. He was the dinner guest ¢ 
Edward H. Butler, proprietor of the Be 
falo Evening News, at the Butler home 


United Advertising Agency of Dali 
has been organized here with a cal 
stock of $10,000, and charter filed in 
office of the Secretary of State at A* 
tin. The incorporators are E. W. » 
man, Milburn Hobson and James: 
Adams. 
































productic 
ison, I 
W. App 











xh 


erty 
5 retire) 
Nel noy 
5. Roy. 


ahn a 


ted vice. 
een Ai. 
He wy 


vertisng 


. Ler 
VErtising 
he cop 
ompan 
Dresider 
Vertising 
ff of te 
Rency 











Miss E. M. Levy is now space buyer 
at the Eugene McGuckin Company, Phil- 
“loi, Pa. 

G. W. Harrington, who has been with 
the Foley Advertising Agency in Phila- 
delphia, has joined the staff of the 
Philadelphia Bulletin. 

The Dorland Agency, Inc., moved on 
Yfarch 1 to 244 Madison avenue, New 
York. All the departments of this 
agency. are NOW located at the same ad- 


all Sinpes Weill, of the Biow Company, 
New York advertising agency, and Miss 
Teresa Jackson, a member of the New 
York League of Advertising Women, 
jormerly with the Murray Howe Com- 

y, have announced their engagement. 
The date of the wedding has not been 
set. 

Sylvan Hoffman, founder and presi- 
int of the Industrial Digest of New 
York, has resigned as an officer and di- 
wtor of that organization and has 
sined the staff of Albert Frank & Co., 
New York advertising agency. 

Miss Helen C. Galbreath, formerly with 
Stroud & Brown, New York, has become 
, special writer on the staff of the Prov- 
idence Journal. 

J. G, Robel, formerly president of Ro 
vl & Bryant, Chicago advertising 
agency, has joined the Bell Sales Service, 
Chicago, as general manager. Mr. Robel 
wil work with advertising agencies in 
gcuring distribution for food accounts. 
He was also formerly vice-president of 
Electrical Engineer 
Phelps, 


\utomotive 
George Harrison director of 
rganizing of Dodge Brothers, Detroit, 
has organized his own company and will 
conduct a general advertising service in 
Detroit under the name of George Har- 
rion Phelps, Inc. He will continue to 
iret the Dodge advertising. The new 
ompany will begin operations April 1. 
William P. Scott became vice-president 
ad account executive of the Berrien 
Tompany, New York, March 1. 
Robert J. Chambers has been 
production manager of Stanley E. Gun- 
aison, Inc... New York, succeeding F. 
W. Appleby, who has resigned. 


made 
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\ new advertising and merchandising 
service agency has been established in 
Indianapolis by Howard Caldwell and 
Ellis Baker under the name of the How- 
ard Caldwell Company. 

First Edward Bok $1,000 Awards Made 

The first of the six annual awards of 
$1,000 each, founded by Edward Bok, 
were announced February 20. Two of 
these prizes were awarded to policemen, 
one to the widow of a fireman, one to 
the pension fund of the Fairmount Park 
Guards in memory of a guard who lost 
his life in the course of duty, and one 
each to the firemen’s and_policemen’s 
pension funds. ’ 
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“This offer is conditional upon the continueus 
fulfillment in good faith by the union and its 
members ef their obligations un dex the arbitra 
tion aw: rd ind contract 

“For nearly one year we negotiated patiently 
with yor representatives They were wun 


vieldin We were forced to arbitration. We 
yroposed a court of three impartial men. Your 
wtheers refused and insisted cn one such man 


We cceepted this 


lictated by your ch 


method of arbitration thus 
‘sen representatives. 

“Ecth sides agreed in 
hy th 


advance to be bound 








decisi._n. We will not consent to make a 
farce of arbitration by now changing that de 
ision, even before its effect has been tried In 
gcod faith and with all consistent consideration 
fe he interests of organized labor we accept 
the <conrditiins impesed upon us and expect 
you to do likewise. 

“If as a union, chapels thereof, or individuals, 
you refrse, then yi u must as an organization ot 
as individuals accept the f a ‘fesponsibility for 
v r wn conduet. 

“Loval, competent emplovees will be pro- 
tected in their positions by the publishers in any 

rl sll circumstances in. the future.” 

The address bears the signatures of the fol 
lowing newspaper owners: tage A. Munsey, 
New York Herald and Sun and Telegram: 
W illiar = Hes irst, New York “Ame rican ind 
Journal: olph S. Ochs w rk Times; 
Ralph VP it zer, New York Ww. wid: Ogden Reid, 
New York rribune; William Shillaber, New 
Yerk Globe; Henry L. Stoddard, Evening Mail 
Williar V. Hester, Brooklyn Eagle; Joseph 
Medill Vatterscn, Illustrated Daily News: Edwin 
F. Gay, Evening Pest; A. W. Dodsworth, Jeur 


— of Commerce; R. F. R 

1 Standard Union: Andrev 
lyn Citten; John N. Harn.an, Brooklyn Times; 
Victor F Bei ider, Staats Zeitung; Charles Bar- 
sitti, Il Proeresso, and W. E Morning 
Telegraph. 
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A Daily 300-Word Article by 


W. L. George 


about 


Woman 


The famous English novelist and 
expert authority on Feminology will 
write for us a daily (six-a-week) 
feature “At Woman’s Window. 


Each article crammed with hu- 
man interest. The author of Ursula 
Trent” has set the world talking. 
His lecture tour in America has been 
a smashing success. 


These Papers Bought 
It Quick: 


NEW YORK SUN 
BOSTON TRAVELER 
ST. LOUIS STAR 
ALBANY TIMES-UNION 
and Several Smaller Cities 


Starts Soon—Runs Permanently 


Wire Your Reservation Today 


United Feature Syndicate 


(United Press Headquarters) 


WORLD BUILDING 
NEW YORK CITY 


NORRIS A. HUSE 


General Manager 
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Display Church Advertisement, for Publication in Daily News- + 
papers of March 18. i 

AT THE ROOT OF — ; 


ROTTENNESS! 


Something is wrong with the world. 

The optimism which blinks this is only the 
wit of the ostrich 

Turn to the news pages of this very news- 
paper which you hold in your hand, if you need 
any evidence that dishonor, bad faith, cruelty, 
lust, selfishness, jealousy, theft and murder are 
abroad in the world. 

Social doctors may disagree in their diag- 
noses, but nobody denies that there is disease. 


It is necessary to know the cause, if we are 
to find a cure. 


- 
£ 
Publicity is driving out “fake” patent medi- + 
cines for the realm of physical illness; but it is £ 
also introducing a bewildering array of quack £ 
nostrums for our social ills. £ 
Every conceivable remedy, from the ballot + 
to the surgeon’s knife, is being prescribed for £ 
society's ailments. s 
Now, let us stop for a moment and consider. in the + 
light of each reader’s personal experience and obser- p 
vation, what lies at the root of the varied rottenness - 
in our common life today. Who has the one compre- + 
hensive master word for it all? + 
Js not the truth clearly with the Church which t 
takes the longest look across history and the deepest + 
look into human nature, and which says that the x 
source and spring of all our ailing is described by one x 
old-fashioned little word of three letters—S-I-N? + 
Master sin in the human heart and there will be no + 
problem left for the sociologist to deal with. x 
Obviously this is so. + 
Tf the diagnosis is correct, what of the remedy? + 
THE CHURCH HAS IT. + 
She always has had it. t 
IT HAS BEEN her one sovereign specific throughout + 
the ages. + 
By iT she has changed savage, bestial nations into = 
the civilization of Europe and America. + 
By iT she has scattered institutions of helpfulness + 
all over the earth. 
3y ir she has transfused the blood of benevolence > 
for the blood of cruelty into the arteries of society. + 
Ry ir she has exalted the place and welfare of woman- p 4 
hood and childhood. + 
3y 1T she has spread abroad new doctrines, now uni- + 
versally dominant, of human rights, human liberty and + 
human brotherhood. 5 a 
That remedy for sin, which is the root evil of all + 
evils, is the gospel of Jesus Christ which saves and £ 
transforms the individual and society. - 
Every Church in the city is a laboratory for this + 
greatest of social equipments. + 
of Life. + 
And we shall never cure the day’s ills until we ac- 
cept the Church’s diagnosis and remedy. 
GO TO CHURCH TOMORROW! 


It is also a Dispensary 


+ et Yea Dene eee eee De Yee ee ee Dee ee ee ee ee ee ee ee ee 
Porfocfocforfoofecfooforfooforfoofoofocfocfofofofoffeiiin innit ras st st te ee ee OE Oe 
“Ts. ce eee eee 


In Case of Illness, Death or Any Other 
Trouble, Any Minister Will Be Glad 
to Help 





NOTE:—This Advertisement, written by Dr. William T. Ellis, is offered 
by him and by THE EDITOR AND PUBLISHER for the free use on 
March 18 of any newspaper. Others will appear in subsequent issues. A 
group of local laymen, willing to pay for this advertisement in half-page 
size, may usually be secured by the advertising department of a daily 
newspaper, with the co-operation of the Church Federation or Ministerial 

niop. 
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TIPS FOR AD MANAGERS 





Advertising Service Co 
Yonge street, Toronto. 
Aquazone Oxygen Water. 
zone Co., Ltd., Toronto. 


Alfred Austin Advertising Agency, 244 5th 
avenue, New York. Placing advertising for 
Frank P. Heid & Co. Philadelphia, maker 
of “Jackie Coogan” hats and caps. 


N. W. Ayer & Son, 300 Chestnut street, 
Philadelphia. Sending out orders to be used 
18 and 19 times for the Atlanta Refining Com- 
pany. 

Baker Advertising Agency, 184 Bay street, 
Toronto, sending out copy for Gold Medal 
mattresses and Hercules bed springs for Gold 
Medal Furniture Mfg. Co. 

George Batten Company, Inc., 381 4th avenue, 
New York. s placing campaign in Boston 
district on special offer on Babbitt’s Soap 
Placing account of the Anaconda Copper Min- 
ing Company. Using 2 inches 52 times for 
Bell & Co. 

Chambers Agency, Maison-Blanche Bldg., 
New Orleans. Sending out copy to Texas and 
ther Southern newspapers for the Fant Mill- 
ing Company, Sherman, Tex., for “Gladiola”’ 
and “Fant’s Fairy Flour.” 

Chambers & Wiswell, Boylston street, Bos- 
ton. Placing advertising for M. Steinert & 
Sons, piano manufacturers. 

Nelson Chesman & Co., 27 Fast Monroe 
street, Chicago. Sending out copy on A. H. 
Lewis Medicine Company 

Andrew Cone Advertising Agency, Tribune 
Bldg., New York. Placing 1 time orders for 
the Prudence Company. 

Critchfield & Co., 223 West Washington 
street, Chicago. Sending out copy for Fitz- 
patrick Bros. on Kitchen Klenzeer. 

Crosby-Chicago Advertising Co., 68 East 
Adams street. Placing copy in Wisconsin, 
Chicago, Missouri and in Michigan for 
Northern Hemlock Association. 

Dauchy Company, 9 Murray 


y, Limited, 220 
lacing copy for 
Made by Aqua- 


street, New 


York. Sending out orders for Dr. David Ken- 
nedy’s Remedies. 

Dunlep-Ward Company, Union Nat. Bank 
Bidg., Cleveland. Making 1000-line yearly 


contracts with newspapers for the Chandler 
Motor Car Company. 

Earl Motors campaign through Charles 
Daniel Frey, Chicago, has been delayed for 
a week or two. 

Eastman-Porter-Byrne Company, 22 West 
Monroe street, Chicago. Mill make up lists 
shortly for the Burlington Basket Company, 
Burlington, Ia. 

Erwin, Wasey & Co., 58 East Washington 
street, Chicago. Making 5000-line contracts 
with newspapers for the Western Grocer Com- 
pany. 

Erwir Wasey & Co., 58 East Washington 
street, Chicago. Preparing copy for metro- 
politan papers for U. S. Gypsum Company. 

Federal Advertising Avency, 6 East 39th 
street. New York. Handling advertising for 
the Canadian Pacific Railroad Hotels; re- 
leasing schedule and using newspapers gen 
erally for the Herbert Tarevton cigarettes; 
handling account for Kraus & Company, “In 
B-Tween Cigars;” handling account for 
Moody’s Investors’ Service. 

Ferry-Hanly_ Advertising Company, Hi- 
bernia Bank Bldg., New Orleans. Handling 
account of the Prophytol Manufacturing Com- 
pany, New Orleans, “Prophytol Antiseptic” 
tooth paste, tooth powder and talcum powder. 

Charles H. Fuller, 629 South Wabash avenue, 
Chicago. Contracts and orders are going out 
on W. S. Rice Company. 

Gardiner & Wells, 150 Madison avenue, New 
York. Sending out 49-line orders to run 8 
times for the Marinello Company. 

H. H. Good Advertising Company, 45 Mur 
ray street, New York. Making 2800-line con 
tracts for the Carter Medicine Company. 

Grandin-Dorrance-Sulli'van, 13) West 42d 
street, New York. Making contracts with 
Eastern and Southeastern newspapers having 
rotogravure sections for “Nips,” individual 
applications of perfume, distributed by the 
E. T. Brown Drug Company of New York. 

Gundlach Advertising Co., 122 South Michi- 
gan avenue, Chicago. Sending out cony for 
Blatchford Calf Meal and on Peoples Popular 
Monthly. 

Stanley E. Gunnison, 3 Church street, New 
York. Handling account for the Hass Shoe 
Company, Inc., of Newark, N. J., Hass 
“Stylebilt” shoes. 

Walter Hardy, Inc., 111 West Monroe street, 
Chicago. Issuing copy on the Federal Reserve 
Bank. 

H. Walton Heegstra, Inc., 25 East Jackson 
Blvd., Chicago. Placing advertising for the 
Purity Bedding Company, Nashville, Tenn. 

Honig-Cooper Company, 74 New Montgomery 
street, San Francisco. Making contracts for 
the California Prune & Apricot Growers, Inc. 

Hulscher-Rothenberg, Inc., 2 West 45th 
street, New York. Making 3000-line contracts 
for the Postum Cereal Company. 

Seth Kamsler Company, 1123 Broadway, New 
York. Handling advertising for the Universal 
Utilities Corporation, National Incorporation 
Association and the National Business Build- 
ing Association. 

H. W. Kastor & Sons, 14 East 
street, Chicago. 
Laboratory. 

H. W. Kastor & Sons, Chicago Office. Pre- 
paring a list on Stafford Miller Co., manufac- 
turers of Carmen Face Powder. 


Jackson 
Issuing copy on Hygienic 


Kunsman Advertising Agency, Read; 
ae newspaper campaign for the het 
elers’ Hosiery C “ “ 
te iery Company, makers of Stetson” 
Martin V. Kelly, 327 South La Salle 
Chicago. Placing orders on Cham 
Plug and Woolson Spice Co. 


_Thomas F. Logan, Inc. 
York. Sending out ord 
tric Vacuum Cleaners. 


Lord & Thomas, 400 North Michi . 
Chicago. = make up lists in Marcha 
June for the California As i .: 
Company, Fresno, Cal. sociated Raids 


pion ‘Smet 


680 Sth aven 
ers for Premier’ ae 


MacManus, Inc., 82 East Hancoc 
Detroit. Will make up lists shorti 
Anchor Top & Body Company, incinnat, 

Massengale Advertising Age: 

Bldg., Atlanta. Making 35,000-line year 
tracts for the International Proprietaries i 
H. K. McCann Company, 14 Kin i 
East, Toronto. Have account for Stone 
Asphalt Roofing | Manufacturing Compan 
Ltd., Mount Dennis, Ont. , 

_O. J. McClure Co., 10 South La Salle Street 
Chicago. Placing copy on George M. Formas 
Co., Inc. 4 

McJunkin Advertising Agency, 5 " 
Wabash avenue, Chicago. Sending Bs 
—— in Pennsylvania for Auburn Autom 

iles. 


k Avenue, 
for the 


McJunkin Advertising Co., Chicago, yi 
handle the advertising of Ideal Lad and pe. 
sume schedules placed by Grandin, Dorrane 
and Sullivan. 

_ McLain-Simpers Organization, 210 W. Wash 
ington square, Philadelphia. Will make 
lists in March for the Lycoming Moton 
Corporation, Williamsport, Pa. 

A. McKim, Ltd., Montreal. Placing copy fy 
Wonder Cigar lighter pencil, manufactured by 
Wonder Pencil Co., Montreal. 

Matteson, Fogarty & Jordan, Chicago, wij 
use color pages on Reefer Company (Yug 
Vitamines). 

Harry Michaels Company, 113 Lexinge 
avenue, New York. Using 363-line orders # 
times for Devoe & Reynolds. 

Herbert Morris Adv. Agency, North Ame 
ican Bldg., Philadelphia. Sending out onies 
for the Congress Cigar Company. 

William T. Mullally, 189 Broadway, Ne 
York. Using 117 newspapers in the Unite 
States and will use some in Canada for th 
New York Life Insurance Company. 

Newell-Emmett Company, 12) West & 
street, New York. Using newspapers gener 
ally for Piedmont cigarettes. 

New England Advertising Company, 18 Tr 
mont street, Boston. Laying out plans i 
extensive spring advertising in farm publics 
tions and for a number of color large-six 
nieces of copy for boy and girl agents for 
Bluine Manufacturing Company,  Coneorl 
Junction, Mass. 

Charles F. W. Nichols Company, 2 Bs 
Jackson Blvd., Chicago. Using 14-line orders 
26 times for the Cellucotton Products Com 
pany. 

Norris-Patterson, Ltd., 10 Adelaide street 
East, Toronto. Arranging campaign fe 
Fletcher Mfg. Co., manufacturers of sola 
fountain and candy-making equipment. 

P. F. O’Keefe Advert's'ng Agency, & 
Bromfield street, Boston. Sending out ores 
to national publications for “Say it wit 
flowers” campaign of American Society ¢ 
Florists. 

Osten Agency, Chicago, will advertise 
cago Beach Hotel in Southern and South 
western papers for summer schedule. 

Power, Alexander & Jenkins, Madison ™ 
Detroit. Making 2000-line contracts for C 
Wills & Co. 

Frank Presbrey Company, 456 4th aveot 
New York. Handling account of Cycle Traits 
of America. 

Frank Presbrey Company, 456 4th avenit 
New York. Using 489 lines, 1 time for 
Equitable Life Assurance Society. 

John W. Queen Advertising Agency, ° Patt 
square, Boston. Advertising for the ~ 
beautiful exposition will start in 10 Ne 
England newspapers within the next, seve 
days. About 200 newspapers are being i 
to advertise the automobile show. let 
agency has obtained the account of Li 
Moss, Boston, and is using national periodic 
on this company’s: water and lighting supplies 

Fred M. Randall, 14 East Jackson stmt 
Chicago. Issuing copy on Bagley Tobacco 

W. H. Rankin & Co., 104 South a = 
avenue, Chicago. Sending out copy oth 
nell Wright Co. and Funk & Wagn ee 

William H. Rankin Company, 1 West © 
street. New York. Making 1000-line cor rl 
for the American Ever-Ready $ 
Allied Companies. - 

Roberts & MacAvinche, 30 North — 
street, Chicago. Preparing copy  » 
Roebuck and Company. - 

Joseph Richards, Inc., 9 East a eT 
New York. Handling account of the os 
Bureau, Boston, Mass., mnufacturers © 
and filing systems. Wriget 

Irwin L. Rosenberg Company, [lt 
Bldg., Chicago. Planning compre 


o 

campaign for Kuh, Nathan, & Fisch 

Chicago, manufacturers of Sincerity an 
L. A. Sandlass, 217 West Saratoga 7) 

Baltimore. e 
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Denne & Moore, Ltd., Lunsden Bidg., 
to. Preparing campaign for “K” boots 

ad shoes for golf and other sports. 
Advertising Agency, 225 North 

‘-higan avenue, Chicago. Sending out copy 
Mee thern Sweet Potatoes. 

a L. Sugden Advertising Agency, Chicago, 

* advertising Victory Hairnets in Missouri 
are 

“a c 7 . . 
_~" Warner Company, 225 North Michi- 
Bivd., Chicago. Sending out 200 line 
oes to be used 5 times for Reid Murdoch 

Company. ‘ ; 

& Finney, 171 Madison avenue, New 
k. Placing advertising for Rice & 
bes shoe manufacturers, Boston. 

1 Walter Thompson Company, Lytton Bidg., 
Chica 0. Making 6000-line contracts for the 
be “bin Products Company. 

J, Walter Thompson Company, 244 Madison 

sue, New York. Making 5000-line contracts 
fe the Northam- Warren Corporation (Cutex) 

Van Patten, Inc., 50 East 42d street, New 
York. Using some Western newspapers for 
the American Druggists Syndicate. 

Western Manufacturing Co., Chicago, Manu 
facturers of Gainsborough Hairnets, will put 

t a new product called West’s Toothbrush, 
hich they will try to market in the near 
future. ‘ . ne 

Wiliams & Cunnyngham, Sth avenue, 
New York. Sending out orders for Lucky 
Strike cigarettes. 

Williams & Cunnyngham, 6 North Michigan 
avenue, Chicago. Placing orders for Mlinois 
only on Lambert Pharmacy Company 


Winton Appoints Agency 


The Winton Company of Cleveland, 
manufacturer of the Winton Six Auto- 
mobile, has placed its 1922 advertising 
with the United States Advertising Cor- 
poration of Toledo. Newspapers and 
magazines will be used. 





Record Has New Tubular Press 


The Wooster (Ohio) Record has in- 

stalled a 16-page duplex tubular press. 
For Overseas Writers’ Chief 

WasHincton, Mar. 2.—-Two widely- 
known correspondents are candidates for 
the chairmanship of Overseas Writers to 
succeed Richard V. Oulahan, the New 
York Times correspondent, who has led 





Editor 


the organization since its establishment. 
They are Frederic William Wile, chief 
of the Philadelphia Public Ledger Bu- 
reau, and Mark Sullivan, of the New 
York Evening Post. The contest is 
wholly good-natured as the rivals are 
close personal friends. 


Art Directors’ Club 


\t the annual meeting of the Art Di- 
rectors’ Club in New York, J. H. Chapin, 
art director of Scribner’s Magazine, was 
elected president. He succeeds Heyworth 
Campbell, art director of the Nast Pub- 
lications. Frederick J. Suhr, art director 
of the George Batten Company, Inc., was 
elected vice-president, and Walter White- 
head, of Newell-Emmett Company, Inc., 
was elected second vice-president. Gor- 
don C. Aymar, of the J. Walter Thomp- 
son Company, was made secretary, and 
Ralph Shultz, art director of the F. J. 
Ross Company, Inc., was re-elected treas- 
urer. Heyworth Campbell and Guy 
Clark, art director of Street & Finney, 
were made members of the executive 
committee: 


Post and Telegram Retailer Started 


The Post and Telegram Retailer is a 
new auxiliary paper which has just begun 
publication. It is issued jointly by the 
Bridgeport (Conn.) Post and Telegram. 
It is described as a bulletin for Bridge- 
port merchants to promote sales and 
establish closer relations between the 
manufacturers and distributors of ad- 
vertised products. T. A. D. Weaver is 
the editor and Thomas A. Whiteley as- 
sistant. It is an eight-page, four-column 
paper. 


Press-Herald Now 8 Columns 
The Portland (Me.) Press-Herald has 
changed its pages from seven to eight 
columns. 


EDITORS—Show Your Colors 











Broken lots, each........ 
Gold Plated Buttons or Pins (Specify Buttons or Pins) 
Lots S0c 


THE HONOR FLAG is a silent declaration of loyalty 
to the Constitution of the United States. 





The Honor Button worn by patriotic men and women spells influence 
and support for the Eighteenth Amendment. 


Printed Cotton Flags, 12x18-inch, per gross .............+-..0.- $27.00 
BI TORR Go vin cc cccncy cates ccnccsasnccccececuccsceneess 3Se 
Standard Test Bunting Flags, 3x5 ft.. per doz..............+. $22.58 


GE GED, GRE e ccccccccccceccoccccccccccesesoesscece 
RE GE Be, Ge vecccecccccseveqcctsceccccescceccced Se 
CRP DORRy GIN. ocr accdcciccnssddeccsiczcceacsseccee 15e 

Celluloid Buttons 
Rate OF 1000, Getic ccccccccccccccccccccccesscccccecces Se 
BOD GF GER, GRE a cccccccccccsecccccccccccsccccostsocce 7c 
ee rr 10c 


Special Prices Will be Quoted om Large Quantities 


TERMS CASH 








Correspondence and Checks to 
HONOR FLAG COMMITTEE 
511 Munsey Building, Washington, D. C. 
N. H. SEUBERT, Treas. 
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15 Minutes Daily on 


Radi 


Here’s the daily newspaper fea- 
ture you’ve been looking for on 
WIRELESS—the most absorbing 
subject in the world today. 


We searched for months to find 
just the right expert to write this fea- 
ture. We found Edward M. Davis, 
former technical electrical expert 
for the U. S. Government. He was 
recommended to us by the highest 
authority in America. 


Mr. Davis writes a 500-word ar- 
ticle each day, revealing the secrets 
of WIRELESS in an authentic, 
accurate, entertaining and easily 
understood style. The articles, 
clipped and pasted in a scrapbook, 
will form a comprehensive textbook. 





This feature had sold to 25 


papers 3 days after it was 
offered 











YOUR CITY MAY 
STILL BE OPEN 


United Feature Syndicate 


(United Press Headquarters) 


WORLD BUILDING 
NEW YORK CITY 


NORRIS A. HUSE 
General Manager 
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Obituary 


CHARLES Morrison, for many years 
city editor of the Toronto Mail, prior to 
its amalgamation with the Toronto Em- 
pire, and later organizer and manager 
of a newsgathering syndicate in San 
Francisco, died in the latter city Febru- 
ary 26, aged 72. He had been living 
recently in Edmonton, Alta., with his son, 
C. R. Morrison, managing editor of the 
Edmonton Journal, 


Epwarp M. WHALEN, a widely known 
newscealer in Central Massachusetts, 
died at his home in Worcester. For 
many years he was manager of the 
Eastern News Co. 

Jaccs Grorce ULLery formerly pub- 
lisher of the Brattleboro, Vt., Reformer 
and New England Farmer died at his 
home in Brattleboro, aged 57. He com- 
piled and published a biographical history 
of Vermont. 


SuMNER LANSDALE, for nearly 20 
years city editor of the McKinley (Tex.) 
Courier-Gazette, and well known as a 
newspaper man throughout Texas and 
Oklahoma, died in McKinney last week. 


Epwarp D. HorcGan, one of the owners 
of the Buffalo Volksfreund Publishing 
Company, died February 24 at Albu- 
querque, N. M., where he went in 1915 
seeking restored health. He was 50 
years old. 


Mrs. M. E. Wacker, mother of H. C. 
Walker, sporting editor of the Detroit 
Times, died recently, in Tawas, Mich. 

Mrs. IpA Currier SuHorey, wife of 
Major Henry A. Shorey, veteran editor 


of the Bridgton (Me.) News, died sud- 


denly Feb. 11 of heart trouble. 


Mrs. Dorothy ERRINGTON CALVERT 
GarceLon, daughter of Thomas E. Cal- 


Editor & Publisher 


vert, former editor of the Portland 
(Me.) Daily Eastern Argus, died at the 
home of her parents in Portland on Feb. 

Witiis ELtswortH BALLARD, aged 68, 
foreman of the shipping department of 
the Portland (Me.) Evening Express the 
past six years, died Feb. 16 as the result 
of an injury sustained by a fall less than 
a week before his death. 

Mrs. NELLIE BLESSING EySsTER, aged 
92, died recently in Berkeley Cal., She 


was one of the best known of Cali- 
fornia’s early writers. Oliver Wendell 
Holmes commended her first work. 


“Sunny Hours on the Child-life of Tom 
and Mary.” Mrs. Eyster was president 
emeritus of the League of American Pen 
Women. 

J. W. Browne, 68 years old, for 35 
years engaged in newspaper work in 
Texas, died at the home of his sister in 
Fort Worth, Texas, last week. At one 
time Mr. Browne was city editor of the 
Houston (Tex.) Telegram, and had been 


employed on all the larger dailies in 
Texas. 
Dan R. Watts, advertising manager 


of the Splitdorf Electric Company of 
Newark, N. J, was asphyxiated last 
week while working in his garage at his 
home in Newark. 

Grorce M. Luce, who has been em- 
ployed at the mail counter of the Chi- 
cago Tribune for many years, died re- 
cently 


For a Watterson Memorial 

The Kentucky Senate passed a joint 
resolution, February 16, for the appoint- 
ment by Governor Morrow of a com- 
mittee of 100 citizens to erect a “Henry 
Watterson Memorial.” Thursday was 
the 82d anniversary of the late editor’s 
birth. 
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3 new 


Comics 


“Casey The Cop” 
“Grandaddy Doodle” 


“Them Days Is Gone Forever” 


Territories are closing on these three unusual 
New York, Philadelphia, San Fran- 
cisco, Brooklyn, St. Louis are among the cities 
running one or all of them. 


Editors tell us we have struck a new note in 
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QUARTER MILLION FOLEY ESTATE 
Bulk Goes to Mrs. Foley — Many 
Philanthropic Bequests 

The late Richard A. Foley, Philadel- 
phia advertising man, who died on Feb- 
ruary 6, left an estate consisting of realty 
holdings valued at $27,700, and personal 
property over $200,000. To his wife, 
Mr. Foley bequeathed all of his real 
estate, the bulk of his stock in the Foley 
Advertising Agency, and $30,000 out- 
right. To his mother he left $6,000 and 
the interest on $18,000. A number of 
bequests were also made to Catholic 
charities and organizations, Temple 
University, University of Pennsylvania, 
all the officers, directors and employes 
of his advertising agency. He gave fifty 
books from his library to The Poor 
Richard Club. 

Mr. Foley has been succeeded in the 
presidency of the agency by Charles H. 
Eyles. Lee E. Hood has been re-elected 
vice-president, and Charles C. Shoe- 
maker, secretary and treasurer. 





Conning Tower Makers Dine 
Contributors to the Conning Tower, 
the column of mirth conducted by 
Franklin P. Adams over his initials in 
the New York World, held their annual 
dinner February 21 at the Hotel Majes- 
tic. About 200 were present, but F. P. 
A., in accordance with his custom, was 
not at the board. Herbert Bayard 
Swope, executive editor of the World, 


Was toastmaster, and Heyward 
was a speaker. J. M. Kerrigan act 
won the watch given by F, P. A. for th 


best contribution to the , . 
1921, Tower dug 


Brou 








Indiana Dailies Organizing 


Publishers of Indiana daily Newspaper, 
are organizing a new association ; 
name for which has not yet been decided 
upon. The committee on Organization 
consists of J. W. Piercy, of the Indiang 
School of Journalism, Bloomington: E 
H. Harris, Richmond Palladium, ‘ay 
Gecrge W. Purcell, Vincennes Sun, This 
committee, which held a meeting jp 
Indianapolis last week, would like to 
have daily newspaper associations of 
other states send it copies of their cop. 
stitutions and by-laws and any sugges. 
tions that may help along the work in 
hand. 





Durham Herald Warms House 


The Durham (N. C.) Herald had, 
house warming Feb. 23 to display its ney 
home. About a thousand people visited 
the paper the night of the celebration 
The new 48-page rotary press was in ac. 
tion and visitors were taken through af 
departments. 


Iron Mountain News Burns 
The $75,000 plant of the Iron Mom. 
tain Daily News was burned almost to 
the ground in a fire last week. 
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us. 


156 Fifth Ave. 


WHEN YOU 
ADVERTISE— | 


Mr. Advertising Manager, take a 
seat in the chair of a national adver- 
Which newspapers will you use 
to reach your sort of people? 

You have an article of real merit ap- 
pealing to people who have money. 
You know that 76 per cent of all the 
savings bank accounts are credited to 
church-going people, and that 81 per 
cent of the farms are owned by men 
who attend church. 


than likely they read that local paper 
which carries constructive church ad- | 


$< 


Babson says so. 
this crowd? More 





Use constructive church | 
ads in your paper 


Series No. 1 of church ads issued by 
the Church Advertising Department 
of the A.A.C.W. is being used in all 
parts of the country. One paper in a 


your town is still 


Right to use copy costs $5 for 
the ten ads to papers with less than 
20,000 circulation and $10 to larger 


and sell the space. 


Your telegraph messenger will find 


Address Herbert H. Smith 


New York City 





Makes Yours the Church Advertising Paper 











Epitor & PuBLISHER Contributes the 


space which takes this message to you. 
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AT MORE CORN” TO BE 
AIDED BY IOWA PRESS 


Pledge Advertising Space Equal to 
Bankers Paid Lineage for Cam- 
: New Officers Elected 
at Ames Meeting 





4 resolution pledging members of the 
jowa Press Association to give advertis- 
ing space in their papers equal in amount 
io the space paid fc r by bankers to pro- 
note the “Eat More Corn” campaign was 
opted at the closing session of its con- 
vation in Hotel Savery, Ames, Lowa. 

The action was taken following an 
address by John F. D. Aue of the Bur- 
lington (Iowa) Hawk-Eye, in which he 
expressed belief in the possibility of do- 
ing by means cf the “Eat More Corn 
rive what California raisin growers ac- 
complished by a nationwide effort to mar- 
jet their products following an apparent 
yerproducticn and slump in prices. 

By a l-cent increase in the price of 
om Jowa farmers would receive $4,400,- 
mn more to spend, Mr. Aue said. He 
sided that a 22-cent increase would 
bring an additional $1,000,000 into every 
county. 

‘The price of corn, unlike the price 
{ wheat, is fixed in this country,” he 
aid. “There are scmething like 26,500,- 
M0 homes in the United States. If every 
home used five pounds of corn a week 
the surplus would be taken care of and 
the price would be increased.” 

Ed M. Smith cf Winterset was eletced 
gresident-of the association; George C. 
Tucker of the Webster City Freeman- 
Journal, vice-president; O. E. Hull of 
the Leon Renerter, recording secretary, 
ad F.C. McCahe of the Logan Ob- 
erver, treasurer. 

The directors are: T. W. Purcell, 
jampton Chronicle; O. S. Bailey, Wau- 
kon Reporter; J. W. Carey, Rock Rapids 
Review; E. P. Harrison. Oakland Acorn, 
ad K. F. Baldridge. Bloomfield Demo- 
wat. G. L. Caswell field secretary, is 
‘0 be managing director under a new 
wnstitutional provision. 

Prize winners in newspaper contests 
were named as follows: 

(A) Best general newspaper makeup, 
Register and Tribune trophy—Knoxville 
Express. Honorable mention—Fairfield 
Tribune and Eldora Herald. 

(B) Most notable community service 
ust year, Sigma Delta Chi silver cup— 
‘aitfield Tribune. Honorable mention— 


famburg Reporter and Woodbine 
Twiner, 

(C) Best handling of farm news, 
Ames Tribune cup—Denison Review. 
Honorable mention—Cherckee Times, 


Malvern Leader, Sac County 
nd Traer Star-Clipper. 


3ulletin 


1A. EDISON EXECUTIVES RESIGN 





Vice-President Maxwell, Ad Manager 
Wood and Others Leave 


The Edison Phonograph Company has 
“anged its policy and from now on the 
ithers will do the circularization of 
- company. At the same time William 
~atwell, vice-president of Thomas A. 
“tison, Inc., and G. G. Wood, advertis- 
*§ manager; Thomas J. Leonard, sales 
“anager; and Daniel Wheeler, editor of 
‘ree house organs; of the Edison 
_‘onograph Company have resigned, 
t resignations taking effect March 1. 
addition to this forty subordinates 
me been discharged. Charles Edison, 
rhs Thomas A. Edison, and chairman 
“en of directors of Thomas A. 
_ »4nc., in announcing these resigna- 
“%$ stated this was in no sense a re- 
<anization of the companies effected. 
aking of Mr. Maxwell who has su- 
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pervised the sales of phonographs for 
the past fifteen years he said: 

“It is with a great deal of regret that 
we announce the resignation of Mr. 
Maxwell as an officer of the Thomas A. 
Fdison, Inc., Company, effective March 
1. The successful and rapid expansion 
of the Maxwell Institute of Salesman- 
ship leads Mr. Maxwell to believe he has 
no option but to concentrate his entire 
time and effort on its further develop- 
ment. As the active management of the 
phonograph industry has been in the 
hands of A. H. Curry for some months 





J. Q. A. Campbell Dead 
(By Telegraph to Epitor & PuBLISHER) 
BELLEFONTAINE, Ohio, Mar. 2.—John 
Quincy Adams Campbell, founder and 
for 35 years editor of the Bellefontaine 
(Ohio) Index-Republican, died here yes- 
terday. 








Death of George Sawter 


George Sawter, former publisher and 
editor of the Stamford (Conn.) Daily 
News, died at his home, 400 Convent 
avenue, New York, March 1. 


“Reg'lar Fellers” 


GENE BYRNES 


Jimmie Dugan and Beano Golden 
are two really likable small boys. 





The laughing average of the 
Reg’lar Fellers full page comic 
is, we think, higher than any 
page on the market today. 

We can furnish this page in 
full page matrices, full color, 
black and red, or black alone, or 
as the first page of a printed 
comic section. 


THE HERALD-SUN 
SYNDICATE 
280 Broadway New York City 








BOSTON 
TELEGRAM 


The newest, up-to-date 
and fastest growing 
newspaper in 


Metropolitan Boston 
HAVING 
Largest Evening 
Circulation 
REPRESENTED BY 


BENJAMIN & KENTOR 


Leos Angeles Chicago 
Van Nuys Bidg. Mallers Bldg. 
New York 
225 Sth Ave. 








FIRST 


In February The New York 
Times published 1,681,244 
agate lines of advertising, a 
gain over February of last 
year of 187,552 lines and an 
excess over the next New 
York morning newspaper of 
562,852 lines. 
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WEST 
VIRGINIA 


40th in Area 
27th in Population 
3rd in Mineral Wealth 


Judge it not only by its farms and fac- 
tories but by its coal and iron, oil and natural 
gas, its water power and lumber. 





WEST VIRGINIA 


has more than $67,261,000 worth of domestic 


livestock—$62,571,449 on farms. 


The re- 


cent census shows the value of West Vir- 
ginia farm land to be $307,309,740—imple- 
ments and machinery valued at $18,395,058 
—this is a 162% increase over last figures, 
which is a good sign of progressive farming. 

Here is a rare chance for an advertiser to 
do BIG things with a small newspaper 
appropriation. 


THESE ARE THE DAILIES TO USE 








Bluefield 
+Telegraph ..... (M) 
Charleston 
"Gazette ........ (M) 
*Gazette ......... (S) 
Clarksburg 
+Exponent ..(M&S) 
"Telegram ....... (E) 
"Telegram ....... (S) 
Fairmont 
“West Virginian (E) 
CFERED ..cccevees (M) 
Huntington 
*Advertiser ..... (E) 
*Herald-Dispatch 
(M) 
*Herald-Dispatch 
(S) 


Rate 
for 
Circu- 5,000 
lation lines 
6,736 025 
17,692 06 
20,471.06 
8,198 63 
7,783 635 
9,666 035 
4,310 3 
6,016 03 
16,094 03S 
12,768 035 
12,811 035 





Rate 
for 
Circu- 5,000 
lation lines 
Martinsburg 
eS (E) 4,013 xs] 
Morgantown 
tiPost . ¥ (E) 4,500 021 
Parkersburg 
TOON. bncvaecced (M) 5,338 2s 
TRRIID ee co ccecss (S) 6238 223 
“Sentinel ........ (E) 6,059 a2 
Wheeling 
*Intelligencer ..(M) 13,154 04 
SRE. cteccccust (E) 13381 6 
RID dccccescces (S) 18328 06 


tGovernment Statement, Oct. 1, 
1921. 


*A. B. C. Report, Oct. 1, 1921. 
++Publishers’ Statement. 
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Waterloo, lowa 


POPULATION 36,230 


A. W. Peterson, General Manager 
RATE 5c FLAT 
Representatives 

STORY, BROOKS & FINLEY 


The circulation figures, totaling over 
15,000, tell a wonderful story for 
Waterloo, and emphasize Waterloo as 
an important and intelligent center for 
national advertisers. The big pecint 
about this circulation of the Waterloo 
Evening Courier is the fact that it is 
absolutely steadfast—8,000 in Waterloo 
and 7,000 outside. Look up the record 
for any previous year, and see if the 
Courier’s circulation has ever slumped 
in any year, or ever increased radically. 
Just a steady increase. Careful ex- 
amination will show no trace of pre- 
miums, cut rates, or anything else that 
leads in some measure to subscribers 
taking a paper which is not their real 
choice. 








The Best Paper 


In 


New Orleans— 


New Orleans 
States 


Watch for next ABC 
Statement from New Or- 
leans Papers. 








The 
Pittsburg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 


MEMBER A. B. C.- 


Foreign Advertising Representatives 


Metropolitan Tower Wrigley Bldg. 
I. A. KLEIN JOHN GLASS 
New York Chicago 








Perth Amboy, N. J. 


Plants are putting on men. 
Plant managers are opté- 
mistic regarding future. 
Building trades active. 


Evening News 


F. R. NORTHRUP 
350 Madison Avenue, New York City 
Foreign Representative 











FIRST IN 1000 
NEWSPAPERS 


A National Advertiser with 30 
years’ experience recently stated 
that his records show that for 
the money expended the results 
produced by the Washington 
Star placed it FIRST IN 
AMERICA among a _ thousand 
newspapers. 


Western Representative, J. E. Lutz, 
First Nat’l Bank Bldg., Chicago, Ill. 
Eastern Representative, Dan A. Car- 
roll, Tribune Bldg., New York, N. Y. 
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MAKERS: ONE Yew; 


This is a regular weekly department designed to answer questions, offer suggestions 


and generally help the man and woman 


of the smaller city dailies and weeklies. 


Henry Beetle Hough, co-editor and publisher of the Martha’s Vineyard Gazette, will 
be a regular contributor, but your ideas on money making and for money saving are 
wanted also. For each idea published we will pay $1. When your idea appears clip 
it out and send it to the MONEY SAVER EDITOR and payment will be made by 
return mail. Your ideas must be workable, told in as few words as possible and new 


to this department. Contributions to this 


HE editor of the small newspaper 

needs to keep in mind his own sched- 
ule of news value suited to his own pur- 
poses. Most of the textbooks do not 
cover the necessity at all. 

Everything points to the desirability of 
more local items; more and yet more. 
No newspaper has ever printed too much 
local news. Few appreciate what can 
be done in the local field. The exclusive 
province of the town paper ought to be 
exploited thoroughly. Here lies the fu- 
ture of country journalism. It is a 
sound, promising future for here the 
local paper will always be the uncon- 
tested leader. 

If it were possible to print a complete 
list of every shopper in the town stores 
for every week, this would be worth 
while. Unfortunately such a compila- 
tion is impossible. The point is that 
most of the verdict details, the minutiae 
of town life will make good news and 
interesting reading whenever there is a 
way of getting them into the paper. 

The progressive editor must have his 
eye pealed in this direction. Why not a 
record of every delivery of coal in town? 
With this you are getting close to the 
lives of your people. In farm communi- 
ties, why not a week-to-week account of 
work on the farms? In some places 
this would be an impossible task; but if 
it could accomplished the paper would 
make great reading for all hands. Why 
not keep tabs on the garages and print 
everyone’s trip anywhere? 

Local conditions make all the differ- 
ence in the world. The editor must con- 
sider public opinion and all sorts of 
circumstances, but the big thing is to 
be looking for new and more complete 
local stuff. A new tap root set out in the 
local field means new vitality—H. B. H. 


Where are the boys and girls who 
have left your community? Their form- 
er friends and neighbors are still inter- 
ested in them. Start a column captioned 
“Home Folks” and in this column run 
letters from the home folks who have 
gone elsewhere and are making good. 
Watch the papers for reference to their 
doings. No village is so small but what 
some of its citizens have gone to some 
big city and made good. Tell your 
readers about them.—H. L. 


Farmers and others in the country 
have money, despite the cry of hard 
times, and they will buy if the price is 
right. To stimulate business in any small 
city, the business men might with profit 
to themselves put on a cooperative sale 
of bona fide bargains. The single or 
double page used should be divided up 
into equal spaces and, preferably, only 
one bargain advertised by each merchant. 
It would be wise for the newspaper put- 
ting this idea into effect, to have a com- 
mittee of merchants approve each bar- 
gain offered, else one or two are sure 
to slip in “dead” stock, or competitors 
will put in the same article. This will 
pull marvelously if the bargains are 
bona fide. The newspaper which puts it 
on in the proper manner should be able 


department will not be returned. 


to run a page or two once a month for 
six months or more.—N. B. S. 


Pick up many small papers and you 
will see a department headed “Classi- 
fied Ads.” Unfortunately it is a classi- 
fied ad page in name only. Real 
money could be made on this page 
if a little intelligent care were be- 
stowed upon it by running the ads 
under proper classifications, and mak- 
ing a survey of the non-advertisers in 
your field and soliciting them intelli- 
gently. Write a sample ad for the 
non-advertiser who should be using 
your paper and mark the price of a 
single insertion, the cost of running it 
for a week and the cost per month. 
Careful preparation of result-pulling 
copy with intelligent solicitation will 
make the classified department a cir- 
culation builder as well as a money 
maker from the standpoint of adver- 
tising.—F. L. 


This is the time of year when paint- 
ing of mail boxes is being completed. 
Find from your postmaster what con- 
tractor he let the work to. The contrac- 
tor can tell you how many boxes were 
painted by how many men in how long 
a time, how much was saved in deprecia- 
tion by the painting and WHAT BRAND OF 
PAINT was used. This will make an ad- 
vertisement whose news will lend truth- 
ful testimonial to the brand of paint. 
Sell the ad to the manufacturer or dis- 
tributor of the paint. In many cases 
local brands have been used—left to the 
discretion of the contractor. A good 
display line would be “Uncle Sam 
Chooses ‘XYZ’ Paint to Preserve His 
Mail Boxes.”—E. K. 


“Runa farm sale calendar in your paper. 
It should contain the date of the sale, 
the person holding it, the nature of it 
and the name of the auctioneer. Give 
this service free with the advertisements 
of the sale to be inserted near the date 
it is to be held. Farmers will take ad- 
vantage of this in order that their sale 
can be announced far enough in advance 
that others in his community will not 
choose the same date. Auctioneers will 
influence their clients to advertise in 
your paper in order that others may 
know the dates on which they already 
have a sale listed. Thus you are giving 
the auctioneer service for the tips on 
farmers who are to hold sales in order 
that you might make the first appeal to 
carry his advertisement. By giving this 
service it will be found that within a 
very short time practically every sale in 
your trading district will be advertised 
in the columns of your papers in that 
farmers realize that this calendar will be 
watched closely by all rural readers of 
your paper.—L. H. 


Are there farmer organizations in 
your community? If there are, it will 
be found to your advantage to publish 
frequently a calendar containing the 
place and regular meeting-time for the 
organizations. Your readers will ap- 
preciate this —L. H. 











The Mount Vernon, N, y 


DAILY ARGUS) | Win 


carries more display a el 
vertising than any other Hollis 
newspaper in Westchester I} We ma 


County. Philadel 


This is an acknowledgmen Ve sin 
of its power that the adve. Mf!” 
tiser should heed, if desiroy, od mo 
of reaching the people of Mf wire {0 
Mount Vernon. 


GEO. B. DAVID & C0, Mm 


Foreign Representative 


171 Madison Ave. NEW YoOpy | 





























+ ; Les 
Fight for business wher i= U 
there’s a chance of win » w1 
ning in  Indianapoligfl sera p 
where retail business (ff “1922 
dollars) is actually ahegjfl ten 
of peak 1920 volum a. 
on ~~ 
The people are buying 7 

- . ae. 921 
because they are wor ne 
ing. oe 

FRANK T. CARROU In 1921 

Advertising Manage enced in B 

It is sign 

> New York Office tie there 1 

| DAN A. CARROU Bao bs 

DLS 150 Nassau Sind ff Bafalo ts 
ese L 

First National Bast i i “SurE 

USE NEWSPAPERS ON A THREE-YEAR BASS einen 
~w iige Bldg. 
Chicago, IIL. 





Because of its diversified resources the } 
North Jersey Shore is doing an excel 
lent business despite the depression in 
other sections. Advertisers should re r 
member that this prosperous section ‘Ow: 
can be thoroughly covered by using 


THE ASBURY | 
PARK PRESS § “* 


th 

(Evening and Sunday editicns) oe ¢ 
FRANK R. NORTHRUP ; 
Special Representative § TREN’ 

350 Madison Avenue, New York City New Ji 
Association Building, Chicago, IL KELL 


J. LYLE KINMONTH 


Publisher Marbrid 
Asbury Park, N. J. 
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The Personal Contact : SPE 


Few advertising mediums where 
ers take a personal interest in all 
news and advertising excel 


Che 
Pittsburg Dispate : 


Pittsburg’s Best Advertising Medi 
Branch Offices: 
Wallace G. Brooke, HN 
Brunswick Building, New York © iI 
The Ford-Parsons Co. tla 
Marquette Building, Chicago - 
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Win and hold BIG 
circulation with a 
Hollister Campaign! 


We made big gains for The 
Philadelphia Inquirer (twice), 
Los Angeles Times (twice), 
Washington Post, Cleveland 
Plain Dealer, and others. 


rel And now it’s the San Fran- 












cisco Chronicle. Write or 
of fg wire for details. 
HOLLISTERS CIRCULATION 
) ORGANIZATION 
bargest in the United Statee 
300 MerRITT BLOG. LOS ANGELES,CAL. 
ORK 








BUFFALO EVENING NEWS 
= Agin Leads All Six-Day Publications 
where in United States in National 
Miso Advertising 
Wine Ip 1921 the Buffalo Evening News assumed 

HE ie leadership of the National Advertising Field 
Polis wm al) papers publishing only six days per 


$8 (ip in 1922 the Buffalo 2 retains this 
ising 1921—2,517,574 
aheat National Aévatiaing aan —2, 57: 


aga 
lume THE BUFFALO MARKET. 
fhe Buffalo market is a responsive market, 
vi of 1 emomical market, and built upon the rocks 
¢ I gund conservative growth. 


t 
ioduding factories and additions than in any 
ger year of its history. 
lb 


revious year. 
It is significant to note that at the present 


By BUFFALO EVENING NEWS 
— EH. BUTLER, Editor & Publisher. 
Bass faly-Smith Company, Representatives, Mar- 
——— ip Bl, New York, N. Y.; Lytton Bldg., 

Chicago, 
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ex: WMtousands will visit and buy at the 
i tt 9 
tm Own Your Home 

y Exposition 

5 MARCH 6-11 INCLUSIVE 


wr these important events in a prosperous 
ts) wnity. Complete information upon request 


cy Pir ieey LIMES 
» & KELLY-SMITH COMPANY 


iblisher Marbridge Bldg., New York City 
Lytton Bidg., Chicago 








SPECIAL EDITION 
; ldvertising, 


Develops 


eoular Advertisers 
ASK US HOW ? 


' B.GALLAGHER (CO 


\) VANDERBILT AVE. 
NEW YORK 








NEW YORK 
‘EVENING 
OURNAL 


has the largest 
_“rculation of 
any daily news- 
paper in Amer- 
ica. 
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& Publisher 
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DOLLAR PULLER 


_. Advertising and circulation managers are always on the lookout for new 
ideas that will increase advertising receipts and win new circulation. Your 
idea for increasing advertising or circulation may not appeal to your manager, 
but it may be just the thing that some other manager wants. Epitor & Pus- 


LISHER will pay $1 for each idea printed under this head. 


The fact that the 


idea is now being used in your city does not bar it from the department. Ad- 
dress your communications to the Dottar Putter Epitor. When they appear 
clip them and mail them in and receive payment by return mail. Unavailable 


ideas will not be returned. 


(7E had on our books a dry goods 
dealer who was a pretty steady 
advertiser; he was thoroughly sold on 
advertising, always ready to listen to 
suggestions and hungry for ideas. One 
day I had a hunch. I thought of an 
idea which, if he took it up, would make 
him a steady everyday advertiser. I 
knew that the worst thing I could do 
would be to load him up with space, for 
in that case his “bill rendered” at the 
end of the first month might make him 
feel that the best thing to do would be 
to give us the store; but—here’s what I 
did: Laid out a three column space 
with an attractive heading—below were 
six panels each big enough to feature 
about six articles. At the top right of 
the advertisement I reserved a_ small 
space which was headed “A year ago to- 
day in Clinton.” The layout was to 
appear for the first time on a Saturday 
night (we have no Sunday issue). A 
display heading, narrowing down to 12 
point full face carried a short sales talk; 
then each one of the panels contained 
special values for one day in the tom- 
ing week. Of course, in the upper right 
hand corner there were listed the im- 
portant events that occurred in Clinton 
a year ago. So much for Saturday night. 
On Monday night the single column 
panel with the addition of a suitable cut 
was to be run. This was the panel fea- 
turing Tuesday Bargains. Somewhere in 
the advertisement a box was reserved in 
which doings of a year ago that day 
were noted. Wednesday bargains were 
lifted into Tuesday’s edition and so on 
throughout the week until Saturday night 
when another three column advertise- 
ment of a similar nature would appear. 
The “A year ago today” feature made 
it necessary to him to run the small 
advertisements every day. In almost no 
time at all this merchant began to get 
comments on this idea and I have since 
heard his “year ago today” records 
quoted as authority. Before I submit- 
ted this plan I went through the files of 
the paper and gathered enough copy to- 
gether to keep this feature going for the 
first month. I did this for I knew that 
he might not find time at first to do it, 
and that it might appear to be quite a 
task, but, after customers began to com- 
ment on the idea he would be eager to 
keep it up. This feature is still running 
but not quite in the same form as he 
has abandoned the daily bargain idea, but 
still gives them some sort of an adver- 
tisement each day, even if it is only a 
small space containing the “year ago to- 
day” copy.—C. N. F. 


An advertising stunt being worked 
with much success in Springfield, IIl., is 
to arrange a contract with fire insurance 
companies to run “pay locals” at the 
end of each news story having to do with 
a fire, explosion, etc. The “reader ads” 
are kept set up and whenever the makeup 
man finds a fire story he appends one of 
the ads under a 3 em dash.—L. G. S. 


Suburban communities may he used 
to advertising advantage. Have a spe- 
cial page or section devoted to a par- 
ticular community—its residential fea- 
tures, civic improvements, business ac- 
tivities, etc. Get merchants, especially 


real estate dealers, in each of these com- 
munities to advertise in this supplement. 
Photos of the particular community’s 
features will give added  interest.— 
G. H. D. 


To acquaint the people of St. Augus- 
tine with the large number of women 
actively engaged in business, and the 
nature of their occupations, the St 
Augustine Evening Record recently pub- 
lished a page composed of individual 
advertisements of the leading business 
women of the city. In connection with 
this, a story giving several interesting 
details about each woman’s business, 
was run on the same page. From a 
financial and news standpoint the feature 
proved a marked success.—R. B. 

The Lexington (Ky). Herald served 
its readers, its advertisers and itself 
well when it issued several anniversary 
supplements during the celebration of 
its 25th year under the editorship of 
Desha Breckinridge. The anniversary 
advertising was spread over several Sun- 
days. The first was a commercial, finan- 
cial and industrial section. The second 
Sunday issue carried a supplement de- 
voted to public institutions and public 
affairs, including a Rotary page, inviting 
Rotarians of the 13th district to hold 
their 1923 convention in Lexington. The 
third section was devoted to transporta- 
tion and good roads, the next to live 
stock and agriculture and the most re- 
cent to coal, oil, timber and Eastern 
Kentucky development. By this method, 
a big edition was avoided, advertisers 
were given a better opportunity and pay- 
roll expense was kept low.—R. 








The Detroit Journal stimulated inter- 
est in “Better Homes Week” through a 
“What I Want in My Home” essay con- 
test for school children. Handsome fur- 
niture pieces were prizes. Furniture 
dealers advertised the contest and had 
special window displays—Ed. C. L. 

A story entitled “With the Auld Lang 
Syne Club” in which you give a list 
with interesting interviews with all the 
merchants of your community who have 
been in business continuously for the 
past 25 years will make a big hit, not 
only with the merchants mentioned in 
your story, but also with all the other 
merchants and will help your advertis- 
ing manager. For example here in Port- 
land, J. K. Gill, the bookseller, has been 
selling books for more than fifty years 
and today is selling schoolbooks to the 
grandchildren of the schoolgirls he sold 
slates and _ pencils, schoolbooks and 
tablets to half a century ago.—F. L. 





One of your contributors asks, in your 
issue of Feb. 11th, “What is done with 
uncalled for answers to blind advertise- 
ments.” This paper takes the name and 
permanent residence of the advertiser on 
a detachable stub, printed as a part of 
the box card (or identification card). 
The stub is dated and retained 10 days 
after the expiration of the advertisement, 
then all uncalled for mail! is sent to the 
advertiser. Thus we assure our readers 
that the answers will reach their destina- 
tion—M. A. J. McD. 








The Columbus Ledger 


Daily and Sunday 


Columbus, Ga., Dec. 22, 1931. 
Mr. H. A. Luther, 
North American Accident Ins. Co., 
Chicago, Ill. 
Dear Sir 

Replying to your wire of the 20th, we beg to 
advise as follows: 

Careful check has been kept on the insurance plan 
and we find that it has produced excellent results 
from a circulation standpoint up to the present time. 
The plan was put into operation the first of October, 
and to date we have increased our circulation a little 
over 400 subseribers per month, and have sold about 
2,400 policies. So far we are well pleased with the 
results. 

With kindest regards, we beg to remain, 

Yours very truly, 
THE COLUMBUS LEDGER. 
W. E. Page, General Manager. 
WEP :MP 


North American “Reader Service” 
Insurance Builds and Holds 
Circulation 


Address R. H. Gore, Mgr. 


Newspaper Department 











News 


The Detroit 
has the largest circula- 


tion in Detroit and 





Michigan both week- 
days and Sundays. In 
the Detroit trading ter- 
ritory, consisting of a 
population of 1,289,000, 
over 93% of The News 
week-day circulation is 
concentrated —  suff- 
cient to supply a paper 
for every six inhabi- 
tants. 











New Hauen 
Kevister 


is New Haven’s 
Dominant 
Newspaper 
Bought every night by More New 


Haven people than buy any other 
TWO bese finwen papers COMBINED. 


New Haven Register 


The Julius Mathews Special Agency 
Bosten— New York—Detroit—Chicage 








No Hesitancy 


Advertisers’ statements are implicitly 
accepted in a newspaper that possesses 
an integrity which is not questioned. 

In the great Pittsburgh district the 
element of hesitancy is removed from 
the prospective purchaser’s mind when 
he reads an advertising proposition in 


The Pittsburgh Post 


For more than three-quarters of a 
century one of the big aids in the pro- 
motion of Pittsburgh. 


DAILY AND SUNDAY 











brings into being the most powerful 
advertising medium in the Jewish field 
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CIRCULATORS AT SYRACUSE 





New York State Meeting Scheduled for 
April 18 and 19 


W. C. Hixon, president of the New 
York State Circulation Managers’ Asso- 
ciation, this week announced that the 
directors of that body had voted to hold 
the next semi-annual meeting in Syracuse 
April 18 and 19. Subjects which are be- 
ing worked up for inclusion in the pro- 
gram are: 

Present industrial conditions and their 
effect on newspapers circulated in man- 
ufacturing towns. 

Effects of syndicating features to news- 
papers circulating in the same territory 

Growing tendency of dealers to dis- 









Editor & Publisher 


agreeable surprise in the program. In 
charge of this phase of the meeting are 
President Hixon of the Post-Standard, 
Robert S. Weir of the Journal, and E. 
F. McIntyre of the Herald. 


QUEBEC PRINTERS GET $5 RAISE 


Newspaper Strike Averted—48-Hour 
Basis Unchanged 


The threatened strike of union printers 
employed on Quebec City newspapers 
was settled Feb. 16 at a conference be- 
tween the employers and a committee of 
the men. 

For the newspaper printers there is no 
change in connection with the working 




















still out, but there is every 
that their dispute will be settled. Al- 
ready several clauses of an agreement 
have been accepted by both parties, and 
it is expected that the other clauses still 
in dispute will likewise be settled 


March 4, 1922 


for 


indication 








Take It To 


POWERS 


Open 24 Hours out of 24 
The Fastest Engravers on 
the Earth 


Powers Photo Engraving Co. 














THE WORLD AND 
THE EVENING WORLD 
ARE NEW YORK’ 
NEWSPAPERS 


and sell the most pres. 


tige, and the most circy. ; 


ir, Publishe: 
























































continue house-to-house delivery. hours. 154 N u St., Tribune Bldg. lation for the le ast he x 
Shortage of newsboys, deliverers and The men employed in day work will, New York City rien 
. . . sl 
carriers. according to the new flat scale be paid money. ns on new 
Effects on circulation of papers which $29 for a 48 hour week, and the men em- a 8) 
have reduced selling prices. ployed in night work will be paid $31 for prefer 
* Possibility of changing comic strips or a 48 hour week. The printers have thus solace! 
other features when novelty has worn secured an increase of $5 a week. The NEW YORK, yi, y ppises Box | 
1, pices Dox 
off and they cease to draw. old scale was $24 a week for day work EDITOR & PUBLISHER RATE CAR 
Other subjects will also be put for- and $26 for night work. im effect Nov, 1, gipiretsing | 
ward for papers or discussion and the While there will be no strike of the —, 
entertainment committee promises an newspaper printers, the job printers are 1, General Advertising rigorous at 
a. Transient rate 50c per agate line (minimum b. PREFERRED POSITIONS pore epiver 
space 14 lines—1 inch). ¥ “4 of s 
Be GOP: vascisces 672 agate lines $200.00 Front and back cover rat . peeily, verse’ 
E UIPME Half page ........ 336 “ “ 113.00 ete 
Quarter page ...... 168 “ - 60.00 Inside front and back covers 10% ey -4 cont 
2 Eighth page ....... 84“ 6 =©— 35.00 strated abi 
For News paper Makin g Sixteenth page ..... 42 “ es 20.00 All other positions 25% extra ico Cc 
ser and m 
T mn vwhere if | 
2. Time Contracts sortunity 
t , . , : ‘ 
ro ga section, color deck and positive FOR SALE Agate 6 insertions 12 insertions 26 insertions 52 insertiog fp oud es 
folder for Hoe Press, standard short size. 6¢ A WORD for advertisements under A Lines within year within year within year within yey pag 
Daily World, Wenatchee, Wash. this classification. Cash with order. oe 672 $188.00 $175.00 $150.00 $125.0 Publisher. 
es | GEONE GEOR cccccccce 336 100.00 94.00 88.00 75.0 
Printers’ Outfitters , Quarter page ...... 168 56.00* 50.00* 47.00* 4H : ! 
yee mags nook on Pariness bo on ay and eold, Eighth page ....... 84 30.00° 28.00° 25.00° 23.0 y 
. nder products, printers ; . . .  gyll 
We can increase your business— and bookbinders machinery of every descrip- Sixteenth page wea nae rel 18.00 15.00 14.00 130 Birocacer, ~ 
you want it increased. tion. Conner, Fendler & Co., 96 Beekman St., All 52 consecutive-insertion contracts (see last column above) are based om consecuingp x “one 
New York City. sertions within the year. Extra space is charged at the 52-insertion rate, but contract is ¢ : bl 
You have thought of press clip- a for one insertion only. oper 
pings yourself. But let us tell you ys SP ’ a Half pages and full pages on 6, 12 and 26-time contracts may be used at the option o percentas 
heey need sana ea te wails © San ee ee ee pone a advertiser within the twelve-month period. F le notice. 
business-builder for you. type equipment and trucks and chases. Bar- Quarter, eighth and sixteenth pages must be on definite copy schedule. 
gain for quick sale. Call or address The b. Contract advertisers are accorded the privilege of same insertion rate for larger High Gra 
Gazette, Kalamazoo, Mich, For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per i mders his : 
BURREI | E —— is accorded the privilege of half pages at $88 and full pages at $150, but such advertisemet@i { to $0 
a — a ee \ to be credited on contract as but one insertion of contract space. nts and 
aving recently installed a larger press we c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net rate Sage “mnect 
have for sale a 24 page Goss press in good : at end 
145 “Lakayetne Sh THe OMY | lies Bult rote Fou” Dee, OF Ste Sees Stee eo sp mee nn ces gues sia 
fork, Pa. a rtisers using more than contracted space wi cont manufa 
Established a Quarter of a Cen are paid in advertising space to be used within one month after expiration of contract. wy 
For Sale newspa 
16 page Duplex Tubular Plate Press, drive, ty directc 
control system, curved stereotype machinery. 3. Classified Advertising. 4. Reading Notices—(None.) of ho 
& Newspaper Plant Equipments @ Al condition. ‘The Register, Danville, Va. a. Tile WOME 555 cacexdccscc .06 a word ’ man qualit 
Established in 1912 For Sale Sk eae .06 a word 5. Commissions. Allowed to recognized umgers* Ad 
12-page Hoe Unique newspaper press with Situations Wanted............ 03 a word cies on other than publishers’ advertisin, BP 
PECKHAM MACHINERY Co. stereo. outfit, 4-6-8-10-12 pp.; 16-page Potter Business Opportunities......... .06 a word 





MARBRIDGE BLDG, 3éth & Bway 
NEW YORK CITY 
Exclusive Sale of Complete 
Newspaper Plant; 16 page press, 
Model B Intertype, 2 Model 5 
Linotypes, steel cabinet, new type; 
installed 8 months ago. Can ship 
and install immediately. Good 
terms. 
LIST 26, 16 Pages, For Publishers, NOW READY 








R. HOE & CO. 


For One Hundred Years the Leading 

Designers and Manufacturers of News- 

paper Presses and Printing Machinery 
of All Kinds 


Quality First— 
Progress Always 


We always carry a full line of Press 
and Stereo-room supplies, including 
blankets of all kinds, knives, rubbers, 
cheek woods, matrix paper, imported 
and domestic tissue, paste, brushes, 
chemicals, counters, paper roll trucks, 
etc., all at the lowest prices consistent 
with Hoe high quality. 


504-520 GRAND STREET 
NEW YORK CITY 


No. 7 Water Street Tribune Building 
Boston, Mass, Chicago, Illinois 





with stereo. outfit—both very low price for 
quick sale. Baker Sales Co., 200 Fifth Ave., 


New York. 


For Sale Cheap 

5 fonts of mats for Intertype or Linotype 
machines. 36 point Gothic No. 14; 24 point 
Gothic Condensed No. 2; 10 point Century 
Expanded with Century Bold; 10 point Old 
Style No. 1 with italic; 10 point ogee font. 





\ddress Passaic News, Passaic, N. ] 





For Prompt Service 


TYPE 
Printers Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 





“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 


Boston Pittsburgh 
New York Cleveland 
Philadelphia Detroit 


Kansas City 
Denver 
Los Angeles 


Baltimore Chicago San Francisc: 
Richmond Cincinnati Portland 
Atlanta St. Louis Spokane 
Buffalo Minneapolis Winnipeg 














b. All advertisements inserted on a strictly cash basis, 


except on orders from contract advertisers. 
c. No discount for frequency of insertion. 

















6. TERMS. svetising 
a. All accounts payable net 30 days and subject to sight draft immediately thereafter. at experie: 
b. Two (2) per cent. cash discount allowed on current advertising bills paid on or before iggpyea . \, 

tenth (10th), provided all previous bills are paid. 
c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are and 

ject to cash discount. ens. TI 
d. Advertising copy will be prepared by the service department of EDITOR & PUBLIS Practice 

at an additional charge of 10%. 4 in. 

7. Mechanical Requirements. : niation | 

Column width, 13 ems. Column depth, 168 lines. Columns to page, 4. Size of years’ 
9 x 12 inches. } . ly 
Double center spread, 12 inches deep x 19 inches wide. Half tones used in advert ing 
should be 133 line screen. 0 o 

4 Kn 

8. Time Schedule and Miscell 9. Publishing Date—Saturday of each wiiiw. Ne 

a. All copy subject to publishers’ approval. b. Forms close Thursday night. 

c. Advertisements must be in office by Thursday for current week’s issue. 

d. Corrections on advertisements may be made up to Thursday, 5 P. M. P mm | 

e. EDITOR & PUBLISHER will not be responsible for errors in advertisements, You | 
failure to return proof in time to make corrections. f prev erperier 

f. Failure to furnish new copy on definite insertion contracts will compel use knows 
advertisement. ‘ . and ¢ 

g. Copy for advertisement should be received as early in the week as possible to ineore Ps ‘the 


display and position. 
h. All cuts should accompany copy. 
advertiser. 


i All new cuts and .art work made st a7 ry 




















me or 
ir 
10. Circulation. » SINS 

a. Member of A. B. C. 

b. Date of statement...... June 30, 1921 rin 
le Ps iwices ces year ending June 30, 1921 : wader 
Circulation............++ 4,700 Lyears 

yan ma 
11. Subscription Rates—Domestic $4.00. Canada $4.50. Foreign $5.00. Mh 
12. Executive Personnel = a 
J. W. Ferguson, general manager; John F. Redmond, managing editor. Man, 4 


J. B. Keeney, advertising; Fenton Dowling, circulation. 
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‘J Introduction to Employer and Employee 
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WT gruATION WANTED 









A WORD for advertisements under this 
dassification. Cash with order. For 

one insertion (adv. not to 
@ words) FREE. 





Manager 

: to going out and getting the 
wbo is, used maximum out of his depart- 
"s hard worker, aggressive and just past 
“Wants a job with some paper that is 
ty for a real hustler and yy 
naw Box B-794, care Editor & Publisher. 






















5 


ITes- 
er 


ircu- & Publisher, I_ have had 12 years’ practical 
caer experience, and am_ now capable 

ast Poranizing and handling YOUR _advertis- 
stuation. Have held the following posi- 
on newspapers. Bookkeeper (2) years. 
dation Dept. (2). Advertising, all 
ches (8) years. A New England city of 
a preferred, but will go anywhere if op 
ity is right. Past and present record 

a producer speaks for itself. For interview, 
., N, y ppides Box B-840, Editor & Publisher. 








Manager 

¢ with a record of accomplishment 
to correspond with a publisher needing 
rigorous and efficient advertising executive. 
ave university training and an interesting 
tory of successful experience. Am _ thor 
sly versed in writing, planning, and sell- 
gdvertising, having supervised all copy 
ting and layout work for large publishing 
sany controlling three papers. Have dem 
sted ability to get maximum results from 
jctors. Can make friends for both my 
cer and myself,—and hold them. Will go 
vehere if the position is permanent and the 
ity is there. Am 28 and married. 
ould be available upon reasonable notice. 
hi investigation might be mutually advan- 
thin yer BE ogs. Let’s talk it over. Box B-843, Editor 
$125.0 Publisher. 
7 


v. 1, 


—_ 


0% ex 


——— 





Manager or Business Manager 

ghly competent executive and personal 
der, who has made good under the most 
ssecutine amen conditions, seeks connection with re- 
: msble daily newspaper. Age 34, married, 
tise mestionable record. Metropolitan and pro- 
nial experience. Will consider $75 per week 
percentage on increase. Must give reason- 
ie notice. Write B-847, Editor & Publisher. 


larger High Grade Advertising Man 
per i his services for the first six months 
ertisemat Mt {9) to $60 a week, in accordance to require- 
ts and responsibility of position. Perma- 
mt connection considered at reasonable sal- 
atend of six months, if mutually agree- 
: ienced as advertising manager 
h manufacturing, wholesale and retail enter- 
As plan and copy man with agency, 
y newspapers and printing plant. As pub- 
ity director with commercial organizations, 
of house organs, etc. Commended as 
mn qualified to render valuable advertising 
gnized «. Address Box B-833, Editor & Pub- 
‘dvertisin, I 













Ption of 









net rate 5 


» of cont 
ract. 









Representative 
n for position in Philadelphia. Capable copy 
mr and solicitor. 10 years’ experience. A! 
























Box B-846, Editor & Publisher. 
Solicitor 
reafter. experience and demonstrated ability. Fully 
or befor punted with classified specialization and de- 


of conservative space 
years in present city. Original ideas in 
t and copy writing. Business College 

_Thoroughly familiar with the theory 
Practice of resultful advertising. Available 
mm Ist, > Vert, 2 MclIivin St., South 


accounts. 
| are 


PUBLIS 





Manager 
Years’ experience in circulation and pro- 
hon work wishes to make change. Capable 
ing Carriers, street sales, premiums, 
ss, etc. Have organized entire cir- 
ion department on paper at present em- 
mi. Know the circulation game from bot- 
%». Not married. (Member I. C. M. A.). 
ares Box B-834, care of Editor & Pub- 


Size of 


each 





Manager 

* You position open for young, success 
(erienced Manager of Circulation? One 
tows how to get the business. Under- 
‘eomn mand experienced in every phase of the 
to ~y co > —_ the office and 
road. now how to get hest 
at expat m fom carriers and solicitors. Can fur- 
Sot references and recommendations. 
ne, wire at my expense. Will work 
in United States or Canada. R. C. 

venue A, Beaumont, Tex. 


ments, doe 


se of 





. 8g editorshin of an afternoon paper in 
me . Experience; 1 year reporter 
van 3 COPY desk on metropolitan paper; 
‘ te aging editor in city of 35,000; 2 
a ToL in city of 6,000 as city editor, 
Sa ren Sunday editor and editorial 
” poet head of ok 2. wo 
. lege man. a q ge 

"mM. Address B-814, Editor & Publisher. 

















SITUATIONS WANTED—Continued 





Contest Man 


Young, clean cut and versatile. Several years 
experience in various branches of promotion. 
Has traveled extensively and is familiar with 
most of large cities of United States. Suc- 
céssful as executive. 
ads and copy. Address B-830, Editor & Pub- 


lisher 

Hard Working Young Woman 

college trained, with three years’ successful 
experience as reporter and feature i 
wants a_ job offering bigger opportunities. 
Prefer Pacific Coast. 
Editor & Publisher. 


Knows how to write 








writer 


Address Box B-804, 





Journalist 


Graduate of Columbia School of Journalism 
with one year’s practical experience with 
New York feature syndicate would like to 
connect with a newspaper in or near New 
York Hard working and ambitious. Max 
Mancher, 452 New Jersey Ave., Brooklyn, 


2 





Manager 
with experience on large and small daily 


apers seeks position on paper needing building. 
as specialized on advertising and circulation 


and offers some publisher opportunity to secure 
services of man who knows building these de- 
partments from every angle. 
of operating plant economically, conducts busi- 
ness on profit making basis. Well-seasoned, con- 
servative and aggressive man with record for 
producing that should interest any publisher 
wishing to increase profits. Address B-832, care 
Editor & Publisher. 


Producer, capable 





Managing Editor 

with excellent record who will guarantee you 
an attractive paper and aid in building cir- 
culation, desires change. If you need a young 
man with ideas write Box B-839, Editor & 
Publisher. 


Managing Editor 
Owing to sale of leading daily paper in town 
of 150,000, managing editor is open for posi- 
tion. Paper one of best paying in state and 
made remarkable 


: circulation gains during 
riod managing editor was in charge. If 


interested will send recommendations verifying. 


Address B-823, Epiror & PustisuHeEr. 





Trained Editor 


Competent editor who has spent number of 


recent years specializing in study of people, 


fields, papers in northwest, seeks opportunity 
to realize on experience and training and 
settle defintely. Age 35. Want opening where 
efforts will be taken in part for share in news- 
paper enterprise in promising field, daily paper 
only. Not afraid of work, profession absorbs 
whole interest. Must be right proposition. 
Have made good and will prove it. Am now 
repared to make crowning effort. References. 
R826, Editor & Publisher. 


Writer 

Author of circulation-building syndicated fea- 
ture seeks Eastern connection by June, where 
good service will receive good wages. Espe 
cially a writer of news and agricultural. Ask 
for samples. Box 381, Councii Bluffs, Lowa. 








Young Man 

29, seeks staff connection with newspaper or 
organization which will afford opportunities 
to prove real ability. 11 years journalistic 
experience. Has acted as American corre- 
spondent for a British syndicate. and written 
special articles, features, editorials and light 
humor for American newspapers and periodi- 
cals. Some _ reportorial experience. College 
graduate. Box B-845, Editor & Publisher. 


Position Wanted 

Young man desires position as sport writer or 
sport editor on live morning paper in city 
where league baseball is played. Can furnish 
recommendations. Would also listen to vacan- 
cies in the reportorial department. Has served 
in capacity of managing, city and telegraph 
editor. Apply B-848, care Editor & Publisher. 


Circulation Manager 

From newsboy to circulation manager with 
eight years’ experience in successful manage 
ment and promotion work, young man of 
executive and creative ability, now available, 
desires connection with Western daily. Best 
references. Age 28. Married. Box B-849, 


Editor & Publisher. 


HELP WANTED 
6c A WORD for advertisements under this 
classification. Cash with order. 


Wanted 


Experienced country circulation manager, who 
has experience with agents, newsdealer pro- 
motion; with a practical knowledge of mail 
order promotion. Must have original ideas 
and know how to successfully use them, creat- 
ing new business. Location middle western 
state. Morning and evening. Combined cir- 
@ulation 105,000. Give age, your present posi- 
tion; state whether married or single, and 
furnish references; also state salary expected 
Good opportunity, if vou are willing to ac- 
cept a reasonable salary. Your results will 
govern future advancement. Address B-837, 
care Editor & Publisher. 














HELP WANTED 





Newspaper Circulation Manager 
Large magazine publishing house has a de- 
sirable opening for a Newspaper Circulation 
Manager or his assistant; earning possibilities 
from $3,000 to $5,000 per year. Prefer man ex- 
perienced in handling canvassers. Applicants 
should state age, experience, whether married 
or single and if prepared to locate permanently 
anywhere in the United States. Replies con 
fidential. B-844, Editor & Publisher. 





Advertising Solicitor 

wanted by leading special agency represent- 
ing newspapers—one who is acquainted with 
the advertisers and agents in New York City 
and the Eastern field. Prefer young man who 
has had some advertising agency experience. 
Permanent position and good salary to right 
man who has desire and ability to make good. 
Address Box B-835, Editor & Publisher. 





Wanted 


by New England evening newspaper an ener- 
getic, clear-headed reporter, young college man 
with some training and promise of future 
growth preferred. ews sense and ability to 
write well required. Address Box B-793, Edi- 
tor & Publisher. 





BUSINESS OPPORTUNITIES 


6c A WORD for advertisements under this 
classification. Cash with order. 


$35,000 


cash for first payment on a 
daily newspaper property. 
Northern Indiana locations 
preferred. 


Proposition X.K. 


Charles M. Palmer 


Newspaper Properties 
225 FIFTH AVE., NEW YORK 








Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 
Established 1910 








Wanted 


A going publication printing plant. Box B-796, 
Eprtor & PuBiisHer. 





Wanted to Lease 

Wanted to lease with privilege of buying or 
managing on profit-sharing basis, small daily. 
Backed by successful record and will guaran- 
tee results. Excellent references as to char- 
acter and ability. Address Box B-838, Editor 
& Publisher. 


SPECIAL CORRESPONDENCE 


6c A WORD for advertisements under this 
classification. Cash with order. 








Floyd Hamilton Hazard, 

Writer of inspirational editorials and articles 
according to assignments; abstract, indus- 
trial and technical subjects, and current 
topics; usual rates. Address 76 Monroe Place, 
Bloomfield, N. J 





Newspaper 
Circulation 
Managers 


Am looking for one or possibly 
two ambitious Newspaper Cir- 
culation Managers now em 
ployed but limited in present 
position and desirous of join 
ing a rapidly expanding Na 
tional Magazine circulation or- 
ganization. Only a capable man 
ready to locate anywhere be- 
tween Atlantic and Pacific. 
Earnings will range from $3,000 
per year upwards. Answer with 
full particulars. Replies con- 
fidential. 

Ernest A. Scholz, 

Circulation Director, 

Butterick Publishing Company, 

Butterick Builidng, New York 








For Sale: 32-pp Hoe 


Rt. angle, two decks, four plates wide, 
8 cols. 12 ems, Kohler Control, type 
col. length is 22 in., tapeless folder 
extra roller stocks and spindles, me 
furnace, carved casting box, elevating 
table and double steam table. 


IMMEDIATE DELIVERY 


Southern Publishers Exchange 


INCORPORATED 
Newspaper Properties and Equipment 
No. 203, Carneal Building 
Richmond, Virginia 











WE CONNECT THE WIRES 


REPORTERS—over 200 are 
on our active list, available 
for newspaper positions east 
of the Rockies. They are not 
‘unemployed’, but seeking 
advancement, and some have 
really outgrown their present 
jobs. If you have an open- 
ing, indicate the size by the 
salary figure, and let us con- 
nect the wires. 


FERNALDS EXCHANGE, INC. 


THirno NaTL.Bioe., SPRINGFIELD. Mass. 








Wanted 


A Good Reporter, Capable of 
Taking Charge of the Finan- 
cial Page of a Large and Im- 
portant Daily Newspaper in 
a Provincial City in the East. 
Must Have Had Some Experi- 
ence in Financial News and 
Be in Possession of Satisfac- 
tory Credentials as to Char- 
acter and Ability. Reply: 
B-800, Editor & Publisher. 








Wanted 


A Well Equipped Man Fa- 
miliar with News to Take 
Charge of an Important 
Morgue with Four Subordi- 
nates in a Large Eastern 
City. Must be Acquainted 
with Library Methods and 
Be Willing to Work Hard in 
a Position That Will Create 
Fine Opportunities for Ad- 
vancement in Salary and 
Position. Address: B.-801, 
Editor & Publisher. 
















































































Editor & Publisher 








Features by 


Irvin S. Cobb 
Fontaine Fox 
Hugh Fullerton 
Rube Goldberg 
Ed Hughes 
Burns Mantle 

T. L. Masson 
Frederick Palmer 
H. J. Tuthill 


and others 


Central Press Association 


Times Building, New York 


After April 1, this business will be 
conducted under the style of the Mc- 
Naught Syndicate, Inc. 


feature ideas that can be used locally. 
each hunch published under this head. 


hunches will not be returned. 





Editors have often wondered how they 
might increase the production on linotypes 
and intertypes without buying another 
machine or working their employes over- 
time several hours. In our shop, we tried 
out green typewriter ribbons on our type- 
writers at the suggestion of one operator 
and found that linotype operators enjoy to 
work with such copy. Purple, black, blue 
or some other colored ribbon on copy ap- 
pears to hurt the eyes of the operators. 
Try using green ribbons and hear the com- 
ment from your linotype operators. The 





color is softening to the eye.—A. S. 





Sir John Foster Fraser 


is writing a weekly 

“London Letter” 

which is appearing in the 
Springfield Union 
Cincinnati Times Star 
Indianapolis Star 
Wheeling News 
Vancouver Province 
and other represeritative papers 


Brilliant and Entertaining. 


Wire for Samples and Price 
The McClure Newspaper Syndicate 
373 Fourth Avenue, New York City 














ET an interview with some of the 

younger newsboys and find out what 
they do with the money they earn, 
whether it is given to their parents, spent 
for their clothes and books, spent on 
shows, amusements and candy or whether 
it (the money) is invested in savings 
accounts and small bonds. One good 
large story could be obtained in this 
way or a number of small ones run once 
a week taking a different example of 
the various ways each time. They will 
create a new newsboy interest in your 


paper.—J. W. H. 


Keep the homefolk and the inquiring 
outside world informed of community 
progress. Run in a standing box on the 
editorial page the facts and figures as 
they become available from official and 
semi-official sources, all presented in 
tabloid form. Comparisons with other 





Baseball Lessons 


5 orders in 2 days 
including 
Buffalo Times and 
Richmond News Leader 


Service Begins March 20th. 


The International Syndicate 
Baltimore, Md. 


years could be made, where striking. 
Random items would be the more im- 
pressive in their diversity—just a few 
regularly.—N. F. D’E. 


Get well-known people of town to tell, 
in an interview, why they chose their 
particular profession —G. H. D. 





\ prize for best essay on How to 
Relieve the Present Economic Depression 
and Unemployment would be useful. 
Perhaps letters would be satisfactory. 
The editor could say by way of intro- 
duction that so many people are grum- 





bling about conditions and blaming those 








America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 


at the head of state and nation that his 
paper is anxious to get some constructive 
thoughts on the subject. The prize essay 
could be mailed to the Governor of your 
state and the President of the U. S.— 
Pi We: 





The Times-Picayune is running a 
series of pictures of dogs in the dog 
pound, with stories “written” by the dogs 
and appealing for some boy who wants 
a friend to take him.—Tep. 





The St. Paul Daily News is paying 











NEWS 





For Evening and Sunday Newspapers 
Infernational News Service 





World Building, New York. 
2 SST RE NNR TEIN 





$5 every day to the architect of the 
pleasantest smile encountered by its 
“Smile Reporter.”—T. 


In connection with publication of a 
series of articles based on a report by 
an expert city planner regarding the 
future development of Ann Arbor, The 
Ann Arbor Times News is running a 
front page feature, entitled. “Looking 
Ahead With Ann Arbor.” The feature 
is in the form of a short interview with 
a leading citizen regarding problems fac- 
ing the city. Each interview is deco 
rated with a half column wide cut of the 
man interviewed. Half a dozen articles 
have already been run and the feature is 
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HUNCHES 


Managing editors and city editors are always on the lookout for news and 


Epitor & PusiisHer will pay $1 for 
The fact that the hunch is now being 


worked successfully im your city does not bar it from this department. 
Address your contributions to the Huncu Epitor. When they appear clip 
them and mail them in and receive payment by return mail. 


navailable 


already attracting much favorable com- 
ment. This short interview is run next 
to the article based on the city planner’s 
report, making a page one combination 
which attracts the attention of everyone 
interested in the future development of 
the city.—C. N. C. 

A hundred questions on the history of 
Madison and on the state submitted at 
the rate of 20 a day with $30 offered in 
prizes for the correct answers aroused 
keen interest in local history and the 
paper. No answers were to be submitted 
until all the questions had been pub- 
lished. A typical question was “What 
were the names of the first volunteer fire 
companies in Madison and for whom 
named?” The questions were reprinted 
with the correct answers with the an- 
nouncement of the winners.—J. G. 





What have been the chief causes of 
fires in your city during the past year 
or during the past five years? Lighted 
cigar and cigarette butts and lighted 
matches - a fire loss of over $15,- 
000,000 in five years in New York De- 
fective chimneys and flues caused more 
than $5,000,000 loss, while stoves, fur- 
naces, boilers and their pipes caused 
almost $7,000,000 loss. Preventable fires 
caused a loss of $40,000,000. What are 
the figures for your town?—G. H. D. 


Why is it people vote indirectly for 
the president? Ask the first ten persons 
you meet and perhaps one out of the 
total will give you a correct answer. 
Here is a chance to develop a_ public 
forum interest, which will become a good 
educational feature and attract communi- 
cations. It will finally lead up to other 
questions of public interest—A. S. 





Many a reader of your paper would 
like to help those who need help but are 
not able to contribute money. Here is 
a plan whereby you can help your 
readers to help others. Start a 
“Salvage Shop” and invite your readers 
to bring down any article of value they 
no longer need. Appoint a committee of 
well known women to conduct the 
“Salvage Shop.” With the profits of 
the sale of the contributed goods pay 
for a cot in some local hospital or use 
the fund to help your local post of the 
American Legion. Ask your readers to 
have their contributions ready on a cer- 
tain day and secure the cooperation of 
vour local merchants to send their trucks 
around to get the donated articles. You 
will make a lot of friends for your paper 
and do some real good for your com- 
munity in this manner.—F. I 





The Omaha Daily News holds an an- 
nual “Twin Party” which never fails to 
bring to light interesting feature stories. 
At the last “Twin Party,” 129 pairs 
were present, and observers thought that 
they were seeing double. Prizes were 
offered to the oldest pair, the youngest 
pair, the prettiest pair, the pair that 
looked the most alike, and to the fam- 
ily having the largest number of pairs of 
twins. In return for publicity received 
a leading hospital furnished nurses to 
care for the babies, a dairy furnished 
milk, and an ice cream and biscuit com- 
pany completed the refreshments.—B. H. 
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Offset Gravure 


A leading publisher writes: 


“It is the best pictorial supplemat 
we have ever issued. You are “F 
congratulated upon the excellence d 
the work. 


“Most charming pictorial effects. 


“An artistic quality distinctive from 
any other method of reproduction.” 


Offset Gravure Corp 
351 West 52nd St. New 
Telephone Circle 7395 








LEADS ALL other daily engi mon: 
ing or evening, in circulation. 


LEADS ALL other daily papers in 
vertising gains, 1922 vs. 1921. 


Covers the evening field =i 








Many advertisers use it exclusively 








Representatives 
— Rhee Chicago 
H. W. Mol 4 G. Logan Payne % 
604 Tine Bldg. 432 Marquette 

















“The African World” 
& 
“Cape-to-Cairo Express” 


Published every Saturday * 
London. 


AMERICAN OFFICE 
No. 1 West Thirty-fourth S 
NEW YORK CITY 


Telephone Fits Roy 2969 


































































































Editor & Publisher for March 4, 1922 








VALUES IN 


THE SOUTH 


HAVE PRACTICALLY DOUBLED IN FOUR YEARS 


Formerly cheap lands in this section are now overtaking the higher 
values of other states. 

The same is true to a great extent in agriculture. The South is no 
longer dependent upon Cotton as the chief factor of agricultural success. 

Of course, Cotton is an important crop and always will be, but of the 
stupendous total value of the South’s agricultural production, it must 
not be forgotton that nearly four-fifths of the sum is due to diversified 
agriculture and but little over one-fifth to Cotton. 

Corn, tobacco, oats, hay, sweet potatoes, dairying, mining, lumbering 
and others now make the South a “land of wealth and prosperity.” 

Get into this territory. Link your goods up with your local dealer. 





Tell the people about your goods through the local daily newspaper. 
Use these dailies: 


i Circula- 2,500 
ALABAMA. i lin li NORTH CAROLINA. 


tion lines 
*Birmingham Age-Herald. .(M) ‘ *Raleigh Times ¢ Zeal . 
*Birmingham Age-Herald. . (S) : 3 Wilmington Star ....(M&S) 6,228 . 
{{Birmingham News ( . 4 *Winston Salem Journal (M&S) 6,325 . 
{tBirmingham News ( ¥ , P 
*Mobile News-Item 10,840 . d . SOUTH CAROLINA. 
*Mobile Register ( 21,165 . F Columbia Record 13,559 .05 
*Mobile Register 33,739 . F *Columbia Record ....... 14,276 . 
i *Columbia State 20,815 .06 
FLORIDA. *Columbia State (S) 21,667 . 
Jacksonville Metropolis...(E) 19,223 . 4 *Greenville Piedmont .... 8,282 . 
*Florida Times-Union, Jack- Greenwood Index Jour- 
sonville (M 32,181 . d nal (E&S) 4,185 
*Pensacola Journal 3,552 .02 y *Spartanburg Journal .... 3,901 . 
*Pensacola Journal 4,831 . A *Spartanburg Herald .. 6,112 . 
*Pensacola News ........ 5,266 . é 
os : y TENNESSEE. 
a — 4 7 *Chattanooga News ...... 20,532 . 
GEORGIA. Pe sr — bade } eae d 
*A ta Chronicl. 4 J *Chattanooga Times 23, y 
Augusta Chreniale ( *Knoxville Sentinel (E) 23,748 - 
*Augusta Herald ) P d 
ae Herald Ss j d al ¢ 82,165 . 
olumbus Ledger .... d ¢ 
*Macon Telegraph d e al ¢ 110,320 . 
*Macon Telegraph .......(S) -06 ad E) 39,384 . 
*Savannah Mng. News (M&S) d 42,148 .08 


KENTUCKY. VIRGINIA. 


*Lexington Leader Bristol Herald Courier (M&S) 7,011 
Mp een — Register “—az) 

uisville He 12,012 . 
*Louisville Herald ... Newport News Times- 


Herald 10,052 _ . 
NORTH CAROLINA. Newport News Daily 
Asheville Citizen ....... Press (S&M) 5,313 . 
Asheville Citizen *Roanoke Times (M&S) 10,904 . 
*Charlotte Observer *Roanoke World-News ... 11,020 . 
*Charlotte Observer 


( 
Greensboro Daily News. .(M) 
Greensboro Daily News... (S) 
*Raleigh News and Ob- 


Government Statement, October 1, 1921. 
*A. B. C. Publishers’ Statement, October 1, 1921. 
tIncludes Bristol, Tenn. 
ttPublisher’s Statement for January, 1922. 
+Publishers’ Statement, Dec. 31, 1921. 


& 8 888882 s388 
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REINFORCED 
ADVERTISING 


| There’s more than the circulation 
they buy, the rate they pay and the 
space they use, for advertisers in 


The New York Globe 


In the collective opinion and judgment of many 
leading national advertising agencies, who recently 
contributed to that verdict in their ratings on a question- 
naire on New York’s evening papers of larger circulation, 
The Globe co-operates most powerfully in the production 
of results for advertisers because of its superior 

































Newspaper Excellence 


Journalistic character—reliability and fairness—commanding the confidence and esteem of 
readers. 


Popularity as a Family Paper, by reason of contents that commend it to the Home. 
Reader preference, or attachment, because of long-continued or habitual reading, or partisanship. 


Prestige of age or old-establishment, fame of leadership or domination of its field, reputation 
of success and influence. 


| Appearance—in typography, make-up, presswork, etc. 


Medium Effectiveness 


i Readers responsive to advertising—in the habit of noticing and comparing offerings—who 
| have a wide range of purchasing ability, whether merchandise be “popular-priced” or 
up to the more expensive, choicer grades. 


Presenting the “market-place” aspect in the volume and variety of announcements. 
Concentration of distribution in city and suburbs. 

Subscribers gained and held on merit as a newspaper. 

Rate inducement, considering price alone. 

Cleanliness of advertising columns. 

Service to advertisers, in co-operation and the like. 





Determined in a Referendum among well-known Agencies, proved and certified in an Audit by Ernst & Ernst 


THE NEW YORK GLOBE 
JASON ROGERS, Publisher 


Lorenzen & Thompson, Inc., Special Representatives, New York and Chicago 
MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS 
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STEADY FLOW OF WEALTH COMES FROM IOWA’S ACRES 


Progressive Cities Backed Up by Rich Farms Make Great Commonwealth One of Most Responsive 
Markets in Nation—Buyers Demand the Best 


powa from border to border, whether 
it be from east to west or north to 
uth, is a great wealth-producing area 
tat is unequaled among states. 


lowa has a 
suare miles. 


land surface of 55,586 
In sections the land is 


tolling, but there are no mountains or 


wen high hills, 


with the exception of 


high bluffs along her water courses. 
More than 213,000 productive farms dot 
the state and put it in the front from 
te standpoint of agricultural wealth. 

Backed by rich and easily tilled farm 
bnds, the cities of Iowa have grown and 
tkir people have prospered, with the re- 
sit that it may fairly be said that in this 
tmmonwealth the purchasing power of 


te individual 
strikes a better 
werage than is 
fund within the 
borders of any 
ther state. 

There are eigh- 
ten cities in Iowa 
vith a population 
df more than 10,000 
mhabitants. They 
we thriving mod- 
m cities that pre- 
sat to the business 
inestigator a hap- 
Wy combination of 
the stabilized old 
vealth of New 
Eygland and all 
the progressiveness 
ti the west. 

To meet the de- 
mands of the peo- 
fe of the state the 
bustrial develop- 
tet of the state 
bthe last 10 years 
tas been rapid. 
is has not been 


l p development of 












gle great indus- 
tal undertakings, 
it rather the com- 
g into existence 
*a multiple of 
fmall industrial 
Hants. It is 
orthy of note, in 
1S connection, 
mt of the total 
Pmber of indus- 
al establishments 
the state, 97.5 
= cent were in 
Several classes 








having fewer than 101 wage earners and 
employed more than 44 per cent of the 
total number of wage carners engaged 
in industrial pursuits. The importance 
of industry as a growing factor in the 
wealth of the people is clearly shown 
by the fact that from 1914 to 1919 the 
value of manufactured products in- 
creased more than $348,000,000, or over 
148 per cent. 

Iowa ranks sixteenth in the Union in 
population, according to the census fig- 
ures of 1920, with a total of 2,404,021. 
The number of inhabitants per square 
mile was then 43.2. 

It is not generally known that Iowa 
possesses an untapped source of wealth, 


with 2,250,000 acres of natural timber 
lands and more than 120,000 acres of 
planted timber. 

While the purchasing power of Iowa 
is usually judged from the standpoint 
of agriculture, and rightly so, her vast 
mineral wealth cannot be overlooked be- 
cause of its trade influence on the entire 
mid-west section of the country. The 
state possesses rich coal fields that ex- 
tend through twenty-three counties. 
There are more than three hundred 
working mines in the state and the an- 
nual production exceeds 9,000,000 tons. 
Other minerals of marketable value 
found within the state include building 
stone, cement rock, gypsum and clay, as 











Photo by International 


Harness power! 


est river water-power project in America. 


No other single expression describes the State of lowa. 


It should al 


if a proper appeal is made. 





so be remembered 





It does not matter whether you speak of her more than two 
hundred thousand fertile and well-kept farms, her vast coal deposits, her prosperous and progressive cities or the Keokuk Dam—the thn 
that within the state there is held wealth and the power to buy 


well as some iron ore, lead and zinc. 

It is only when we come to considera- 
tion of stock-raising that we have a full 
appreciation of the wealth of lowa that 
is being thrown back into the channels 
of trade to pay for things that the aver- 
age well-to-do American demands for 
his daily comfort. 

Iowa leads the nation in hog-raising, 
this being accounted for in a measure by 
the fact that Iowa stands first with an 
annual corn crop of more than 370,000,- 
000 bushels. The number of hogs in the 
state in 1921, according to the United 
States government, is 9,510,000. This is 
more than double the number of hogs 
in the second ranking state. 

The value of 
this single product 
of the Iowa farm- 
er’ reaches the 
staggering total of 
more than $175,- 
000,000. Other live- 
stock that contrib- 
utes to the po 
tential purchasing 
power of the state 
include nearly one 
million sheep, more 
than a million and 
a quarter dairy 
cows, nearly 3,000,- 
000 other cattle 
and more than 
1,250,000 horses. 

Although Iowa 
can boast of roads 
the equal of those 
of any other state 
in the union and 
equality of any 
other state in the 
ownership of mo- 
tor trucks and pas- 
senger automobiles 
as well as farm 
tractors, it stands 
first in the own- 
ership of horse 
flesh. 

Iowa stands sec- 
ond in the number 
of beef cattle and 
third in the num- 
ber of dairy cattle. 

Towa, likewise, 
ranks first in the 
value of her poul- 
try and egg prod- 
(Continued on >. 

XIV) 
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1910 Census 
1920 Census 
Be es Ss MP aces ices 
A. Ts. C. City and Suburban 
Chamber of Commerce, City 
Chamber of Commerce, City and Sub.... 


cocccce 126,468 


bweue a 140,000 
oebeses 512,800 
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Native White ..... 86.7% English Reading.... 98% 
rrr eee 4.4% Heme Owners (Fam- 
Foreign Born ..... 8.9% ilies) ... 

Students .......... 8,000 Summer Residents... None 


Industrial Workers... 8% 


Comparison of Des Moines Population 


1910 1920 
SRS aR eee re net 43,135 63,150 
PED cn essasdsecevdssehascucws 43,283 63,318 
White-native narentage ........... 53,785 78,779 
White-foreign parentage .......... 19,234 28,158 
White-foreign born ............ 10,395 15,218 
DD bo hedas > Cdag 8s sben ake 2,930 4,278 
ee PP Tere ee eae 24 35 
Males of veting age......-..-.s06 27,359 40,054 
Illiterates over 10 vears.......... 1,395 2,042 
Number school age—6-20 ....... 22,300 32,647 
OIE on cisvcke csdcesoceny Succ eer 30,157 

Nativity oF Forgeicn Bern Wuaites 

19106 1920 
OT IPE See ee ers ere 267 390 
PER? secant cus sen uead tne oueb 595 868 
ee MP EET T OE PECL LL 353 515 
England nfs eee Py 1,127 1,645 
oe GE PON Ee Oe ee 1,431 2,989 
Ct 8 oo neta SOR Eee be Oe eus 124 181 
EE odcces ose cticerersasees 70 102 
eS MPP COTE TOTO eT eT 804 1,174 





1910 1920 
SUN. kak ste ddan Oda capi cemawts 932 1,361 
Sd ee ee ae Lecctebev see 407 594 
Russia (old empire)............. 1.408 2,027 
2 Sa oe ni : 317 463 
OID iain 0 hdd da Gecbeveesss ones 2,001 2,921 
TONED, ig Kia-s'ee Ghls'phe aoe oe . 70 102 
WEEE c.cg Skank wibbn Caneea een et : 184 269 
COGS SUUMETEOS 6 66.5 ase vids sav ex , 305 445 


Des Mcines University—Pupils, 859 regular enrollment 
Des Mcines University—Pupils, 406 summer schcol 
—Pupils, 1,500 . 

The Ties Moines University and Drake University are 
the two outstanding colleges of Des Moines. There are 
ten other colleges and special schools, with a yearly at- 
tendance exceeding 8,000, probably 50% of which is non- 
resident except through the school year. 


Drake University 


The tity school district operates 72 buildings repre- 
sented in some 60 distinct units. The teaching staff 


numbers approximately 900 instructors. The enrollment 

at present exceeds 30,000. 
Banks 

ge anon rae 3 Resources ..... $39,517,658 
Schools 

Pobiie Gabbe osc ssces 54 Pupils 

UR cud nies des ys Hene< 3 Prpils 

Junior High 1 Pupils 

Continuation 1 Pupils 

Parochial 7 Pupils .. 

Cclleges 2 Pupils 





Theatres 
Legitimate, 2; moving pictures, 16: vaudeville, 1; mo 
tion picture and vaudeville, 2; miscellaneous, 2, Coliseum 
and Auditerium; tctal number of seats, 27,700. 
There are 16 exclusive motion picture houses ranging 


from smaller suburban theatres to the larger downtown 
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DES MOINES. IOWA 


City classed as industrial, educational, distriby. 
ing and publishing center. It is also the insurance 
center of the Middle West and center of retail trade 
for nearly all of Iowa. 





houses, representing outlays of several hundred thousand 
dellars. 

There is also a vaudeville house (Orpheum Circuit) 
seating 1,100 people; two popular priced vaudeville and 
motion picture houses, seating 3,300; two legitimate thea. 
tres, one showing road shows, also one playing stock 
company seating 2,300. The motion picture theatres Seat 
approximately 11,000 people. 

The Coliseum and Auditorium, controlled by civie 
bedies. prescnt ample space for the larger Presentations, 
including appearances of world famous musical artists, 


Churches 


Baptist, 7; Baptist (colored), 5: isti 
Science, 2; Congregational, 4; Church of Cacientne 
Episcopal, 3; Evangelical, 3; Federated, 2; Hebrew, 5: 
Lutheran, 10: Methcdist Episcopal, 15; Methcdist Epis. 
copal (colored), 4; Presbyterian, 11; United Presbyterian, 


Adventist, 1; 


2: Roman Catholic, 8; United Brethren, miscellaneous, 8. 


Location 


Des Moines is Iowa’s railway center point having nine- 
teen lines of steam railway radiating in all directions 
and affording direct conection with all important terminals, 
These lines are represented in nine great systems. The 
systems and the number of radiating lines operated by 
each follows: z 
Chicago, Milwaukee & St. Paul... 
Chicago, Rock Island & Pacific.... 
Chicago & North Western.........ccccccccees 
Chicago, Burlington & Quincy 
Chicago Great Western 
Minneapolis & St. Louis 


BROOOGNUNE -CUOOE ebk ic waeedecacicdawecaecs 


There are eight freight depots at present and only four 
passenger staticns. 

Geographically Des Moines is in the heart of the corm 
ind tivestock belt—in the center of the state. She reaches 
9,373 miles of Iowa's railroads (approximately 88 per 
‘ent) by a one line haul. 


Excellence 








Telegraph Service: 


United Press. 
Universal Service. 


The Associated Press. 


International News Service. 


David Lawrence Leased 


Features: 
Dr. Wm. Brady, M. D. 


Nell Brinkley’s drawings. 
Juanita Hamel’s drawings. Burgess Bed Time Stories 
Frank G. Menke’s Sports. Full Page of Comics—Daily. 
Full page of leading magazine features daily. 


Che 


AN ALL STAR CAST 


Wire. 


Comics: 


Mutt and Jeff. 
Abie the Agent. 
Fontaine Fox. 
Barney Google. 


Tad’s Indoor Sports. 


Bugs Baer’s Sport Chatter. 


EVENING 
LAFAYETTE YOUNG, Publisher 


Jim Corbett on Sports. 





DES MOINES, IOWA 


Bringing Up Father. 


Krazy Kat. 

Abe Martin. 

Keeping Up With the Joneses. 
Tillie the Toiler. 

Penny Ante 

And many others. 


Editorial: 


Lafayette Young, Sr., Publisher. Dr. Frank Crane. 
“Today” by Arthur Brisbane. 


H. Addington Bruce. 


es Moines Capital 


SUNDAY 


REPRESENTED BY O’MARA AND ORMSBEE 


NEW YORK 


CHICAGO 





SAN FRANCISCO 
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Suburban and Farm Residents 


The cities or towns adjacent to and surrounding Des 
Moines cennected by frequent interurban or railway 
service: Boone, 12,451; Colfax, 2,504; Perry, 5,642; 
Newton, 6,627; Ames, 6,270; Grinnell, 5,362; Marshall- 
town, 15,731: Knoxville, 3.523; Indiancla. 3,628; Osceola, 
2,684; Carlham, 803; Redfield, 770: Pella, 3.338; Madrid, 
1,783; Nevada, 2,668; Carlisle, 640. Other cities that 
trade regularly in Des Moines are Criston, 8,034; Jeffer- 
son, 3,416; Charlton, 5,175; Dexter, 790; Winterset, 2,906; 
Casey. 908; Brooklyn, 1,533; Jewell, 1,090; Webster City, 
3657; Grand Jc., 1.010; Dayton, 836. 


Principal Industries 


Des Moines made goods include acetylene, acetylene 
gas plants, advertising specialties, aluminum castings, 
ammonia, art glass, asperin, auto bedies, auto parts, ac- 
cessories, tires and tubes, aute tops, trailers, bookkeeping 
machines, baking powder, barrels, bridges (steel), brood- 
ing coops, brooms, buttons, mine cages, blankets, bcilers, 
boxes (wooden and paper), brass castings, brick, caps. 
dump cars, cedar chests, chicken feed, corn oil and by- 
products, electric light fixtures, flour, furniture, gloves, 
greases, leather goods, maps, mattresses, pharmaceuticals, 
portable garages, publishing, rcofing, scales, silos, thresh- 
ing equipment, washing machines and others too numerous 


tp mention. 
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SUMMARY FoR THE City 


Number of establishments..............0-+-++ 370 
Persons engaged in manufactures............. 10,364 
Proprietor and Firm Members............. 236 
ere er re ere er Cor ee 3,043 
Wage earners (average number)........... 7,085 
MEE | delat neenscs+cicapaecescedseneuunncecs $43,687,000 
NE? bak idd de cde wun tndadaceaseuahetacbas 12,996,000 
SIN ern Ons S006 Oca bdandonsewdeeeeet 5,437,000 
Wages ....... Vent ate webdwedhieatnterees 7,559,000 
Materials ...... EEE EE TTL POS Sere 33,441,000 
Value of products............. eee rere = 
Value added by manufacture.......... «+++ 26,390,000 


Special Information 


Des Moines is the fifth city in publication prominence— 
sixty-five publicaticns, having a total circulation of over 
nine million, weighing 1,080 tons. In farm papers Des 
Mcines outranks every city without exception. It is the 
agricultutal publication centre of North America. Every 
year the publishers pay tc their employees in wages and 
salaries more than four million dollars. or about $75,000 


per week. 


As an insurance center—55 companies regard Des 


Mcines as their home town, and it is noted that in the 
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matter of old line life concerns this city, with a total of 
14 ranks ahead of Chicago with 12, New York 11, and 
famous Hartford with only four such companies. The 
combined capital and surplus of these Institutions, exclu- 
sive of those operated on the mutual plan is 12% million 


dollars, with total combined assets of 102 million dollars. 


Number of electric meters in use...........ee0++ 25.000 
Number of gas meters in use...........-..eeee0s 30,000 
Number of telephone instruments in use.......... 3 35,000 


Retail Section 


The principal shopping center is concentrated on 
Walnut St., 15 blocks; Locust St., 15 blocks, and Grand 
Ave., 15 blocks, all three running parallel, and on cross 
streets, namely, Second St., 3 blocks; Third St., 3 blocks; 
Fourth St., 3 blocks; Fifth St., 3 blecks; Sixth St., 5 
blocks; Seventh St., 3 blocks; Eighth St., 3 blocks; 
Ninth St., 3 blocks. 


On the west side there are four shopping centres— 
Twenty-fourth St. and University, Nineteenth St. and 
Cottage Grove, Sixth St. and Euclid, and the Highland 
Park District. 


On the east side the shopping district is located on East 
Walnut, East Grand and East Locust, three blocks each, 
and on Fourth, Fifth and Sixth Sts., about three blocks, 





NOTE Facts and figures were. secured from L. B. 


Jeffries, Sec. 


Business Men, Department Stores, and other reliable scurces. 








Manufacturers Bureau, Des Moines Chamber of Commerce, Banks, Clearing House, Schools, Theatres, 
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CIRCULATION 


The average net paid circulation of The Des Moines 


ADVERTISING 


The Evening and Sunday Capital published, during 


Daily Capital for the five months period ending 1921, 8,221,710 lines of advertising of all classes, 


January 31st, 1922, was 60,034 copies. 

Subscribed and sworn to before me by Lafayette 
Young, Jr., business manager of The Des Moines 
Capital, this 4th day of February, 1922. 


E. G. Morcan, 
(Seal) Notary Public, Polk Co., Iowa 


This is the largest circulation of any 
evening newspaper in the State of Iowa 


Che Des M 


EVENING 


which is 175,504 lines more than that published by 
any other Des Moines newspaper. 

The Capital always publishes a preponderance of 
department store advertising. In 1921 it published 
643,090 lines more of this class of advertising than 
its nearest competitor. 

The twenty-two largest local advertisers used 495,- 
628 more lines in the Capital than in any other Des 
Moines newspaper. 


oines Capital 


SUNDAY 


LAFAYETTE YOUNG, Publisher 


DES MOINES, IOWA 


REPRESENTED BY O’MARA AND ORMSBEE 


NEW YORK 


CHICAGO 


SAN FRANCISCO 





SSE55 Gx , , : £3: : we = «@ 
Siesdiaid HTH 


<i “fettetteeesee Grower Weezy TrNosYaS On 
s mes (INV AWIIMOTV/OW SIO * ccwnee obey an 
Adi) LN0ID@ WN COREA OUWY{ DH O— ALLO VMO/ 
HHH + wvrvvvv9r" Alli XNOIS Wovowowowor ¥S0OTWISO 
e /LUNNIINID All) Sle CxOPLOFE, ac) gee: ° aa, “eae “oo 
as iia y ° por 4 79000 LU0J eecmoomee MAH0IA 
= AUTIT INTE TTT TTT err eTTY 
om  csieiaiais 4INO009 NOSIOVW L904 
ade Z HM §— <SVIITG TIINND] leE@O@D@>#OBC® ——NVW(P/DV/TH/E 
P04) NIOHVD* TULUM soveccooos Alla NOSWA eerwevererrs = JW/LYIS/IN 
° ¥O0CCO#@ = NMOLTIVHSYVY 920000000000 NOLNIT) 
0000000000 OOTYTLVM Ommmmemmmmmm — LYON TAVO 





a oO 


HH — > 











WYHONINGG 
eNOO7TF FOSS Ve 
DININAOD@ PLLEd wn 
5 QOOMNI7T9® 


LNYSV7id “lie 
a1 ge I NNANLLOL eNOLSFLI 
° WOSTOA 


SITS VII Me 

- Se NOSY tLe ‘ l ‘ JOIST» £110/777 
P ag THON y 

S44M18 WINNOD 


ms 3 ain ov 
USN. wine My, Yy 
01 ggaainim © DIHINIFID ° ONY THVO 
(q) jeusmor 

-Weulset J 4uD 


be ‘ weno "S 3 
- J001#EWv2 rue - . yy DUNVTL 
NY TLING MIFZHI I 2 WIFLD AINOM, 
7 FTUALNYSVITA WLINVe v70INe - 
; eunqiiy-seulry 00/19)8 4 
fe VOL AVOE 
AITWA 128008SIWe (q) [eusnog uojpZurysemy 


ania nds wowrngghn3 
I we 7 z ; 4 sameeren = 
PA~WSaNIOW SIOX ” W907 ii (a) 
; : n 
%, XV4II0I0 0 VYOOLY, svitvde YILNIQ FHLND® yn c LL AayteA sepay wozuiA 
: NOBNO} Ve i MI (a-W) eunguy AyD xnoig 
(4) pso 





SNEWNTO0I6 


YIYM20Ng 
(4) 42®tn0D copsajzem 


NOLM ING = 
@TTIZNNIYD ““y, 470d { FJIWA 
mt NOS Peed *¢ i M% Laces e, is “29Y 40S ery AUD xnoIsg 
a ee NOBLES — YOTOS _! , k vanaiid (S-a-W) [eaanoe AyD xnoig 
50 : , Ts Vv OIL ves VAT yud © (4) Jey Aueg 
' f y e FJOINI 19 @ (q) SmeaN eauINC 
; a ¢ (q) 4@14n0g eauin) 

pee 3 \ gigse2s11 NOS, yMyNoe (a) PIe4?H es00je48Q 
©y0 YILeWvHr (gj) 4aisizey usemjeQ 


if" eset eel——* , aL zawH 

= eqez o OupHye _ ° (qa) eunquy 
4 sTngyer™ pip Baise a —_ he - gu NYOTS © SHON FY [SUNS suResenyy 
‘i oe 4 ‘7 NOLAMe on ALl2 THT \ © 3v7 77M ey smon queseid juno 

We Ulva a) seu e ano! 

SNOREWIY 77 ruataplasama ie MIA Pile AOL DVOI® oe J nad = ie’) ) nr 
FinzPOBreseovees? me” ee FWOH Al brine ® 23EzZeH-2qojs Aj! uosep 

i ‘ (4a) ued 

INiwvede eALID YILSIZM day- 

ee ee @ NIZLSTON -qndey-souny uMopjeysie 

* / 7? ° *ALIO xnoIs (gq) Je4s20mWIegG Soene’™ 


i ocaal oowaavmit Fence “aston > — vonod 
& 7 e a ‘. (4) WeziID-s8e4g AyD emo] 
349708 [ s10v9 719» 03 — BNLEINe ld Wd w ™~ *tn) eegheeny 
* - : 

ee BIT A eeewensee HvLOWHW0« @ SY¥INOHVI0E ff FIMO THe c 3 sAeBusssoy e3pog a 
© wOLON/TsVO a ae Ps | . 1410846 3 ’ sennigs SUV FT per yi (q) jeusnor-s23pay] Prowse 

IF 10d te. WTA NOMLVAY 5 ns pa 
i = , wan ONOWTI8¢ MIUIMN- “. eHIOWAIAIT onLt viel © SUidvey XNOIS [eusnor-sauyy enbngqng 

G@ILSYIN * 
: Mi y é phe 71990 i *e, . eONIG LSIM yNITIVde 
T1IMHION © HLIMYOD FONVHO® ° 

FIIMASAUMIG, . ; * ; ALI) 9 VIdaVAAVH (S-W) 
4007 A oafort } PE V eunqu| weo}eury anbnqng 
0 FiIVede Ene ad Qld MIN wd YINNYDe © L110 LWW onl tied (q) eunquy saujow seq 
ODOCOTAOA f gRALID NOSWW > JIUALVA och NOQTIHS $ S-FU snisitey seunns Seg 
NUISSOe ; Linge oe AZiLeavHe ’ (q) Smanl soulop: sog 
>. (S-a) [ede soujow soq 
(gq) seuny ysodueaeg 


z ; 
5 7 id. i 
} NIGOM 
ad  f ALND i a sade“ 
40 7 17) 3°) s4ope 
sions. <5°d) edeoan 


IV INNG 


q Ple4z9}{-qdessajay eahaing 


z zes90NIIG yaoduaaeg 


ry 
4 SNOHAYM, imine er LAOUINNS a aca 
SNVWLATt ra0I4G ° 
02878126 wa ITUASTULE Ty i eATTAS P 
WeHVAOS QV Lith (q) 497e9q “Wed 
ia aR ~, oT 247 © O4vAdz7 . a ee) En 16 ‘aide! 408° -eqyezep-ssepusapy wcrestd 
ONILNDHe « cee oes OED CCN CaN S (S-a) 
wIdSTHe { See - Om eee LINN areduoyy s ° 
Mie Te Nac MIMI = — $77vy Xno/s CA) PLOT Sen 
\ “in, HLIVI IND» NOSHIW, NOQLONIHLYOMe (q) 428Qaeapy uojutD 
v/NOOI1VI VITLHIP We LNNOWAVI @ IN4TAOT© (q) 420ua31] 
, NOLSTSA © S N N HN “wy BP sse1g AyD sajseyD 
(qa) uezy 
V L “UD BP aeypZemo] ejasajuey 
(S-a-W) sean 
ueoyqndey spidey sepa) 
(4) enezen spidey sepep 
(q) psorsey syje4 szeped 
(S-W) @44-4MePY UORSULjANg 
(4) aezex uoySuyang 
ce one (q) UedQndey-smayy au00g 
(q) qdesSajay-smay onueny 
(q) Seoul y ounquy seuy 


RMO]T JO seoly ourpel 1 sno.odsoig ae 


N 
N 
ia) 
~ 
+ 
a 
eo 
ke 
8 
= 
a 
° 
— 
~ 
eo 
= 
” 
o~ 
~ 
~ 
2 
a, 
i] 
s 
° 
~ 
~) 
<a) 




















“SMAIN ATIVG 
































Nn ee ne Serene meee 


ae 





OOeeh tet eteee 


ARCA) 


RETA. AREA) 


OES MOINE Xweerer 


9LVAAD 


/OWA CITY 
DES MOINES (wrocesare AND SEASONAL 


CEOAR RAPIDS 








Editor & Publisher for March 4, 











Wholesale THlouses 


Groceries «++ ++eeeeeeee 11 TlasGwate cccccccscese 4 
Meats «-ecceeeeeeeeees 9 Flour ..ccccccccces e+e 10 
FruitS «ssseeeereeeeees 5 Jeweley cccccccccccece 2 
CigarS soccer eeeeeeeee 7 Millinery cccoccccesece 1 
A ee 3 PIANOS ccccociec ecccce 5 
Dry Goods .-+-s++eeee 5 PVOGRSS. cesccccocscece 7 
Candy .seeseeeeeceeces 10 Men's Furnishings..... 1 
Drugs woeeseeeeees cose 4 Stationers .....-..eeee 3 


Des Moines is an important jobbing center in the mid- 
dle west. Des Moines jobbers distribute practically every 
staple line of merchandise, with an annual business of 
1% million dollars. There are over 100 jcbbing houses 
in the city. 

Residential Features 


According to the census report there are 31,644 homes 
in Des Moines, of which 51.1 per cent are owned by the 
ocupants—49.5 of the owned homes are free from mort- 
mee. The total market value of all mertgaged homes in 
Des Moines is estimated at $37,000,000, and total mort- 


soe — SPACE BUYERS CHART ~ 
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gaged debt at $15,000,000. The average market value of 
mortgaged homes is $4,717, and avcrage mortgage $1,948. 


Total hemes ..ccccccccccccccscescesece 31,644 
Flomes Gwe oc ccccccccceccesescocecs 15,810 or 51.1% 
Homes rented ....cccccccceccecscccccs 15,123 or 48.9% 


Of those owned 7.674 or 25.3% are free and cicar, 
7,823 or 25.8% encumbered. 

One family houses predominate almest exclusively as 
shown by the building permits report, year ending March 
31, 1921. 


No. Value 
Private dwellings ..........eeeee8 $83 $1,982.552.00 
TWO GED ccvceccccceccces asene 4,000.00 
TRGRIEED a6 6k casicsesusensscseens 1 4,000.00 
Minor buildings ..........+. ecoose 356 60,094.00 
Alserathens ccccccccccccescesecs ° 173 200,464.00 
TA. cesvccccdccccccisecocee 915 $2,253,210.00 


Des Moines holds first place among cities of 100,000 
population or over in the percentage of citizens owning 
their own homes., 
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DES MOINES, IOWA 





Trading Area 

The trading radius area of Des Moines is shown on 
the map divided into three areas—daily territory, weckly 
territory and wholesale territory, with intermittently retail 
trade. The areas cn the wap have been carefully checked 
by impartial sales managers, credit managers and adver- 
tising managers. 

The first or daily territory extends north to Boone, 
west to Redfield, south to Osceola and east as far as 
Newton. In this area interurban and railway service is 
exceptionally good. 

The weekly area extends northward to include Fort 
Dedge and Webster City, west as far as Atlantic, south 
to Mount Ayr, east to Preoklyn, and southeast to Center- 
ville. This area includes several small citics and tcwns, 
but retail trade to a larger or smaller extent is done in 
Des Moines. 

The outside area north and south extends to the Minne- 
sota line on the north and the Missouri line on the south; 
to the west the area extends directly west to Avoca, 
northwest to Spirit Lake and southwest to Shenandvah, 
directly east to Iowa City. See map for this important 
trading territory. 








Retail Outlets for Nationally Advertised Products 





Auto, (Passengers).......+eeee+e0+ 37 WUE 6 dc cd ncccesnsccaecss ee 6 PURE 0 cc dacacaceus Seddevcences 7 Merchant Tailors........cccccccees 58 
Auto, (Truck)....... ebeccescces oe DOD. Te Ric cc ccccccccccesceece 85 GOEETED .conccesécbeseded eeecees +. 92 PRIN Aca cied con cceccseccacsees 17 
Auto. (Tires) AgyS......-00. essectee WUGREES. cccdcecasccceccacccseccs 104 GrecerS cecccccccce Odbeedoeoccceues 417 Qype sa vdeccccedctea weeds aaa © 
Auto. (Parts) Agy8......eseeeseee 108 DG Gees cpicicsvecciecsorcicsce ll Hardware ...cccccce edececceces e+- 20 Photographers .......+.++s eocccese #0 
PunerS oo ccccccccccccece eeecese «+s 16 Prepartumemt Steves... cccccesccescs 4 Rises an8 Cagis cc ccccccesccs eaccee a UGE cc ccccccucessccscedecnaeene 8 
Cigar Stores......seeeeeee Senccoee SI I wevkscutencccdecccenansces 7 PO ctbdeecccsidbacs éncécenens OF TOGA nas ce ndosiccancneceses 143 
Cloaks and Suits. ....e.seeesceees - 18 PD - cankdadadanswaiwees ctadeees 16 Ratio Teltiiccccéscesccsicecess 7 Tee TO vekaciccdanscaee esecee 4 
Clethiers ..cccccccccccccscccece coe 54 POURS «oc ceccecs cnccsdvsticccesees 17 Meat Markets........ Ceccccvcess +.107 Sporting Geode. .ccccccccccecceses 4 
Confectioners ...esseceesscccesees 42 POSED sh ccceccocececcicdssces . 37 Men's Furnishkings....... eeeated eos SIS ean castacavinentaeds ona ae 
Evening Newspapers Morning Newspapers Sunday Newspapers 
Capital News Tribune Register Capital Register 
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—daily coverage is 
equally thorough. 
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Population 
Pr Ce  - <.5 528 Adokdehweds hove hSnde teased 43,028 
SOG SE oo vocab os bonnes onde chee neeacoeeeas 56,727 
A. B. C. City and Suburban...............2222- 395,094 
Chamber of Commerce, City. ......-.sseeeseeeee 60,000 
Chamber of Commerce, City and Sub........... 375,060 
Native Whites .... 83%% Industrial workers... 12% 
NN Oe ere 1% English reading..... 97% 
Foreign born ..... 15%% Home owners.......14,388 
Students .....2.0¢ 3,300 Summer residents... None 
Banks 
BACINGS occ cwcscescccs 12 Resources .. .$43,915.688.16 
Trust Companies ..... 1 Resources ... 1,4906,723.05 
a eer Tee 2 Resources ... 10,346.075.51 
Coeperstive ...cccss.. 1 Resources ... 365,059.84 
Schools 

Public Grade ......-.. 17 Pupils 
ee eae 3 Pupils .... 

Se awd apr oes 1 Pupils .. 
Par: chial - 12 Pupils .. 
Colleges Pupils .. ree 
Davenport Auto. School.. PUSUS .coccncccccce 
Palmer School of Chiro- ; 

DEG “cs osgusabbak ees PES. ciocecsscccns 2,800 

Theatres 


There are two legitimate theatres of which one plays 
stock (seats 1,100), one vaudeville theatre, Orpheum Cir- 
cuit (seats 1,500), and 14 motion picture theatres, in- 
cluding the new millicn dollar Capitol Theatre, considered 
the finest motion picture theatre in the middle west 
(seating 2,200). The smaller theatres seat 6,100, and the 
total seating capacity of all theatres is 10,900. 


— SPACE BUYERS CHART ~ 











Location 


On the west bank of the Mississippi River, 182 miles 
west of Chicago, and is served by three trunk lines—the 
Rock Island & Pacific: Chicago, Milwaukee & 
St. Taul and the Chicago, Burlingten and Quincy; also 
the Davenport, Rock Island & Northwestern (a freight 
belt Ine). The Clinton, Davenport & Muscatine (elec 
tric) connecting with Clinton and Muscatine. 


Chicago, 


Steam and electric lines radiate from Davenpert in 
eleven directions. The river frent is municipally owned, 
one miles of terminal wall built, with modern freight 
handling facilities; municipal wharf house, 1,000 feet of 
paved slcping levee. 


A plan is now under way for the erection of modern 
river terminals, wharves, etc., so as to utilize the Mis- 
sissippi as a freight carrier and secure favorable freight 
rates. 


Principal Industries 


Peing a city of diversified industries’ Davenport manu- 
factvres a lIcng list ,of articles, principal items being 
freight cars (wocden and steel), gondclas, locomotives, 
agricultural implement wheels, washing machines, cereals, 
flour pumps, mill work, foundry products, pearl buttons, 
stercoptican and motion picture projectors, cigars, candy, 
ready cut houses, bakery products, macaroni, overalls, 
optical gcods, packing house products, ladders, industrial 
gases, cement, motor trucks and type-setting machines. 


The Census of Manufacturers (1919) recently issued 
showed that the average capital per establishment as ap- 
proximately $91,000 in 1919, compared with $58,000 in 








1914, 
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City classed as industrial center 


SuMwMary For THe City (1919) 





Persons engaged in manufacture sm 
Preprietor and firm members............... 192 
PE NO oo hn neucsenecaccectesin 1,15] 
Wage earners (average number)............ 31928 

Capital .. 4 

Services .... : 
Salaries .. 893) 
Wages ... 8 

Materials 21.562. 

ee errr tet ert tty 

Value added by manufacture................. 11,025;009 


Suburban and Farm Residents 


Those cities and 
Davenport are Rock 


towns adjacent and surround 

Island, 35,177; Moline, 3075 
Moline, 8,675; Cambridge, 1.335; Kewanee, 16,026: 
Geneseo, 3.375; all in Illinois. Muscatine, 16,068; Clinton 
24.151; Durant, 775; Le Claire, 647; Tiptcn, 2,142; Olin 
718; Wilton Tec., 1,178; W. Liberty. 1,834; Clarence, 693: 
Dewitt, 1,849; Delmar, 527; Eldridge, 234: Maquoketa, 
3.626: Stanwood, 556; Mechanicsville, 812; Buffalo, 497 
in Iowa. f 


Special Information 


The government’s greatest permanent munitions plant, 
Rock Isiand Arsenal, ocevpying a thousand acre island 
in the Mississippi between Davenport and Rock Island, 
Ill., employs about 3,000 workmen during peace times 
It is an investment of $300,000,000. It would be safe 
to say that 50% cf the money paid out in the arsenal 
is spent in Davenport. 





Churches 

Adventist 1 MPT ee 
Baptist want Methodist Episcopal 
Christian coe A Presbyterian ........ 
Christian Science ....... 1 Roman Catholic ........ 
Congregational .......... 2 "WeReRetee <s.ccscsscacnan 
OS rrr ea 5 Spiritualist ............. 
Evangelical Lutheran .. 6 Miscellaneous 





NOTE— Sources from which facts and figures were secured, Chamber of Commerce, banks, Supt. Schools, business men and other reliable sources. 


The Davenport, lowa, Times 


Mississippi River), 21,781; the bal- 
ance country circulation in both 
Iowa and Illinois. 


—published every evening except 
Sunday, established in 1886, with a 
total net paid circulation exceeding 
23,608—gives you a paid circulation 
in Davenport daily of 9,909; a total 
circulation in Davenport, Rock 
Island and Moline of 13,881; subur- 
ban circulation 7,900; the total city 
and suburban circulation, including 
Davenport, Rock Island and Moline 
(the Tri-Cities, which are really one 
city, except they are divided by the 


THE DAVENPORT, IOWA, TIMES 


CONE, HUNTON & WOODMAN, INC. 


E. P. ADLER, Publisher 


121,000. 


for several 


The population of Davenport is over 


56,000; of Davenport, Rock Island 
and Moline (the Tri-Cities) over 


The Davenport Times in 1921 and 


years past carried more 


advertising than any other news- 
paper in the state of Iowa. 


One of The Lee Syndicate Newspapers 


Representatives 
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Wholesale Houses 
Groceries .......... 9 Butter and Eggs.... 3 


EE. .vcladsesuaes M BOOMMOO siectace vans 3 
BROES oc ccccccccece ae: ae ee 1 
BAMEY ccccccesecece So SOMME sanwcenecas 9 
BE acaknssaaeees 2 Auto Accessories... 1 
Electrical .......... S. Basdwate cs ciccxs + 


Davenport is a growing distributing center 
for eastern Iowa and northwestern I[Ilinois. 


Retail Section 


The principal shopping extends on Second 
street for seven blocks, on Third street seven 
blocks and on Fourth street four blocks. The 
intersecting streets, Perry, Brady, Main, Harri- 
son and Ripley, have retail stores on each for 
about five blocks. These streets form the main 
retail section. Within this district are located 
all principal hotels, theatres, banks and big de- 
partment stores. ‘In Northwest Davenport, a 





PUBLISHEE 
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neighborhood section extends on Marquette 
street one block and in East Davenport a sec- 
tion extends two blocks on East Eleventh and 
Mound streets. On Harrison street, between 
Twelfth and Sixteenth streets, a small business 
section has also grown. Scattered throughout 
the city are other small neighborhood retail 
centers, 
Residential Features 


The recent census showed that there were 
12,042 dwellings in Davenport. It is closely 
estimated by local realtors that between 55 and 
60 per cent of the homes are owned by the ten- 


ants. One-family frame detached homes pre- 
dominate. Modern apartments are fast spring- 
ing 


up 

McClellan Heights residential section, located 
on a knoll ‘overlooking the Mississippi, is laid 
out with winding roads and streets, with flower- 
plots scattered along the road. Here are found 
the largest and best homes of Davenport. The 
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city beautiful campaign of Davenport has at- 
tracted attention throughout the United States. 
Other residential sections are equally attractive. 


Trading Area 


Dav enport is the largest and most important 
of the “quad cities,” composed of Moline, East 
Moline and Rock Island in Illinois—all built up 
connectedly as one big community. The four 
cities have a population of 140,000. Retail trade 
is drawn from all these other cities. The outside 
area extends south, including Muscatine to 
Keithsburg in Illinois, in Iowa south to Fruit- 
land, west as far as West Liberty, north beyond 
Maquoketa, including Clinton and other con- 
tiguous territory; to the east the areca extends 
about thirty-five miles into Illinois as far as 
Kewanee. This whole area is known for its 
agricultural richness and manufacturing pro- 
duction of agricultural implements. 





Retail Outlets for Nationally Advertised Products 


Pr CPD: « <ces is cuceedsua 29 ON OT Ore Peer ee 2 SE: vktecuomanakaed 
Me; CROWES) cocccccccesescoccecs 17 BE DE hic acccan ccccccsueea 57 CNN Cid amiads saaae ad’ 
Auto. (Tires) Agcy. .ccccccccccece 32 DE cc tvarcaddwndaevaacneced 35 CR Py ee i: Bote oe 
Beta, (Parts) AGeyYSeccccccccccces 38 GED  <ddesdbdsctavueusecuede 15 ee. ree eee 
BENG cccccccccosccesstcescecdees 30 Department Stores ...........6+--. 6 Hats and Caps 

Cigar Stores ...cesccccccesceeeres 27 EE. niésenxnekcundnamanseeniec ae TOWED eccauevses 

Cicaks and Suits. ...cccccccccccces 4 WOE 6s cabndwaasecécense¢ertune 7 Ladies’ Tailors ... 
CPetIeTS cc ccccccccccccccccccecces 23 WED és cancdsadéuccdveunsecckacts 8 Meat Markets 

Confectioners ....seeeeccecceerees 24 POD i oS cencdee ck scuavadecws 8 Men’s Furnishings ....... 





Wit Dele ys os asc askecasaas 7 
esbdccese 44 ME do cdeddécadeanéccudenaane ln 
aqétanne 170 CL xn ce dbadacknénocaantéhuss 
seudeucee 17 PS | 0s Kdtaschaxinuangeunck ie 

WUE “dvdcaactenvedadcsdedeuceneeud 5 
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Evening Newspapers 


Democrat 


Times 


The 


and Leader 


Evening and Sunday Morning 


Sunday Newspapers 


Democrat and Leader 


Davenport Democrat and Leader 


ONLY SUNDAY MORNING PAPER IN DAVENPORT 


The Davenport Democrat and Leader is the 
oldest paper in Davenport. Its circulation is an 
all-lowa circulation covering most of the south- 
eastern counties of the State with a good list in 
all the principal towns besides a first class cir- 


culation in 


the City of Davenport. 


The Davenport Democrat and Leader is a 
clean, progressive, up to date newspaper, con- 
taining all the leading features, leased wire re- 
port of the Associated Press, and all the news, 
local, State and national. 


CHICAGO 


MEMBER A. B. C. 


Special Advertising Representatives 


Charles H. Eddy Co. 


NEW YORK 
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Population 
SPE CR. 600 esaecancedenssnssbenes se0csaona 32.811 
Pee NR packs dockexwess che nas ss¥eanweus 45,566 
ed ig SNC Cats eu ke dadaceesiuss sOen nase anes 45,556 
Ss ee SS eer 225,000 
Chamter of Commerce, City..........0+eccceess 48,000 
Chamber of Commerce, City and Suburban...... 220,000 
Native Whites...... 85.6% Industrial Werkers.. 19% 
a eer 1.5% English Reading... .98.5% 
Foreign Born....... 12.9% Home Owners( Fam.) 11,612 
BOMMORAD coccccvcses 1, Summer Residents... None 
Banks 
Savings .occcccccccccce 5 Resources... $9,569,429.72 
Trust Companies....... 1 Resources... —3,599,756.54 
OL ae ee 2 Resources... 26,466,708.11 
DUE x 0snscabesaedeece 1 Res»urces... 975,600.00 


Rank clearings, 1919, $130,286,762; bank clearings, 1920, 


$150,798.204; bank clearings, 1921, first 


six months, 
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Location 


Cedar Rapids is located east of center of Iowa, seventy- 
five miles west of Mississippi River. It is served by 
four great trunk railroads—Chicago & Northwestern R. R.; 


Chicago, Milwaukee & St. Paul R. R.; Chicago, Rock 
Island & Vacific R. R., and Illirois Central Rk. R,—all 
giving Cedar Rapids exceptional facilities. Also on 


Lincoln Highway and at junction of ten other leading 
marked highways. Interurban service maintained to 
Waterloo, Marion, Iowa City, Cedar Falls and intervening 
points. 


Principal Industries 


Manufacturers include autcmobile accessories, creamery 
machinery, pumps, trucks, cereal foods, starch, corn oil, 
packing house products, lumber and millwork, hardware 
specialties, men’s and women’s clothing, millinery, glcves 











CEDAR RAPIDS, IOWA 


City Classed as Industrial and Commercial 


Special Information 


- Cedar Rapids is the first city in the world in the many. 
facture of cereal foods, first in manufacture of Creamery 
machinery, second in lowa volume of manufactures, 

The largest power and light plant in lowa is located a 
Cedar Rapids. 


Suburban and Farm Residents 


The cities and villages included in this territory are 
Marion, 4,138; Mt. Verncn, 1,466; Iowa City, 11,267; 
Lisbon, 803; Nerway, 463; Marengo, 2.048; Belle Plaine, 
3,887; Springville, 597; Central City, 688; Vinton, 3,381; 
Blairstown, 540; Tipton, 2,142; Monticello, 2.257; Ana 
mosa, 2,881; Shellsburg, 590; Oxford, 580; Williamsburg, 
1,251. 











$65,068,822, and mittens, furniture, iron and steel, castings, chemicals, Wholesale Houses 
Schools furnaces, radiators, overalls, stump pullers, rock crushers, erosetinn LcbheeieReeRe 4 Drage Sv ecevesecovesandl 
F 5 ; MCAtS wccecesccccescees 4 Confectioners ....... 
Tubtic Grade.......... 19 Pumlie.....--00-+--- 6,500 ee ee en DRM 3: <3<cersciceeds H Harduete ss<.....c cue 
Parochial eee “Gultenes 5 Pupils....00+.0002. 1,530 Census of Manufactures sass cealadan naan oe secre 4 
Soll ° Pibkcvsesun ex eee 1,000 . ° ° 
epee Clee Sogn. | — Number of establishments....,........-.0+00+ 208 Retail Section 
Theatres fake ana eee hat neeeeeese — The retail business section centers on First avenue 
Cedar Rapids has one vaudeville theatre and nine mo- | Salaried employees............-cececeececees 2,174 > ng a Second avenue (four lilocks), Third avenue 
tion picture theatres. Total seating capacity, 7,000. Wage earners (average number)............. 6.284 | (four blocks), First street (three blecks), Second street 
PM goin ce sk case ’ 39,056.000 (three blocks), Third street (three blocks). The business 
Churches Services 2 LIIIIIEEIIIEIIEIEE 2o'05o‘000. | seetion is central within nine square blocks, 
Adventist, 1; Baptist, 3; Catholic, 4; Christian, 2; — Fe ee i eet eee PT 3,625,000 Residential Features 
Christian Science, 1; Congregaticnal, 2; Episcopal, 2: ages Arciedy Heap het hale tna tad tet ts ict yt sey 6.474.000 . . ‘. 
Evanzelical, 3; Free Methodist, 1; Jewish, 1; Lutheran, | Materials .........++-sseeeeeeeeeeeeeeeeeees 72,066,006 One family houses almost exclusively. No apartment 
3: Methodist Episcopal, 6: Presbyterian, 8; Reformed, 2; | Value of products............0..-seeeeeeeees 92,118,000 | houses. The tendency of the people is to own their own 
United Brethren, 1; miscellaneous, 7. Value added by manufacture..............0- 20,052,000 home. 
Retail Outlets for Nationally Advertised Products Trading Area 
Auto (Passengers) 28 Confectioners .... 11 Florists .......... 19 Hats and Caps.... 22 Opticians ........ 3 The trading area of Cedar Rapids embraces a territory 
Auto (Truck).... 9 Delicatessen ..... | ery ae REIS 14 Photographers ... 10 | that extends on the south as far as N. English and West 
Auto (Tires) Ags. 50 Dress Makers..... 63 Furniture .. Ladies’ Tailors... .5  FAQOOR. 0<ccccecs 9 Liberty, including Iowa City, west as far as Toledo, 
Auto (Parts) Ags. 50 Druggists ....... 34 Furriers ... Meat Markets.... 45 Restaurants ...... 44 north to Independence and Manchester—this territory is 
DN <Sancsnness 26 Dry Goods........ 13 Gurages . Men’s Furnishings 22 Shoe Dealers..... 23 also shared with Waterlco and Dubuque—cn the cast the 
Ciear Stores...... 15 Department Stores 5 Grocers . Merchant Tailors. 20 Sporting Gocds... 1 area extends to Dewitt, including several large towns, 
Chaks and Suits.. Electrical ......0- 9 Hardware ....... 32 4 Mibliners ...csece B21 4 =6BORRIORETD cc cccse 1 This territory is one of the most prosperous of the whole 
Clothiers ........ 2 


state. 





Facts and 
3usiness Men and other sources, 


NOTE— 





In the Heart of 
Rapids Gazette 


Cedar Rapids, located in the center of the richest 
part of the richest state in the Union, is practically 


a “one newspaper town.” 


The Evening Gazette, with many thousands of read- 
ers more than its nearest competitor, covers this 
virgin field as do few newspapers anywhere. 
eign advertisers are quick to realize the value of this 
wealthy territory as a market place for their prod- 
ucts, and few accounts come to the state without 


first being tried out here. 


figures were secured from R. J. Holmes, Secretary Chamber of Commerce, Bank, Schools, 


lowa 


For- 


| Newspapers f Gesette (Eve.). 


Republican Times (Morn., Eve., Sun.) 


the Cedar| 








Stands Supreme 


The Gazette carries almost 100% of all desirable 
foreign accounts that come to Cedar Rapids. It 
leads by hundreds of columns in foreign, local and 
classified advertising. 


No effort has been made to sell Gazette circulation 
broadcast, but an intensive effort has and is being 
made to cover thoroughly the territory within a 


radius of thirty-five miles. 


Paid in advance readers are being secured steadily and the daily average circulation now is more than 


Cedar Rapids circulation. . . . 
Suburban and Rural circulation . 


20,300 


7 - 


. . 11,200 


9,100 


Ninety per cent of this circulation is in Linn, Benton, Jones, Cedar, Buchanan, Johnson, Delaware and Iowa 
counties. Detailed figures and other information gladly furnished on request. 


THE EVENING GAZETTE 


New York—M. C. WATSON, 286 Fifth Avenue 


Cedar Rapids, 





FOREIGN REPRESENTATIVES 


lowa 


Chicago—ALLEN & KLAPP, Peoples Gas Bldg. 
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< Advertisers’ Data of Waterloo, Iowa, 
Trading Territory, in ‘Two 
| Following Pages 
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Population 
4 a See 26, 
192) SANBUBS0 cs0icaae 92 
Be Es ae nth usnckabamandoosene 36,2 
OO re er 200,000 
Chamber -of Commeren, City. o0:00:0060ssneccccesc 36.230 
Chamber of Commerce, C ity and Suburban...... 195,000 
Native Whites..... 89.6% Industrial Workers... 21% 
NR re 2.3% Enzlish Reading..... 97% 
Foreign born 8.1% eee 9,071 
1920 191( Inc. 
DRM oi Saas Sabina oem eas kee 18,119 13,775 4,344 
ee ae 18,111 12,918 5,193 
Nativity— 
White, native par............ 24.175 17,594 7,581 
White, foreign or mix. par... 8,278 6.368 1,910 
White, foreign born..... ee 2,706 223 
OR Nee Bele 837 24 813 
ee eee eee 11 1 10 
Citizenshit 
DEE, cusses ceacdet ans bene 11,663 8,945 2,718 
PE Ue ccs sob kae ones ces be 11,396 — sar 
THliteracy 
Illiterates over 10........... 358 311 47 
oO Ee Te Fern Bg 4 
PUI 5 s.0'00-40s new b8sicw sls 8,348 5,708 6 
DEMIOS. cocccssnenescsecssaia See 6,093 2,978 
Banks 
Pe. 5 wapisspenaaneas 2 Rescurces... 2,341,653.18 
Trust Companies....... 3 Resources... 2,423,441.15 
PED. ccctecss wenhen 4 Resources... 11,799,627.07 
Schools 
Putiic Graile..cccccces 17 a eae 5,839 
Ree ee ores: 2 Pre re ee 1,001 
Parochial 3 Picts cctscnns 925 
Theatres 


Waterloo has two vaudeville theatres, 
and six picture theatres. Total seats 5,800 
Location 


Waterlco 
located 


is the county seat of Black Hawk County, 
almost in the center of the famous corn belt. 
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Four great railroad systems serve Waterloo. The Chi- 
cago Great Western passing through Waterloo from the 
northeast to the southwest; the Chicago, Rock Island & 


Pacific gives service _to the north, northwest, east and 
southwest. Tilinois Central runs east and west; also a 
branch running rorth (Cedar Falls and Minnesota 


Branch), The Waterleo, Cedar Falls & Northern Railroad 
(electric) gives connecticns with east and west bcund 
tretic with the Chicago x Northwestern at Cedar Rapids. 
Rus service is m aintaine: between Waterloo and Cedar 
F als. (Brick paved road.) 





Principal Industries 


farm 
engines, 
wooden  silcs, 


Agricultural implements. ineluding 
farm wagons, Stationary gas 
shredders, cement silcs, 
equipment, 
nances, 


machinery, 
tractors, corn 
farm and barn 
cream sal arators, domestic refrigeratcrs, fur- 
hoisting machinery ditching machinery, furnace 
registers, miik cans, flcur, auto tops, truck bodies. sulkies, 
sash and doors, wire novelties, tcys, neckwear, mattresses, 
eeg cases and fillers, feed cookers, automatic cockers, 





sheet meta! cupolas, cement ile machinery, cement ile, 
check writers, portable shower baths. fountain pens, gas 
lichting plants, horse collars, canning, cigars, candy, 
aluminum ware, air compressors, ladies’ garments, tanks 
heaters and many cther smaller industries. 
Number of establishments 161 
Pers ns engaced in manuf 5,839 
Proprietors and firm m 116 
Salaried employees.......... 1,103 
MEO DURUNER 6 csc cnncnesnecrabusacenteeed 4.620 
GONE. co aviccenbeadesss cdeuuen caoveueamctan $21,612,000 
POO occu naesweaeoenacensawtntagseeanaae 7,539,009 
POS: dale v whe tbh bneabestsseaseareatesk 1,748,000 
MEE Sires ns dest ecdeuss 6Onausechenksewe 5,791,000 
MONE . Sakadbavesveevsnaestaneecindethotd 22,393.000 
Welte OF QUOURIIR. ... cccccscenctccceecsteven Me 


Value added by manufacture 12,088,000 


Suburban and Farm Residents 


The principal towns and cities in this area am Cedar 
Fal!s, 6.316: La Porte City, 1,443; Vinton, 3,381: Waverly, 
3.352; Reinbeck, 1,415; Grundy Center, 1,749; Eldora, 
3,389; Ircwa Falls, 3.954: Oelwein, 7.455: Clarksville, 
1,003; Charles City, 7,350; Summer, 1,511; New Hampton, 
; Parkersburg, 1,108; Indepencence, 3.672; Fayette, 
: Osage, 2,878; Winthrop, 507; Tripcli, 914; Fair- 
bank, 657: West Univ n, 1.777; Lamont, 495; Gladbrook, 
961: Greene, 1,375. 


1922 
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Survey in Two Parts—Part ] 
WATERLOO, IOWA 


City classed as industrial, agricy 
dairying and jobbing center 





Special Information 


SumMary OF Mare Occupations ann Incomgs 
or WATERLOO 


Weekly Yearly Total 

Occupation No. Income _Inc ome Income 
Prefessicnal 442 $49.00 $2,545.60 $1,124,884.09 
Retail Prop. or 

MET. s0cceses 456 54.00 2,785.00 — 1,270,340,09 
Officials and > 

| rere 442 77.50 4,040.60 —1,785,128.99 
Retail Sales 

CHOPUE: 620455 265 29.70 1,543.00 455,178.00 
Other Retail 

Employees .. 252 28.20 1,505.00 379,262.00 
Office Clerks... 534 31.50 1,640.00 875,356.00 
Salesmen ...... 402 41.00 2,120.00 852,852.09 
Skilled Labor... 2,460 40.00 2,080.00  5,117,356,00 
Building Trades 1,147 27.60 1,436.00 — 1,647,352,09 
Miscellaneous... 3.895 27.00 1,404.00 5,467,192.09 

Total Males..10,325 $35.30 $1,836.00 '$18,974,900.00 


SumMMARyY oF FEMALE OccupaTIONS AND IncomEs 
or WATERLOO 


Weekly Yearly Total 

Occupation No. Income Inccme Income 
Professional ... 302 $23.25 $1,209.00 $365,186.00 
Managers and 

a3. Sie 26 33.60 1,750.00 45,500.00 
Sales Clerks— 

SS eee 432 16.50 857.00 370,520.00 
Office Clerks.... 968 19.00 1,004.00 971,022.00 
Miscellaneous .. 1,079 14.00 725.00 781,786.00 

Total Female. 2,807 $17.30 $902.00 $2,534,214.00 


The total payroll as set forth in short includes 2,807 
ferrales with incomes $2,534,214, and 10,325 males with 
$18,974,900, or a grand total of 13,132 individuals with 
incomes of $21,509,114, fcr 1921. As no attempt was 
made to show incomes from investments, it is obvious 
that the cross income for the entire population exceeded 
this total by a very large amount. 





NOTE oe rees from which facts and figures were secured: 


es and other reliable sources. 





Secretary Greater Waterloo Associaticn. 


Superintendent of Schools, Banks, 


Theatres, Business Men, Department 





The Bright Spot in a Bnght Area. 


Waterloo, lowa 


The greatest agricultural state in the Union is made up of men who 
work and employ their brains for their own success and the benefit of 


others. 


Waterloo, in this great State of Iowa, has proven itself a particu- 
larly bright spot for business, and residents, as is shown by a research 
thru the {Waterloo Evening Courier files covering the past fifty years. The helpful 
spirit has always prevailed in this city, and the scarcity of failures of 
banks or any commercial enterprises illustrates that the lasting spirit of 
enterprise and advancement is not born of a disposition to mislead or in 


any way deceive. 
its newspapers. 


Waterloo has never taken a backward step, nor have 


An ideal brand of co-operation between the merchants and the 
newspapers of Waterloo makes for success of these institutions in the 
factory city, and assures National advertisers of a field of harmony and 


helpfulness. 
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Churches 
Adventist ....+.-++---- 1 Free Methodist......... 1 
Baptist - 2+ +. seeeeeeene 5 Greek Catholic......... 1 
Brethren ...eeeeeseeees 1 DEE. cts onceeecuaaees 1 
Qatholic 0.22 ssscecee 3 Latter Day Saints...... 1 
Christian ....--eeeeees 1 ROGBOTER cc cccccccsece 
Christian Science...... 1 Methodist Episcepal.... 5 
Congregaticnal ........ 3 Presb i ao” oat en 
Episcopal ..+-seeeeeees 2 United Evancgelic al. «se 
Evangelical ..........- 2 Misediibnese s 
Wholesale Houses 

Groceries ..ceeeeeeeeee 2 Brats ccccccccscscsccs 2 
Cigars «--seeeeeeeeeees 7 Bakers .ccccccccccsece 2 
Meats .ccccecseceecses 1 Confectioners ......... 5 

Waterluo is accepted as ene of the five leading whole- 
aileing and jobbing centers of the state. Aggregate sales 


amount to $30,000,000 annually. 


Retail Section 


The shopping center is on Fourth St. extending about 
ten blocks through center of city. Sycamore and Com- 
mercial Sts. are second in prominence in the retail sec- 
tion; there are intersecting streets. Fifth St. also has a 
well built-up retail section extending about ten blocks. 
On these streets are located large department stores, 
banks, theatres, etc. 
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Residential Features 


One- 
family homes predominate almost to the exclu- 
The best resi- 
dential section is located in the extreme south- 


Waterloo is primarily a city of homes. 





sion of all other types of houses. 





western portion of Waterloo known as “Pros- | 


| pect Hills.” It is peopled by merchants, manu- 
| facturers and professional groups whose means 
| range from $3,000 upwards. The residences are 
| commodious and are owned in practically every 
| case by the occupants. The district is sparsely 
| settled, with abundance of ground to each resi- 
In the extreme eastern section of the 
“Highland,” 


tial section similar to 


| dence. 
city is another exclusively residen- 
“Prospect Hills.” The 
number of dwellings in Waterloo is 8,348. 


| “Cedar Heights,’ 


and Cedar Falls, on the Cedar River, is one of | 


the scenic residence spots of Iowa. Many 





Waterloo people are building fine homes there. 





* half way between Waterloo | 


1922 


Survey in Two Parts—Part 2 


WATERLOO, IOWA 





Trading Area 


The Waterloo trading area is large and pros- 
perous due to excellent railway and interurban 
facilities. Many large towns and prosperous 
dairy and breeding farms are located in this 
territory—there are dairy farms valued at a 
quarter of a million dollars, purebred sires and 
dams valued at froth $500 to $60,000. Public 
and private cattle sales receipts amount to mil- 
lions of dollars annually. 

The area extends west to Iowa Falls includ- 
ing Hampton, north of lowa Falls and Eldora, 
south of Iowa Falls, north to Osage and 
Charles City, northeast to West Union, on the 
east the area extends as far as Manchester, 
south to Vinton and Gladbrook which is south- 
west and Center Point which is southeast. The 
further points in some directions are shared 
with other cities, but Waterloo gets its share 
of business. 

The National Dairy Cattle Congress and In- 
ternational Belgian Horse Show has for the 
past nine years occupied its own grounds and 
exhibition buildings within the city limits. It 
is an international show and attracts stock to 
the annual exhibit in October each year from 
all parts of the world. In 1921 there were 1,000 
exhibitors. 
















Retail Outlets for Nationally Advertised Products 


Se, CPR) 6 oo ck cvs 6esceeee 30 NI. 5. cunwincatancmankeniee _ Nr, 3 4. dc cunuensanuecat 232 Merchant Tailors... .......cccccccs 23 
Ey rer rrr rs 20 Pe SN cS evcecdwevecinsanes 51 GH Bh 31.d4044c0cesaveusex . 28 Milliners 10 
Auto. (Tires) Ageys......cee..000- 25 DDD sige dvdnccacetctdccucees 14 GU duxeucabscatdcuboddseebuss 107 SINUS Calas t ndbutcdsdbcounaenad 6 
Auto. (Parts) Ageys...........04++ 30 Te GOOEe occcdecdivcctnccecssccs 4 DOORN a cat ecckdiducedens . 7 PRN 35s cecdesrecdticcasdel 7 
DE neseeesherasedccdasacesanes 9 Department Stores.............0+++ 2 Be Gis kctinntiaiicatdeescca Ee WORN ks es cb cdcsenkast cee 4 
Me SHOTS 2. nc ccccccccccccceces 18 p | PPT err eT eT Tee 8 EN ©. cb dbdaac ead cdusaaenesecesas 6 Restaurants eee ee ee 41 
Cloaks and Suits pethinscnceeeeeden 10 i er err reer 4 BOG ROE 9 cervtucccdeausences 3 Shoe Dealers. . idsa eed 17 
NE Srbalia cashes s caeeatesese 18 PO acacicwieesiutnheweecdt hens 13 PRS Fi se ewiscieesicscsca Sporting Goods xe etstaaemhaeane 2 
MN oar bs che enue a d0des 21 Permiture 2... ccccccccccccccccccess i0 Men’s Furnishings................. 23 SEER 5 ca ddevedebsudndincl 3 











Evening Newspaper—Courier 





Morning enmndinas Tribune 


The High Smoke Stacks of Waterloo Have 


Always Been Welcome in Iowa 





Sunday Newspaper—Times-Tribune 


| They mean industry—and industry means work for the people, and happiness at the fireside 


of 9,000 families. 


Diversified manufacturing, agriculture, four splendid railroads, a magnificent river, and a 
brand of enterprise which attracts the admiration of 200,000 people in Waterloo trading territory 


makes the city of Waterloo the capital of this particular district of Lowa. 
ment center and the business center for this section of the state. 


and not a little for the people who live in this territory. 


Waterloo is the amuse- 


That means much for Waterloo, 


Waterloo and the trading district population is not selfish, and does not live wholly within its 
own boundaries, but it depends first upon this section of lowa, and always lends encouragement to 


so-called “outsiders” 


who invite exchange of views and reciprocity in trade. 


Waterloo is 90 miles from Dubuque; 90 miles from Des Moines; over 200 miles from St. Louis, 


Chicago, Minneapolis and Kansas City, so it has a distinctive territory, 


and this territory must 


naturally have a Capital or center of population which responds to the tastes and needs of the 


population. 


The Waterloo Evening | 


Courier with its 8,000 circulation in the city and 7,000 in the territory 
outside, has stood as the representative paper of this territory for more than 60 years. 
century it has attracted more than ordinary attention because of its enterprise and its meeting the 


requirements of the population depending upon it. 


For a half 
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STEADY FLOW OF WEALTH merchandising outlets of the state have of 1914 and 1919 showed an increase of IOWA CROP FACTs 
FROM IOWA ACRES kept pace with the public demand until 73 per cent.” It is doubtful if any other Value 
here we find unequalled opportunities in state in the Union can show an increase Barley ....--++0--+000. $4,920,009 
(Continued from page 1) a state-wide field that has been culti- for an equal period that in any way com- Buckwheat ........... 18 
vated to respond to worthy appeal. pares with that of Iowa. Clover Seed .......... 3,283,000 
; Gs ‘ m : : : pe ; ae RMR. Sde.cdncn taneneds 222 
ucts sold. The government value of the Industrial development in Iowa has The industrial payroll of Iowa has ae 1 ,000 
poultry of the state on January 1, 1920, been rapid in recent years and today now reached a total of more than $124,- Hay (Tame) ......... 10 re 
was $28,352,515. plays an important part in the business 161,129, an increase of 121 per cent in WN cas aevncce thes 82,752,009 
lowa occupies third place in the value life of the state. This development is the period from 1914 to 1919. Eighty- OES eens A 13,957,009 
of her dairy products with a total value not represented so much by additional four per cent of the wage earners of 0 PRS eee 1,253,000 
in excess of $45,000,000, an increase of establishments as it is by the expansion Iowa are males over the age of 16 years, Sorghum Syrup ...... 701,000 
70 per cent in ten years. of those already in existence. In itself and the total number of employes under Sweet PANGS. oc. cis. 1,028,000 
The wool clip of Lowa reached a to- this indicates the spirit of the lowan to that age is less than 1 per cent. Meat- Wheat ..--.-... see, 18,074,000 
tal of 6,967,566 pounds in 1919, the progress rather than to depend on others packing leads other industries of the Total value all ecrops.. $459,191.00 
last year for which figures are available, to bring his prosperity to him. state, the manufacture of food products a 
and was valued at more than $3,000,- The average number of persons en- other than butter is second, and butter between the ages of 5 and 20 years iy 
’ gaged in industry within the state, ac- in itself is a close third. Among the Iowa in 1920 was 724,452, and 72 
Of Iowa’s 213,439 farms 121,439 are cording to government records, is 105,- other important manufacturing interests were attending school. Of the tot 
operated by the owners and 2,487 by 439, divided as follows: 5,393 proprie- are cement-making, with an annual pro- between the ages of 5 and 6 years, 633 
managers, or a total of nearly 60 per tors and firm members, 19,495 salaried duction exceeding 5,000,000 barrels; per cent were attending school; he 
cent that are under the direct super- employes, and 80,551 wage earners. The bricks and other clay products, woolen tween the ages of 7 and 13 years, % 
vision of the landowners. Fifty-one increase in the number of persons en- gocds, lumber and wood-working, fur- per cent. 
per cent of the farms of the state vary gaged in industry from 1914 to 1919 was niture and machinery, including farm im- Iowa can boast of twenty-six Colleges 
between 100 and 499 acres in size. 27.6 per cent. plements. and of more than 200 libraries, 9 
More than &5 per cent of the farm The total amount of capital invested Iowa stands in the front rank in edu- which over 100 are conducted by e& 
land of Iowa is improved and under im industrial enterprises in lowa now ex- cation. The total number of persons ucational and other _ institutions of 
a high state of a semi-public m 
cultivation. The | zy ture. 
average value per Last availabe 
farm, including figures on autom 
buildings, imple- bile ownership 
ments and_ stock, place Iowa first ip 
is $39,942. proportion to pop 
The total value ulation, with o¢ 
of all Iowa farm i car for every sr 
property is placed : ee persons, 
at $8,525,270,956 P) Bee.) Iowa knows te 
or an increase of ee things that x 
127.6 per cent y Pa, good and wort 
over 1910. Of - ia while and demand 
this amount $7,- " 


601,772,290 is rep- 
resented in land 
and buildings ; 
$309,172,398 is rep- 
resented in imple- 
ments and ma- 
chinery, and $614,- 
326,268 in live 
stock. The buyer 
of advertising 
space can get 
some idea of the 
purchasing power 
of this great com- 
monwealth by the 
fact that the value 
of farm imple- 
ments and ma- 
chinery increased 
nearly 225 _ per 
cent in a ten year 
period. 
Towa has 
pered in that 
year period and 
she has not only 
poured her money 
back into the reg- 
ular channels of 
trade for the 
things that add to 
personal comfort 
and the enjoyment 


pros- 
ten 


Editor 


of every day of life to its fullest. The 
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ceeds $403,205,513, and between the years 







































Photo by 


The civic activities of the State of lowa center in this bu‘Ilding of rare beauty that looks out upon the city from the older section of Des 


Mo'‘nes. Iowa is proud of her state institut‘ons and the peop’e of the commonwealth are at all times alive to the importance of current 























Ewing Galloway. 


political events and their effect on the welfare of the individual. 














Newspcpers- 


OSKALOOSA, IOWA 


Populetion—1920 Census. 


1910 Census....... Se oye 
Cham. of Com. Estimate. City and Sub.. 
5 Ranks, Resources, $6 831,323. 7 Schoo 
Theatres, 5: seats, 2.668 Treding Area 
boro, south to Eddvville, east tc Delta a 


Herald (F.) 


Oskaloosa Retail Outlets for Nationally 





Pecks oe 9,427 Auto. (Passengers) 9 Confectioners .... 6 Florists ......... 1 
Lab fees bine 9.466 Auto. (Truck).... 7 Delicatessen .....— Fruits ........... 6 
bile kina .. 30.000 Auto. (Tires) Agys 12. Dress Makers..... 12 Furniture ....... 3 
Is. Pupils, 1,975. Auto. (Parts) Agys 12. Drugeists ..... 5 a eae 
—North to Sears ae ; 5 Dry Geeds....... 5 GS oc csccccs BS 
nd west to Pella Cigar Stores. 10 Department Stores 4 Grocers ate 38 ” 
; and Suits.. 4 Electrical covene O MEMRGWOFO 2.05... 5 Sete 
4 


pease 4 
(== ' 
af 
\ ee 


Peceesecm 17 * 


/ 








them at all time! 
No better proof g 
this could) 
found thant 
fact that she a 
proudly say sh 
was the only sta 
represented at ti 
wedding _ breakiat 
of Princess May 
of England t® 
early part of thy 
week, not by a 
individual, but by 
the products of he 
farms. Two at 
loads of lm 
poultry wert 
bought within ti 
state, shipped 1 
the Atlantic se 
board in two 9% 
cial cars anf 
rushed to Englasl 
for that intern 
tionally importa 
event. 

What is gud 
enough for 

















ladies’ Tailers.. 
Meat Markets. 
Men's Furnish 
20 = =~Merchant 





7s 
T eller. 























wun! 


Advertised Products 


Hats and Caps.. 
Tewelry 


os 


IOWA CITY, IOWA | Iowa City Retail Outlets for Nationally Advertised Products 

Pepiation——1920 COnQGBscciccccccscccccvceecees 11,267 Aute. (Passengers) 15 Confectioners .... 5 Florists ....... 2 Hats and Caps... 4 
191G Censvs.. ca ah we Meee ken atin alts ose 10,091 Auto. (Truck).... 5 Delicatessen : > CRP ci céstcene® eae 3 
Ch: am. cf Com. Estimate Cc ef Pe 30.000 Auto. (Tires) Aevs 156 Dress Makers... 14 Furniture ....... 3 Ladies’ Tailors... 1 

4 Banks. Resour es, $5,797,494. 11 Schools, Pupils, 2,504. Auto. (Parts) Agys 13 Druegists 4 Furriers - Meat Markets..... 14 
Theatres, 4: seats, 1,650. ding Area—North to Solon, WOES ic cca ese 5 Dry Goods 5 Garages 8 Men’s Furnishings 4 
north to Riverside. west to county line, east to West | Cigar Stores...... 12 Department Stores — Grocers ......... 47 Merchant Tailors. 5 
Branch. Newspapers—Press Citizen (E.). Cicaks and Suits.. 5 Electrical ........ 4 Hardware ...ccce S. “FEMS kncbecss 

Clothiers oa 4 


King’s family § 
good enough { 
the state of low 
and she has & 
money to pay 


ANOS ccccuse 
Restaurants 
Shoe Dealers 
Sporting Goods 
Stationers 


Opticians .....--: 
Photographers ... 
Pianos ...ccccese 
Restaurants 

Shoe Dealers....- 
Sporting Goods... 
Stationers 
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Population Location 
$0 Comsus..- 6. eee reer cece eee e eee eeeeeeeece 29,292 Council Bluffs is located in the extreme western part 
Poss koev iets ncccscescadeceseececeuss 36,162 | of Iowa, on the Missouri River. Nine great railroad sys- 
1 BC, City 36.162 | ‘€™S_ converge at Council Bluffs, namely: the Union 
AB. -” sopdhebetiehe * eee eee ee ee ee . aa Pacific; Chicago & Northwestern; Ci hicago, Rock Island 
4 B.C., City and Suburban............seeeeeee 101,420 & Pacific; Chicago, Milwaukee & St. Paul; Illincis Cen- 
Chamber of Commerce, City..........seeeeeeeees 40,000 | tral; Chicago, Burlington & Quincy; Chicago Great West- 
(hamber of Commerce, City and Suburban....... 540,000 ar bien Pangan ag ked high 
ah vas ~ : . a ounci uffs is lccated on fifteen marked highways, 
Native Whites..... -87.3 7 Industrial workers. . 21% | four of them being transcontinental. These inciude 
NegroeS «++ sere eee 1.7% English reading..... 95% | Lincoln Highway; Gecrge Washington Highway; Jefferson 
foreign born....... 11.0% Families ........... 8,789 | Trail and King of Trails. 
GpdentS ..-cccceee a Summer residents... - 
Banks 
Sate and Savings...... 3 Resources... $7,125,515.18 Principal Industries 
National 22. ee ccccceees 3 Resources... 8,660,818.59 : 
Me sccule fax 1 athe. 690,000.00 Railroad shops and terminals. 
Cor Advertising supplies, agricultural implements, auto 
School bodies, rcad maintainers, brooms, car wheels, carpets, cash 
oots registers, corn cribhing machinery, cicars, candy, drainage 
Public Grade.......... 15 A eau ee Get oat 6,260 machinery doors, dumb waiters, freight elevators, grinders, 
. 2 Pupils 1.184 greases, gas engines, hay loaders, hay press, mattresses, 
__ RR en ee = macaroni, overalls, parawax, suit cases, swings, stock food 
: > > - - : rg gti 
ContinuatiCN «s+seeeee 1 Pupils... .....++ee0- 25 silos, tires, tire cases, wind mill regulators. 
2 Punils 5 
Parochial ..--++++++e+s Pupils.......++-+. 415 Number of establishments. .............+0000- 215 
Persons engaged in manvufacture............. 4,231 
Theatres Proprietors and firm members g 
Council Bluffs has one vaudeville and motion picture Salaried employees...........+ 
fatre, seating 600, and four motion picture houses, seat- Caled nee CADIESEARESMASES ARES RASS 
ox aacity 2,913. Peeraacunenrbesyrtoor: 


Miventict, 
Christian, 

2; Jewish, hs 
oiist, 5; Nazarene, 1; 


1; 
; Congrega 


Churches 
Baptist, 5; 


tional, 


Lutheran, 5: 
Pre esbyterian, 3; Miscellaneous, 2. 


Serv ices 





Brethren, 13; Catholic, 3: | sterile acts 
2; Episcopal, 1; Evangelical, e oducts....... 
Latter Day Saints, i; Meth. Valve added by manufacture 








000 
2,473,000 
5,542,000 

10,611,000 
5,069,000 


Average capital per establishment was $65,000 in 1919. 


COUNCIL BLUFFS, IOWA 


1922 





City classed as industrial and jobbing center. 


Special Information 

rhere are over 30,000 farms within 50 miles of Council 
bluffs, averaging over 150 acres each, worth over $558,- 
000,000, producing $50,000,000 worth of crops and. sup 
porting ake most $53,000,000 worth of live stock. 

Council Bluffs enjoys the reputation of being the largest 
farm lean center in America. A number of long-estab- 
lished mortgage bankers have their home offices in the city, 
as well as agencies from every large insurance company 
that makes loans on farms. Ne accurate figure is available 
but from reliable sources it is estimated that $40,000,000 
annually is loaned from Council Bluffs. 


Suburban and Farm Residents 


The principal cities and towns included in the trade 
territory are: Malvern, 1,195; Red Oak, 5,578; Essex, 727; 
Sidney, 1,154; Farragut, 494; Oakland, 1,188; Shelby, 
588: Neola, 896; Avoca, 1,482; Woodbine, 1,463; Harlan, 
2.231: Glenwood, 3.862; Manilla, 1,142; Manning, 1,863; 
Carson, 692; Dunlap, 1,455; Logan, 1,637. 






Wholesale Houses 


ye 1 RIGGING 642 curccndsacs 1 
TN edv4ucccescdaaed 1 Confectioner ........+. 1 
ns iasavandewaas 1 
Retail Section 
Extends on_ Broadway ten blocks, Main St., eight 
blocks: Pearl St., six blocks; also crossing and intersect- 


ing streets in some cases two and three blocks. _ 16th Ave., 
a neizhborhood section, retail section extends six blocks. 


Residential Features 

Individual homes almost 

slums or tenements. Few 

It is estimated that 60% 
homes. 


exclusively. There are no 
hich class apartment houses. 
of the residents own their own 





Retail Outlets for Nationally Advertised Products 








Trading Area 





Aato, (Passenger) 11 Confectioners .... 17 Florists ......... Hats and Caps.. 4 Opticians ........ 4 The area extends north to Little Sicux, including several 
Aoto. (Truck) . 5 Delicatessen ..... ae. BEG éccccecvens ee ree 10 Photographers 6 good sized towns, northeast to,.Carrcll, where the line 
Anto.(Tires) Ags.. 30 Dress Makers.... 16 Furniture Ladies’ Tailors... 2 Pianos ......eee- 3 drops directly scuth to Clarinda, which is southeast frcm 
Auto. (Parts) a 7 Druggists . 20 Furriers Meat Markets.... 25 Restaurants ..... 51 Council Binffs, Hamburg is the furthest point south, 
Bakers 18 Dry Gceods....... SG GemaGes occccccse Men's Furnishings 4 Shoe Dealers..... 7 almost on the Missouri line. Atlantic is the eastern point 
Cigar Stores. ———— 15. Department Stores 4 Grocers ...... Merchant Tailors. 18 Sporting Goods... 2 in this area. On the west the area is cut cff by the 
Coaks and Suits. 9 Electrical ........ Hardware Milliners ........ 7 Stationers ...... as Missouri River. However, some trade does come to 
Clothiers .....+.. 26 Council Bluffs from Nebraska. 
pe urces from which facts and figures were secured: Nenpareil (Eve.) 


NOTE.— 


business 


men 


and 


MISSOUR 


Every dot denotes TEN paid in advance subscribers 


con 


other reliable sources. 






‘CARLING 












































Chamber of Commerce, banks, schools, aoe 


Newspapers { Noaeerci (Sun.) 


No Iowa Campaign Is Complete With- 


out the Use of Southwest Iowa’s 
Greatest Daily Newspaper 


A paper that does not ape the metropolitan press, but which has built its 


large circulation in Southwest Iowa by giving the people just the news 
and features they want—and which no other paper gives them. 


THE COUNCIL 
BLUFFS NONPAREIL 


Established in 1857 and keeping 
one jump ahead of a growing city. 


Exclusively used by over 150 local 
advertisers for carrying their trade 
messages to all Southwest Iowa. 


Each year these—the Council Bluffs 
merchants—enjoy a greater and 
greater volume of business from 


this territory. 






NET PAID FOR JANUARY, 15,084 


Nine trunk line railroads and fifteen 
State or National highways running 
into Council Bluffs make this entire 
territory within the easy trading 
radius of this city. 


This district is characterized by its 
high percentage of home and farm 
owners. The richest part of the 
richest grain belt. 








Member of The 
wire) and Audit Bureau of Circulations 





Associated Press (leased 








Represented by 


FRALICK & BATES 


HEYWORTH BLDG. 
CHICAGO 


CANDLER BUILDING 
ATLANTA, GA. 


TRIBUNE BLDG. 
NEW YORK CITY 
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SIOUX CITY, IOWA 


Population—1920 Census . & 
1910 Census 8 
18 Banks, Resources, $35,318,316. 31 Schools, Pupils, i. 759. 
Theatres, 14; seats, 11.479 Trading Area—FEast to Fonda 
and Algona, south to Mondamin in Iowa, north to Brook- 
ings, S. Dak., and west to include southern balf of South 
Dakota and northern counties of Nebraska. Newspapers— 


pee (E 2 Tribune (E.); Journal (M.); Tribune (M.); 
ournal (S.) 


Auto. (Passenger) . 
Auto, (Truck).. 

Auto, (Tires) ast 53 
Auto. (Parts) Agys 
Bakers 2 
Cigar Stores...... 
Cloaks and Suits.. 
Clothiers 





1922 








Sioux City Retail Outlets for Nationally Advertised Products 


Confecticners .... 21 
Delicatessen 

Dress Makers 
Druggists 

Dry Goods 
Department _— 
Electrical ..... 


Florists 

Fruits cccoccec 
Furniture . 
Furriers . 
Garages . 
Grocers ....... 
Hardware «+... 


Hats and Caps.... 
qeuste 

-a‘lies’ Tailors.... 
Meat Markets 

Men’s Furnishings 10 
Merchant Tailors. 27 
Milliners 


Opticians coun 
Photo grapherg 
1ANOS oe. ogi 
Restaurants a 
Shoe Dealers, 
porting 
Stationers ood 











pacar 1OWA 


5 Banks, perce age $14,569,367. 17. Schools. Purils, 
Theatres, 7; seats, 5.700. Trading Area—North to Sabula, 
west to Lowden, south to Folletts and east to Morrison, Lil. 
Newspapers—Advertiser (E.); lerald (E.). 


Auto. (Passenger) 
Auto. (Truck).... 
Aute. (Tires) Agys 
Auto, (Parts) Agys i 


Cigar Stores 
Cloaks and 
Clothiers 





Clinton Retail Outlets for Nationally Advertised Products 


Confectioners .... 
Delicatessen 

Dress Makers.... 
Druggists 15 
Dry Goods 
Department Store. 
Electsical ...cccvs 





Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers .. 
Ilardware 


Hats and Caps... 13 
Jewelry 

Ladies’ 

Meat Markets.... 19 
Men’s Furnishings 13 
Merchant Tailors. 16 
Milliners 11 








Opticians ..., 
Photograph 


Stationers .., 








BURLINGTON, IOWA 


Population—1920 Census ... 
1910 Census 
Cham. of Com. Estimate, City and S Y 

6 Banks, Resources, $11,216.431. 15 Schools, Pupils, 6,055. 
Theatres, 4; seats, 2,500. Trading Area—North tw Wapello, 
west to Mt. l’Icasant, east to Kirkwood, I/l.: soush to Ft. 
Madison. Nezwspapers—Gazette (E.); llawk-E ye (M.); 
Hawk-Eye (S.). 





Auto. (Passenger) 
Auto. (Truck).... 
Auto. (Tires) Agys 
Aute. (Parts) Agys 
lakers 

Cigar Stores 10 
Cloaks and Suits. 
Clothiers 13 





OTTUMWA, IOWA 


Populatic n—1920 Census 
SRI MMM G5 5 nn sK¢Kic ohn ba kee ees nee ad cnc 
Ch: am. of Com. Fstimate, City and Sub 

11 Hanks, Resources, $11.880,714. 14 Schools, Pupils, 5,548. 
Theatres, 8; seats, 3.879. Trading Area—North to N. 
English, south to Lancaster, Mo.; west to Chariton and 
east to Brighton. Newspapers—Courier (E.); News (M.); 
News (S.). 








MASON CITY, IOWA 


Pofulation—1920 Census 
1910 Census 
Cham, of Com. Estimate, City and Sub 1 

4 Banks, Resources, $14.094,943. 17 Schcols, Pupils, 4,434. 
Theatres, 4; seats, 2.700. Trading Area—West to Algona, 
north to Minnesota line, east to Charles City and south to 
Parkersburg. Newspapers—Globe-Gazette and Times (E.). 


FORT DODGE, IOWA 


Populaticn—1920 Census 
1910 Census 
Cham. of Com, Estimate. City and Sub........... 200,000 
8 Ranks, Resources, $13.587,708. 13 Schcols, Pupils, 5.560. 
Theatres, 4; seats. 2,802. Trading Arca—South to Weclf, 
west to Storm Lake, north to Minnesota line and east to 
Williams. Newspapers—Messenger and Chronicle (E.). 


MUSCATINE, IOWA 


Pofulation—1920 Census 
1910 Census 
Cham. of Com. Estimate, City and Sub 

5 Banks, Resources, $12.474,018. 15 Schools, Pupils, 00. 
Theatres, 5; seats, 2.695. Trading Arca—North to Tipton, 
southeast tc Aledo, Ill.; soufh te Morning Sun, and west 
to Montezuma. Newspapers—Journal (E.). 


MARSHALLTOWN, IOWA 


Population—1920 Census 
1910 Census ° 
Cham. cf Com. Estimate, City and Sub............ 50,000 
Itanks, Resources, $8,495,832. 10 Schools, Pupils, 
Theatres, 3; seats 2.100. Trading Area—West to Nevada, 
north to Grundy Center, east to Traer, and south to 
Newburg. Newspapers—Times-Republican (E.). 


KEOKUK, IOWA 


Poftlation—1920 Census. 
1910 Censvs 
Cham. of Com. Estimate, A 4 and Sub 

5 Ranks, Resources, $7.072,950. 11 Schools, Pupils, 
Theatres, 3; seats, 1,800. Trading ye de ee to 
Kevsauqua; northeast to La Harpe, I!l.; south to Stillwell. 
Iil., and west to Luray, Mo. Newspapers—Gate City and 
Constitution Demecrat (F.). 


BOONE, IOWA 


Population—192C Census 
1916 Census 
Cham. of Com, Estimate, City and Sub 
5 Banks, Resources, $5,765,977. 11 Pupils, 4,100. 
Theatres, 4; scats, 2,030. Trading Area—North to Gowrie, 
south to Polk, west to Jefferson and east to Ames) News 
tapers—News-Rep:blican (E.). 





FORT MADISON, IOWA 
ae ion—1920 Census 12,066 
910 9,278 
col ‘of Com. E stimate, City and Sub............ 33,000 
§ Banks, Resources, $5,167,704. 9 Schools. Pupils, 2,130. 
Theatres, 3; seats, 1.200. Trading Area—Nozth to Skunk 
River, west to Houghton, scuth to Montrose, east extend- 
ing into Ill., about ten miles. Newspapers—Democrat (E.). 








Auto. (Passenger) 
Auto. (Truck).... 10 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Rakers 

Cigar Stores.. 

Cloaks and Suits. 
Clothiers 


Atto, (Passenger) 
Auto, (Truck).... 
Auto. (Tires) Agys 
Auto, (Parts) Agys 
Bakers 

Cigar 

Cloaks and Suits. 
Clothiers 


Auto. (Passenger) 
Auto. (Truck).... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores...... 
Cloaks and Suits.. 
Clothiers <cccccee 1 


Auto. (Passenger) 
Auto. (Truck).... 
Auto. (Tires) Agys 
Auto. (Parts) Aays 
Pakers 

Cigar Stores 

Cloaks and Suits. 
Clothiers 1 


Marshalltown Retail Outlets for Nationally 


Auto. (Passenger) 10 
Auto, (Truck).... 3 
Auto, (Tires) Agys 16 
Auto, (Parts) Agys 16 
Bakers 7 
Cigar Stores 8 
Cloaks and Suits. 4 
Clothiers 8 


Auto. (Passengers) 9 
Auto. (Truck). 2 
Auto, (Tires) Agys 12 
Auto. (Parts) Agys . 
Bakers 

Cigar Stores 14 
Cloaks ard Suits.. 
Clothiers 5 


Auto. (Passengers) 17 
Auto. (Truck).... 5 
Auto. (Tires) Agys 12 
Auto (Parts) Agys 10 
Bakers 

Cigar Stores... 
Cloaks and Suits. . 
Clothiers 


Burlington Retail Out 


Confectioners .... 
Delicatessen 

Dress Makers. 
Druggists 

Dry Goods ....... 6 
Department Stores 4 
Electrical a 


Florists .... 
Fruits 

Furniture .... 
Furriers ...... eee 
Garages 

Grocers 

Hardware 


lets for Nationally 


Advertised Products 


Tlats and Caps.... 13 
7 2 

-adies’ Tailors.... 

Meat Markets..... 21 
Men's Furnishings 13 
Merchant Tailors. 16 
Milliners 9 


Opticians .... 
Photographers 


Shoe Dealers. 
Sporting Goo 
Stationers ... 








Ottumwa Retail Outlets for Nationally Advertised Products 


Confectioners .... 

Delicatessen 1 
Dress Makers.... 

Druggists 11 
Dry Gcods....... 7 
Department — a 
Electrical ..... 5 


Mason City Retail Quilets for Nationally Advertised Products 


Ccnfectioners 
Delicatessen 

Dress Makers. 
prem 

Dry Goods 
Department Stores 4 
Electrical 6 


Port Dodge Retail Outlets for Nationally Advertised Products 


Confectioners .... 10 
Delicatessen me 
Dress Makcrs.... 18 
Druggists ........ 10 
ry Gouds ...... 
Department Stores 2 
Electrical .......¢ 


Muscatine Retail Outlets for 


Confectioners .... 
Delicatessen 

Dress Makers..... 2 
Druggists ° 

Dry Goods 7 
Department eee 4 
Electrical .... 7 


Confectioners .... 
Delicatessen 

Dress Makers..... 
Drugeists 

Dry Goods 
Department Stores — 
Electrical 


Florists 

Fruits 

Furniture 
FurrierS .....0++ 
Garages 

Grocers 
Ilardware 


Fierists 

Fruits 

Furniture 
Purtiers. sccicaes 
Garages 

Grocers ° 
Ilardware ..... 


Florists 

Fruits ..... 
Furniture 

Furriers ....0.00. 
Garages 

Grocers 

Hardware 


Florists 
Fruits 
Furniture 
Furriers .... 
Garages . 
Grocers ... 
Hardware 


Florists 
Fruits 
Furniture 
Furriers . 
Garages 
Grocers .... 
Hardware 


Ilats and Caps... 4 
Jewelry 6 
Ladies’ Tailors... 2 
Meat Markets.... 88 
Men’s Furnishings 4 
Merchant Tailors. 12 
Milliners 9 


Hats and Caps... 
pea oe 
adies’ ‘Tailors... . 

Meat Markets.... 18 
Men’s Furnishings 15 
Merchant Tailors. 8 
Milliners 7 


Tlats and Cans... 3 
Jewelry 7 
I.adies’ Tailors... 

Meat Markets.... 11 
Men’s Furnishings 3 
Merchant Tailors. 14 
Milliners 7 


Nationally Advertised Products 


Hats and Caps... 8 
Tewelry 

Ladies" 2 
Meat 14 
fen's Pureichings 8 
Merchant Tailors. 9 
Milliners 


Advertised Products 


Hats and Caps.... 
Tewelry 

adies’ 
Meat Markets.... 12 
Men’s Furnishings 8 
Merchant Tailors. 13 
Milliners 5 


Keokuk Retail Outlets for Nationally Advertised Products 


Confectioners .... 6 
Delicatessen ... 1 
Dress Makers.. 
Druggists 


Department Stores 
Electrical 


Florists 

Fruits 

Furniture ........ 
Furriers 

Garages 

Grocers 

Hardware 


Hats and Caps.... 
Jewelry 

Ladies’ Tailors.... 
Meat Markets.... 13 
Men’s Furnishings 5 
Merchant Tailors. 19 
Milliners 8 


Boone Retail Outlets for Nationally Advertised Products 


Confectioners .... 
Delicatessen 

Dress Makers 
Druggists 

Dry Goods 
Department Stores 
Electrical 


Florists ...... dece 
Fruits 

Furniture 

Furriers 


Hats and Caps... 
per 

adies’ Tailors.... 
Meat Markets.... 18 
Men’s Furnishings 15 
Merchant Tailors. 
Milliners 


Opticians .... 
Photographers 

IANOS eevee 
Restaurants ., 
Shoe Dealers, 
Sporting Good 
Staticners ... 


Opticians .... 
Photcgraphers 
Pianos ... se. 
Restaurants .. 
Shoe Dealers. 
Sporting Goo 
Stationers ... 


Optician ... 
Phctographers 
Pianos ....es 
Restaurarts . 
Shoe Dealers 
Sporting Goo 
Stationers .. 


Opticians... 
Phetographers 
Pianos ...se« 
Restaurants . 
Shoe Dealers. 
Sporting Goe 
Stationers ... 


Opticians ... 
Photographers 
Pianos ..++04 
Restaurants .. 
Shoe Dealers. 
Sporting 

Stationers .. 


Opticians ...« 
Photographer 
Piancs ..++ 
Restaurants . 
Shoe 
Sporting 
Stationers .. 


Opticians ..-+ 
Photograp! 
Pianos 
Restaurants «« 
Shoe Dealers. 
Sporting 
Stationers «++ 


Fort Madison Retail Outlets for Nationally Advertised Products 


Auto. 


(Passengers) 7 
Auto. 2 


(Truck). 

Auto. (Tires) Agys 12 
Auto. (Parts) Agys 12 
Bakers 

Cigar Stores 

Cloaks and Suits. . 
Clothiers 


Confectioners .... 6 
Delicatessen .... — 
Dress Makers.... 
Druggists 

Dry Goods 
Department Stores 4 
Electrical a4 


Florists 


Furniture 
Furriers 
Garages 
Grocers 
Hardware 


Hats and Caps.... 
Jewelry 

Ladies’ 

Meat Markets.... 
Men’s Furnishings 
Merchant Tailors. 
Milliners 


Opticians 


Stationers «+ 
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